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AXMEJIOB PAMUC CYJIEUMAHOBNY

YIPABJIEHUE OHJIAMH COLIMAJIBHBIMU CETSIMU B
IHOBBIINEHUHN OBBEMA ITPOJAXK ITPOAYKINUHU B PECITYBJIMKE
KA3AXCTAH

AKTYaJIbHOCTh TeMBbI HCCJIeA0BaHUA. J[Banuarb ImepBbId BEK — BEK
MHTEHCUBHOTO M KPYMHOMACIITa0HOTO  Pa3BUTHS HOBBIX HH(POPMAIMOHHBIX,
TEJIEKOMMYHUKAIIMOHHBIX  TexHojorui. WX pa3BuTHe TOBIEKIO 3a COOOM
BO3HUKHOBEHHE OOJIBIIOT0 KOJIMUECTBAa HOBBIX Miel U IpoekToB. ONHOM U3 Takux
HOBALlMM CTAJO pAa3BUTHME OHJIAWH COLMAJIBHBIX CETEH, KOTOpbIE CTaju
HEOTHEMJIEMOl ~ YacTbi0  OOIIEHUS  CpeAM  HUHTEpHET  I0JIb30BaTeleH.
NupopmanimoHHple TEXHOJOTHM CTalld MO CyTH OBICTpO mepepacTtath B
CIMHCTBEHHBIH BHUJ  OOUICHWsS, U TMPUOOpPENH Takue HOBBIE  (HOPMBI
MHTEPKOMMYHUKALIMOHHBIX  IUIOMIAJIOK  Kak  “(aiicOyk”, “BKOHTAKTE”,
“OIHOKIJIACCHUKH , “MHCTArpam’ U APyTHE.

Ycenemnple NpeanpuHUMATENM, a TAaKXKE CaMU  CO3JATElId  Pa3IMYHbBIX
BUPTYaJbHBIX IUIATGOpPM, MPUAAIH STUM IUIOLIAAKAM KOMMEpYecKyro (hopMmy u
MPOJOJDKAIOT pPa3BUBaTh HMX BCECTOPOHHE. B HacTosAmni nepuoj B OHJIANH
COLIMAJIbHBIX CETSIX MOXHO Y3HaBaTh O HOBBIX TPEHIAX PAa3BUTHUS HA PA3IUYHBIX
PBIHKAX O TIOSIBJICHUH HOBBIX OPEH/I0B, HOBBIX BUJIOB YCIIYT U MHOTOE JPYTOE.

Heob6xoauMo 0TMETHUTD, YTO B COBPEMEHHON SKOHOMUYECKON JUTeparype, u
OCOOCHHO HAay4yHOM, CYIIECTBYEeT HEIOCTaTOK MCCIEAOBaHUN IOCBSIEHHBIX
TEOPETUUYECKOMY OOOCHOBAHMIO CHCTEMbI YIIPAaBJICHUS OHJIAWH COLMAJIbHBIMU
cetaMu. Oco0O 3TO MPOCIEKUBAETCA B OTEUECTBEHHOM HAYYHOW JMUTEparype H
UcclieZIoBaHuAX. Eciu B 5KOHOMUYECKON JTUTEepaType JalIbHETO 3apyOeKbs TaHHAs
npo0OieMa B ONpeIeIeHHOM CTENEHN HAaYMHAET PACKPbIBAThCS U MCCIEN0BATHCS, TO
B OTEYECTBEHHOH, TEOPETUYECKUX pPAOOT IMOCBAIIECHHBIX JAHHOW TeMe KpaiiHe
HEJOCTATOYHO U OHA €Ille MaJIO UCCIIETOBAaHA

Hcxons u3 U3105KEHHOT0, HAyYHBIE NCCIIE0BAHNUS, IOCBSAIIEHHBIE TOBEACHUIO
norpeduTenel B OHJAWH COLMANBHBIX CETAX CTal0 B HACTOSILIUNA MEPUOJ
JOCTAaTOYHO AaKTyaJbHBIMH U HEOOXOIMMBIMU KaK [ aKaJIeMUYECKOro
COO0IIEeCTBa, TaK U JJI TOCYAAPCTBEHHBIX U OM3HEC CTPYKTYP.

Oco60 HEoOXOAMMO OTMETUTh, HECMOTPSI Ha LIMPOKOE U CTPEMUTEIBHOE
MPAKTUYECKOE PA3BUTHE OHJIAWH COLMAJIBHBIX CETEH B SKOHOMUYECKOM JINTEPAType
OTCYTCTBYIOT ~ JIOCTaTOYHO  TIJIyOOKHE TEOPETHYECKHE  HCCIIEOBAHUSA  TIO



YOPABJICHUIO OHJIAMH COLMAJIBHBIX CETEed B KOHTEKCTE IOBBIMICHUS 00OBeMa
POJIaXK.

Hcxons W3 H3I0KEHHOrO, HEOOXOAMMOCTh TEOPETHYECKUX HCCIeI0BaHUM
MOCBSIIIEHHBIX YIPABICHUIO OHJIANH COLMAIBHBIX CETEH JOCTATOYHO OCTpa M UX
aKTyaJIbHOCTb HA HAIll B3IJISA]l HE BbI3BIBAET COMHEHUH.

Heabo  gucceprallMOHHOW  pabOThl  SIBUJIOCH  COBEPIICHCTBOBAaHHE
YOPABJICHHUS OHJIAWH COLMAJIbHBIMM CETAMU B TNOBBIILIEHHH O0bEMa MPOAAK
OpOAyKTa IO CpEACTBaM YBEJIMYEHHs Y3HABaeMOCTH OpeHga u  HUPPOBOH
KoMMYyHUKau B PecnyOnmke Kazaxcran.

