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THE ECONOMIC ESSENCE OF THE INNOVATIVE POTENTIAL
OF SMALL AND MEDIUM-SIZED ENTERPRISES

Abstract. The modern model of innovative activity indicates that one of the key factors for the success of
enterprises innovative activities is the correct introduction of new solutions to the market. It is widely recognized that
the ability to spread innovation is an important determinant of firms' potential. Analysis of companies’ innovation
activities very often indicates that innovations introduced to the market do not bring the expected benefits. This leads
to the conclusion that very often the innovative activity of the enterprise is ineffective. This article attempts to study
the relationship between the internal resources of a company and the effectiveness of innovation. To achieve the
research goal, the author formulated a hypothesis: (H1) there is a relationship between the internal resources of the
company and the effectiveness of innovation. The article presents the results of an empirical study conducted by the
author among Kazakhstani SMEs in 2016-2018.
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INTRODUCTION

In the modern economy, this is the generally accepted paradigm of innovation. Enterprises are
encouraged to innovate, which by definition should be profitable and increase competitiveness. The
innovation paradigm is supported by a number of studies. Based on these studies, recognized economic
development strategies are also usually formulated. Meanwhile, innovation is often ineffective and does
not bring the expected results. This problem is especially noticeable in the case of SMEs. Poland is
currently at a special stage in its development. The former competitive advantages based on the cost of
legal work are increasingly losing their significance.

There is a need to create new advantages on the basis of knowledge and innovations that form the
main factor of long-term economic growth. From this point of view, it is fundamentally important to
develop innovative activities of companies, including research and development, as the most important
factor in competitiveness on a global scale. The innovation of a country economy is mainly determined by
the innovation of companies that operate in the economy. Innovative activities of companies are
influenced by internal factors (including, first of all, the potential and resources of the company, plus
intellectual capital, material, financial and organizational resources)|[1].

In addition, the development of the innovative potential of the enterprise is influenced by the
particularities of the industry and sector in which the company operates, and external factors (including
national conditions (for example, legal regulations regarding innovation support activities) and regional
conditions (for example, legal, cultural, economic and technical factors).

An analysis of all modern models of innovative activity of enterprises and studies of innovative scope
determinants show that the key innovative factor in the effectiveness of innovative processes is the
internal innovative potential of enterprises. The theory of innovative potential is based on the concept of
company resources. This concept, developed in the early 1990s, suggests that the company's ability to
develop all aspects of its activities is closely related to available resources.
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METHODS

The applied research method is based on the analysis of innovative processes occurring in companies
- with particular regard to the nature of innovative processes occurring in companies SME sector. The
author, using an online survey, conducted an empirical study of 200 companies in the SME sector (the
choice of companies was deliberately layered. The layers were: company size, dominant type of business).
The author applied a two-stage analysis to confirm the hypotheses. The first step was to analyze the
innovative potential of the companies surveyed. This analysis made it possible to accurately determine the
factors affecting the innovative activities of enterprises|[2]. The second stage was the analysis of the
innovation effectiveness of the companies surveyed. Summary of the study is aimed at analyzing the
relationship between the internal resources of the company and the effectiveness of innovation.

RESULTS AND DISCUSSION

A detailed analysis of the factors determining the innovative potential of a company is the subject of
numerous studies and scientific publications. It scems that the most global view of the factors determining
the innovative potential of the company was proposed by Bircell and Armstrong, who created a model of
innovative conditions that includes the following factors: external environment, internal environment,
innovation process and development management. The most important include, in particular: visionary
leadership, an appropriate organizational structure, recruitment, willingness to participate in the innovation
process, the ability to work collectively or the willingness to learn and make new decisions. A
comprehensive concept of innovation potential factors was presented by American economists. They
noted, among other things: strategy, leadership, change, customer focus, innovative organizational culture,
knowledge alliances, quality processes, training and innovative HR orientation. In foreign literature, the
interpretation that the innovative potential of a company is determined by internal innovative potential, as
well as access to external sources of information necessary for the innovation process, seems to be the
most accurate.

In other words, innovative ability or potential determines a company's ability to create innovation. By
analogy, it can be stated that the lack of innovative potential is an obstacle to effective innovation
processes of companies. In addition to determining the nature and role of innovative potential in the
innovation process, an urgent issue is the measurement of the individual determinants of innovative
potential. A significant part of the factors that significantly affect the innovative potential of the company
(especially in connection with external factors) is difficult to measure or quantify, which greatly
complicates the analysis and evaluation of these issues.

