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INCLUSION OF INTELLECTUAL PROPERTY
TO THE ECONOMIC TURNOVER OF COMPANIES

Abstract. The results of intellectual activity, being personalized in the form of intellectual property, have
specific properties that provide clear competitive advantages to the economy of any level of the organization. In
modern society, the results of human intellectual activity are the direct productive force, along with the traditional
factors of production-land, labor and capital. The creation, dissemination and use of innovations, increasing the role
and scale of intellectual property development are the main factors in the formation of an innovative
economy.Intellectual property affects the competitiveness of the sphere of activity, the region, the country, and also
determines the speed of emergence of new products and technologies. Intellectual property may be included in the
intangible assets of organizations. Intellectual property obtained under a contract or license and rights to it as part of
intangible assets shall transfer its value (through depreciation) to the cost of products (works, services) in accordance
with the norms of depreciation and useful life.

Keywords: intellectual property, results of intellectual activity, intangible assets, management of intangible
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Introduction

Management of Intellectual property, like any other property, involves its commercialization and
capitalization. Capitalization of intellectual property (IPO) is related to the accounting, evaluation and
inclusion of intellectual property in the value of enterprises as its intangible assets. Today, the issues of
intangible assets management are becoming quite relevant. The concept of "intangible assets" is applied in
the accounting system in relation to intellectual property and business reputation in accordance with the
conditions established at the legislative level, while the concept of "intellectual property” is used in the
presence of rights to the results of intellectual activity.

Methodology

However, the concept of Intangible assets is extremely blurry, often have problems allocating them in
a separate registration category of such assets, in this regard, it should be noted that the main criteria that
distinguish intangible assets are: 1 the lack of material and physical form; 2, the existence of a high
probability of obtaining income from the use of this resource; 3 the presence of legally substantiated use
rights of an asset and possession, belonging to the organization; 4 estimated value; 5 the prospects for
long-term use of the asset. In International financial reporting standard (IAS) 38 (IAS 38) identified the
following requirements on the basis of which for accounting it is possible to allocate intangible assets to a
separate category: 1 the ability of an object to bring profit to the organization (profitability, intangible
assets must be distinguished from the rest of the means of production); 2 NMA must be a product of
production; 3 legal proof of ownership of the asset; 4 required no form of the object.

Ta6muia 1 — Main types of intagible assets

Intangible assets
Goodwill Personal assets separable assets
the reputation of the workers and the
owners of the personal qualities of the
employees and owners, skilled workers
and owners

brand names (trademarks), patents,
secret methods of technology,
copyrights, licenses, know-how

company reputation,
management methods, customer
base, trained staff
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Intangible asset management is a decision-making process for the creation and introduction of
intangible assets into commercial circulation in the conditions of market competition in order to obtain
maximum profit [1]. In turn, market competition is understood as the struggle of firms for a limited
amount of effective consumer demand, conducted by them in the available market segments [3].

There are several stages in the management of intangible assets, among which the initial preparatory
stage is the inventory of intangible assets.

At this stage of management of intangible assets, in which the identification of internal intellectual
resources of the enterprise, it is important to identify three positions: inventory, statement on the balance
sheet and legal regulation of internal conditions for the creation and use of intangible assets in the
enterprise «1». Further, in the second stage, the importance of the study of the external competitive
environment, as a result of which systematized information about competing firms, information about
their products, as well as information about the needs of the market. At this stage, the entire Arsenal of
search methods (patent research, brand research, determination of the scientific and technical level of
products, marketing research, etc.) should be in demand. Then, at the third stage of management of the
NMA to make a decision in the use of intangible assets on the system of competitive strategies «2»,
developed by doctor of economic Sciences Professor Yudanov A. Yu., choose the direction and
implement specific actions of the competitive strategy.

Ta6mura 2 —Types of competitive strategies

Types of competitive strategies [1, p. 82]
Type of strategy the Commutators Patients ("foxes») Violents ("lions," Explorers
("mouse») elephants "" hippos») ("swallowsy)
Production profile Universal small Specialized Mass Experimental
Company size Small Large medium, small Large Medium, small
The stability of the Low Figh High Low
company
R & d spending Low Medium High High
The power factor is in Flexibility, Adaptability to a ik nets s Ahead of the curve in
the competition multiplicity special market gnp innovation

In the framework of the chosen strategy of competitive behavior at the fourth stage should be shown
entrepreneurship and initiative coming from the managers of a particular enterprise. If a violentable
strategy is defined, large-scale R & d is needed to continuously create a large number of improving
innovations that are quickly implemented in products. If the firm has followed the path of the patent, then
the choice of a specialized niche is inevitable, which will require smaller-scale, but more specialized,
narrowly focused developments, which will also have, basically, improving, adaptive nature. As for
violently and patiencei strategy characterized by a desire to ensure that the patent monopoly on the created
improvement. Enterprise-commutators are most in need of the means of individualization. Such firms are
characterized by the desire to ensure a patent monopoly at the level of trademarks, trade names,
appellations of origin. If the company claims to be an Explorer, then when creating a fundamentally new
product, the question of financing will be especially acute.