Jnst OCTUKEHUS MOCTABICHHOM 11eIM OBLITN PEIICHBI CIICIYIONINE 3aa4M:

- BBISIBJIEHBI TEOPETHMYECKHME OCHOBBI Uil  pa3pabOTKK  OmpeaeneHus
yIpaBJIEHUS OHJAWH COLMAIBHBIX CETEl KaK KOMMYHUKAIMOHHOUN NESITENbHOCTU
KOMIIaHUU;

- IPOBEJEHA KATEropu3alusi WHCTPYMEHTHI YIPABICHUS MAapKETHUHIOM B
COIIMAJIbHBIX CETSX;

- IPOBEJCH aHalli3 BIUSHUS YNPABICHUS OHJAWH COLMAIbHBIX CETed Ha
HAMEpPEHHE COBEPIICHUS MOKYIKU MOTPEOUTENEH 110 CPABHEHUIO C TPAJAUIIMOHHBIM
yIpaBJICHUEM MapKETUHTOM;

- OMPEJENICHbl TEHACHIIMM COLMAIbHBIX CETEH B IOOAJIBHOM MacimiTabe u B
Kazaxcrane, a Tak e UX poJib B yIPAaBICHUH COBPEMEHHBIM OM3HECOM;

- IOCTPOEHA, NPOTECTUPOBaHA M MPEIJIOKEHA CPABHUTENbHAS MOJCIb
3 PEKTUBHOTO YMOpaBICHUS TPATUIUOHHBIM MApPKETUHIOM W MAapKETHHTOM B
OHJIaiH COLIMAJIBHBIX CETSAX B IMOBBIIMICHUH MPOJAX IO CPEACTBAM Y3HABAEMOCTH
Opennma u mnepenaun 1nudpoBodt uHoOpManuu (MpU  TMOMOIIM MPHUKIIATHON
nporpammel Smart PLS 2.0);

- IPEJIOKEHBl MHCTPYMEHTHI M0 YBEIMUYEHUIO d(PPEKTUBHOCTH YIIPABICHUS
WHTEPHET TEXHOJIOTUSIMA U MAPKETUHIOM B OHJIAlH COLMAJIbHBIX CETSX.

IIpeameroM wmcciefoBaHUs SBWICA MPOLECC YIPABICHUSA OHJIAWH
COIMAIBHBIMUA CETSIMH B IEJISAX TOBBIMICHUS O0bEMa MPOAAK U Y3HABAEMOCTH
OpeHaa ¥ HUPPOBON KOMMYHHUKALIMH.

O0beKkTOM HCCJIEIOBAHUS BBICTYIWJIM OHJAWH COLIMAJIbHBIE CETU B
KpyIHEHIIEH Ka3axCTaHCKOM pecTopaHHOUW ceTh «AB Restaurants» B ropopax
AcraHa u Anmarsl.

Meroabl ucciaenoBanusi: B mporecce HCCIENOBaHUS PACCMATPUBAIUCH
KOHIIENITYaJIbHbI€ OCHOBBI CHCTEMHOIO YIPABJICHUS MHTEPHET MapKeTHMHroMm. B
MIPOLIECCE HCCIIEIOBAHMS I PELICHUs] MOCTABJIEHHBIX 3a7a4 HCIOJb30BAIUCH
JMATIEKTUYECKUE METOJIbI TTO3HAHUS: OT OOIIEero K YaCTHOMY M Ha00OpOT, aHaIM3a
CUHTE3a, CHUCTEeMHBIM CTPYKTYpPHO-(QYHKIIMOHAIBHBIA TOJAXOM, a TaK Ke
AHKETUPOBAHUE U CTATUCTUYECKUIN aHAIN3 PE3YyJIbTATOB MPH MOMOILIU MPUKIATHOMN
nporpamMmmbl Smart PLS 2.0.



Nudopmarmonnoit 6a30il ucciieqoBaHUS SBUIUCh HOPMATHUBHO-TIPABOBbHIE
aKThl U CTpaTeTUYECKHUE JTOKYMEHTHI IO MHHOBAIIMOHHOMY pa3BUTHIO PecmyOmuku
Kazaxcran, npeacrasnennsie Jlugepom Haiuu, nepBbIM npe3uaeHToM PecryOmmku
Kazaxcran H. A. HazapGaeBbiMm, B Buje ctpareruu pa3sutus 2050 u 100 maros
YCHENTHOMY Pa3BUTHUIO HAIIWH, a TaK ke MyOIrKyeMble TOKyMeHThl MHUHHCTEpCTBA
TOProBiv, MUHHCTEpPCTBA SKOHOMHUKH, WHCTUTYTOB Pa3BUTHUA, PE3yJbTaThl
pa3IuYHBIX ~ HUCCJENOBAaHUM,  MPOBEACHHBIX  HAY4YHO-HCCIEI0BaTEIIbCKUMU
[EHTPaMH.

OcHoBHbIE HAYYHbIE Pe3yJIbTaThl 1 UX HOBU3HA 3aKJII0YAaeTCs B pa3paboTke
KOMIUIEKCA TEOPETUYECKUX W TMPUKIAJAHBIX PEKOMEHJAIUA U TPEeAJIOKEHUN M0
reHepaluud W CTUMYJIMPOBAHUIO UCIIOJIB30BaHUS HMHCTPYMEHTOB YyIIpaBJICHUS
OHJIaliH COLMAJIbHBIMU ceTsMU B Ou3Hec cpene Kazaxcrana, a Tak ke B BRIpaOOTKe
KOHKPETHBIX TMPEIJIOKEHUN [0 COBEPIICHCTBOBAHHUIO YMPABICHUS WHTEPHET
MapKETUHIOM:

- ONIPE/CIICHUE YIPABICHUS OHJIANH COLUUAIBHBIMH CETAMHU U HWHTEPHET
TE€XHOJIOTHUSIMH.

- BBISIBJICHBI ~ MPEMMYLIECTBA U HEJOCTATKH  YIpaBJIEHUS  OHJIAIH
COI[MAJIbHBIMU CETAMHM [0 CPAaBHEHUIO C TPAJUIUOHHBIMU MAPKETUHTOBBIMU
MOJIXO0JJaMU B MPOJBUKEHUU TOBAPOB U YCIYT B UHTEPHETE.

- ONpeJIeNeHbl TEHJICHIIMM Pa3BUTUS Ka3aXCTAaHCKOTO M TIJI00aIbHOIO pPHIHKA
WHTEPHET KOMMYHUKAIUH.

- BBISIBJIEH COLIMAJIBHO-AeMOrpauyeckuii MopTpeT MoJib30BaTesIeil OHJalH
COIIMAJILHBIX CETEH.

