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AHJIATIIA

3epTTey TaKbIPBIOBIHBIH 63eKTijiri. Kazakcran arpapiblk eHAIPICTI JaMBITY
HETI31HJIe, XaJbIKThl CTaHAAPTTAJFaH a3bIK-TYJIKIIEH KaMTaMachbl3 €Ty YIUIH
YKETKUTIKTI )KOFapbl SJKOHOMUKAJIBIK QJICYETKE H€.

¥YHrapry uHaycTpusicel Ka3akcTaHHBIH TaMakK ©HEPKACIOIHJErT MaHbI3bl
cananap by Oipi O0JBIN TaOBLIA/IBI, OHBIH HETI31HJIE €JJIIH a3bIK-TYJIK Kayilci3miri
MEH aybll IIapyalIbUIbIFbl JaAMUIbI.

XanbIKThl YHTApTy OHIMIEPIMEH KaMTaMachl3 €Ty KOFaMJarbl QJIEyMETTIK-
DKOHOMHUKANBIK  TYPAKTBUIBIKTBI ~ KOpCceTedl, Oy  YHTapTy  ©HEpKaciOiH
arpoOeHEPKACINTIK OHJIPICTIH CTPAaTErHsyIbIK MAaHBI3Abl cajlajapblHbIH KaTapblHA
KATKbI3abl.

Kazakcran Pecnnyonukaceiabid Tynesim [Ipesuaenti 2018 xputrsl XKonaaybiaaa
2022 oxpuFa Kapail aybul IIapyallbUIBIFBIHBIH KaillTa ©HIENreH ©HIMAEPIH
IKCIIOPTTAyasl 2,5 ece apTThIpy KaKeT EeKEHIH aTaln ©TKEeH, COHBIMEH Kartap,
EnGaceiabiH konaayblH Koigad kene, Kazakcran Ilpesmpenti Kacsim-XKomapt
ToxaeB 2019 xputFbl 02 KbIpKYHEKTEr1 KOJAaybIHAA 63 OHIMJEPIH 3KCIOPTTANTHIH
KOMITAaHUSUIapAbl  MEMJIEKETTIK  KOJAAyIblH THIMAUIIH OapblHIIA  apTThIPY
KKETTITIH aTtan oTTi, ce0eb1 TaMak eHepKaciOl MEH aybul HIapyallbUIbIFBIHBIH JaMy
cepmidi Ka3zakcTan XanKbIHBIH ©Mip CYpPY CamachlH *oHE a3bIK-TYJIK KayilcCi3diriH
apTThIPYFa BIKMAJIBIH TUT13€/I1.

Kazipri yakpITTa onemaik HapblkTa O0OC Tayamajmap J>KOK, COHJIBIKTaH
Ka3aKCTaHJbIK KalTa OHISYNIUIEp SKOJIOTHSJIBIK Ta3a OHIMIEp, MKEeMJIl KbI3MET
KOPCETy HETI3iHIe, XalbIKApaJblK CTAaHAAPTTAPAbl TalJalaHaThIH  IIETEIIIK
OHJIIpYIIUIEpMEH Oocekenecyre MoxOyp, OWI Kazipri 3aMaHFbl MapKETHUHTTIK
Kypajgap bl naianany KakeT JereH 1 OU1aipeni.

2012 xbutbl Kazakcranna yH enjipicit 4009 mbiH ToHHAHBI Kypaabl, 2017 &KbUIbl
1,5% - ra aptrei, an 2018 >xbutel on 1,01% Temenneni, cebebi Kaszipri TaHza
Kazakcrannarel YHTapTy OHIIPICIHIH SKCIOPTHIHA OipKaTap TocKaysligap 0ap, ojaap
UMIIOPTTAYIIBIIAPABIH TapU(PTIK eMec peTTey MapalapblH KOJAaHYybl, ©HIMIEPAiH
tap accoptuMmenTi, KKC yakbITbUIbI KailTapbuiMay Mocenenepi, JIOTUCTUKAIBIK
WHOPAKYPBUIBIMHBIH  JaMbIMaybl, OJIEYeTTI KIMEHTTEPAl 137ey IKOHE VHTapTy
OHIMJIEPIH KBUDKBITY MOCEJIENIepl CUAKTHI HET13T1 Tpo0sIemManiap OpbIH ajlyja.

Ocpiran OalIaHBICTBl OTaHABIK aybUl MIAPYalllbUIBIFBI MEH  a3bIK-TYJIK
HaApBIFBIHBIH MpoOJeManapbl Kasipri 3aMaHfbl JKaFjaiyapjaa KypAell >KOHE Kell
KbIPJIBI, OYJ1 ©3 KEe3€riHJe TOJBIKKAHABI 3epTTEyNIepAl, KYMBICTHl YHUIECTIPYl,
YHTApTy callaChIHIaFbl MAapKETUHITIK KypaiJapAbl JOaMbBITyY MEH >KETUIAIpYyIiH



TEOPUSCHIH, MPAKTUKACHIH 13€CTIPY/Il TaJlall €TETIH KONTEreH YIHbIMIACThIPYIIBbLIBIK
- SKOHOMUKAJIBIK, MOCEJIeNIep/Il MIeNTyre KEIEeH Il TOCT KAKETTUIITH HeT13 ek 1.