Ta6mrma 3 — The main stages of intangible assets management

The main stages of intangible assets management [3]

1. Preparatory stage

Creation of the register of the revealed intellectual resources, (legal, technical, economic data on each object of intellectual
property). Reflection of the identified intellectual resources in the balance sheet of the enterprise as intangible assets.
Creation of an internal legal mechanism for the creation and use of intangible assets in the enterprise.

2. Research of external competitive environment

Identification of firms-competitors. Search for comprehensive information about products manufactured by competitors.
Research of needs of consumers Search of infringers of patent rights

3. Determination of the type of competitive strategy and development of specific management decisions

Choosing the type of competitive strategy determining the thematic focus and depth of R D ensuring patent protection

4. The operational phase (implementation of the decisions taken)

Use of intellectual property (implementation) conducting transactions with IP (sale, pledge, etc.) Formulation of inventive
tasks Prosecution of violators
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Described in the publication [1] the main stages of management of intangible assets (IA), according to
the author, are a universal algorithm for creating a management system of [A [2], since they are reflected
in practice in the process of legal protection, evaluation and inventory of intellectual property belonging to
different participants of commercial turnover: private, state-owned enterprises, as well as individual
authors.

Results of a research

It should be noted that the main funds invested in innovation in developed countries, about 90 % is
the own funds of large corporations. Most of the pioneering solutions that increase the flexibility of the
innovation process are implemented by small innovative businesses that develop on the basis of grants and
loans. In Kazakhstan, there is no such business culture, the interests of profit at minimum costs prevail
over long-term innovative interests.

In overcoming financial problems and the existing market demand for intellectual property (IP), its
commercialization is not progressing. Enterprises mainly develop along the following chain: "investment-
production of products based on the developed technology". If we talk about innovation policy in the
country, we should talk about the commercialization of intellectual product, in fact, about the
commercialization of property rights to the result of intellectual activity [4]. In the context of
globalization, intellectual capital is updated at a progressive pace. Its internationalization leads to an
increase in the number of diversified scientific and industrial, communication, transport and trade
companies, as well as banks that operate not only in the country but also abroad. The competitive
advantage of international corporations is enhanced, which is built with the active use and import of
intellectual capital, wherever it is formed. Unlike a traditional firm, the essence of which is changing, the
share of tangible assets in the structure of assets of a modern company decreases. For example, the ratio of
tangible and intangible assets is IBM-20 % to 80 %, Coca Cola-5 to 95.

Today, according to international statistics, the share of Kazakhstan's high-tech products in the world
market is almost zero, and, as is known, this share is a generalizing indicator of the effectiveness of
scientific, technical and innovative activities. Compared with Kazakhstan, the share of the European
Union.

Technical and economic development in the world is based on new and competitive products. The
successful functioning of the enterprise in the modern economy is based on the creation and
implementation of innovations through the intellectualization of the production process. Therefore, the
main factor in increasing the competitive potential and forming a competitive strategy is intellectual
property, which ensures the effective functioning of economic systems with intensive development and
improvement of the quality level of production.

Conclusions

Intellectual property as a formalized result of intellectual activity is one of the leading and main
competitive advantages of modemn organizations that aim at stable development and strengthening of
market positions by increasing their competitiveness. The presence of intellectual property is a unique
competitive advantage, as its effective use contributes to the innovative development of the enterprise.nion
countries in the world market of high-tech products is 35%, the US — 25 %, Japan — 11 %, Singapore — 7
%, South Korea — 4%, China — 2%., the backlog is more than 100 times due to the high proportion of
unused patents for technologies with market value.

The ability of the enterprise to intensify the formation and use of the results of intellectual activity is
confirmed by the dynamic development of the international intellectual property market. The accumulated
world experience shows that there is a direct relationship between the availability and efficiency of
intellectual property and the growth of competitive advantages. Intellectual property as a result of
continuous creation and attraction of knowledge, updating of a portfolio of innovations creates innovative
technologies, products, services, entering new markets, application of new organizational and
administrative methods and decisions defines competitive advantages of the enterprise expressed in
emergence of new exclusive rights to objects of intellectual property, monopolization of the market, and
also emergence of absolutely new competitive advantages [6].