- pazpaboTaHa, NPOTECTUpPOBaHA M TMPEUIOKEHA CpaBHUTEIbHAS MOJEIb
3¢ (HEKTUBHOCTH YIPaBICHUS TPAJULIMOHHBIM MAapKETUHTOM W MapKETHUHITOM B
OHJIANH COLIMAJIBHBIX CETAX B MOBBIIMICHUU MPOAAX IO CPEICTBAM Y3HABAEMOCTH
OpeHna u nepenaur 1udpPoBoit HHGOPMAITUH.

OcHOBHbBIE HAYYHbI€ M10JI0KEHU, BHLIHOCHUMbIE HA 3ALIUTY:

- TEOPETUKO-METO/IOJIOTUYECKOe OOOCHOBAHUE OIPENEICHUS  yIpPaBICHHUS
OHJIAIH COIMATBHBIX CETEH KaK KOMMYHUKAIIMOHHOU JIEITEIbHOCTH KOMIIaHUY;

- pe3yJabTaThl ~ CPAaBHUTENBHOHM  MoAeau  3(PQPEKTUBHOTO  yNpaBiICHUS
TPAJUIMOHHBIM MApPKETUHIOM W MAapKETHUHTOM B OHJIAWH COIMAJIbHBIX CETAX B
chepe pecropaHHoro OMzHeca (IMpU MOMOIIY MPUKIAIHON nporpamMbl Smart PLS
2.0);

- TCHJICHIIMM Pa3BUTHUS COLMAIBHBIX CeTel B TJ00aTbHOM MaciiTade U B
Kazaxcrane, a Tak e uX poJib B YIPaBJICHUH PECTOPAHHBIM OM3HECOM;

-3¢ (deKTUBHBIE HWHCTPYMEHTHI YIPaBICHUS MApKETUHIOM B  OHJIAWH
COIIMAJIbHBIX CETSX;

- IPEJIOKEHUsI 1O YBETUYCHUIO S()DPEKTUBHOCTH YIPaABICHUS WHTEPHET
TEXHOJIOTUSIMA U MAPKETUHIOM B OHJIAH COLUAJIbHBIX CETAX.



TeopeTnyeckasi 3HAYMMOCTH UCCJIE0BAHUSA 3aKITIOYAETCS B TOM, YTO OBLIU
ONpENENIEHbl KOHUENTYalbHbIE OCHOBBI M KaTErOopUaibHBIN armapar ylnpaBieHUs
OHJIAMIH COIMAJIBHBIMU CETSIMU, BKIJIIOYAsl OMPENEICHUE TMOHIATHS «Iepeaada
AIIEKTPOHHOW BepOanbHOU nHbopManmm». B xone uccnenoBanusi ObUTH BBIACICHBI
HOBBIE MOJXO/bl B3AaMMOCBSI3U MHTEPHET MApKETUHIa, YIPABIEHUS MPOJaKaMHU U
¢ (}HEeKTHBHBIM yTIPaBIICHUEM OHJIAWH KOMMYHUKanuid ¢ moTpedOutensmu. [lana
cucTeMaru3alus Teopuil MacMenus KOMMYHHMKalMid Ha ©Oa3e aHaiu3a
TEOPETUUYECKUX IMOAXO/I0B 3apyOEKHBIX M OTECUECTBEHHBIX YueHbIX. JlaHa olleHKa
BIIUSIHUS TIepeiaur dJIEKTPOHHOM BepOanbHOU MHGOPMAIUU B COIIUATBHBIX CETAX
Ha MPOJIBMXKEHHUE TOBapa B PECTOPAHHOM OU3HECE.

[TonydenHsie pe3ysabTaThl MOTYT OBITh HCIIOJIB30BaHbl HAYYHBIMU M yYCOHBIMU
3aBEICHUSIMU TIPU  pa3pabOTKE KOHLENIMM HWHHOBAIIMOHHOTO  YNpaBlEHUs
WHTEepHET MapkeTuHra Kaszaxcrana, a Tak K€ OpH IMOATOTOBKE HCCIEIOBAaHUU,
HAYYHBIX U YYEOHBIX KYpCOB IO JUCHUIIMHAM: MHHOBAIIMOHHBIA MEHEIKMEHT,
yIpaBJICHUE MaPKETUHTOM, TTOBEICHUE MTOTPEOUTEIs, YIIPaBICHUE PEKIAMOM U T.1.

IIpakTuyeckas 3HAYUMOCTH NpeAJIoKeHU I [peIaracMoro
JUCCEPTALIMOHHOTO MCCJIEOBAHUSI COCTOMT B TOM, UTO COJEpXkaluecss B
JUCCEPTAIIMOHHOM HCCIIEJIOBAaHUH Pa3pabOTKH, BBIBOJBI M PEKOMCHJIAIMW; B
YAaCTHOCTH, BBIABICHHOE MPEBOCXOACTBO OHJAWH COIMAJbHBIX CETed B
MOBBIIIEHUHU TIPOJIAXK MO CPEJCTBAM y3HABaeMOCTH OpeHJia u nepenaun udpoBoi
uHpopManuu HajJ TPAAUIMOHHBIMU TOJXOAAMH YIPABICHUS MapKETHUHIOM,
UHCTPYMEHTHI A()@PEKTUBHOTO YIpaBJIEHUS CTpPaHWYEK KOMIAHWUW B OHJIANH
COIIMAJILHBIX  CETAX, TaKWe KaK KCIOJb30BAaHUE HWHTEPHET TEXHOJIOTHUH,
IUTAaHUPOBAaHWE BpPEMEHHOro »3(dupa mMyOIMKaluid, BOBJIEYEHHE MOTpedUuTenei
MPU30BBIMH PO3BITPHIINIAMH U CBOEBPEMEHHOE YIPABICHHUE OOpPAaTHOU CBS3BIO C
NOTPEOUTENISIMU MOTYT OBITH HCIIOJIb30BAHBI JJI TOBBIMICHUS 3(H()EKTUBHOCTH
OBICTPOTO pa3BUTHUS MaJIOTO W CpeaHero OuszHeca B pecnyOnuke. BbuiBompl,
pEKOMEHJIalluid W pa3pabOoTKa TOJOKEHUN BKIIOYAIOT B ceOS ympaBlieHUE
MapKETUHTOM B YacTH pa3pabOTKH cTpaTeruid 3(PGHEKTUBHOTO TPOIBUKCHUS
MPOJYKTa B OHJIAWH COITMATBHBIX CETAX, a TaK ke d(PPEKTUBHOE BHICTpAMBAHUE
CBSI3U C OOIIECTBEHHOCTHIO. BBHIBOJBI M PEKOMEHAAIIMU MOTYT ObITh UCIIOJIb30BAHBI
rOCYJapCTBEHHBIMU OpraHaMu, HWHCTUTyTaMU Pa3BUTUS 0Opu (HOPMUPOBAHUU
WHHOBAIIMOHHOM JOPOXKHOM KapThl U pa3pabOTKe MporpaMM COACUCTBUS Pa3BUTHUS
MaJioro U cpeAaHero Ou3Heca B paMKax peaiausaiuu [ocy1apcTBEHHOM porpaMMbl
uHPpacTpyKTypHOTO pa3BUTHs «Hypibl Xom» W MporpamMMmbl HHIYCTPHAIBHO-
WHHOBaIMOHHOTO pa3BuTus Ha 2015-2019 roael. DTH pe3ynbTaThl OBLIN MOTYYECHBI
B XOJIE€ UCCIIEIOBAHUS B COTPYTHUYECTBE C pecTopaHHOU ceThio AB Restaurants u
UCIIOJIb3YIOTCS IByMsI KPYITHEUITUMU ceTsIMU pecTopaHoB PecnyOmmku Kazaxcran
«AB Restaurants» u «KRUMI group».