XKorapeia aranranaapbiH OapJIbIFbIH €CKEPE OTHIPHII, 36PTTEY TaKbIPHIOBIHBIH
©3€KTLUIII MEH MAaHBI3ABUIBIFBl AWKBIHIAJIIbL.

3eprreyain Makcarbl — KazakcraHjgarbl YHTapTy KOCIOpPBIHAAPbIHIA
KYHJBUIBIKTBI KYpY Ti30€riHe KaTbICyIIbUIAp/IbIH MapKETHUHITIK ©3apa opeKeTTecy
OalaHbICHl JKaFJalbIHIA MApPKETHUHITIK KypaliaapJbl THIMJI KOJJAaHy OOWBIHIIA
FBUTBIMH HET13/ICJITEH 9/TICTEMEITIK KOHE MPAKTHKAJIBIK YCHIHBICTAP 931pJIey.

JuccepTauusJIbIK 3epTTEYAiH MiHIeTTePi.

— R makeri Oarmapmamacel HeriziHae B2B camacekiHmarbl MapKETHHITIK
Kypajilap MEH MapKETHHITIK ©3apa OPEKETTECYAIH TECOPHUSIIBIK JKOHE OJICTEMETiK
aCIEeKTUIEPIH 3epTTEY MEH Kyileney;

— YHTapTy cajJachlHAArbl MAapKETUHITIH  €pEeKIIETIKTepIH  KapacThIpy,
o71eOUETTIK IIONY HETI31HJIE «MApKETUHITIK Kypajjgap» MEH «MapKETUHITIK e3apa
OPEKETTECY» TYCIHIKTEPIHE aBTOPJIBIK KO3KAPACThI KAIBINTACTHIPY;

— Smart PLS Oargapnamachl HeTi3iHIE YHTapTy cajachlHlla MapKETHUHITIK
Kypayiiapbl KOJiJlaHy OapbIChIHIA KYHJIBUIBIKTBI KYPY Ti130€TiHE KaThICYIIbLIAP/IBIH
e3apa OalyaHBICTApPBIH YHIIECTIPYIIH KYPbUIBIMJIBIK MOJCIIIH 931pJIey;

— R makeri 6armapiamachl HETi31HIE YHJBI OTKI3Y/l CTATUCTUKAIBIK YITLICY
apKbUIbI 00Ky MOJIETIH J31pey;

— MapKETUHITIK KypajJgapbl KOJAaHYIbl XETUIAlpy OOMBIHIIA YCHIHBICTAP
azipiey.

3eprTey o0bekTici — Kazakctan PecnyOinkachbiHbIH AJMaThl OOJIBICHIHIAFBI
VHTAPTY KOCIMOPBIHIAPHI.

3eprTey MOHI — VHTApPTy KOCIMIOPBIHAAPAAFbl MApPKETHHITIK KbI3METTEP
YPIiCiHIIe TYBIHIAWTHIH YKOHOMHKANBIK - YHBIMAACTHIPYIIBUIBIK KapbIM-KaThIHACTAP
YKUBIHTBIFBI.

3epTTey JKYMBICHIHBIH TEOPUSIbIK-dIicTeMe ik 0a3acbl. MapKeTHHITIK
Kypajilap MEH MapKETUHITIK ©3apa opeKeTTecyre OalaHBICTBI OTaHJBIK >KOHE
MIETEIIIK FaIbIMAAPIBIH COHFBI JKbUIAAPIaFbl 3ePTTEYNEP IiH OaFbITHIH TYCIHY YIIIiH
Google Scholar xone ProQuest i31ey xyieciHeH MaKaiaiap »KUHAKTAIbI, KOHTEHT
Tajyjay oKacajabl, SFHU capanTajfaH akmapar aiblHAbl. JluccepTanusHbIH
oMiCHAMaNBIK HET131, MapKETUHITIK Kypailjgapabl THIMII TaljanaHy Heri3iHae
KYHJBUIBIKTBI KYpYy TI30€TiHE KAThICYIIBUIAPJBIH ©3apa JpeKeTTecy OailjlaHbIChIH
aHBIKTAYy MaKCaThIHIA YHTapTy KOCITOPBIHAAPBIHBIH 41 MeHeKepaepiHeH cypay
’acay OapbIChIHIIa >KYPri3T€H MapKETUHITIK 3€pTTEYNEpiH HOTHXKEIEpl Kypasbl.
3epTTeyiH akmaparTthlk Herizsi KP HOpPMaTHUBTIK JKOHE KYKBIKTBIK aKTLIEpi,
CraTtucTiKa KOMUTETIHIH, aybll IIapyalibUIbIFbl MUHUCTPJIriHIH, Kazakcran yH
OHIpYIILIEpl  OJaFbl  KEHECIHIH, ATaMeKeH KOCIIKepJjiep  MajaTachIHBIH,
KazakcTaHHBIH VYHTApTy KOCIMIOPBIHAAPBIHBIH €CENTIK JACPEeKTep MaTepHaiIaphl
0O0JIBII TAaOBLIAIEL.

KyYMBICTBIH JJicHAMAJIBLIK Heri3i peTiHme Kyieni, KemeHIl Tacuimepi
KOJIIaHBUIABL. 3epTTey/Il JKYpri3y OapbIChIHIA Tajiaay, CUHTE3/ey, KOHTEHT Tauaay,
FBUIBIMU  JKIKTE€Y, OKCIEpPTTIK cypay, capammbiuiap Oaranaybl, cayailHama,



cratuctukanelk yariiey, MS Excel, R Timi xome SMART PLS enzgey
OarnapiaManapbl aianaHbUIIbL.