The use of intellectual property at the stage of creation of the enterprise allows, first, to form a
sizeable authorized capital or to carry out a review of its structure during operation, and, secondly, to
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attract additional financial resources from internal and external markets through the issue of securities of
the company by increasing its intangible assets.In the current environment, the firm is seen as a
community focused on human resources, knowledge and information generated by them, permeated with
clements of creativity [7]. The system of relations at the intra-corporate and inter-corporate level is also
being transformed, the flexibility of organizational and management systems is growing, the dependence
of personnel on the company's management is decreasing, special attention is paid to the intellectual
potential of employees [5] The formation of new competitive advantages of firms is subject to the
combination of high intellectual potential and modern technological standards. Against the background of
globalization of the economy and unification of consumer needs, firms are actively involved in integration
processes and combine intellectual resources for the development of promising markets. International
companies maintain stable competitive advantages due to the possession of key competencies, the ability
to generate ideas and quickly bring them to industrial development [5].

B.K. Ka3oexon, .M. Kacyian
On-Dapadu AtsrHnarsl Kaz¥V, 5KOHOMHKA KIHE OH3HEC JKOFAPhI MEKTCO1,

SUATKEPJIIK MEHIINIK OBBEKTUIEPTH KOCINOPBIHIAP/ABIH
IMAPYAIIIBINIBIK AUHAJIBIMBIHA EHI'I3Y

AnHOTamus1. 3IATKEPIIK MCHINIK TYPIHAC AApPANaHIBIPHUTFAH MHTCIUICKTYAIIBIK KbI3METTIH HOTIDKEICP] Ke3
KEITeH JCHICHIerl YHBIM SKOHOMMKACH! YIIIH AfKbIH O9CEKETECTIK apTHIKIIBIIBIKTAD OCPETIH HAKTHI KACHETTEPIE
ne. Kazipri Koramaa anaMHbBIH MHTEIUICKTY ANIBIK KBI3METIHIH HOTIDKENIEPl — OHAIPICTIH AoCTYpi (akTopiaps! FaHa
eMec, TIKEIECH OHIIpIC KYHIHIH e3l: kep, €HOCK >koHe KamuTau. MHHOBAIMAHBI KYpy, TApaTy >XoHE KOJIAHY,
3HATKEPIIK MCHIUIKTIH PO MCH MACIITAOBIH apTTHIPY — HHHOBAIMSIIBIK 3KOHOMHKAHBI KAJBIITACTHIPYIBIH HETi3T1
(haxTopiapel. 3HATKCPIIK MCHINIK KBI3MCT CAJACHIHBIH, AWMAKTBIH, CIAIH OOCCKeTe KaOiNMCTTLMriHE ocep CTemi,
COHBIMEH Karap »aHAa OHIMIECP MCH TEXHOJOTHSUIAPIBIH Iaiia 00y KAPKbIHBIH AHBIKTANIBL 3HATKECPIIK MCHIIIK
YUBIMIAPABIH MATEpHANIbIK C€MEC AKTHBTEpPIHE CHII3iMyl MyMkiH. KemciMmmapr Hemece IMUCH3ws OOWBIHIIA
ANBIHFAH 3UATKEPIIK MCHIIIK YKOHE OFAH MATEPHANIBIK EMEC AKTHBTEPIIH KYPaMBIHIAFBI KYKBIKTAp, aMOPTH3ALMS
MCH MAWZABI OMip CYPY CTAHOAPTTAPBIHA COMKEC, OHBIH KYHBIH (AMOPTH3ALMSA apKBLTBI) OHIMHIH ©31HIIK KYHBIHA
ayAapanblL.

3MATKEPITIK MEHINIKTI 0acKapy, Ke3 KeIreH 0acka MCHIIIK CHAKTHI, OHBI KOMMCEPIMSIIAHABIPY MCH KaIlUTAIIAH-
JBIPY AbI KO3AeH 1. SUATKEPIiK MEHINIKTI Kanurangasappy (IPO) 3uaTKepIrik MEHIMIKTI €CEIKE Ay MCEH, OaranayMeH
JKOHE KOCIMOPBIHHBIH KYHBIHA OHBIH MATCPHAJIBIK €MEC AKTHBTEPlI PETIHAE CHri3yMeH OaitmaHeicThl. byriHae
MaTepHaNAbIK €MEC aKTUBTEPAl Oackapy Macenenepi 63eKTi 00IbIT OThIP. «MaTepranIblK EMeC aKTHBTEP» YFBIMBI
3aHHAMAJBIK JCHTElIe OCNTIICHTCH MAPTTapFa COMKEC, 3HATKEPIIK MEHIMIKKE YKOHE iICKEPIIiK Oeaenre KaThICTHI ECeIl
JKYHCCIHAC KOITAHBLIAABL, Al «3HATKCPIK MCHINIK» YFBIMBI 3HATKEPIIK KBI3MET HOTIXKCICPIHC KYKBIKTAp OOIFaH
KE€31€ KOIAHBLIATBL.