[IpencraBiieHHbIE PEKOMEHAAIIMU U TOJOXKEHHUS Tak ke dPPEKTUBHO MOTYT
ObITh NMPUMEHEHbI U MPUHUMAIOTCS B cepe rocylapCTBEHHOW AEATEIbHOCTU U
npenocTapisieMbix yeiyr B Pecryonuke Kazaxcran B BeicTpauBanuu 3 PeKTUBHON
CBs3U C oOmiecTBeHHOCThIO0. Tak, Hampumep Akorda.kz (odunuaneHbIi calT
[Ipesunenta PecnyOonmukm Kazaxcran) B (¢oiicOyk, akumar ropoma Aimatbel (B
¢oiicOyk u wuHCTarpam), MuHuUCTepcTBO 3apaBooxpaHeHus (B (aiHcOyK) u
OpraHU3allMOHHBII KOMUTET 3UMHEH yHuBepcuaabl 2017 roma (B HMHcTarpam)
AKTUBHO BEIlyT CTPAHUUYKH B COIIMAIIBHBIX CETSIX.



AXMEJOB PAMUC CYJIEUMAHOBINY

«6D050700 — MenemxMeHT» MaMaHIbIFbl OolibiHIIA Punocodust 1okropsl (PhD)
JIOPEXKECIH 13[CHY/IET1 IUCCEPTAIUsFa

AHJIATIIA

OHJIAVH SJEYMETTIK JKEJLIEPIIH BACKAPBLIYBIMEH
KA3AKCTAH PECITYBJIMKACBIHAATFBI OHIMJAEPAIH CATBIJIYBIH
APTTBIPY

3eprTey TaKbIPbIOBIHBIH 03€KTiJIIrI.

Kubipma OipiHIn Faceklp — ayKbIMJIbI KaHA aKMAPaTThIK TEXHOJIOTHSUIAPIBI
JAMBITY FachIpbl. BYTIHT1 TaH/a KYy3€Te achIPBUIBII )KaTKaH KONTEeTeH Uaesuiap MeH
xoOanmapplH Taija OOJyblHA WHTEPHET JaMybl OKEN COKKAHBIH OalKalMBbI3.
OchbiHgalt TaMbIFaH aHa sko0anap by O1peyi OHJIaH QJIEYMETTIK Keiaep OOIbl.
Omnap, e3 Ke3eTiHIe, MHTEPHET Mai1ajJaHyIIbuIap apachlHIaFbl KapbIM-KaThIHACTHIH
axpIpamac 01p 6eJiri 60JbIN Ta0bULABL. ByJl akmapaTThlK TEXHOJOTHUIIAp TE€3 apaja
KapbIM-KaThIHACTBIH JKAJIFBI3 TYpiHE oOpayiabl koHE (IKCcOyK, BKOHTAKTe,
OJTHOKJIACCHUKM, MHCTarpamM »XoHe Oacka J1la KOMMYHHKalus QopManapbiH
KAMTBIIBI.

TaObIcTBI KocinKepiep, OdMKIM Jie BUPTyal bl TuiaTdopma xKacaylibuiapabiH
©37Iepl OCHI HbICAaHJapFa KOMMEPIMSIIBIK KECKIHIH Oep/Il dKOHE OJIap/Ibl KaH-KAKThI
JAMBITYJIBI KaJFacTeIpyna. EHII OHJIalH oNeyMETTIK JKEIUJICPACH apbIKTarbl
TPEHATEP, MBICAJbIFa, kKaHa OpEHATEp, KhI3MET TYypJepi, JKOHE Tarbl Oackamap
TypaJbl OUTy MYMKIHJIIT1 Maiia OOIbL.

TexXHOMOTHUSIIBIK TIPOTPEeCcC OpBIHIAA TYPMaWIBl, OCBHI OapibIK BUPTYAJIbI
anmaggap cMapTQoHIap MEH TaJpKETTepre KOIIil, TYTHIHYIIBIIAP/IbIH KaparmanbiM
VsUTel Tene(OHIAPBIHBIH KOJIIaHYBIH TOKTATHIN, CMapTQOHBIK OarmaapiamManapisl
KoJjaHyFa wutepai. JKaHa akmapaTThIK TEXHOJIOTHsJIAp d3ipJieyIIiiepl Kamnman
TYpJE CMapT KYpbUIFbLIapblHA Oarmapiamanap jka3dy KbI3METiH YChbIHA OacTajpl.
barmapnamanap  imiHIEe — OHJIAMH — QJIEYMETTIK  JKeJIijaepl  KemOacIIbUIbIK
MO3UIMSATIAPAbI UEJICH/I1 KoHE OYJI 63 Ke3eTiH e Mai1aJaHyIIbUIapIblH BUPTYaJIbl
KEHICTIKTE OTBIPY YaKbITBIH apTTHIPABI.

OnyaiiH oNMeyMeTTIK >KeJiJep/eri TYTHIHYIIBUIAPBIH MIHE31H 3€pTTEY hoM
aKaJeMUSIIBIK KOFaMJIACTHIKKA hoM OM3HEC cajachlHa TapTHIMIIBI OOJIIBI.

