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ORGANIZATIONAL AND ECONOMIC MECHANISM
FOR FORMING COMPETITIVE STRATEGIES

Abstract. The stability and efficiency of the functioning of Kazakhstan's consumer sector enterprises are
currently being formed under the influence of conflicting factors of market conditions and state regulation, the
convergence of which significantly determines the internal configuration, dynamics and potential for their
development.

The need for the development of modern, effective and adequate to the state of the markets mechanisms and
instruments of strategic management was especially acute in connection with the sanction pressure of Western
countries and the post-crisis transformation of micro- and mesoscale economic systems.

The shortcomings of the methodological support of strategic management of the industrial business, aimed at
creating long-term competitive advantages in the face of increased pressure (market and competitive) from
international markets, players and regulatory institutions, became apparent.

Thus, the problem of reconciling the interests of long-term strategic business development has become
extremely urgent, which, as you know, is a controversial and controversial layer in domestic and foreign
management science.

A separate place in solving the problem of increasing the effectiveness of strategic management is occupied by
issues related to ensuring high-quality strategic planning, improving organizational forms of business, the formation
of motivation mechanisms for all subjects of the industrial business, as well as the development of monitoring and
control systems for the implementation of development strategies.

The effectiveness of the enterprise competitiveness management mechanism requires the fulfillment of certain
requirements for enterprises in this field, the organizational and economic model of the enterprise, the forms and
methods for evaluating the effectiveness of managerial decisions.

The organizational and economic mechanism of enterprise competitiveness management is effectively
implemented in management technology. In this case, we use the process approach, which allows us to consider the
technology as a set of organizational measures, operations and techniques aimed at increasing the competitiveness of
the service industry enterprise.

The need to form an organizational and economic mechanism for the development and implementation of
managerial decisions within the framework of a systematic approach to strategic management of business
development as a factor in ensuring sustainable economic growth is especially relevant.

These facts determined the scientific relevance and practical value of solving the problems of strategic
management in industrial wineries.

Keywords: competitiveness, strategy, mechanism, economic growth, organizational and economic mechanism.

Introduction

The importance of changes in the strategy of the enterprise is determined by the contradiction
between the practical goals of the enterprise and the existing situation. Recently, more and more
enterprises have resorted to the development of company development strategies and, accordingly, to
strategic planning.
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For large companies with large assets, capital-intensive production, and a large length of production
structure, the presence of a development strategy is considered simply a necessary condition for survival.
It is strategic planning that allows the company to determine its goals and what it needs to strive for,
whereby to develop its business or simply survive in the increasing competitive struggle [1].

Many well-known companies not only have a well-developed and transparent strategy, but also
adhere to established development parameters, and this ultimately led them to success, but when achieving
success, for the sake of further existence, the company should resort to strategic planning. This should not
be a one-time process, but a constant, ongoing activity of top managers. The use of strategy as a
management tool in the daily activities of the company is a prerequisite and a means of not only survival,
but also ensuring the prosperity of the company.

Methods

Methodological studies are general scientific methods of cognition - analysis and synthesis, analysis
and synthesis, content - media analysis, sociography, a system and comparative historical method that
allows you to determine the genesis, sequence and functioning of the digitizing stages in the system of
indicators and the criterion for assessing competitiveness.

Scientific research and experimental-methodical research in the field of developing the organizational
and economic mechanism of enterprise competitiveness.

Results and discussion

In economic literature, a single understanding of «competitive ability» has not yet been worked out,
despite close attention to this problem, as well as in Kazakhstan.

According to M. Porter, «there is no generally accepted definition of competitive ability». For firms,
the competitive ability has made it possible to compete in the global market if there is a global strategy.
For many congressors, the competitive ability has meant a positive foreign trade balance.

For some economists, the competitive ability meant low product costs per unit of exchange, reduced
to exchange rate [2 p.13].

This idea, expressed by M. Porter in the late 80's, has not lost its relevance to the present. The main
reasons for the multiplicity of the paths of this category are related to the fact that it is a business, an
industry, or an industry, an industry, or an entity. Definitions are tied to various objects, subjects and
subject of evaluation.

In various studies, the concept of «competitive ability» is used in the characteristics of various
economic systems: enterprises that produce goods and services; branches, as a group of enterprises; CITY,
SEPARATE REGIONS, COUNTRIES, GROUP OF COUNTRIES. However, a very wide, extremely
wide range of tracts is infected. In particular, P. Krugman, refers to the «passion for competitiveness» is
critical, considering that the competitive ability is the «attribute of the company» [3, p.21].

