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ECOLOGICAL ASPECTS OF ECONOMICS
OF AGRICULTURE IN KAZAKHSTAN

Abstract. In the article the authors outlined the ecological conditions and the opportunities for the reproduction
of the agrarian specificity and the country's need for agricultural ecologically clean products that stipulate the need
for state regulation of agrarian production and the food market. The main task of Kazakhstan and the essence of
regulation is to ensure sustainable development of the agrarian sector in the interests of meeting the needs of society
without harming the environment. The trend of the last few years in the world has become the interest of buyers to
environmentally friendly products, so, more than half of respondents (60%) prefer environmentally friendly products,
regardless of their high cost in contrast to similar analogues. The production of environmentally friendly products on
domestic raw materials is very promising due to the availability of all the appropriate resources.
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INTRODUCTION

At the present stage of the development of society, the creation of a sustainable economic mechanism
in the agrarian economy is one of the significant factors in the growth of the competitiveness of our
country. With the strengthening of the economy of Kazakhstan, the mechanism of management in
agriculture began to function in a more rational mode. The advantages of domestic agricultural
production should be used in the production of competitive food products, namely: the availability of large
areas of land, economic purity of products, excess labor resources, etc.

In Kazakhstan there is a quite competitive niche of natural food products, the so-called "farm
products”. The production of environmentally friendly products on domestic raw materials can be
promising, in particular, for the East Kazakhstan region with its richest raw material potential of cedar and
fir oil, as well as beeckeeping products. Thus, the country has all the conditions for the production of
environmentally friendly agricultural products, and maintaining this image will help determine its own
niche in the international market.

MAIN PART

Potential of the agro-industrial complex of the Republic of Kazakhstan is determined by the following
determining factors:

significant volumes of agricultural land, which is 223 million hectares, including arable land 24
million hectares;

high labor potential of the village (in rural areas more than 47% of the country's population live);

favorable climatic conditions for growing grain and leguminous crops, potatoes and vegetables;

significant potential of pasture areas for livestock breeding (85% of the total land area).

In the republic there are prerequisites and potential to become the world's leading producer of food.
Already today it is the largest exporter of grain, and for export of flour it ranks first in the world.

In the President's Address to the People of Kazakhstan "Let's build the future together!" The head of
state set the task to increase the export of cattle meat (cattle) to 180 thousand tons by 2020. The task is to
avoid meat imports and become one of its major suppliers to foreign markets.
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The new image should correspond to the trends of the modern market. A study by Russian colleagues
showed that the world food market is in need of environmentally friendly products, especially in meat,
vegetables, dairy products, etc. According to the results of the study, up to 80% of American leg meat
produced is supplied with deviations from standard standards. Moreover, in this case there are violations
not only of shipment rules, procedures for obtaining permits and other administrative barriers, more than
23% of imported leggings to neighboring Russia (which is nine times higher than Kazakhstan's imports),
genetic mutations were identified by special expertise. And also 17% of imported hams have obvious
signs of aging products. In Chinese meat products, mercury is often found, various compounds of heavy
metals.

Green marketing is an increase in customer loyalty, brand recognition and sales volume due to the
release of environmentally friendly products or the use of environmentally friendly production
technologics. Green marketing originated in the USA in the 1970s. According to the Information
Resources survey, today 48% of Americans pay attention to at least one of the environmental indicators of
the product, whether the product itself, its packaging or the store in which it is sold.

Ecologically is a modem trend that forces business giants to differentiate brand policies and move to a
more "green" option. So, for example, McDonald's is repainted in green and introduces eco-packaging for
its products.

The reasons for such popularity of "eco" products is that the bulk of buyers are interested not so much
in social responsibility, as with themselves, with their well-being and their own status. Eco status receives
more and more value in society. Once to lead an eco-friendly way of life was considered eccentric, but
today in the western countries it is chosen by millions of people.