Anatima MaTepuanIbIK €MEC aKTHBTEP YFBIMBI 6T¢ a3, KOOIHECe OIapabl OCBIHAAH AKTUBTEP/I TIPKEYIIH JKCKE
caHaThIHA 06y POOIEMAChI Ty BIHAAHNIBI, OCBIFAH OAHIAHBICTHI MATCPHAABIK EMEC AKTHBTEPAL AKBIPATATHIH HET13T1
OIIIIEM/ICP: MATCPHANIBIK KOHE (PH3MKAIBIK (JOPMaHBIH OOIMAYBI, OCHI PECYpPCThI MAHJANAHYJaH TYCETIH KipiCTiH
JKOFAPBI BIKTUMAJIBIIBIFBIHBIH OOJYbI, YHBIMFA THECLII aKTHBTI YKOHE MCHIIIKTI MAHTATaHyFa 3aHABI HETi3ICITCH
KYKBIKTApABIH OOJIyBI, CMCTANBIK KYHBI, AKTHBTI Y3aK MEp3iMIi maijanaHy mepCHeKTHBANAphl. Kap:KbLIbIK
€CENTLUIKTIH XaIbIKapaiblK cTaHaapts (38 IAS) keneci Tamanrapapl aHBIKTAHIBI: OJAPABIH HETI3IHAC MATCPHAIIBIK
€MEC aKTHBTEP/I ECEIKE Iy MAKCAThIHA JKEKE CaHATKA Oenyre 601azbl.

Tyiiin ce3aep: 3WATKEPIIK MCHINK, 3HATKEPIIK KbI3MET HOTIDKEICPI, MATCPHANIBIK EMEC AaKTHBTEP,
MATCPHAABIK EMCC aKTHBTCPII OacKapy.

B.K. Ka3zoexos, .M. Kacyran
Bricmas mikonna 3xoHOMEKH U On3Heca KasHY mwv.ane-Dapadw,

BHEJPEHUE OBBEKTOB HHTEﬂHEKTYAJIBHOfI COBCTBEHHOCTH
B XO34AUCTBEHHBIU OBOPOT NPEAIIPUATUHN

AnHoTanmsa., PesybTarhl HHTCIUICKTYANBHOH ACATCIBHOCTH, OYIAyYM TCPCOHH(HUIMPOBAHHBIMH B (opMe
HHTCIUICKTY ATBHOH COOCTBCHHOCTH, OOJAJAOT CICHU()HICCKAMHI CBOWCTBAMH, OOCCIICUHBAIONIMMHA SBHBIC KOHKY-
PCHTHBIC MPCHMYINCCTBA A 3KOHOMHKH JIFOOOTO VPOBHSA OPTaHU3AUMH. B COBPEMCHHOM OOINCCTBE PE3YABTATHI
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HMHTECJUICKTYAIbHON EATECIBHOCTH YEJIOBEKA SIBJIFOTCA HEMOCPEACTBCHHON NMPOM3BOAMTEIBHOW CUJION Hapsaay ¢
TPAAMIUOHHBIMA (DAKTOpAMH TPOM3BOJACTBA: 3eMIICH, TpyAoM u KamuramoM. (Co3maHme, pacIpoCTpaHCHHE H
HCTOIH30BAHUC HWHHOBALMH, MOBBIMICHUC POTH W MACmTAa00B PA3BHTHA HHTCIDICKTYATbHOH COOCTBCHHOCTH
SIBJITFOTCS] OCHOBHBIMH (DakTOpaMH ()OPMHPOBAHASA HHHOBALIMOHHOHM SYKOHOMHKH. MHTCIICKTY aTbHAS COOCTBCHHOCTD
BIFSICT HA KOHKYPEHTOCHOCOOHOCTH C(Ephl ACATCIBHOCTH, PETHOHA, CTPAHBI, 4 TAKKE ONPEACIICT CKOPOCTh
TOSIBJICHHUS HOBBIX MPOAYKTOB H TCXHOJOTHH, MHTEAICKTYanbHASA COOCTBEHHOCTh MOKET OBITH BKJIFOUCHA B COCTAB
HCMATCPHATBHBIX AKTHBOB OpraHu3anui. MHTCIUICKTyampHAas COOCTBEHHOCTH, INOJYUCHHAS IO JOTOBOPY HITH
JWICH3MH, U MPAaBa HA HEE B COCTABE HEMATCPHANIBHBIX AKTHBOB MEPEBOIAT €€ CTOMMOCTH (Mepe3 aMOPTH3ALHNIO) B
ceOeCTOMMOCTh MPOAYKIMH (padoT, YCIyT) B COOTBETCTBHH C HOPMAMH AMOPTH3AIMH W CPOKA IIOJE3HOTO
HCTIOJTb30BAHSL.