3epTTeyaiH FHUIBIMH-KAHAJIBIFBI:

— R maketi 6armapiamachl HETi3iHAE Ka3ipri skarjainarsl B2B camaceiagarsl
«MapKETUHITIK Kypajajap» MEH «MapKETUHITIK ©3apa JpeKEeTTeCy» TYCIHIKTEepiH
KOJIIaHY TEHJCHIIUSICHI aHBIKTAJIbL;

— YHTapTy callachIHAaFbl MAPKETHHITIH KOCBIMILIA €PEKIIETIKTePl aHBIKTAIBII
TOJIBIKTBIPBUIIBI, «MAPKETHHITIK KypaJljap» MEH «MapKETHHITIK ©3apa dpeKeTTeCcy»
TYCIHIKTEpiHE aBTOPJIBIK aHBIKTaMa YCHIHBUIJIBI,

— Smart PLS Oarnmapmamackl HeTri3iHA€ YHTapTy cajacblHIa MapKETHHITIK
KypangapAasl THIMAI MaijanaHy OapbIChIHAA KYHIBUIBIKTBI Kypy Ti30erine
KaTBICYIIBIIAP/IBIH ©63apa dPEKETTeCY (paKkTOpIaphbl aHBIKTANIbI,

— R mnakeri Oarnmapnamachl HETI31HAE KOPPEISUUSIBIK JKOHE PErpecCHUsIbIK
Tajjaay HOTHKECIHEC YH/IbI OTKI3y KOJIeMiH 00JKay MOJIENi 931pJaeH/Il;

— MapKETUHITIK Kypaiaapabl TUIM/II KOJAaHy OOMBIHIIA YCHIHBICTAP 931PJICH/II.

Koprayra mibIrapbLIaThlH TYKbIPbIMAAP:

— R Garpmapnama makeTi KeMeriMeH KOHTEHT-Talliay HeTri31H e aHbIKTainradn B2B
caJlaChIHJIaFbl «MApKETUHITIK KYypajiJgap» MEH «MapKeTHHITIK e3apa OpeKEeTTeCy»
TEOPUSCHIHBIH HET13T1 AaMy TeHIECHUUsIaphI;

—  YHTapTy cajachlHOAFbl  MApKETUHITIH  €peKIIeNIKTepl  aHbIKTaja-
TOJIBIKTBIPBUIBII, «MAPKETUHTTIK KYpaiaap» MEH «MapKETHHITIK ©3apa dpEeKeTTeCy»
TYCIHIKTEpIHE aBTOPJIBIK aHbIKTaMa Oepiiil;

— Smart PLS Oargapnamachl HEri3iHIE YHTapTy cCallacblHAAa MAapKETHHITIK
Kypannapabl — THIMAI  KOJJAAHY  HEri3lHAE  KYHIBUIBIKTBI  Kypy  Ti30€eriHe
KATBICYIIBUIAP/IbIH ©3apa OailIaHbICTAPbIH YIIIECTIPYI1H KYPBUIBIMJIBIK MOJEIIL;

— R makeri Oarmapnamacbl  HeEri3iHAE  VYHABI  OTKI3y  OOJKaMbIHBIH
CTATUCTUKAJIBIK MOJIEII;

— MapKETUHITIK KYpajaapJsl THIMAI KOJJaHy MEH >KETUIAIpyre OarbITTaFaH
YCBIHBICTAp.

3epTTeyiH  TEOPUSJIBIK  MAHBI3ABUIBIFBI.  3€pTTEyAiH  TEOPHSUIBIK
MaHBI3AbUIBIFBl  JUCCEPTAMSIHBIH MaTepHalAapblH OKY MpOILECCIHE KOJJAaHyFa
O6onaapl. JKYMBICTBIH TEOPHSUIBIK-JIICTEMENIIK MaTepuaiaapbl «MapKeTUHT» ToH1
OOMBIHIIIA OKY-9[ICTEMENIK KEUIeHIH NaiiblHaayja maijnananyra Oojaabl. AJMaThl
KapKbI-KYKBIKTBIK ~JKOHE TEXHOJOTHSUIBIK KOJUICMKIHAEC OChl TIOHMI  OKBITY
TOXKIpUOECIHIE KOJJIAHBLIBIN, €HT13Y aKTIMEH pacTasibl.

3eprreynin TIKipHOEJMiK MAHBI3ABLIBIFBI YCHIHBUIBII OTBIPFAH YHTapTy
KOCIMOPBIHAAFEl  3aMaHayd MAapKEeTHHITIK Kypaigapabl xeTiaipy Kazakcran
PecnyOyiMKachIHBIH arpoOOHEpPKACINTIK KelmeHiH AaMbITyabiH 2017-2021 sxpuinapra
apHaJIFaH MEMJICKETTIK OarapjaaMachl eHOepiH/Ie KO3eATeH HeT13T1 KaFru1aTTap bl
ICKe acelpy Ke3iHAe MaijalaHbUlybl MYMKIH. YHIbl OTKI3YAiH Ooypkay
CTATUCTUKAIBIK CBI3BIKTBIK MOJENl KACIMOPBIHHBIH CTPATETUSIIBIK >KOCIAPBIH
azipraeyne xoHe Kazakcran PecnyOnmukachiabiy 2025 KbUTFa ASHIHTI CTPATETUSIIBIK
JaMy KOCHapbIMEH O€NTUIEHI'eH 5SKOHOMHUKAHBI OpTapanTaHAbIpyIblH OacThl
OaFpITTapblH JKOHE cayja >kyiheciH aaMmbITyAsiH 2021-2025 sxpuimapra apHaiFaH
MEMJICKETTIK OaFaapiaMa TY>KbIpbIMIaMachIHIa MaiaaTaHybl MYMKIH,