Mpicasbl KoCITIKEpJiep TYTHIHYIIBI CETMEHTTEPIH ayKbIMIBl KEHEHTY YIIiH
OHJIAWH QJIEYMETTIK KeNepae o3 KOMITAHHSITAPBIHBIH
aKKayHTTapbIH/TIapakmanapelH  Kypyra Oactramel. COHBIMEH Karap FHUIBIMU
oneOueTTe OHJIAlH QJIEYMETTIK JKeJiiep 0acKapy >KyHeCiH TEOPUSIIbIK HET131€UTIH



3epTTeyjiep TalIbUIbIFl Oap. Ocipece, Oyl TamIIbUIBIK OTaHABIK FHUIBIMU
oneduerTep MeH 3epTreyiep e oaitkanya.

OcsiraH 0ailIaHBICThI, YCHIHBUIFAH 3epTTeY KYMBICH PhD FhuthiMU Jopekeci
aJTy YIIiH aca ©3eKTi O0JIBIN TaObLIa k.

JluccepTalMsJIBbIK KYMBICTBIH MAaKCaThl OHJIAWH OJICYMETTIK KEIUIePaiH
Oackapy Ky#eciH xkeTinaipy apkeutbl Kasakcran PecnyOnukachiHIaFbl OHIMIEPAIH
caTy KeJIEMIH apTThIpy OOJIbIN TaObUIA bI.

Kolibuiran MakcaTka sKeTy YUIiH Keleci MiHAeTTep aTKapbLI/bI:

- IOCTYpPJIl  KOHE OJIGKTPOHJABIK OyKapasiblK akmapar KypalJdapbIHbIH
TEOPUSUIIBIK HET13/1epl aHBIKTAJJIbI;

- QJIEYMETTIK KeNljiepAe MAapKETUHITIK OacKapy Kypajijaapbl KIKTeJIi;

- I9CTYPJII MAapKETUHT 0acKapy MEH OHJIalH QJIEyMETTIK Meaua OacKapyiblH
TYTBIHYIIBUIBIK MIHE31HE OCEPIH CANBICTHIPMAIIbI TAJI1AY >KaCabIH/IbI;

- KahaHJBIK koHe Ka3aKCTaHIBIK OHJIAMH QJIEYMETTIK Meaua HETi3rl aamy
YpicTepl aHBIKTAJIAbl JKOHE OJIAPABIH 3aMaHayd OW3HECTIH OacKapybl KyheciHe
acepi HaKThIJIAH/IbI;

- "OpeHATIH TaHBIMAJIGIFI", "3JEKTPOHABIK BepOAIBIK aKmaparThl Tapary"
XKoHe "eHIMAEPAIH CaTbUTyblH apTThIpy" Toyenal ailHbIMaibl [IaMaChIHBIH
meHOepiHAe "OHNAH QJIEYMETTIK >KENUIepAlH TUiMAl Oackapy MEH JoCcTypil
MapKeTHUHTTI 0ackapy" CaJIbICTBIpMaIbl MOJIENh KYPACTHIPBUIIBI, ChIHAKTAH
OTKI3LI1 )KOHE YChIHBUIBI (KoJmanOanel Oaraapiama Smart PLS 2.0);

- QIIEKTPOHABIK MApPKETUHITIH QJIEYMETTIK KeJlIepAeri 0acKapyblH JTaMbITYIbI
KETUIJIIPY MEH bIHTaJIaHAbIPY OOMBIHIIA YCHIHBIMIAP.

3eprrey momi. Tayapabl cary KejieMiH apTThIpyAarbl OHJIAWH QJIEYMETTIK
XKeTIepiiH 0acKapy )KyHeciH KeTULIipy Ipoleci.

3eprrey HbicaHachl. Ka3zakcrannars! eH ipi "AB Restaurants" pecTtopanbik
KENMICIHIH CcaTy KOJIeMiIH apTThIpyJaFrbl OHJIAMH OJIEYMETTIK Keliyiepai Oackapy
KYHECIH XKETUIIIPY.

3epTTeyliH TeOPUSUIBIK-JMiCTeMeNIK HETI31H 3epTTey OaphIChIHIA ajFa
KOMBUIFAaH MIHJACTTEPAl MICHIy YIIIH aTaifaH AMAJEKTUKAJIbIK TaHBIM oicTepi:
KANMbIJAH JKEKEre »MOHE KEpICIHILIE, CHUHTE3 Tajjay, >KYWEIK KYpbUIbIMJIbIK-
(GyHKIMOHANIBIK KO3Kapac, cayallHaMa, COHJail-aK CTaTUCTUKAIBIK HOTHKEIEPIHIH
Talaybl xKoHe KoiganOansl Smart PLS 2.0 6arnapiamackl Konaanbuiasl. OTaHIBIK
JKOHE  IIETeNAIK  FaJdbIMAApIblH HWHTEPHET MAapPKETUHITI Oackapy IKoHE
WHHOBALIMSJIBIK JaMy CallaChIHIAFbl FBUIBIMH EHOCKTEepi Kypauapl. 3epTrey
OapbIChIH/Ia UHTEPHET-MAPKETUHITI KYienl 0acKapMachbIHBIH TY>KbIPhIMIAMaJIbIK
TYpAepi KapacTbIpbUIAbl. HOPMATUBTIK-KYKBIKTHIK akTiiep MeH Kaszakcran
PecnyGnukachinbIH yiIT Kembacuibichl, TYHFbIN npe3uaeHTi H. A. HazapGaeBtiH
WHHOBAIUSUIIBIK JIaMy >KOHIHJIET1 YChIHFAH CTPATETHSUIBIK KYXKaTTapbl, aiiTa KETCEeK
2050 mamy cTpaTerHsChl KOHE J¢ YITTHIH TaObICTHI mamybiHa 100 HAKTBI Kajaam



CTparerusiiapbl, COHbIMEH Karap OKoHoMmuka >koHe Cayma MUHUCTPIIT]
KAPHYSUTAUTBIH  KYOKaTTapbl, JamMy WHCTUTYTTApPbIHBIH HOTIDKEIEpl, 9p Typil
3epTTeyJep >KYPri3eTiH FhUIBIMU-3€PTTEY OPTAIBIKTAPhl 3€PTTEYAIH aKMapaTThIK
0a3achIH KYpanIbl.

