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COMPANY COMPETITIVENESS

Abstract. The article is concerned with the theory that the companies run in competitive environment within the
market economy conditions what is a market immanent feature ensuring quality product output in buyer’s
demand.Besides, the article considers substantial differences between a company and its category of product
competitiveness. As such, in his work the author emphasizes the essential features of competitive capacity of
enterprises. Given recommendations on reaching up the competitiveness. The conclusion is drawn thatkeeping up
with other companies is provided by all elements of marketing that an enterprise possess. The production and
effective sale of competitive goods is the summarizing indicator of enterprise viability.
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Introduction

Within the market economy conditions enterprises,by ensuring a release of products of required
quality for buyer, work in competitive environment which is a market immanent feature. It is necessary to
study and analyze a competitive environment systematically and expertly for ensuring the effective
performance of a companyfocused on output of products of an applicable quality and competitive
advantage for a buyer.

Generally, the competitiveness is acting at every step of reproduction process and presents a tool.
Substantially, the competitiveness happens during production. On the other production levels such as
distribution, exchange and consumption the competitiveness of production driving factors and of products
and services is carried out.

The competitivenessis carried out both between producers and between producers and consumers.
Each element of the competition is connected with a division of labor, with correspondent specialization
of existing special professional groups on the certain elements. It is possible with full certainty states that
participants of the reproduction process are participants of a competitive struggle because the competition
appears in all its levels.

Every enterprise that forms, develops and functions in the market for the goods production or services
rendering strivesfor achieving the main objectiveit’s a profit maximization. At the same time, this
objective can be achieved while observing certain parameters: supporting of personnel, accounting of
production capacities, marketing research, development of the management system, knowledge of an
enterprise economic characteristics, etc.

Also, it is impossible to make stable business progress in a market economy if you do not plan for its
effective development, do not constantly accumulate information about your own prospects and
opportunitics, about the state of target markets, about the position of competitors and their
competitiveness.

The highly competitive of a company is determined by satisfaction and readiness of customers to buy
products of such a company for a second time, by absence of claims to an enterprise on the part of society,
sharcholders, partners, prestige employment with a company.

Competitive advantage of a company being a comprehensive concern, includes not only qualitative
and price parameters of industrial products but depends on management level of financial flows developed
system, investment and innovation components of its activity. Besides, market condition developing on
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this or that market, degree of competition experienced by an enterprise from other market participants,
technological infrastructure,extent of innovation adoption, motivation and qualification of personnel and
financial capability, all these influence the competitiveness [1].

Methods

Totally, the competitive capacity of enterprises defines possibilities and progress of its adoption to
market competition conditions. As immediately interconnected the categories of product and company
competitiveness have substantial differences.

On the first hand, competitive advantage of a firm in its structure, as a concept, is significantly more
complicated than product competitiveness as the object of its application is all productive-
economiccompany's business.

On the second hand, the product competitiveness is assessed and investigated in a time interval
corresponding to the product life cycle, and a period of time equal to the period of the company's
operation corresponds to the company's competitivenessobservations.

In the third place, the product competitiveness is considered in respect to each its aspect while the
competitive advantage of a company covers all line of goods output.

In the fourth place, the level estimate of competitive advantage of a firm is carried out by itself and
the estimate of product competitiveness is carried out by a customer.

As a result, to be acompetitive company means to provide, comparable with world level, the
consumer, qualitative and price properties of goods or services regardless of for what market they are
aimed at: domestic or foreign.

Competitiveness is a complex multi-level concept, the evaluation and analysis of which must be
linked to the type and geographical scale of the competitive field. Therefore, the analysis and formation of
a system of indicators and factors characterizing the competitiveness of an industrial enterprise in a high-
tech industry is reasonably to begin with research on competitive processes at meso and macro levels.

To ensure the competitiveness of an business enterprise the importance of macroeconomic factors is
determined by the reason that at this level the prerequisites are created for the prosperous activities of
enterprises and the conditions of life of the entire economic system of the country are determined by
developing and implementing economic development of effective strategies, as well as adequate
monetary, fiscal industrial, foreign economic and social policy.