A. A thief in the classification of competitors does not include such a subject as a country, on the
basis that «there is no example» (with the exception of the world military conflicts), there are [4].
Andrianov does not include in the sphere of research the competitive ability of the region [5,6]. In this
way, until now, it remains debatable, to which objects and subjects the property of competitive ability is
applicable. At the same time, all industrial and territorial economic systems are the subject of research in
the theory of competitiveness.

In all likelihood, each of the author's definitions reflects a certain aspect of «competitiveness». With
all the differences in the definitions, it can be said that the competitive ability can only be determined in
comparison, i.¢. is a concept that characterizes the comparative advantages of one object of valuation over
another.

It should be noted that there is a close relationship between the competitive ability of a product and
the competitiveness of a variety of economical systems, starting from an enterprise and an economically
viable system. But at the same time, differences of position regarding the differences between different
levels of competitiveness are preserved.

So, according to V. Andrianov, «... behind the position of the country in the world economy, it is
primarily the position of its real sector in the world market that is both inside and outside the territory of
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the country. The ability of a country to occupy a worthy place in the global economy depends on the
capabilities of its firms to occupy (hold) suitable places in the good markets of the world» [7.8 p.9]. The
analogous point of view is adhered to by S.V. Emelianov [9.10 p. 34].

Other researchers insist on a reverse dependency. In particular, M. Porter notes that «... the success of
a company in competition with its competitors, first of all, depends on the state of affairs in the country»
[11,12 p.13]. «A competitive product will not appear without an efficient, flexible manufacturer. A
competitive company can only be born under the conditions of an economic system that stimulates it in
the fight for the advantage over competitors. It is not a competitive country that has a lot to go with, but it
has a dynamic potential for the release of new and new products - the leaders of the world market. The
economical mechanism of the country should be competitive» [13,14 p.12].

The diversity of approaches to the determination of competitive ability is related to the uncertainty in
the subject area of this concept. In our opinion, a variety of approaches arises from a mixture of the
concepts of the object, subject and subject of competition, as well as the direction of competition
(competition and competition [15]).

The objects of competition are the phenomena of the outside world, in which the actions are directed,
in this case, for which a competitive fight is being fought. In the work of A. Voronova [17], consumer
demand (domestic and world markets) and production factors (labor, land, capital, information and power)
are assigned to the objects of competition. With this, as a subject of competition, the author reviews the
products, work, services. In our opinion, such a separation of objects is not entirely correct, since in the
field of the treatment of product factors are the same and rather refer to the understanding of «subject of
competitiony.

Fathutdinov R.A. [18] in one list lists the objects of competition (goods and services), and the subject
of competitive ability - personnel, which is the bearer of a specific product «labor force». According to
V.L. Luneva, the subject of the competition is the goods (services), and the object is the customers and
buyers. This division indicates two areas of action in a competitive battle: a product (item) and a consumer
(object) [19].

According to Yu. Kormnov, there is no “universal definition of competitive ability for all subjects and
objects. «Everything depends on what applies to which object (object) or subject it refers to» [20], that is,
the author divides the concepts of the object and the subject of competitive ability, but puts the mark of the
identity between the object and the subject of competitiveness.

In our opinion, all actions of the subjects are aimed at fighting for the consumer and (or) at fighting
for the seller. Consequently, the objects of competition can be attributed to the demand (demand market)
and the offer (offer market). In the event of competition, the sale of goods (the demand market) requires
that the subjects offer a certain product, which must be kept in demand. have comparative advantages over
the goods of other entitiecs. When competing for the opportunity to receive one or another product
(investment, qualified workforce, etc.) in the supply market, subjects must ensure the best conditions for
acceptance (work, availability).

Thus, the formation of a competitive economy requires, first of all, the development of the theory of
competitiveness, the formation of a system of evaluation indicators, the development of both state and
regional policies for the competitiveness of economic systems.

Summary and Conclusion

The formation of competitive strategies of the business entity is provided by the organizational and
economic mechanism, which, in our opinion, should include the following elements:

- methods of complex analysis of the external macro and micro environment and assessment of
competitive advantages of the business entity;

- mechanisms for the formation of competitive strategies for use in different market sectors (sectoral
strategies) and (or) for different products (product strategies);

- the mechanism for ensuring the unity of the strategic development of the company.