JluccepTauMsJIbIK 3epTTey HITHKEJIEPiHIH FBUIBIMH SKAHAIIBLIABIFbI.
Kazakcrtan OusHec alMarblHAAQ OHJIAMH ONEYMETTIK Kenuepai Oackapy
KypajigapblH KOJJaHy OoOWbIHIIA KOJJaHOANbl KEUIEHIH J3IpJiey  KOoHE
naijananyabl bIHTAJIAHJBIPY >KOHIHJIET1 YCBIHBICTAPAbl OHJIPY >KOHE >KETUIIIPY,
COHJali-aK MHTEPHET-MapKETHUHT OACKapMacChIHBIH HAKTHl YCHIHBICTAp HYCKACBHIH
a3ipIey.

3epTTey OapbIChIHAA aBTOp TapamnblHAH MBIHAJal HETI3rl FBUIBIMU JKOHE
MPAKTUKAIIBIK HOTUKEJIEP aJIbIHbI:

- "OHJIaH  OJIEyMETTIK  JKejdigep Oackapmachl"  YFBIMHBIH — HeETi3aepi
AHBIKTAJIIBI.

- IOCTYpJII  MapKETUHITIK  TOCUIAEPIMEH  CalbICTBIPFaHNaFbl  "OHJIAWH
QJIEYMETTIK KeTiiepai OacKapyablH'" apTHIKIIBUIBIKTAPEl MEH KEMIIUTIKTEPI
AHBIKTAJIBI.

- Kazakctan jkoHe »ahaHIBIK HApPBIKTAFbl OHJIAWH OJIEYMETTIK KeTIepAiH
Jamy YpaAicTepl aHbIKTaJbI.

- OHJIalH  QJIEYMETTIK  JKEJIUIEpAEri  TYThIHYWIBUIAPJBIH  QJIEYMETTIK-
neMorpausIIbIK MOPTPETI aHBIKTAJIbI.

- "OpeHATIH TaHBIMAJIBIFI", ">IEKTPOHABIK BepOaIAbIK aKmaparTbl Tapary"
XoHe "OHIMAEPAIH CaThbUTyblH apTThIpy" TOyenal aiHbIMaibl [IaMaCchIHBIH
meHOepiHAe "OHJIaH QJICYMETTIK KeIUIep/iH MelpamxaHa Ou3HeC aiMarblHJIa
THIMA1 Oackapy MeH AOCTYpJli MapKeTHHITI Oackapy' calbICThIpMalibl MOJEII
a3ipaenl (Komanoansl 6armapiaama Smart PLS 2.0);

Koprayra mblFapblLIaThIH HEri3ri FBUIBIME TY:KbIPbIMAAP:

- TCOPUSAIIBIK-OIICHAMANBIK ~ HETI31HJIe  OHJIAaH  QNEYMETTIK  JKeJliep
OacKapMachIHbIH KOMITAHUSTHBIH, KOMMYHUKAIUSUTBIK KbI3METI PETIH/IC KOJaHYHI;

- "TPEHATIH TaHBIMAIABIFbI", "3NEKTPOHIBIK BEpOAJIBIK aKHaparTel Tapary"
XKoHEe "eHIMJAEpIIH CaTbUIyblH apTThIpy" TOyenAl alHbIMalbl I[IAMacChIHbIH
meHOepinae "OHJIAH QJIEYMETTIK JKEIUIepAiH THIMAI Oackapy MEH JI9CTypdl
MapKEeTUHITI Oackapy" CaJbICTBIpMaJIbl MOJEIIIH HoTHXenepl (KoiagaHOabl
oarnapnama Smart PLS 2.0);

- Kazakcran jxoHe »KahaHJbIK HapbIKTaFbl OHJIAMH OJICYMETTIK JKENIepAiH
JaMy ypaicTepi;

- OHJIAMH QJICYMETTIK >KeJIIep/ie MapKeTUHITI OacKapy Kypajjap CaHaThl;

- AIIEKTPOH/IBIK MAPKETUHITIH QJICYMETTIK JKeJijaepaeri 0acKapyblH JIaMbITY/IbI
KETUIIIPY MEH bIHTATaHABIPY OOMBIHIIIA YCHIHBIMIAP.



3epTTeyliH TEOPHUSJIBIK MAaHBI3AbLIBIFBI OHJIAMH OJNEYMETTIK JKeJijiep
OackapyablH  TYKBIPBIMIAMAJbIK KYPBUIFBICBI MEH KaTeTOPUSJIBIK —ammapar
HYCKACBIHBIH aHBIKTaybl. OFaH Koca '"dJEKTPOHIBIK BEpOAIIBIK aKImapaTThl
TapaTy" TYCIHITIHIH aHBIKTATYbl MEH ocepi OenruteHmi. 3epTrey OapbiChiHIA
WHTEPHET-MAPKETHHT, caTylapabl OacKapy XoHE J¢ TYTHIHYIIBIJIAPMEH OHJIAWH
KOMMYHHKAIMSIHBIH, THIMJI OacKapybl >Kalibl >KaHAa TOCUIAEp OKUIayJaHFaH.
[lerenaik koHE OTaHABIK FAIBIMAAPbIH TEOPHUSUIIBIK 9/11CTEp Talay/IblH HET131HIE
MacMeIusi KOMMYHHUKaIUsuIapTeopusiapsl xkyheneHaipuigl. OHIaiiH alIeyMeTTiK
KENUIEpAETl  ANEeKTPOHIBIK  BepOaJJIbIK  aKmaparThl TapaTy  ACMEKTICIHIH
MelpaMXaHaJIbIK OM3HECTe TayapAbl KbUDKBITYFa dcepl OaraaH/Ibl.

AJIBIHFAH HOTIDKEJIED TCOPHUSIIBIK €pEeXeNep, TYKbIPhIMIAP JKOHE FBUIBIMHU-
TOXKIPUOETIK YCBIHBICTAD TYPIHAE  YCHIHBUIY MEH KeJNeHIeKTe BUPTyaslabl
KEHICTIKTE MapKETUHI OacKapyiblH TEOPHUSCHI MEH NMPAKTUKACHIH JIaMBITYy YIIH
Her13 OOJIBINT KaObUIJaHATHIHBI YKOH.