The indicated multidimensionality and complexity of the phenomena forming the innovative potential
of enterprises forces us to look for optimal methods of analysis and assessment of this area. This problem
is especially relevant for enterprises in the SME sector. Various publications proposed new methods for
measuring the innovative potential and potential of enterprises, which accurately take into account the
special nature of the operations and the influence of regional conditions on the innovativeness of the
enterprise. New proposals for measuring innovative potential very often involve different measurement
methods for different sizes of companies or groups of companies, high-tech companies. The authors of
these proposals indicated that when implementing the innovation process in companies belonging to
different industrics or sectors, there are so great differences that using one method of measuring
innovative potential very often leads to incorrect results. This situation forces us to conduct in-depth
studies aimed at identifying the actual innovative potential of companies.

The concept of effectiveness of actions is often applied especially in relation to economic science,
where it acquires special significance in the context of evaluating and improving actions and decision-
making processes. In the literature, efficiency is defined as the result of actions taken, characterized by the
ratio of achieved results to costs[3].

The next step in the development of methods for assessing effectiveness was the introduction of
stochastic border analysis, which allows one to describe relations in all sectors of the economy by
comparing the costs and performance of individuals taking into account the appearance of two data
components: a random factor and inefficiency Implementation of innovative projects - regardless of the
size of the company that introduces innovations and regardless of the type of innovation introduced,
occurs according to a scheme that is defined in the subject literature as a model of the innovation process.
Further studies of the essence of the implementation of innovative projects, the development of the theory

— 104 ——




ISSN 2224-5294 1.2020

of innovation and practice in relation to innovative activities led to the creation of subsequent evolutionary
models of innovative processes. The authors of new proposals integrated the implementation of the
innovation process with almost every area of the company’s activity, showing that the resources owned by
the company determine its innovative potential - namely, the ability to effectively and efficiently
implement innovative projects. Currently, mandatory models for the implementation of innovative
projects are: “5th generation innovation process”, spiral innovation process, effective innovation
management. Analyzing modem models, we can clearly state that the authors of each of the new proposals
emphasize the significance of the stage related to diffusion and popularization of the introduced
innovation a number of indicators apply. This can be illustrated by an example:

1. The level of sales of innovation.

2. The success rate associated with the sale of innovation.

3. The innovative level of the studied companies.

4. The level of acceptance by customers of new products and services.

5. The level of efficiency of diffusion processes of new products and services[4].

To study the relationship between the internal resources of the company, which form the innovative
potential, and the effectiveness of innovative activity, the above indicators should be correlated with the
indicator of the effectiveness of innovative activity. The analysis of the relationship between the internal
resources of the company and the effectiveness of innovative activities of SMEs in Kazakhstan. The
method of research and data on the study of the causes of low innovation activity of companies in the
sector of small and medium-sized businesses, the author paid special attention to the barriers associated
with the effectiveness of the implementation of the innovation process.The author carried out a detailed
analysis of the relationship between the innovative level of the company, the sale of innovative products
and services, an indicator of success and the relationship between the adoption of a new product or service
by customers and the possibility of its market commercialization.Based on the analysis of the above
features, the author has formulated the following research hypotheses: there is a relationship between the
internal resources of the company and the effectiveness of innovation.

The goal of the study is implemented on the basis of the method of logical induction, based on the
analysis of diffusion of innovations in companies in the sector of small and medium-sized businesses. The
study includes an assessment of the relationship between the internal resources of the company and the
effectiveness of innovative activitiecs of SMEs in Kazakhstan. The study was conducted using a
questionnaire consisting of 43 questions, divided into eight categories - the stages of the innovation
process implemented by the company. This research hypothesis has a research goal, which is to analyze
and evaluate the internal innovative potential of small and medium-sized businesses in Kazakhstan to
identify barriers to the effective implementation of innovative processes.

The aim of the study was achieved in these studies on the basis of logical induction and analysis of all
the most important internal determinants that affect the innovative abilities of the enterprise, as well as
classical static analysis. To confirm the hypotheses, the author applied a two-stage analysis. The first step
was to analyze the innovative potential of the companies surveyed. This analysis made it possible to
accurately determine the factors affecting the innovative activities of enterprises. The second stage was the
analysis of the innovation effectiveness of the companies surveyed. The research summary is an analysis
of the relationship between the internal resources of the company and the effectiveness of innovation. The
author examined in detail, in particular, the following characteristics characterizing the innovative
potential of the companies surveyed and the diffusion process of innovations|5]:

. Analysis of the internal and external situation of the company

. Matters relating to the search for ideas on innovation

. Matters relating to the planning of innovation projects

. Financing of innovative projects

. Innovative culture and human resources development strategy

. Internal communication of the company and its organization

. Matters relating to the diffusion and transfer of innovation to the market:
. Sales level of innovation;

. A measure of success associated with sales of innovation;

. The level of innovation of the studied companies;

. Level of customer acceptance regarding new products and services;
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¢. The level of efficiency of diffusion processes for new products and services.