The latter ensures that the set of competitive strategies corresponds to the organization's mission and
their integration into the basic corporate strategy.
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The most important element of the organizational and economic mechanism of formation of the
strategy of the business entity is the mechanism of analysis of the macro and micro environment as a
permanent activity in the course of strategic planning and implementation of the strategy. The list of
estimated characteristics of macro and microenvironment and their quantitative indicators are determined
by the method of expert assessments. For example, to assess the corporate profile of a business entity,
attracted experts identified 43 characteristics, divided into twelve areas of activity. Each of the
characteristics is evaluated by two parameters: 1) the degree of manifestation of the characteristic and 2)
the degree of importance of the characteristic, which are set by the corresponding coefficients.

The rank of the corporate profile characteristic makes it possible to determine its contribution to the
formation of the competitiveness of the business entity, taking into account the significance of this
characteristic.

To take into account and more accurate assessment of individual characteristics of the business entity,
an additional parameter «assessment of the importance of corporate profile areas», characterized by the
importance coefficient, was introduced. If this coefficient is used, the calculation is carried out separately
for each direction, to the sum of the characteristics of which the corresponding coefficient indicator is
applied.

The proposed structure of the organizational and economic mechanism for the formation of
competitive strategies of the business structure and the tasks to be solved at various levels are shown in
figure 1.

To ensure the effectiveness of the developed strategy and its compliance with the set goals and long-
term interests of the company, we have proposed a method of monitoring the strategic planning process,
based on structural and logical filtering of external and internal factors of adverse impact and ensuring
effective management of the strategy development process at all stages.

The method provides for the use of four structural and logical filters.

As can be seen from the figure, «filters» are used in a logical sequence that ensures that all the
necessary components are included in the strategy and that it is consistent with the company's mission and
strategic goals.

1) the Target filter provides correlation of the target orientation of the developed competitive strategy
with the company's mission and the overall corporate development strategy. A competitive strategy should
be formed as part of a single corporate strategy, except when the strategy is anti-crisis in nature. In this
case, after the crisis is resolved and the economic situation is stabilized, all strategies should be brought
into line with the company's mission as soon as possible, and if the mission has changed as a result of the
crisis, then with a new mission.

2) the Resource filter. All strategic activities within the framework of a competitive strategy must be
provided with resources. In cases where the same resources are used in the implementation of several
competitive strategies for different products, the level of priority of each strategy and the sequence of
implementation of strategic activities should be established.

3) risk minimization Filter. A competitive strategy for each business arca, each market, and each
product must be evaluated in terms of the risks it can bring to the company as a whole.

4) Economic filter. All strategic activities should be evaluated for their commercial effectiveness.
Based on the results of this assessment, the economic efficiency of the competitive strategy as a whole is
determined.

To determine the competitive advantages of the subject, a comprehensive assessment of the macro
and microenvironment is carried out using a set of techniques, including:

1. Method of macro-environment analysis STEP.

2. Methodology for analyzing the ETOM marketing environment.

3. Methodology for analyzing the competitive environment based on the model of the five forces of
competition By M. porter.

4. The methodology of the SWOT analysis.

The following conclusions can be drawn from the results of STEP analysis. Political factors have a
virtually neutral impact, and the degree of influence of these factors is less than economic and social.
Technological and economic factors are the most significant and have a predominantly positive impact.
Social factors have a significant negative impact.
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Figure 1 - Organizational and economic mechanism of formation of competitive strategies of business structure (firm)

Note-Compiled by the author

To assess the competitive environment and competitive analysis, you can use the model of the five
forces of competition by M. porter, which allows you to answer the question of what forces are operating
in the industry and what their impact on the company. In accordance with this model, the following forces
are considered:

- competition between sellers in the market;

- the possibility of new competitors within the industry;

- competition from substitute products;

- ability of suppliers to dictate their terms;

- the ability of consumers to dictate their terms.

They indicate the following features of the Kazakhstan market: - high level of competition; - high
barriers to entry of new participants (certification, large advertising budgets, etc.).

The assessment of the company's strengths and weaknesses is carried out using the SWOT analysis
technique, which includes quantitative and qualitative analysis of the internal characteristics of the
company and the assessment of the impact of external factors on it, followed by the determination of the
company's competitive advantages and strategic directions of its development.