¥YChIHBICTAPABIH TIXKipUOeJiK MIHI aTanm alTKaHAa, YCHIHBICTAD MEH
VCHIHBUIFAH ~ JUCCEPTAIMSUIBIK 3€PTTEYAIH KOPBITHIHABUIAD MEH YCBHIHBIMIAp
KBUIJAM IIaFbIH KOHE OpTa OWM3HECTI JAAMBITY YIIIH KOHE THUIMIUIITIH apTTHIPY
KOHIHJETI MEMJICKETTIK OpraHaap, JAamMy HHCTHTYTTapbl WHHOBAIUSIIBIK '>KOII
KapTachlH" CTpaTeTusyIapbhlH KaJIBINTACTHIPY KE31HAE MaimgaJaHbUTybl MYMKIH,
acipece IIaFbIH )KOHE OpTa OM3HECTI JaMBITy MEMJIEKETTIK OaraapiamMachiH I1CKe
acelpy meHOepinae 2015-2109 "Hypner  xon"  KoHE  MHIYCTPUSIIBIK-
WHHOBAITUSIIBIK namy OarmapiamMasapIarsl KOWBLUIFaH MakKcaTTapabl
KaHararTauapipyaa. Onap, "OpeHATIH TaHBIMAJBIFBI", "AJIEKTPOHIBIK BEpOAJIbIK
aKmaparTbl Tapaty" >KoHE "eHIMJEpJiH CaTbUIYBIH apTThIPY' TOyeN i alHbIMAaJIbI
IIaMachIHBIH IIeHOEpiHAEe "OHJAWH OJIEYMETTIK >KEJUIepIiH THIMII O0acKkapy MeH
JOCTYpIAl MapKETHUHITI Oackapy' cajbICThIpMAlIbl MOJETIIH HOTHXKENIEpl >KOHE
OHJIAWH OJIGYMETTIK IKeNJiepJe MapKEeTUHITI Oackapy Kypajajgap  caHaThl.
DNEKTPOHIBIK MapKETHHT 0aCKapMAaChIHBIH JAMBITYbIH BIHTAJIAHJBIPY IIapajiapsbl,
FBUIBIMH KOHE OKY OpbIHIAapbiHAa  KaszakcTraHna WHTEpHET MAapKETHHTTIH
WHHOBAIIMSUIBIK ~ OacKapMachIHBIH  TY)KBIPBIMJIAMACHIH ~ 93ipJiey  Ke3iHJe
naiganmanpuTybl  MyYMKiH. COHBIMEH Kartap 3eprTeyjiepie, FhUIBIMH KOHE
KOPCETUINEH TOHJEPAIH: HWHHOBAMSUIBIK Oakapy, MapKETUHITIK Oackapy,
TYTBIHYIIBl MIHE3-KYJIKBI, >KapHaMaHbl Oackapy >koHe T.0. OKy ojicTeMelepiH
JTadbIHAy Ke31HJE MaiaalaHblTybl MYMKIH. ¥ CHIHBUIFAH TEOPHSIIBIK-9/IICTEMENIK
YKOHE TPaKTUKAIBIK HOpMajap MEH Iapajap OHJIalH QJIEYMETTIK >KeJijaepaeri
MapKETHUHT JKOHE KOFaM MEH THIMIl OaillaHbICThl OacKapyAblH JaMbITybIH
BIHTATAHABIPY MYMKIHIITH Oepeni. Conpaii-ak Kazakctan PecryOnukachiHaarbl
pecTopaHIbIK >KoHEe Oacka Ja cajajapja MapKETUHITIK CTpaTerusuiapibiH
JaMBITBUTYBIHA  BIKIAJ €TETIiH OaFgapiiaMaliapJiblH — d3ipiieyiHe  KOJJIaHbBIC



MYMKIHIITIH Oepeni. ¥ chiHBIIFaH yebiHbIcTap KazakcTanaarsl €Ki eH ipi pectopaH
xeunici TapanbiHad edriziai. Onap «AB Restaurantsy» sxone «K RUMI groupy.

¥YChIHBUIFAaH  YCBIHBICTAp  MEH  epexenep, conpan-ak  Kaszakcran
PecnyOnukachIHBIH MEMIICKETTIK KBI3METIHJIE, KbI3MET KOPCETY CalachlHJa >KOHE
KOFaM MEH THIMJI OailIaHBICTBI KYPY XOHIHAE THIMII KOJJAHBUTYbBl MYMKIiH.
Ocpinaitima, Akorda.kz 6acmaces3i ¢aiicOykre, AnMarhl KaldacbIHBIH OKIMJIr1
(daiicOykTe )koHe nHcrarpamaa, Jencaynsik Cakray Munuctpiiri paicOykTe xoHe
KbICKbl YHUBepcuana 2017-HiH yibIMIacThlpy KOMUTETI MHCTarpamja OeiceHal
TYPJE QJIEYMETTIK kel OeTTepiHl 0acKapabl.



ANNOTATION

to dissertation of an academic degree of doctor of Philosophy (PhD) in «6D050700
- Management» specialty

AKHMEDOV RAMIS SULEYMANOVICH

MANAGING ONLINE SOCIAL NETWORKS AND INFLUENCE
PURCHASE INTENTION IN REPUBLIC OF KAZAKHSTAN

Actuality of the research. With the development of internet technology and
the advent of the digital age, mechanisms and structure of social media marketing
management are changed in the economy. The interaction of the company with
customers, contractors, investors, non-governmental and governmental
organizations, and with the team was a dual and multilateral character; individuals
that make up the target audience for the company is an active party in the
relationship with the company and the increasing of sales are indirectly affected by
position of business entities and the activities of social media marketing (SMM) in
internet.

Positive dynamics of penetration of the internet leads to an increase in its role
in modern business. The internet allows us to quickly collect the data about
consumers and explore the habits and preferences of the ever-growing group of
people, who spend most of their time online. This phenomenon forces marketers to
reconsider the approach to social media marketing and its role in customers
purchase intention. Most of the companies set up websites to promote their
products, thus scientific research in the field of managing internet marketing are of
great theoretical and practical importance.

We need to note, that at present time the structure of social media marketing
management of the internet has large dynamic of development and new tools of
communication effects appear regularly. A study of internet communication
mechanisms, which clarify the conceptual and categorical apparatus of social
media marketing management, is a priority of our research.