8. Issues of implementing innovative projects.

Table 1 shows the aggregated values of the innovative potential of enterprises surveyed in the
analyzed arecas. An analysis of the results allows us to conclude that the studied companies demonstrate
the smallest internal innovative potential in relation to innovation culture (the entire sample is 2.35),
assessment and planning of innovative activities (the entire sample is 2.05), as well as communication and
organization. Such a low result in these categories can be caused by the lack of experience of the
companies studied related to innovation, the historical lack of innovation culture in Kazakhstan's SMEs
and the continuous transition of the Kazakhstan economy (from central planning to a free market). It
should be noted that, despite the low innovation potential in the majority of the studied categories, the
analyzed companies very highly rated their own potential in terms of transferring the results of innovation
activity to the market.

Table 1-The total value of the innovative potential of the surveyed enterprises

Type of operations Business size
Type of business /
stages of the
innovation process Production Services Small Medium

2016 | 2017 | 2018 | 2016 | 2017 | 2018 | 2016 | 2017 | 2018 | 2016 [ 2017 | 2018

Culture of 2 2.1 24 2 22 2.3 2.1 2.3 2.3 2.5 2,9 29
Innovation and

Human Resource
Development
Strategy

Internal 22 2.3 24 2.5 2.5 2.5 22 24 2.3
communication

within the company
and its organization
Spreading 1.9 2.1 32 1.9 2 3.1
mnovation and

commercialization
The issue of 3 29 2 29 2.7 2.8 29 3 33 4.1
introducing

innovative projects
Innovation Project 2 2.1 1.8 2.1 22
Financing

The issue of project 1,9 2.1 2 2 2 2.1 2 2 2.1
planning in the field

of innovation
The problem of 32 29 2 3,1 3 3 3 3.1 33
finding ideas for

innovation
Situation and 2.1 2.3 2.3 1,9 2 2 3 3 42
environmental

analysis
innovative potential | 2,29 | 2,35 | 2,26 | 2,30 233 [ 246 | 249 2,59 3,00 3,55 348 | 349
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Source: authoring

On the positive side, for the three analyzed years, the companies under study increased their
innovative potential in most of the categories being evaluated, and the total innovation potential of the
companies under study was 3.00%. The companies studied over the analyzed period (2015-2017)
increased their innovative potential most in relation to the innovation culture (15.01% change between the
first and third research) and in relation to the analysis of the situation and the environment (7.51% change
between the first and third research). On the other hand, the greatest decrease in the potential of the
companies under study occurred in the financing category (-12.42% change between the first and third
research) and the Communication and organization category (-2.25% change between the first and third
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research), which also can be explained by a decrease in the availability of financial resources for
innovation. The unit’s level of innovation is defined as the proportion of new products or services in its
offering over the past three years, regardless of whether they have been successful in the market. The
concept of “success indicator”, on the other hand, should be understood as the share of new products or
services in the company's offer over the past five years, which, after implementation, has received market
approval. The assessment here is supplemented by indicators relating to the ratio of revenue and profits
from the sale of new products / services compared with the company's turnover over the past three years.
Distinctive in this regard should be considered those companies for which the values of the above
indicators exceeded the level of 30%. If, on the other hand, they fluctuate within 1%, these entities are in
the weakest group of patients. This range description is commonly used in studies of company innovation
or innovation audits. Aggregated results are presented in table. 2.

Table 2 — Key indicators characterizing the effectiveness
of the implementation of innovative diffusion in the studied companies

Groups Category <1%2%- <1%2%- <1%2%- <1% 2% - <1% 2% -
10% 10% 10% 10% 10%
Selling Innovation 24% 25% 25% 18% 6%
Success rate 30% 29% 19% 17% 5%
Level of 28% 24% 23% 19% 5%
Services innovation
Selling Innovation 25% 30% 22% 14% 9%
Success rate 15% 23% 27% 25% 10%
Production Level of 24% 22% 26% 20% 8%
innovation
Selling Innovation 26% 28% 22% 16% 8%
All Success rate 23% 26% 23% 21% 7%
Level of 27% 23% 25% 19% 6%
innovation

Source: authoring

The results obtained indicate that half of the companies surveyed (50%) have a low innovation level
(innovation level <10%), which classifies them into the category of non-traditional companies. Only 6%
of the companies surveyed can be considered innovative, namely those that have introduced new products
or services over the past three years (level of innovation>10%). These results show that the companies
studied do not have sufficient innovative potential to implement innovative projects. Another study by the
author confirms this thesis and indicates that the studied companies demonstrate the least innovative
potential in the following areas: evaluation and planning of innovative activities, communication and
organization or financing of innovative operations.