Promotion of product competitiveness in the market is based on balance of quality, service and price.
Of course, the reason of success or fail there can be an influence of other factors. The competitiveness is
founded on the level of design and production that’s why it locally comes under influence of marketing
during sailing activity.

The assurance of the competitiveness is the main sphere the decision of which is connected with the
development of design, production, sale and technical maintenance of goods that is with carrying-out of
purposeful activity on setting, forming and supporting the required level of competitiveness at all stages of
product life cycle.

As arule, the efforts are directed towards achieving the following objectives:

* quality improvement;

» reduction of production costs;

» increase of profitability and efficiency after sales equipment;

» stimulating marketing efforts.

The constituent elements of competitiveness are multifactorial characteristics which are considered as
independent management objects.

The experience of developed countries in marketing relations attests to the fact that the theoretical and
practical concepts of the managementdeveloping of an enterprise competitiveness with the purpose of its
increasing within the conditions of increasing market competition is a marketing. The most important
marketing function at the enterprise is to determine the impact of the market environment on the
effectiveness of its functioning in the conditions of market relations.

In modern conditions of development of market relations the production of competitive products is
not a universal tool in the struggle for the competitiveness of enterprises. Competitiveness is an important
market category. That being said, the competitiveness of the company can be represented in the following
form (Figure 1) [2].
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Saving or increasing of sales volumes, market share while maintaining or increasing revenues and
capital. Examples of a company's competitive advantage are:

-new technologies;
- production factors;
- marketing factors;

-new or changed consumer requests;

- management factor.

Competitiveness is influenced by external and internal factors. The competitiveness appears at
all stages of the movement of goods: production, sale, operation.
Company’s index of competitiveness:
- Sales volume, for example, income

- Added value
- Profit and capitalization.

Therefore, the competitiveness of an enterprise is determined by the following factors:
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The quality of products and services;

The presence of an effective marketing strategy and sales;
The level of qualification of personnel and management;
Technological level of production;

The tax environment in which the company operates;
Availability of funding sources

Legalrestrictions
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Picture 1 - The competitiveness of a compan]|3]

Moreover, the competitiveness of a company depends on several factors [3]:

- market capacity (the number of annual sales);

- ease of access to the market;
- type of goods produced;

- market homogeneity;

- the level of customer service;
- innovation;

- competitive position of enterprises already operating in this market;

- the possibility of technical innovations in the industry.

To achieve competitiveness of an enterprise, it is necessary:

1) to ensure the products competitiveness in the target market segments. Under the competitiveness of
the goods means the product characteristic on the basis of which this product is superior at a certain point
in time in quality and price characteristics the analogues in a particular market segment without affecting

to the manufacturer;

2) to raise the potential of competitiveness of an enterprise and consequently its divisions to the level
of world manufacturers in the industry. This indicator characterizes the possibility of successful work of

an enterprise in the future.

To ensure competitiveness, an enterprise must have a certain assortment of internal competitive

advantages, a quantitative assessment of factors can be represented as follows:
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* product competitiveness,

» financial standing of a company,

» marketing performance

* return on sales,

» goodwill (brand equity),

» management effectiveness|5,6].

Conclusion

In conclusion, for your information that the competitiveness of an enterprise is the possibility of an
effective economic activity and its practical profitable sales in competitive market conditions. Keeping up
with other companies the competitiveness at a high level is ensured by all components of the marketing
methods available to an enterprise. Production and effective implementation of competitive goods and
services is a summarizing indicator of the viability of an enterprise, its ability to use its production,
scientific, technical, labor, and financial potential effectively.

C.H.A0uesa, JI. K. MaTkapumoBa
Abaii arsraAarsr Kazak ¥ ITTHIK YHHBEPCHTCTI, AIMATEHI K. |
KOMINAHUAHBIH BOCEKETE KABLUIETTLIITT