Thus, the basis and content of the competitive strategy of the business structure is the transfer of the
organization or its individual product from the current competitive position to the desired one by
implementing competitive advantages. If the current and desired competitive positions are the same, then
the content of the strategy will be to maintain and strengthen the current competitive position. Competitive
strategies are developed both at the company level and at the levels of its divisions dealing with different
markets or different products.
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A.T. Kokenosa'!, I 1. A6auxepumoa’, ILYO. Xan®, IILH. Ara6exopa’, A.O. Jlemey6aena’

IMesk Ty Hapo HbIH Ty MAHUTAPHO-TEXHUUECKHI YHUBEPCHUTET, ropos I IsvkerT, PecrryGmika Kasaxcrar,
1Oxm0-KazaxcTaHCKuii Tocy JapcTBEHHbI yHIBEpeUTeT MMeHr M.AyesoBa, ropo IIIbiMkent, PeciryGinika Kazaxcrar,
3YruBepcurer Mupac, ropox IIsivkent, PecrryGiuka Kazaxcran,

‘Uucturyr umeny Mapana Camnap6aesa, ropoj IlIeivkenr, Pecrry6mika Kazaxcran

OPT AHU3AIIMOHHO-KOHOMHWYECKAI MEXAHU3M
OOPMHUPOBAHUA KOHKYPEHTHBIX CTPATETMA

AHHoTaIuUs. YCcTOMUMBOCTh U SP(EKTHBHOCTh (QYHKIMOHUPOBAHWS Ka3aXCTAHCKUX IIPEIIPHATUAN IOTPeOUTENBCKOrO
CeKTOpa B HacTosmiee BpeMsl (GOPMHUPYIOTCS II0J] BO3JIEHCTBHEM IIPOTHBOPEUMBBIX (AKTOPOB KOHBIOHKTYPHI DBIHKA HU
TOCYJAPCTBEHHOTO PETYIMPOBAHMS, KOHBEPI€HIIMS KOTOPHIX CYINECTBEHHBIM 00pa3oM OIIpeierisieT BHY TPEHHIOK KOHPUTYpaIyio,
JIMHAMUKY Y [TOTEHIIHAI UX Pa3BUTHSL

ToTpeGHOCTH B pa3paboTKe COBPEMEHHBIX, 3QOEKTUBHBIX U a/IEKBATHBIX COCTOSHHUIO PHIHKOB MEXaHU3MOB U HHCTPYMEHTOB
CTPATEruyecKoro MeHEKMEHTa ¢ OCOOEHHON OCTPOTOH IIPOSBUIACH B CBS3M C CAHKIMOHHBIM JIaBICHHEM CTpaH 3araja U
TIOCTKPU3UCHOH TpaHcpopMaImel MUKpO- U Me30YPOBHEBBIX SKOHOMUUYECKUX CHCTEM.

Cranmm oueBUHBI HEJOCTATKH METOMUECKOro O0ECIIEUEHHUs CTPATerHUecKOro YIIPAaBIECHUS IIPOMBIIUIEHHBIM OH3HECOM,
HAIIPaBIIEHHOTO Ha (OPMUPOBAHUE JIONTOCPOUHBIX KOHKYDEHTHBIX IIPEHMYINECTB B YCIOBMSIX YCIWICHHS JIaBIICHUS
(KOHBIOHKTYPHOTO M KOHKYPEHTHOI'0) CO CTOPOHBI MEXK/TyHAPOIHBIX PHIHKOB, HT'POKOB U PETYJIUPYIONIUX HHCTUTYTOB.

Taxum oGpazom, cTana KpaifHe akTyalIbHOH IIpodiieMa CorIacOBaHMS HHTEPECOB JIOITOCPOUHOTO CTPATEIHUECKOT0 Pa3BUTHS
OuzHeca, YTo, KaK M3BECTHO, SIBIISETCS IIPOTUBOPEUMBBIM U JIUCKYCCHOHHBIM IDIACTOM B OTEUECTBEHHOW M 3apyOeXHON Hayke
VIIpaBIIEHHUSI.

Ot/IebHOE MECTO B PEIICHUH IIPOGIIEMBI TTOBBIIEHUS S()OEKTUBHOCTH CTPATErUIECKOTO YIIPABIEHUS 3aHUMAOT BOIIPOCHI,
CBSI3aHHBIE ¢ OOeclieueHreM KaueCTBEHHOTO CTPAaTErHuecKOro INIAHUPOBAHMS, COBEPIICHCTBOBAHHUEM OPraHM3AIlMOHHBIX GopM
Guzneca, GOPMHUPOBAHUEM MEXaHM3MOB MOTHBAIMM BceX CyOBEKTOB IIPOMBIILUIEHHOTO OH3HECA, a Takke pa3paCoTKON cHcTeM
MOHHUTOPUHI'a ¥ KOHTPOIIS PE3YJIbTaTOB Peai3alii CTPATEeruy pa3BUTHSL.