The above results can be supplemented by an indicator characterizing the market acceptability of the
introduced innovations, namely, actually characterizing the efficiency of the diffusion process. This
indicator is very unfavorable for the studied companies. As many as 49% of the companies surveyed
appreciate success rate below 10%. On the other hand, only 7% of implemented innovations have received
market recognition - a success rate above 30%. The obtained values should be considered as clear
evidence of the low efficiency of the processes for introducing the diffusion of innovations in the studied
companies as a result of insufficient capacity in this aspect.

The financial component of the weaknesses in the implementation of innovation diffusion processes is
characterized by the indicator of innovation sales. Up to 54% of the companies surveyed claim that profits
from the sale of innovations account for less than 10% of total profits, and only 8% of the companies
surveyed claim more than 30% of profits from the sale of innovations. The results obtained indicate that
manufacturing companies achieve slightly better results than companies, but this difference is small.
Another category that has been analyzed in detail is the relationship between the customer’s acceptance of
a new product or service and the effectiveness of its distribution. The results obtained made it possible to
clearly assess the effectiveness of the implementation of the diffusion of innovations in the studied SMEs.
The generalized results are presented in the table. 3.
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Table 3 — Dependence of customer acceptance of implemented innovations and diffusion efficiency

Groups Category No Sometimes Often Usually Always
The spread of innovation 24% 25% 25% 18% 6%
Customer reception 30% 29% 19% 17% 5%
Services
The spread of innovation 25% 30% 22% 14% 9%
Customer reception 15% 23% 27% 25% 10%
Production
The spread of innovation 26% 28% 22% 16% 8%
All Customer reception 23% 26% 23% 21% 7%

Source: authoring

As can be seen from the data obtained, despite the fact that 29% of innovations introduced have
always received customer recognition, the distribution of only 8% of them ended in complete market
success. These results clearly indicate that the companies under study, despite the fact that they often have
valuable, new products and services that receive a positive rating from customers, are very rarely able to
carry out an effective process of their market diffusion. This is another confirmation of the thesis
presented in the article that the companies under study have insufficient potential for diffusion of
innovations. Detailed results that provide a percentage of the profit from the sale of innovative products in
the total profit of the studied companies are presented in Table No. 4.

Table 4 — Average % share of profits from the implementation of innovations

— 5
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) 2 5 - 3 09 3
% S0 32 g -y E g
: = S & £ 8= & D =
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H
SB 11,20% 9.45% 10,33% 31,00% 20,68% 27.00% 16,68%
MSB 14,10% 13,34% 13,72% 42.00% 28,28% 35,00% 21,28%
General 11,58% 9,85% 10,71% 32,67% 21,95% 27.33% 16,62%
Average

Source: authoring

The table includes the values of the profit of the studied companies obtained from the sale of
innovative goods and services. The author compared the actual profit with the declared profit level
expected by the studied companies and with the reference profit level indicated in other studies. The
results also indicate that the companies under study receive significantly lower profits from the
implementation of innovations both in relation to the expected level (21.95%) and in relation to the
reference level (16.62%). The difference between the actual level of profit and the expected level is
understandable - company owners would like to get the highest possible profit. Unfortunately, the
difference between the actual profit from the implementation of innovations in the studied group of
companies and the reference profit clearly confirms the connection between the low innovative potential
of the studied companies and the profit from the implementation of innovations.

In connection with the results obtained, the author divided the companies surveyed into two groups:

1. Not innovative companies,

2. Advanced company.

The author classified the company as a group of innovative companies, which at the first stage of the
analysis received 10% of the best average results.
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Table 5 — Claster Analisis Results for 2018

Type of business / stages of the innovation process. Without innovative Advanced
companies company

Culture of Innovation and Human Resource Development Strategy 2.5 42
Internal communication within the company and its organization 2.1 43
Spreading innovation and commercialization 1.8 4
The issue of innovation 2.4 42
Innovation Project Financing 2.6 4,1
The issue of project planning in the field of innovation 2.1 43
The problem of finding ideas for innovation 24 4.1
Situation and environmental analysis 2.8 4
Total Innovation Potential 272 473
Average% share of profits from the implementation of innovations 9,81% 14,52%
The number of companies in the group 167 33

Source: authoring

The data presented indicate that innovative companies have a very low innovation efficiency. The
effectiveness of innovation for companies with strong internal resources is much higher than for
companies with low resources. In addition, the table shows the difference between the average profit
received from the implementation of innovations for innovative and non-traditional companies. The
results show that companies with large innovative potential as a result of their internal resources receive
significantly higher (48.01%) profit from the sale of innovations than companies with lower innovative
potential. This is another argument supporting the hypothesis.

The author of this article has formulated the thesis that there is a relationship between the internal
resources of the company and the effectiveness of innovation. The presented results confirm the research
hypothesis formulated by the author. Companies with low innovation potential have also shown very low
efficiency in terms of innovation. This low potential in the field of the effective implementation of
diffusion processes is one (not the only thing that others mentioned by the author of the research indicate)
the determinant of low innovative activity of Kazakhstani companies in the small and medium-sized
business sector.