AnHoTanust. Makanana HapbIKTHIK 3KOHOMHKA >KAFTANBIHIA KOMIIAHWS, TYTHIHYIIBI TAJNall CTETIH CAabl
OHIMICPIH IITBIFAPYIBI KAMTAMACKHI3 €TC OTHIPBII, HAPBIKTHIH AXKBIPAMAC CPCKIICITITi QOB TAOBLIATHIH OOCCKEICCTIK
OpTama OPEKeT CTCTIHAITI KapacThphutaasl. COHBIMCH KaTap, MAKANaAa KOMIAHWAHBIH JKOHC TAyapablH OOCECKeTe
KaOIMeTTLUIT KaTeTOPHATIAPHIHBIH 63apa THIFbI3 OANIAHBICHIHA KATBICTHI, CJICYJI AHbIPMAINBUIBIKTAPHI AHTHLIA/IBI.
COoHBIMCH KaTap, aBTOP 63 KYMBICHIHIA KOCIMOPBIHHBIH 0OCCKETEe KAOLICTTUTITIHIH HETi3ri OCNTiNCpiH aHKBIHIANIBL.
Bocekere kabinmeTTimikke ety OOMBIHIIA YCHIHBICTAp Ocpinren. bocekere KadiaeTTLMIKTI Kommay KOMIaHHATa Oap
MApPKETHHITIK KypanaapablH OapiblK KOMIIOHEHTTEPIMEH KAMTaMAChl3 CTIITCHITT Typaibl KOPHITHIHABI >KACATFAH.
Bacekere kabinerTi Tayapuapasl eHAIPY JKOHE THIMIL KY3ETe aChIpy KOCIMOPHIHHBIH 6MiPHICHIIK KOPCETKINN OOIbII
TaOBLIATIBL.

Tyiiin ce3xep: 00CEKEICCTIK ACHTCHI, (JakTOpiap, HAPBIKTHIK 3KOHOMHKA, KOMIAHHSHBIH OOCCKETe KaOineT-
TiTiT, OOCeKeTe KAOLMCTTITIH KAMTAMACHI3 €Ty, 0ocekere KabimeTTi Tayapap.

C.H.A0uesa, JLLK. MarkapumoBa
Kazaxckuit HamMOHATBHBIH TICATOTHICCKAH YHUBEPCHTET UM, Abas, Anmarsl, Kazaxcran,
KOHKYPEHTOCIHOCOBHOCTL KOMIIAHUH

AnHotamusi. B crarbe paccmarpuBaercs, UTO B YCIOBHSX PBIHOYHOH SKOHOMHKH KOMIIAHUS JCHCTBYIOT B
KOHKYPEHTHOH Cpelie, UTO SBICTCSA HEOTHEMIICMOM HYEPTOH PBIHKA, OOCCIICUMBAOLICIO BBITYCK KAUCCTBCHHOH
MPOAY KU, BOCTPCOOBAHHOM MOTPCOUTEIICM.

Kpome TOro, B cratbe paccMaTpPHBAIOTCS CYIICCTBCHHBIC PA3IHYAS MCEXIY KOMIIAHHCH M €€ KAaTeropueH
KOHKYPEHTOCIIOCOOHOCTH TOBapa. Takke aBTrop B CBOCH Pad0OTE BHIACIBIET OCHOBHBIC MPU3HAKH KOHKYPEHTOCIIOCO0-
HOCTH HpeanpusTus. JaHbl peKOMEHAAIMH TI0 JOCTIHKCHHUIO KOHKYPEHTOCIOCOOHOCTH. CAENaH BEIBOI O TOM, HUTO
TIOJ/ICPKAHAE KOHKYPEHTOCIIOCOOHOCTH OOCCTICYHBACTCS BCEMH KOMIIOHCHTAMHM HMCIOIINXCA V IPEIIPHATHS
MApPKETHHTOBBIX CpeAcTB. [Ipom3BoACTBO W 3 PEKTUBHASA peaam3anisi KOHKYPEHTOCIOCOOHBIX TOBAPOB SIBIIFOTCS
0000IIAFOINMM TIOKA3ATEIEM KH3HECTOHKOCTH IIPEIIPHUSTHL.

KmoueBnie cjioBa: YPOBCHb KOHKYPCHIHWH, PBIHOYHAA 3KOHOMHKA, KOHKypeHTOCHOCO6HOCTI> KOMITaHHA,
00eCTICUCHNE KOHKY PCHTOCIIOCOOHOCTH, KOHKYPCHTOCIIOCOOHBIH TOBAP.
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