Kazipri yakpiTTa arpoOM3HECTI [JaMbITy CalachlHAA KOMTEreH FhUIbIMHU-
TeXHUKAJBIK  JkoOamap  Kysere  aceklppliyma. 2018-2020  xkbutFa  fAeliH
«AybpUTmIapyambUIblK  OHIMJIEPIHIH — HEri3rl  TypJepiHe MEMIJICKETTIK  KOoJjaay
miapanapblH  JKakcapTy JKOHE pecypcTaplbl NaijalaHyAblH  SKOHOMHKAIIBIK
THIMJAUTIT], MaMaHJaHJBIPY, aMMaKTBIK OHMIPICTIK KJIacTepiep/l KaJbIITacThIpy
HETI31H/e aybUIIIApyalIbUIbIK OHIIPICTI TYPAKTHI JaMBITY» aTThl FBUIBIMHU JKOOara
KaTBICTBIM. by ’ko0a arpoeHEpKoCINTIK KEMIeHI JaMBITYJIbIH  OipkaTtap
npoOieManapblH  aHBIKTayFa KOHE MAPKETHUHITIK TYPFBIIAaH YHTapTy CajlachlH
JaMBITYyIbIH OlpHeIlIe HeT13T1 apajiapblH YChIHYFa MYMKIHAIK Oepi.



AHHOTAIUA

JUCCcepTaIlii Ha corckaHue JokTopa ¢urocodun (Ph.D)
1o crieruanbHocTH «6D051100-MapkeTunr»

JTYUCEBAEBA AKAH MATAEBHA

MAPKETHUHI'OBBIE MHCTPYMEHTBI PA3BUTHS IIPEAITPUATHIA
MYKOMOJIbHOM ITPOMBIIIJIEHHOCTH

AKTYaJIbHOCTH TeMbl HcCaeA0BaHMA. Ka3axcTaH UMEeT 10CTaTOYHO BBICOKUUI
HPKOHOMHUYECKUI MOTEHIMAN JJIs1 Pa3BUTHS arpapHOro MPOU3BOACTBA, (POPMHUPOBAHUS
IPOJIOBOJIbCTBEHHBIX PECYpCOB B ILEMSIX OOECHEYEeHHs] HACEJIEHUS CTpaHbl
IPOAYKTaMU MUTAHUS 10 HAYYHO 0OOCHOBAHHBIM HOpMaM MOTPEOICHNUS.

MyKOMOJIbHAsT UHIYCTPHSL SIBIASETCS OJHOM W3 Ba)XKHBIX OTPACJIECH B IMUIIECBOM
IIPOMBIIUIEHHOCTH Ka3zaxcraHna, Ha OCHOBE KOTOPOW pa3BUBacTCs
IPOJOBOJILCTBEHHAsI 0€30IIaCHOCTh CTPAHBI U CEJIBCKOE X035 CTBO.

VYcroliunBoe  obecrieueHHME  HACENEHUS ~ MYKOMOJIBHOM  MpoayKuuen
CBUJICTEIBCTBYET O COLMAIBHO-3KOHOMHYECKONW CTaOWUJIBHOCTH B OOLIECTBE, YTO
CTaBUT MYKOMOJIbHYIO ITPOMBIIIJIEHHOCTh B YHCJIO CTPATETMYECKH BAXKHBIX OTpaciien
arpoIPOMBIIUIEHHOTO POU3BOCTBA.

[lepseiit IIpesunent Pecnyonuku Kazaxcran B [locnanuum napoxy 2018 rona
ormMeTws, 4yto K 2022 roay HEOOXOIMMO YBEIUYUTh OJKCIOPT MPOIYKLIHUU
nepepabOTKU CEIbCKOrO XO3fAWCTBA B 2,5 pasza, BMECTE€ C TeM, MOJAEpPKUBAS
[Tocmanue I'maBel rocymapctsa, IIpesnaent Kazaxcrana Kacsim-XKomapt TokaeB B
ceoeM nocinaHun ot 02 centsops 2019 roma oTMeTHNn  HEOOXOIUMOCTH
MaKCHMaJbHOTO TOBBILIEHUS 3((YEKTUBHOCTH TOCYAApPCTBEHHOM MOIIEPIKKU
NPEANPUATANA, SKCHOPTUPYIOIIMX CBOKO MPOAYKIMIO, TaK KAaK JWHAMUKAa Pa3BUTHS
NUIIEBOM TMPOMBIIUIEHHOCTH UM CEJIbCKOr0 XO034icTBa OyAeT crnocoOCTBOBATH
NOBBIIICHUIO KayecTBa JKW3HM HaceneHus KaszaxcraHa M IpOJAOBOJIBCTBEHHOM
0€30I1aCHOCTH.