Despite the fact that 29% of innovations introduced have always been recognized by customers, the
distribution of only 8% of them has ended in complete market success. Up to 54% of the companies
surveyed claim that profits from the sale of innovations account for less than 10% of total profits, and only
8% of the companies surveyed claim more than 30% of profits from the sale of innovations. The results
also indicate that the companies under study receive significantly less profit from the implementation of
innovations both in relation to the expected level (21.95%) and in relation to the initial level (16.62%).In
addition, the table shows the difference between the average profit received from the implementation of
innovations for innovative companies and non-innovative companies. The results show that companies
with large innovative potential as a result of their internal resources receive significantly higher (48.01%)
profit from the sale of innovations than companies with lower innovative potential. The results should
encourage in-depth research in this direction. An in-depth study, a typical case study will be important in
terms of evaluating the effectiveness of innovative processes. The dissemination processes of specific
innovations should be subjected to a detailed and thorough analysis as part of this study. Such a search can
help identify specific errors made by companies in the implementation of diffusion processes[6]. No less
valuable information could be obtained from studies of the dynamics of changes in the efficiency of the
diffusion process over a long period of time, which would lead to conclusions and assessments about
whether SMEs are increasing their competence in this area.

CONCLUSION

The author has information on the implementation of the innovation process in companies for the
period 2016-2018. This range of data will allow in-depth study of the dynamics of this phenomenon. A
comparison of the effectiveness of innovative activities of Kazakhstani companies with the activities of
companies from other countries would be another additional study and would help to identify the
innovation gap between the compared countries. Another arca of research on the effectiveness of the
implementation of innovative processes may be the idea proposed by N. Rozbush, J. Brinkmann and A.
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Bausch, combining the effectiveness of innovative processes with the size of the company, the duration of
the market or the culture of the organization - one of the resources that make up the innovative potential of
the company. The author advocates the idea of creating a comprehensive model for assessing the
effectiveness of innovative processes implemented by SMEs, which would most accurately describe the
nature and complexity of innovative processes.

P.K. Kaarymaosa!, K.M. XKymaxcanosaZ, 3.K. Ecemvxanona’

12 J1.B.T'oH4apoB aTbiHaarbl Ka3aK aBTOMOOHIIb-’KOJI HHCTHTYTHI, AnMarthl K., Kazakcra;
3Typan-AcTana yHEBEPCHTETI, AcTana K., KazakcTan

INAFBIH K9HE OPTA KOCIIIKEPJIK KOoCIIIOPBIHAAPBIHBIH
HWHHOBAINIUAJIBIK 9JIEYETIHIH 9 KOHOMHAKAJBIK MOHI

Annotamus. UHHOBANUANBIK KBI3MCTTIH Ka3ipri 3aMaHFBI MOJCTI KOCITOPBIHAAPIBIH HHHOBAIMTBIK KBI3MCTL
JKCTICTITIHIH HEri3ri (axkropiapbeiHbIH Oipi HAPHIKKA JKaHA INEINMACPAI AYPBIC CHTI3y OOMBIT TAOBLIATHIHBIH
KyonaHapIpansl. MHHOBAIMIIApAsl Tapary KadimeTi (hyHpMamapAbIH OJICYCTIH AMKBIHAAWTHIH MAHBI3IBL (DAKTOpP
Oompmn  TaObumanpl. KoMmaHWANAPABIH WHHOBAWAUIBIK KBISMCTIH Tajiday HAPBIKKA CHTI3IICTIH HHHOBALHSIAP
KYTIJICTIH a2 OKEeIMEHTIHAITIH KUl KyQIaHIBIPAAbl. By KoCIMOPHIHHBIH HHHOBAIMSIIBIK KbI3METI 6TC MKHI THIMCI3
JIeTCH KOPBITBHIHIABFA oKenedl. by Makanana KOMIAHWSHBIH IIIKI PECypcTaphl MEH HHHOBAUMSUIBIK KBI3METTIH
THIMILTITT apachIHAAFBI ©3apa OANIAHBICTHI 3EPTTEYTE OPEKET KACANABL. 3EPTTCY/IiH KOMBLUIFAH MAaKCATBIHA JKCTY
YIIiH aBTOP THIOTE3aHbl TY:KbIpbIMAAAb!: (H1) KOMIAHWSHBEIH IMIKI pecypcTrapbl MCH WHHOBALIUIBIK KBI3METTIH
THIMILTT apaceiHAa e3apa Oaiimaneic Oap. Makanmama asroprapmen 2016-2018 sxsiimaps! kKazakcraHaslk [TOK
apachIHAA JKYPTi3UITCH SMOUPHKANBIK 3CPTTCYIiH HoTmxkenepi Ocpinren. Konmambamer seprreyiaep omici [IIOK
CCKTOPBIHBIH, KOMITAHISITIAPBIHAA OOIBIN KATKAH MHHOBAIMSIBIK YICPICTEPAIH CHIIATHIH CPEKIIEC SCKEPE OTHIPHIIL,
KOMIAHMATApAa OOJBIN JKATKAH WHHOBALMAIBIK VACPICTCPAlI TamgayFa HETi3genreH. ABTOpiap OHIAWH-
cayamHamanbl madiganmana oteipsin, IIIOK cekropembe, 200 KOMIAHMACHIHA 3MIHMPHKAIBIK 3EPTTCY KYPri3al.
'umoTe3ansr pacray YIIiH aBTOpIap €Ki KE3CHOl Tanaayasl KOJJAHAbL. 3EPTTEATCH KOMIAHMSIAPIbIH HHHOBA-
IISUIBIK QJIEYCTiH Tangay OipiHmi Kagam 0onmsl. By Tammay kocimoOpbIHIAPABIH MHHOBALMIBIK KbI3METIHE acep
eTeTiH (hakToprapAbl HAKTHI AHBIKTAYFa MYMKIHAIK Oepai. ExiHIm Ke3eH 3epTTe/reH KOMITAHISIIAPIbIH HHHOBAIII-
JIbIK KBI3METIHIH THIMAUNTIH Tammay Oonnmel. 3eprrey TyHiHIEMECI KOMIIAHWSHBIH 1IIKI PecypcTapbl MEH
HMHHOBALMSUIBIK KBI3METTIH THIM/IUTITI apachIHAAFBI 63apa OaHIaHBICTHI TANAAYFa OAFBITTAFAH.