O deKTHBHOCT, MEXAaHM3Ma YIIPABIECHUSI KOHKYPEHTOCIIOCOOHOCTHIO IPEIIPHUSATHS TpeOyeT BBIIONHEHUS OIPEIEIeHHbIX
TpeGOBaHUE, PEIBIBISIEMBIX K IIPEIIIPUSITHISM JAaHHOH c(ephl, OpraHu3alMOHHO->KOHOMHYECKOH MOJIENH JIEITEILHOCTH TIpe/l-
TIpUsTHSL, GOpMaM U METOo [aM OLEHKH 3 OEKTUBHOCTH YIIPABIEHUESCKUX PEITICHUH.

Oprasu3aIMOHHO-3KOHOMUUECKHI MEXaHU3M YIIPaBIIEHUSI KOHKYPEHTOCIIOCOOHOCTRIO MPEpHATHS SPPEKTUBHO peay-
3yeTcss B TEXHOJIOTMH YIIpaplIeHUS. B JaHHOM cliyuae MBI MCIIONB3YEM IIPOLIECCHBIN IIOJXOJ, YTO IIO3BONSET paccMaTpUBaTh
TEXHOJIOTHUIO KaK KOMIUIEKC OPraHM3aIMOHHBIX MEp, OIlepallii U IIPUEMOB, HAIIPaBJIEHHBIX Ha IIOBBIIIEHUE KOHKYDPEHTOCIIO-
COCHOCTH IPEIPUSTHS CPEepHl YCIIyT.

HeoGxomumocTs  GopMUpOBaHMS OPraHU3AIMOHHO-3KOHOMUYECKOTO MEXaHHU3Ma pa3paboTKU U pealm3alluyl yIIpaBIeH-
YeCKHUX PEIIeHU B paMKax CHCTEMHOI'O II0JIX0/a K CTpaTerHyecKoMy YIIPaBIEHHIO pa3BUTHEM Om3Heca Kak (akTopa obectie-
YEHHUS yCTOHUMBOTO 3KOHOMUUECKOT'O pocTa 0COOEHHO aKTyallbHa.

Jlanuple ¢axThl 0OYCIOBIIM HAay4HYIO aKTyalbHOCTh M IIPAKTUHUECKYIO IIEHHOCThH DEIIEHUs IPOOIeM CTpaTeruieckoro
MEHE/PKMEHTA Ha IIPOMBIILIEHHBIX BUHO/IEIBUECKUX IIPEIPUATHSIX.

KitoueBble ciloBa: KOHKYPEHTHOCTH, CTpPAaTEIrWsl, MEXaHM3M, SKOHOMUYECKHH DOCT, OPraHM3aIMOHHO-3KOHOMUYECKUH
MEXaHU3M.

A.T. Kokenosa'!, I 1. A6auxepumoa’, ILIO. Xan®, IILH. Ara6exopa’, A.O. Jlemey6aena’

X aJIBIKapalbIK Iy MAHUTAPIIBIK-TeXHUKAIBIK yHuBepcuTeTi, IIbvkenT Kanacsl, Kasakcran Peciry Giukachr,
2 M. OyesoB arpmgarsl OHrycrik Kazakeran MemiekeTTik yauBepenteTi, [IbMKenT Kanacel, Kazakcran Peciry GlIMKach,
3 Mupac yrusepenteri, ITsivkenT Kanachl, Kazakeran Pecity OlmMKackr,
4 Mapan CanlapOaeB aThIHIaFbl HHCTUTYT, [TIbIMKeHT Kantachl, Kazakctan PeciryCukacsl

BOCEKE CTPATETHUSUIAPBIH KYPYJIAFEI YIUBIMIIA CTBIPY-3KOHOMUKAJIBIK MEXAHA3MI

Annortarus. Kazipri yakeirra KazakcTaHHBIH TYTHIHYIIBUTHIK, CEKTOPHI KACITOPBIHAAPBIHBIH TYPAKTHUTHIFRl MEH THIMIUTIT
KOHBIOHKTYPACH! iIKi KOHBIOHKTYPAHbI, JHHAMUKAHBI JKHE ONap/bIH JaMy leyeTiH alKbIHAaNTHH HapbIKTHIK JKaFaaiiiap MeH
MEMIIEKETTIK PeTTey IiH KapaMa-Kalmibl GakTopIapbIHEIH dCePiHeH KATBITTACKHII OTHID.