B HacTosiiee BpeMsi HA MUPOBBIX PBIHKAaX OTCYTCTBYIOT CBOOOJHBIC HUILIHU, U
Ka3aXCTaHCKHWE TepepabOTYMKM  BBIHY)KJIEHBI ~ 3aBOEBBIBATH JOJI0 HA HHUX
DKOJIOTMYECKH  YHUCTOW  MPOAyKIMEH, THOKOW  cucTeMorl  00OCiIyKuBaHUS,
KOHKYpUPOBaTh C  3apyOE€KHBIMU  TNPOU3BOJUTEISIMH,  OCHOBBIBAsICh  Ha
MEXKIYHApOIHBIX CTaHAapTax, C OTOM LEIbI0 HCMOJb30BaTh COBPEMEHHBIC
WHCTPYMEHTHI MAPKETUHTA.

B 2012 roxy npou3sBoactBo Myku B Kazaxcrane cocrapisiio 4009 ThiCsSiu TOHH,
toraa kak B 2017 rogy ono yBennuwmioch B 1,5% pa3a, a B 2018 rogy oHO cHOBa
cokpatmwiock Ha 1,01%, moTtomy 4to Ha ceroaHsmHuN AeHb B Kasaxcrane Ha myTu
HKCIIOPTa MYKOMOJIBHOM MPOIYKIUH CYIIECTBYIOT Takue Oapbephl, Kak MPUMEHEHHE
UMIIOPTEPAMU Mep HETapu(HOTO PETyIUPOBAHUA, Y3KHI aCCOPTUMEHT MPOIYKIIUH,
npobsieMbl HecBoeBpeMeHHOro Bo3Bpata HJIC, Hepa3BUTOCTh JIOTHUCTUYECKOU
UHPPACTPYKTYpHl, MPOOJIEMbI TOUCKA MOTEHLIUAIbHBIX KIMEHTOB U MPOABMKECHUS
MYKOMOJIBHOW MTPOAYKIHU.



B cBs3u ¢ 3TUM mpoONEeMBl OTEYECTBEHHOTO CEIbCKOTO XO3AHCTBA U
MIPOJIOBOJILCTBEHHOT'O PhIHKA B COBPEMEHHBIX YCIIOBHSIX CJIOKHA U MHOTOTPaHHA, 3TO
B CBOIO oO4Yepelb OOYCIOBIMBAET HEOOXOAMMOCTh KOMIUIEKCHOTO TMOAXoJa K
PELIEHUI0 MHOTOYHUCIIEHHBIX OPraHU3allMOHHO - 3KOHOMUYECKHUX BOIPOCOB, KOTOPHIE
TpeOYIOT TOJIHOIEHHBIX HCCIIEIOBAaHUN, KOOPAMHAIIMM pPadOThl, MOUCK TEOPUU U
MPAKTUYECKOTO MPUMEHEHUSI NHCTPYMEHTOB MapKETUHIa B MyKOMOJIBHOM OTpAacIIu.

Bce 3T0 onpeaenseT akTyaabHOCTh U BaXKHOCTh UCCIEAOBAHUA.

Henp  AHCCEPTAMOHHOIO  MCCIAECAOBAHUSI —  pa3padoTKa  HAy4yHO-
00OCHOBAaHHBIX METOAMYECKHX M MPAKTUUYECKUX pEeKOMEHIauii mo 3hQexTuBHOMY
WCIIOJB30BAaHUIO  MAapKETUHIOBBIX MHCTPYMEHTOB B  YCJIOBHUSX  MApKETUHIA
B3aMMOJICHCTBUSA HA MyKOMOJIBHBIX IIpeanpusaTusax Kazaxcrana.

3axayu AUCCEPTANMOHHOIO MCCJICIOBAHUA:

— HCCIIE0BATh W CUCTEMATU3UPOBATH  OCHOBHBIE  TEOPETHYECKHE U
METOJIOJIOTUYECKAE ACHEKThl MApPKETUHIOBBIX HMHCTPYMEHTOB M  MAapKETHHIA
B3aumojeicTeus B chepe B2B ¢ momoipio makera nporpamMmsl R;

— paccMOTpeTh OCOOEHHOCTM MApKETMHIa B MYKOMOJIBHOM — OTpaciu,
c(opMHUPOBATH ABTOPCKUI MOAXOJ K MOHATUSAM «MAapKETHUHIOBBbIE UHCTPYMEHTBI» U
«MapKETUHT B3aUMO/JICHCTBUE» HA OCHOBE 0030pa JIUTEpaTyphl;

— pa3paboTaTh CTPYKTYPHYIO MOJIE€Jb B3aUMOJCHCTBUS YYACTHUKOB LEMOYKU
CO3JaHUsl LIEHHOCTU IIPU HCIIOIb30BAHWHM MAapKETUHIOBBIX WHCTPYMEHTOB  Ha
MYKOMOJBHBIX MPEATNPHUATUSIX C TOMOIIBIO Mporpammbl Smart PLS;

— pa3paboTaTh JUHEHHYIO0 CTATUCTUYECKYIO MOJIEIb MPOTrHO3a COBITA MYKH C
ITIOMOIIBIO ITAKETA MPOTpaMMel R;

— pa3pa®oTaTh MpPEMJIOKEHUS] 1O COBEPLIEHCTBOBAHWIO  HMCIOJIb30BaHUS
MapKETUHTOBBIX MHCTPYMEHTOB Ha MPEANPUATUIX MYKOMOJIbHON OTPacIH.

OO0beKT uccae0BaHUsI — MyYKOMOJIbHBIE MIPEANPUITHS AJIMAaTUHCKON 00JacTh
Pecnybnuku KazaxcraH.