Kazipri 3xoHOMHUKAAA Oy HHHOBALMSLIAP/IBIH KAMIHI KaOBLTIAHFAH mapagurMackl. KocimopeiHaapra aHBIKTAy
OolibIHINA MaKIa OKEIyl KoHE OaceKere KaOINeTTIMIKTI aPTTHIPY bl THIC HHHOBAIMSJIBIK KBI3MET JKYPIi3y YCHIHBLIAIBL.
HHHOBanmsIap MapaxurMack Oipkarap 3epTTeyIepMeH pactaigaasl. OCHI 3ePTTCYICPOiH HOTI3IHAC 9ACTTC TAHBIFAH
DKOHOMHUKAJBIK JAMY CTPATCTHAIAPHI TYKBIPhIMAaIa sl COHBIMCH KAaTap, HMHHOBALMAIBIK KBI3MET KOOIHECE THIMCI3
JKOHC KYTINICTIH HOTIKEep okenmmeiimi. bym moceme ocipece IIOK skarmaiiprama Oaifkamanbl. 3aH SKYMBICHIHBIH
KYHbIHA HET13/1CITCH OYPHIHFBI O9CEKEIECTIK APTHIKIIBUIBIKTAPDI 631HIH MAHBI3ABIIBIFBIH OJAH P JKOFalTanbl. ¥3aK
Mep3iMAl 3KOHOMHKAIBIK OCYIiH HETi3ri (JaKTOPBIH KAJbINTACTHIPATHIH O1MIM MECH WHHOBALMSIAP HETIIHIC >KaHA
ApTHIKIIBLUIBIKTAD >Kacay KAKETTLMTT TysHAAWasl. OCBHl TYPFBIJAH alFAHIA, KOMIAHWSUIAPABIH HWHHOBAITHSIBIK
KBI3MCTIH, OHBIH IIMHIC QNICMOIK AYKBIMIAFBI OOCCKETC KAOIMCTTLTIKTIH MAHBI3ABI (DAKTOPBI PCTIHAC FHIIBIMH-
3EPTTEY MKOHE TIKIPHOCTIK-KOHCTPYKTOPJIBIK KbI3METTI JAMBITY KaFHIATTHI TYPAE MaHbI3AbL. Bl SKOHOMHKACHIHBIH
WHHOBALWICHL HETi3iHEH JKOHOMHKAJA JKYMBIC ICTCHTIH KOMIIAHWSUIAPABIH WHHOBALMSIAPHIMEH AMKBIHIAIAIBI.
KoMmaHusTHbIH HHHOBALMSUIBIK, KbI3METiHE ki (axropmap acep ereai (OHBIH iIMIHAE, €H aJIbIMCH, KOMITAHHIHBIH
QJIEYETi MEH PECYPCTApPBI, 3UATKEPIIIK KATUTAJ, MATCPHAIIBIK, KAPKBIIBIK MKOHE YHBIMAACTHIPYIIBLIBIK PECYPCTAp).
Bynan 6acka, KOCIMOPHIHHBIH HHHOBALMSUIBIK QJICYCTIH JAMBITYFa KOMITAHKS XKYMBIC ICTEHTIH Caja MEH CEKTOPAbBIH
CPCKIICITIKTEPl JKOHC CBIPTKBI (PakTOopiap (YWITTHIK IMAPTTAPABI MBICANBI, WHHOBALWSIAPABI KOJAAY >KOHIHICTI
KbI3METKE KATBICTBI KYKBIKTHIK HOPMAIAP/IbI YKOHE OHIPIIK IMAPTTAPABI MBICAIIBI, KYKBIKTBIK,MOICHH, IKOHOMHKAIIBIK
JKOHE TEXHUKAIBIK KOCA aJFAH/A) 9CEP STE.