HapbIKTBIK >KaFjaiffa cofikec, 3aMaHayH, THIMJI JKSHE CTPATeTHsUIbK GacKapyJblH TeTIKTepl MeH KYPalJaphbH JaMBITY
KaKeTTLUIIr1, acipece, baThic enjiepiHiH CAHKIMSUIBIK KHICBIMBIMEH, COHJai-aK MHKpO- JKoHE Me30CKAIJBIK 3KOHOMUKAIBIK
JKYHeTep/IiH JarTaphlcTaH KeHiHTi Kalita KypbUTybIHa GaiimaHbICTE O TKip GOMIHL.

XanpKapalblK HapbIKTap/aH, OMbIHIIBIIAp/IaH JKoHEe PETTEeYIT MHCTUTYTTapaH KbICHIMHBIH JKOFapblIayblHa (HAPHIK TIEH
Gacekere KaOUIeTTITIK) y3aK Mep3iMii GacekeNecTIK apTHIKIBUIBIKTAPALI KypyFa OarbITTallFaH ©HepKacilTiK GH3HeCTi
CTPaTErMSITHIK, GacKapy bl 91ICTEMEIIK KOJIay IbIH KEMITITIKTEP1 alKhIH GOIIbL.

Ochprnaiina, y3aK Mep3iMJIi CTpaTeTrvsUIbK, OM3HECTI JaMBbITy MYJJETepiH YIIIecTipy Maceneci eTe ©3eKTi GONIbL Ol ci3
OLIeTIHIeH, OTAHIBIK KOHE IMETeNIIK MEeHePKMEHT FhUTLIMBIH/IAFHI Jay Tl KabaT OOTIBII caHalabL.

CrpaTerwsiibl, GackapyJpIH THIMAUTITIH apTThIPy MACeNeciH IIeTyAeri >KOFaphl callaibl CTPATeTHSUIBIK, JKOocTapray bl
KaMTaMachl3 €TyMeH, OM3HECTIH YHBIMIACTHIPYIIHUILIK (GOopMalTapblH JKETUIIPYMEH, OHEPKACIITIK KACIKEePIIKTIH GapiblK
CYOBEKTUIEpl YIIIH YaXKIEMENIK TETIKTeP/l KaTbIITacThIPyMEH, COHJal-aK JaMy CTpaTerHsUIapblH icKe achpy YIIH Gakbriay
kKoHe GacKkapy JKylenepiMeH GallTaHBICThI MOCeNeIep epeKITie OPBIH alabL.
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KacinmopemHHBIH Gacekere KaGimeTTUIIrH Gackapy MeXaHW3MIHIH THIMIUIIL OCHI calajarbl KacimopbiHaapra Genriti Gip
TaJanTapplH OPBIHJATYBIH, KOCITOPHIHHBIH YHABIMIACTHIPYIIBUIHIK-35KOHOMUKATIBIK, MOJEITIH, OaCKapyIIBUIBIK IIEIHiMICPIiH
TUIMJIUTICIH Garanay AbiH GopManaphl MeH S/ICTEpiH Tajall eTe/l.

Kacimoppmaen, Gacekere KaOUISTTUTITIH — GacKapyblH — YHABIMIACTHIPYIILUIHIK-3KOHOMUKAIBIK, ~ MEXaHU3Mi  GacKapy
TEXHONOTYSICHIHA THIMIL eHri3UIreH. by »karjaiina, 613, TEXHOIOTHSHBI CEPBUCTIK KBIZMET KOPCETY KACIIOPHBIHBIH Gacekere
KaGUIeTTUNrH apTThIpyFa OaFbITTaIFaH YHBIMAACTHIPYIIBUIBIK Iapaiap, oIeparysiiap MeH 9JicTep XUBIHTHIFB PeTiHje
KapacThIpyFa MyMKIH/IK GepeTiH TEXHOTOTHSITHIK SIICT1 KOI[aHAMBI3.

TypakThl SKOHOMHKAIBIK €CY[li KaMTaMAChI3 eTy[iH (akTopbl peTiHge OH3HECTI JaMBITYJBI CTPATETHSUIBIK OacKapyra
JKYHei Ke3Kapac aschiHia 6ackapy IIeNIM/IepIiH 93ipliey MEeH iCKe achIpyIbIH YHBIMAACTHIPYMIBUTHIK-YKOHOMUKAIBIK TeTIKTEPIH
KaJIBIITACTHIPY KAKETTUIIT] 6T 63€KTi GONBIT OTHIP.
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