IIpeamer HUCCJIeI0BAHUA —  COBOKYIHOCTb  JKOHOMMYECKHX W
OpraHU3allMOHHBIX OTHOLIEHWM, BO3HUKAIOIIMX B MPOLECCE MapKETUHIOBOM
JEATEIbHOCTH Ha MyYKOMOJIBHBIX IIPEANPUATHUSAX.

Teopernuecko - MeToHOJOTMYECKass 0a3a HCCIEAO0BATEJbLCKOH PadoThI
Bbbutn coGpaHbl cTaThu OTEYECTBEHHBIX M 3apyOeKHBIX YUEHBIX 3a MOCJIEIHUE TOJIblI
u3 nouckoBoil cuctembl Google Scholar u ProQuest 1 moHuMaHusi HarpaBJIeHUS
UCCJIEIOBAHNM, CBA3aHHBIX C MApKETUHTOBBIMM HMHCTPYMEHTAMH W MapKETHHTOM
B3aUMOJICUCTBUS. METONOIOTUYECKOM OCHOBOM JMCCEPTALUM SABIIAIOTCS TaKXKe
pe3yJIbTaTbl MApKETHUHIOBBIX MCCIEAOBAaHUN, NPOBEACHHBIX aBTOPOM HAa OCHOBE
onpoca 41 MEHEIKEPOB MYKOMOJBHBIX NPEANPUITHNA C LENbI BBISBICHUS
WCIIOJIb30BaHUsl MAPKETUHIOBBIX MHCTPYMEHTOB, BIUSAIOIIMX HAa B3aUMOJIECHCTBHE
YYaCTHUKOB  IIEMOYKW  CO3JaHusl  1eHHOCTH. MHdopmanmoHHOW  OCHOBOM
VICCJIEIOBAHMUS SIBIISIFOTCSI HOPMaTUBHBIE U ITpaBoBble akThl PK, Marepranel Komurera
[0 CTAaTUCTHUKE, TaMOXEHHOrO KOHTPOJIA, CaWTbl MMUHUCTEPCTBA CEIBCKOIO
XO034MCTBa, COBETAa COK03a MYyKOMOJOB Ka3zaxcrana, majarsl npeanpuHUMAaTENen
ATaMeKeH, OTYETHBIE JaHHbIE MYKOMOJIBbHBIX NpeanpuaTnii Kazaxcrana.

Metogonornyeckass OcHOBa PpadoThl: i1 OOpaOOTKM KOHTEHTa ObLI
UCTIONB30BaH s3bIK mporpammupoBanus R, MS Excel a takxe mporpamma SMART



PLS. B xoxe ucciemnoBaHusi MCIOJb30BAINCH METONBI aHAIN3a, CUHTE3a, KOHTEHT
aHanM3a, HAYYHOW KiIacCH(PUKALUM, HKCIEPTHOTO OIpPOCa, HKCIEPTHOM OIEHKH, a
TaKXe CTaTUCTUYECKON 00paboTKU HH(pOpMAITUH.

HayuyHasi HOBU3HA IMCCePTAIMM 3aKITI0YACTCS B CIIEAYIOLIEM:

— omnpe/iereHbl TEHECHIIMN Pa3BUTHS MOHATUN «MAapKETUHTOBbIE HHCTPYMEHTBD
U «MapKeTUHT B3aUMOJICHCTBUS» B COBPEMEHHBIX YycioBusix B chepe B2B c
MOMOIIIBIO MaKeTa mporpamMmmsl R;

— BBISIBJICHBI U JIOMIOJIHEHBI OCOOCHHOCTH MapKETHHTa B MYKOMOJIBHOUM OTpPaciu
U TIPEJIOKEHO aBTOPCKOE OMPE/IETICHUE TIOHATHIH «MApPKETHHTOBBIE HHCTPYMEHTBI) H
«MapKETHHT B3aUMOJICHUCTBUS Y,

— ompeaeneHpl (aKTOPhl B3aUMOJCHCTBUS YYACTHUKOB IETIOYKH CO3TaHUS
IIEHHOCTH TIPU HWCIIOJIh30BAHUH MApPKCTHHTOBBIX HHCTPYMEHTOB B MYKOMOJIBHOU
OTpaciii Ha OCHOBe mporpammbsl Smart PLS;

— HA OCHOBE KOPPEISILIMOHHO - PETPECCHOHHOr0 aHaln3a C MOMOIIBIO MaKeTa
nporpamMmbl R coctaBiieH mporHo3 cObITa MyKU;

— pa3paboTaHbl MNPEUIOKEHUS [0 COBEPIICHCTBOBAHUIO MCIIOJIb30BAHUS
MapKETUHTOBBIX HHCTPYMEHTOB B MYKOMOJILHOM OTpaciIu.