Tyiiin ce31ep: HHHOBAINS, HHHOBALIITBIK 9JICYCT, KOCIMOPBIHAAD, KOCITKSPIIIK.
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YKOHOMHYECKASA CYIIIHOCTh HHHOBAIIMOHHOI'O MIOTEHIIMAJIA IPEANPUATHAIA
MAJIOT'O U CPEJHEI'O IPEANNIPUHUMATEJBCTBA

AHHOTaHI/Iﬂ. COBpeMeHHa}I MOICTb I/IHHOBaL[I/IOHHOfI ACATCIPHOCTH CBHACTCIIBCTBYCT O TOM, YUTO OOHHM H3
KIFOUCBBIX (DAKTOPOB yCIeXa WHHOBAMOHHOM ACATEIBHOCTH IPEATIPUATHH SIBIBICTCS TPABHIBHOC BHEAPCHHE HA
PBIHOK HOBBIX pemeHWH. [IlMmpoko mpH3HAETCSA, YTO CIOCOOHOCTh K PACHPOCTPAHCHUIO WHHOBALWH SIBISICTCS
BAOKHBIM (DAKTOPOM, ONPCIACILIFONIMM MOTCHIHAT (UpM. AHANTH3 WHHOBAIHOHHOW ACATCIFHOCTH KOMIAHHH OYCHB
1aCTO0 CBHACTCIBCTBYCT O TOM, YUTO BHCAPACMBIC HA PBIHOK WHHOBALIMH HC MPHHOCAT ommaeMoﬁ BBIT'OJBI. 310
TPUBOANT K BBIBOAY, UTO OYCHb YACTO MHHOBAI[MOHHAS ACATEIBHOCTH Mpeanpusarus Hed(¢ekrusHAa. B manHOH
CTAaTbC TMPCANPUHATA MONBITKA M3YYUTH B3aUMOCBA3L MCKAY BHYTPCHHHMH PECypCaMH KOMIOAHHH H
3()()CKTHUBHOCTHE) HHHOBAITHOHHON ACATCIHHOCTH. J[I1 TOCTHIKCHHS MOCTABICHHOW IICTH HCCICIOBAHHA ABTOPOM
copmymmposana rtumnore3a: (H1) cymectByer B3amMOCBI3b MEXIy BHYTPCHHHMH PECYypcaMH KOMIIAHHH H
3((PEKTUBHOCTBI0 WHHOBALMOHHOHM JCSATEIPHOCTH. B CTarbe MPEACTABICHBI PE3YJIBTATHl IMIHPUUCCKOTO
HCCIICIOBAHHSA, MPOBSICHHOTO aBTOPOM cpean kasaxctanckux MCII B 2015 — 2017 rogsr. MeTox MPHKIATHBIX
HCCICAOBAHUH OCHOBAH HA AHAIM3EC MHHOBALMOHHBIX ITPOIIECCOB, MPOUCXOAIMHUX B KOMIIAHUAX - C OCOOBIM YUECTOM
XapakTepa HHHOBAITHOHHBIX MPOICCCOB, MPOHCXOAAIINX B KOMMaHHIX cekropa MCIL ABrop, mCnombs3yq OHIAHH-
OTpOC, MPOBEA IMIHPHUCCKOe uccaeaoBanue 200 xommanmit cexropa MCIT (BeIOOp KOMIAHHH OBLT HAMCPCHHO-
crouctbiii. Com ObLIHM: pa3Mep KOMIIAHWH, JOMHWHHPYIOIMK THI Ow3Heca). Il MOATBEP)KACHUS THIIOTE3 aBTOP
TPUMCHIIT JIBYX3TaHBIA aHAmM3. [IepBBIM IMAaroM CTajg aHATH3 WHHOBAMOHHOTO MOTCHIHMANA OOCICIOBAHHBIX
KOMITAaHUH. 3TOT aHAJHM3 MO3BOJIUI TOUHO ONPEACTHTH (PAKTOPHI, BIMIONINE HA MHHOBAIMOHHYIO JCATCIBHOCTH
mpeanpuaTui. BropeiM 3tamoM cran aHamm3 3(PQGCKTHBHOCTH WHHOBAIMOHHOHN ACATCIBHOCTH OOCTICIOBAHHBIX
KoMmaHui. Pe3roMe WCCleOBAaHHE HANPABICHO HA AHAMM3 B3AWUMOCBS3M MEXKAY BHYTPEHHHMH PECypcaMu
KOMITAaHUH ¥ 3(PEKTHBHOCTHIO HHHOBAIIMOHHOH JACSTEIHHOCTH.