YhpaBIcHHE HHTCIUICKTYATBHOH COOCTBCHHOCTBIO, KaK M JFO00H APYroH COOCTBCHHOCTBIO, NMPCANOIATACT €
KOMMCPIHATH3AINIO W KanuTaim3anuro. Kamwmrammsamus wHTCIICKTYanbHOH coOctBeHHOCTH (IPO) cBf3aHa C
YUYCTOM, OLUCHKOW M BKIFOUCHHCM HHTCIUICKTYATBHOH COOCTBCHHOCTH B CTOMMOCTH NMPCAMPHATHS B KAYCCTBE CTO
HCMATCPHATBHBIX aKTHBOB. CCTOAHA BOMPOCH! YIPABJICHUSA HCMATCPHATHHBIMH AKTHBAMH CTAHOBATCA TOCTATOUHO
akTyanpHeIMH. [loHATHE "HEMAaTepHANbHBIC AKTHBBI "HPHMCHACTCS B CHCTEME OyXTajJTepcKOro ydera
MPUMCHUTCIIPHO K WMHTCIUICKTYAIbHOH COOCTBCHHOCTH W JCJIOBOH pPCNYTAIlMH B COOTBCTCTBHH C YCIIOBHAMH,
VCTAHOBJICHHBIMH HA 3aKOHOJATCIFHOM YPOBHE, B TO BpPSMS KAK MOHATHC "HHTCIUICKTYATbHAS COOCTBCHHOCTH'
HCTOIB3YCTCH MPH HAIMYHHE MPAB HA PE3Y ABTATHI HHTCIUICKTY ATbHOM ACATCIEHOCTH.

OHAKO MOHATHEC HCMATCPHAIBHBIX AKTHBOB KPAWHE PA3MBITO, YaCTO BOSHHKAIOT MPOOJICMBI BBIICICHHSA HX B
OTICIPHYI0 KATCTOPHIO PCTHCTPALMH TAKHX AKTHBOB, B CBA3H C O3THM CJCAYCT OTMCTHTH, YTO OCHOBHBIMH
KPUTCPHAMHE, OTIHYAOIMMH HCMATCPHAIBGHBIC AKTHBBI, ABISIOTCA. OTCYTCTBHC MATCPHANBHOH H (DH3HUICCKOM
(OopMBI, HANTHYHE BHICOKOH BEPOSATHOCTH IOJIYUCHHS JOXOJA OT HMCIOIB30BAHMS JAHHOTO PECypca; HAIHYHC
FOPUAMICCKH 000CHOBAHHBIX MPAB MOJB30BAHHSA AKTHBOM H BIAJCHHS, MPHHAMICKAIINX OPTAHH3ALWH, ONCHOYHAS
CTOHMOCTD, TICPCIICKTHBBI TOJTOCPOYHOTO HCIONB30BAHMA AKTHBA. B MeEKayHApomHOM cTaHAApTe (PHHAHCOBOM
oruetHoctn (MC®O) 38 (IAS 38) ompemencHel Cleayromue TPCOOBAHMA, HA OCHOBAHHH KOTOPBIX A ICICH
Oy XTaITCPCKOTO YUCTA MOYKHO BBIICITHTH HCMATCPHAIGHBIC AKTHBBI B OTACTBHYHO KATCTOPHIO.

KimoueBbie €J10Ba: HHTEIUICKTYAlIbHAS COOCTBEHHOCTb, PE3YJbTAThl HHTEIUICKTYAIbHOH JEATCIHHOCTH,
HCMATCPHATIFHBIC AKTHBHI, YIIPABJICHUC HCMATCPHATBHBIMH AKTHBAMH.
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