OcHOBHBIE M0JIOKEHUS, BBIHOCHUMbIE HA 3AIIUTY:

— KJIIOYEBBIC TEHJICHIIMM PA3BUTHUSA TEOPUM MAPKETUHTOBBIX MWHCTPYMEHTOB U
MapKeTHHra B3auMojeucTBusi B chepe B2B, BbisiBJIeHHbIE HAa OCHOBE KOHTEHT -
aHaIHM3a C TIOMOIIBI0 TIaKeTa MPOTpaMMEbI R;

— OmpeneNieHbl ¥ JIOMOJHEHBI OCOOCHHOCTH MApPKETHHTa B MYKOMOJBHOM
OoTpaciv, a TakkKe JaHO aBTOPCKOE OTMpeaeicHUE TOHATHH «MapKETHUHTOBBIC
WHCTPYMEHTB» M «MAPKETUHT B3aMMOICUCTBUY;

— CTPYKTYpHas MOJEIh MapKETHHTAa B3aUMOJCUCTBHUS YYaCTHUKOB IIECMTOYKH
CO37aHMs IICHHOCTH B MYKOMOJILHOM OTpaciii Ha OCHOBE mporpaMmMbl Smart PLS;

— JIMHEWHAas CTaTUCTUYECKasi MOJIENb MPOTHO3a CObITA MYKH Ha OCHOBE ITaKeTa
nporpammsl R;

— TPENJIOKEHUS] IO COBEPIICHCTBOBAHHUIO MCIOJIb30BAHUS MapKETUHTOBBIX
WHCTPYMEHTOB Ha MYKOMOJIbHBIX TPEIPUITHUSX.

Teoperuyeckasi 3HAYMMOCTH HcCJIeI0BaHUA. TeopeTHUecKkas 3HAYUMOCTh
JTUCCEPTAIIMM COCTOUT B TOM, YTO MAaTE€pUajbl JUCCEPTAMOHHOW pPaOOTBI MOTYT
UCIIOJIB30BaThCS B yueOHOM mporiecce. OHM OBUTM MCIOJIB30BaHBI MPHU pa3pabOTKe
y4e0HO-METOIMYECKUX KOMIUICKCOB IO JUCIMIUIMHE «MapKeTHHT», B AJIMAaTHHCKOM
(MHAHCOBO-TIPABOBOM M TEXHOJIOTMYECKOM KOJUICIKE, YTO IOATBEPKICHO AKTOM

BHEJIPCHUS.
IIpakTnyeckasi 3HAYUMOCTHh HCCIACAOBAHMSA 3aKJOYaeTcsi B TOM, 4YTO
IIPEIIOKECHUS o COBEPUIEHCTBOBAHUS UCITOJIb30BaHUS COBPEMEHHBIX

MApKETHHTOBBIX ~HHCTPYMEHTOB HAa MYKOMOJBHBIX TMPEANPHUATHIX  MOXKHO
UCIIOJIb30BaTh MPH PeaJTnu3alliid OCHOBHBIX MPUHIIUIIOB, MPEAYCMOTPEHHBIX B paMKax
['ocynapcTBeHHON  IpOrpaMMbl  pa3BUTHUSL  arpONPOMBIIIJICHHOTO  KOMILJIEKCA
Pecniyoimuku Kazaxcran uHa 2017-2021 roxmpl. JluHeliHas cTraTUCTUYECKass MOENb
IPOrHO3a COBITA MYKH MOXXET OBITh MPUMEHEHa JJIsl pa3pabOTKU CTPATErHUECKOro
IUIAaHa aHAIM3UPYEMBIX TPEANpPUATHH, a Takke 0pu pa3paboTKe OCHOBHBIX



HampaBJIeHUN  auBepcUPUKAMA  DKOHOMHUKH,  YCTAaHOBJICHHBIX  [lmaHom
cTpaTterudeckoro passutus Pecriyonuku Kazaxcran o 2025 ropa.

B Hacrosmee Bpemsi peanmM3yeTrcsi MHOXKECTBO HAyYHO-TEXHUYECKUX
MIPOEKTOB B 00acTu pa3Butus arpodbusHeca. C 2018 mo 2020 roasl aBTOp NpUHUMAIT
Y4aCTUE B HAYYHOM MPOEKTE «YCTOMYMBOE PA3ZBUTHE CEJIIBCKOXO3UCTBEHHOIO
MPOU3BOJICTBA HA OCHOBE YIIYUILICHUS] MEpP TrOCyAapCTBEHHOM MOIACPKKH OCHOBHBIX
BUJIOB CEIIbCKOXO3MCTBEHHOW MPOAYKIIMM W SKOHOMUYECKON 3(PheKTUBHOCTU
UCIIOJB30BaHUsL  PECYpPCOB,  CHENMANIM3aluM, (OPMHUPOBAHUS  PETHOHATIBHBIX
MIPOU3BOJICTBEHHBIX KJIACTEPOB». Pe3ynbTaThl JAHHOTO MPOEKTA MO3BOJIUIIN BBISIBUTH
psia TpoOJIeM pa3BUTHSI arpOIPOMBITIUICHHOTO KOMIUIEKCA U MPEIOKUTh HEKOTOPHIC
MapKETUHTOBBIE MEPHI B chepe MYKOMOIBLHOW OTPACIIH.
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dissertation for the degree of Doctor of Philosophy (PhD) in the specialty
“6D051100-Marketing”

Relevance of the research topic. Kazakhstan has a sufficiently high economic
potential for the development of agricultural production, the formation of food
resources in order to provide the country's population with food according to
scientifically justified consumption standards.

The flour-milling industry is one of the important sectors in the food industry of
Kazakhstan, on the basis of which the country's food security and agriculture are
developing.

Sustainable provision of flour products to the population indicates social and
economic stability in society, which places the flour industry among the strategically
important branches of agricultural production.