B coBpeMEHHOH 3KOHOMHKE 3TO OOIIECTIPHHATAS MApagurMa HHHOBAIWH. [IpeAmpuITHIM PEKOMEHIYETCSI BECTH
MHHOBAIHOHHYI0 JCATCIBHOCTh, KOTOPAas MO OIPEACICHHUIO [JOJDKHA IPHHOCHTh NPHOBLIG ¥ IOBBIIIATH
KOHKYPCHTOCTIOCOOHOCTh. [lapaaurMa WHHOBAIMII MOATBCP/KIACTCHS PAIOM HcchaeaoBaHmi. Ha OCHOBe 3THX
HCCICAOBAHUN TAKKEe OOBIMHO (POPMYIMPYFOTCS IMPU3HAHHBIE CTPATETHH IKOHOMHYECKOTO Pa3BUTHA. Mexmy TeM
MHHOBAIMOHHAS ICATCIHHOCTH 3a4acTyI0 HEA((EKTUBHA M HE MPHHOCUT OKHIACMBIX PE3yJIbTaTOB. JTa MpodiIeMa
ocoberHO 3ameTHa B ciyuac MCIL [Mompma B HAcTOSIIES BPEMS HAXOAHTCSA B 0COOOM 3TAmle CBOCTO PA3BHTHA
[Ipeskare KOHKYpPEHTHBIE IPEHMYIICCTBA, OCHOBAHHBIC HA CTOMMOCTH FOPHIMYECCKOH padoTsl, BCce Oosiee u Oolee
TEPSIOT CBOKO 3HAYMMOCTh. BO3HHMKAeT HEOOXOJMMOCTh CO3IAHHS HOBBIX IIPECHMYLICCTB HA OCHOBE 3HAHWH H
WHHOBAUWH, (POPMUPYIOMMX OCHOBHOH (DAaKTOp JOITOCPOYHOTO 3KOHOMHYECKOTO pocta. C 3TOH TOUKH 3peHHSA
NPUHOUITHATIBHO BAKHO PA3BHBATH HWHHOBAIMOHHYHO ACATCIBHOCTH KOMH&IHI/I?I, B TOM YHCJIC HAY4IHO-
HCCIICA0BATEIBCKYIO M ONBITHO-KOHCTPYKTOPCKYIO, KAk BaKHEHIINH (D)AKTOP KOHKYPEHTOCHOCOOHOCTH B MHPOBOM
Macirrade. HHHOB&II.[I/I}I OKOHOMHUKH CTpPAHBI B OCHOBHOM OHIPCACTLICTCA WHHOBALMAMHA KOMH&HI/IfI, KOTOPBIC
paboTaroT B 3KOHOMHKE. Ha MHHOBALIMOHHY 10 IEATEIbHOCTh KOMIIAHHH BIMSIOT BHY TPEHHHUCE (DAKTOPHI (B TOM HHCIIC,
OpeKac BCECro, NOTCHIHAT U PECYPCHI KOMIIAHUH, ILTHOC I/IHTGJ'IJ'IGI(TyaJ'H)HHﬁ Kanuraj, MaTCPUAIbHBIC, (I)I/IHaHCOBBIe
M OpraHu3alHOHHBIE pecypchl). Kpome TOro, Ha pa3BUTHEC HHHOBALIMOHHOTO MOTCHLHUANA MPEANPUSATUS BIIHSIOT
0COOCHHOCTH OTPACIIH M CEKTOPA, B KOTOPHIX PAa0OTAET KOMIAHWS, M BHEHIHUE (DAKTOPHI (BKIIFOUAS HALHOHAbHBIC
YCIIOBHS [HanmpuMeEp, MPaBOBBIC HOPMBI, KACAKOLIMECS ACITEILHOCTH MO MOJACPYKKE MHHOBALMHA M PETHOHAJIBHBIC
VCIIOBHS HAIIPUMED, TIPABOBBIC, KYJIBTYPHBIC, IKOHOMHUCCKHE W TEXHUICCKHE (DAKTOPHI).

Kirouesrie ¢JioBa: HHHOBAIIHA, I/IHHOB.':II.[I/IOHHI)IfI TNOTCHUHAI, MPCANPUATHA, MPCANPUHUMATCIIBCTBA.
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