At a time when consumers are an active party of the transaction and, in
addition to the official information, actively studying the publication about a
product or company in the online media, familiar with the view of media
marketing, Public Relations (PR) in the system of marketing of internet
communication, is crucial. The existing multi-disciplinary approach to social
media marketing requires the clarification of some concepts from the positions of
the economy and marketing management, organizing PR tools on the web, and
highlighting their characteristics, advantages and disadvantages.



At the present time despite the economic crisis and widespread decline in the
cost of marketing activities, the dynamics of the world and Kazakhstan media of
the internet market remains positive, and internet communications are still in
demand in the promotion of goods and services. Formation of scientific approaches
to evaluate the effectiveness of management of social media marketing is
especially important regarding their rapid development. The development of the
theory and methodology of social media marketing management on the internet
and methods of evaluation of their effectiveness are important scientific and
practical tasks, which have not still been disclosed fully. Determinations of the
choice of the research topic and its effect to customer purchase intention and brand
awareness were derived from factors mentioned above.

The goal of the research is to enhance effective managing online social
networks to influence purchase intention by means of increasing brand awareness
and spread of electronic word of mouth in Republic of Kazakhstan.

With aim to achieving this goal the following tasks were accomplished:

- theoretical and methodological basis of the definition of managing online
social networks as the communications activities of the company were
revealed;

- the marketing management tools in the online social networks were

categorized;

- analysis of impact of online social media management on consumer
purchase intention compared to traditional marketing management was made;

- the global and Kazakhstan trends in social media development and its
role in managing modern business were identified;

- comprehensive model of effectiveness of traditional marketing
management compared to SMM management to increase purchase intention
mediating brand awareness and spread of electronic word of mouth variables
(using the Smart PLS 2.0 application) was constructed, tested and proposed;

- proposals for increasing efficiency of managing internet technologies
and online social media marketing were offered.

The subject of the research is the process of managing online social
networks to increase purchase intention by means of increasing brand awareness
and spread of electronic word of mouth.

The object of research is the online social media networks in the scope of
hugest Kazakhstan restaurant chain “AB Restaurants”.

Theoretical and methodological basis of the research were scientific works
of foreign and domestic scholars, the collection of scientific concepts of the theory
and methodology of the communication activities of the companies, the
fundamental position of marketing management and social media marketing,
approaches to evaluating the effectiveness of marketing management activities.



Upon reaching goals and solving the following problems, following scientific
research methods were used: analysis and synthesis, comparison, economic
analysis and expert assessment, rating and observation and survey. Informational
base of research ensures the conclusiveness of conceptual positions, the accuracy
of the findings and recommendations presented by regulatory acts of the Republic
of Kazakhstan, monographies, publications in scientific journals and periodicals,
presentations at scientific and industry conferences and forums, analytical and
statistical materials of companies, including Google, Yandex and Rambler. The
dynamics of the media market is presented with relevant statistics.

The scientific novelty of the research is to develop a set of theoretical and
practical implications to generate and promote the use of online social media
management tools in business and government offices in Kazakhstan, as well as,
recommendations and proposals in improvement of the management of internet
marketing which comprises from main scientific and practical results obtained by
the author:

1  The determination of the evolution of scientific concepts of social media
marketing management and internet communications.

2 The significance of social media marketing management in promoting
products and services on the internet, highlighting their functional features,
identifying advantages and disadvantages of SMM managing tools compared to the
traditional marketing management were scored.

3 Tendencies of development of the Kazakhstan and global market of
internet communications.

4 Socio-demographic characteristics of online social media networks users
were disclosed.

5  Model of effectiveness of online social media marketing influencing on
purchase intention by means of increasing brand awareness and spread of
electronic word of mouth was developed, tested and proposed.

The main scientific aspects brought up for the defense

- theoretical and methodological basis of the definition of managing online
social networks as the communications activities of the company;

-results of testing comprehensive model of effectiveness of traditional
marketing management compared to SMM management to increase purchase
intention mediating brand awareness and spread of electronic word of mouth
variables in restaurant business (using the Smart PLS 2.0 application);

- the global and Kazakhstan trends in social media development and its role in
managing restaurant business;

- effective marketing management tools in the online social networks;

- several proposals for increasing efficiency of managing internet technologies
and online social media marketing.



Theoretical contribution of the study

The theoretical significance of the study lies in the fact that the conceptual
bases and categorical apparatus of managing online social networks, including the
definition of "electronic word of mouth" were defined. The study highlighted new
approaches between relationships of online marketing, sales management and
effective control of online communication with consumers. Systematization of
theories of mass media communications based on the analysis of theoretical
approaches of foreign and domestic scholars. The assessment of the impact of
electronic word of mouth in social media networks in promotion of the goods and
services was given.

The obtained results can be used by scientific and educational institutions in
the development of an innovative concept of internet marketing management in
Kazakhstan, as well as in the preparation of researches, scientific and educational
programs of the following disciplines: innovation management, marketing
management, consumer behavior, advertising management, etc.

The practical significance of the thesis results lies in development of offers
and recommendations on marketing management tools in terms of the development
of strategies for the effective promotion of the product in the online social
networks, as well as building effective communication with the publics. For
instance, the approval of the effectiveness of managing online social networks in
influencing purchase mediating brand awareness and digital word of mouth
variables, as well as the tools like right establishment of publishing content time,
customer involvement by prize ruffles and managing feedbacks of customers. The
conclusions and recommendations can be used by government agencies,
development institutions in the formation of the innovation roadmap and
development of programs to promote the development of small and medium-sized
enterprises within the framework of the State program of infrastructure
development "Nurly Zhol" and industrial-innovative development program for
2015-2019 years. These results were obtained during the study in cooperation with
the “AB Restaurants” company and used by two of the largest restaurant chains of
the Republic of Kazakhstan “AB Restaurants” and “RUMI group”.

Proposed recommendations and regulations can also be accepted and are
effectively applied in the sphere of state governance and public services in the
Republic of Kazakhstan as well as in building effective communication with the
publics. Thus, the Akorda.kz (official web site of the President the Republic of
Kazakhstan) on the Facebook, Ministry of Healthcare (on the Facebook), egov.kz
(on the Facebook), governance of Almaty city (on Instagram and the Facebook)
and the organizing committee of Winter Universiade 2017 (on Instagram) are
actively engaged in managing their online social media network pages.