The first President of the Republic of Kazakhstan in his Message to the people
of 2018 noted that by 2022 it is necessary to increase the export of agricultural
processing products by 2.5 times. at the same time, supporting the Message of the
Head of state, President of Kazakhstan Kasym-Jomart Tokayev in his message of
September 02, 2019 noted the need to maximize the effectiveness of state support for
enterprises exporting their products, since the dynamics of the development of the
food industry and agriculture will contribute to improving the quality of life of the
population of Kazakhstan and food security.

Currently, there are no free niches in the world markets, and Kazakh processors
are forced to win a share in them with environmentally friendly products, a flexible
service system, compete with foreign manufacturers based on international standards,
to use modern marketing tools for this purpose.

In 2012, the production of flour in Kazakhstan amounted to 4009 thousand tons,
while in 2017 it increased by 1.5% and in 2018 it again decreased by 1.01%.

In this regard, today Kazakhstan has barriers to the export of flour products such
as the use of non-tariff regulation measures by importers, a narrow range of products,
problems of late VAT refund, underdeveloped logistics infrastructure, problems of
finding potential customers and promoting flour products.

In this regard, the problems of domestic agriculture and the food market in
modern conditions are complex and multifaceted, which in turn necessitates a
comprehensive approach to solving numerous organizational and economic issues
that require full research, coordination of work, search for the theory and practical
application of marketing tools in the flour industry.

All this determines the relevance and importance of the study.



The purpose of the dissertation research is to develop scientifically-based
methodological and practical recommendations for the effective use of marketing
tools in the conditions of interaction marketing at flour mills in Kazakhstan.

Tasks of the dissertation research:

— to research and systematize the basic theoretical and methodological aspects of
marketing tools and marketing interaction in the industrial market with the help of the
program package R;

— to consider the features of marketing in the milling industry, to formulate an
author's approach to the concepts of «marketing tools» and «marketing interaction»
based on a literature review;

— develop a structural model of interaction between participants in the value
chain when using marketing tools at flour mills using the Smart PLS program;

— develop a linear statistical model of flour sales forecast using the R program
package;

— develop proposals for improving the use of marketing tools in the flour
industry.

The object of research is flour-milling enterprises of the Almaty region of
the Republic of Kazakhstan.

The subject of the research is a set of economic and organizational relations
that arise in the process of marketing activities at flour mills.

Theoretical and methodological basis of the research work.

The articles of domestic and foreign scientists from recent years from the
Google Scholar and Pro Quest search engines were collected to understand the
direction of research related to marketing tools and interaction marketing. The
methodological basis of the thesis is also the results of marketing research conducted
by the author on the basis of a survey of 41 managers of flour-milling enterprises in
order to identify the use of marketing tools that affect the interactions of participants
in the value chain. The information basis of the study is the normative and legal acts
of the Republic of Kazakhstan, materials of the Committee on Statistics, Customs
control, websites of the Ministry of Agriculture, the Council of the Union of Milling
of Kazakhstan, the Chamber of Entrepreneurs Atameken, and reporting data of flour
mills in Kazakhstan.

The methodological basis of the work: for content processing, the
programming language R, MS Excel and the SMART PLS program were used. The
research used methods of analysis, synthesis, content analysis, scientific
classification, expert survey, expert evaluation, and statistical processing of
information.

The scientific novelty of the thesis is as follows:

— identified trends in the use of the concepts of «marketing tools» and
«marketing interaction» in modern conditions on the industrial market using the
program package R;

— the features of marketing in the milling industry are identified and
supplemented, and the author's definition of the concepts "marketing tools" and
"interaction marketing" is proposed»;



— the interaction factors of participants in the value chain when using marketing
tools in the milling industry based on the Smart PLS program are determined;

— based on the correlation and regression analysis, a forecast of flour sales is
made;

— developed proposals to improve the use of marketing tools in the milling
industry.

The main provisions submitted for protection:

— key trends in the development of the theory of «marketing tools» and
«marketing interactiony» in the industrial market, identified on the basis of content
analysis using the R program package;

— marketing features in the milling industry were identified and supplemented,
as well as an author's definition of the concepts «marketing tools» and «marketing
interaction» was given;

— structural marketing model of the interaction of participants in the value chain
in the milling industry based on the Smart PLS program;

— a linear statistical forecast model for the marketing of flour based on the
program package R;

— suggestions for improving the use of marketing tools in flour mills.

Theoretical significance of the study. The theoretical significance of the
dissertation is that the materials of the dissertation work can be used in the
educational process. They were used in the development of educational and
methodical complexes in the discipline "Marketing", in the Almaty Financial, Legal
and Technological College, which is confirmed by the Act of implementation.

The practical significance of the study lies in the fact that proposals for
improving the use of modern marketing tools at flour mills can be used in the
implementation of the basic principles provided for in the State Program for the
development of the agro-industrial complex of the Republic of Kazakhstan for 2017-
2021. The linear statistical model of flour sales forecast can be used to develop the
strategic plan of the analyzed enterprises, as well as to develop the main directions of
economic diversification established by the strategic development Plan of the
Republic of Kazakhstan until 2025.

Currently, many scientific and technical projects are being implemented in the
field of agribusiness development. From 2018 to 2020, the author participated in the
scientific project "Sustainable development of agricultural production based on
improving state support measures for the main types of agricultural products and
economic efficiency of resource use, specialization, and the formation of regional
production clusters”. The results of this project made it possible to identify a number
of problems in the development of the agro-industrial complex and suggest some
marketing measures in the field of flour milling.