The presence of "green" goods on the shelf can be recognized by special eco-labeling. Environmental
marking in our and Western countries is on¢ of the main tools for promoting products, as well as its mark-
up. According to independent experts, the presence of eco-labeling increases the cost of the product by at
least 30%. Eco-labeling does not have any relation to the composition of the product, it is a symbol that
the company gets the right to apply on packaging, only having passed the appropriate certification. Now
there are more than 30 such systems in the world, while in Russia it is only one - the system of voluntary
ecological certification "Leaf of Life". The rest of the statements about "ecological purity”, "naturalness”,
"friendliness to the environment" can be considered Greenwich. An environmentally safe product can be
considered a product that does not contain harmful substances for consumers and the environment, and
when it is disposed of completely disappears from the Earth.

If we take into account the world trends in the development of agriculture, unlike the post-Soviet
states, everywhere there is a question not of increasing the production of products, but of its quality.

For grain, Kazakhstan has already begun to face overproduction, similar can happen to other types of
agricultural products. Farmers should provide Kazakhstani with quality products and supply competitive
products to the markets. In his annual message, the President of the Republic noted that the domestic
market of the country for a number of positions begins to lose the increasing expansion of grocery
imports. It has a lot of cheap imported sausage, in a "beautiful" package, which is much inferior in quality
to the domestic one. An analysis of dairy products was also conducted. It turned out that Kazakhstan is
delivered to forty-five per cent of the butter, powdered and condensed milk - up to eighty percent. In the
meantime, Kazakhstani producers fully provide the country's population with raw milk and meat. But the
country is lagging behind processing, which has proved to be uncompetitive.

According to Nielsen research, consumers are ready to overpay for quality, brands and organic
products. For most buyers (81%), the quality of the goods is one of the main criteria for choosing and
buying. Especially the respondents trust the brands. The trend of recent years has become buyers' interest
in environmentally friendly products, analysts say. More than half of respondents (60%) claim that they
choose organic products, even if their cost is higher than their counterparts. The ecological trend in Europe
has been going on for several decades. Care for one's own health and longevity comes to the fore in many
consumers. The era of fast food and Chinese synthetics begins to gradually disappear. Today people want
to eat natural products, use natural cosmetics, use only natural means to care for the house. Thus, the
promotion of the ecoimage can become an attractive direction in the development of the diversification of
the agribusiness sectors and determine the positioning of domestic farmers in the conditions of
international trade. The trend towards naturalness and environmental friendliness in international markets
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will only grow and it is obvious that more and more commodity groups with the labeling "eco" will appear
more and more. In this market there is an opportunity for growth of the domestic agricultural sector.
Despite the fact that more than sixty years ago, questions of "green" production started its development
and remain relevant at the present time, there is no clear leaders in the pursuit of this position in the
international markets. In the changing environment of the global market and geopolitical relations issues
of the new position and export priorities for Kazakhstan's agribusiness sector rise with even greater
urgency. For domestic farmers in this market there is an opportunity for growth and prospects for this
niche in the export-oriented sector.

CONCLUSION

As for our experience, today there is a quite competitive niche of natural food products, so-called
"farm products" in the country. In each region there is a sufficient number of agro-formations that are
ready "to order" to supply food (milk, meat, bread main items).

The production of environmentally friendly products on domestic raw materials can be promising, in
particular, for the East Kazakhstan region with its richest commodity potential of cedar and fir oil, as well
as beckeeping products.

State regulation of agriculture is the economic impact of the state on the production, processing and
sale of agricultural products, raw materials and food, as well as production and technical and logistical
support of the industry in order to create conditions for expanded reproduction, solving social,
environmental problems, and raising the level and quality of life in the countryside.

Thus, environmental friendliness is not only an actual and promising trend, but also profitable,
because consumers will not save on their own health. In Kazakhstan, there are all conditions for the
production of environmentally friendly agricultural products, and maintaining this image will help
determine your own niche in the international market.
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ATpIpayCcKuii TOCYy TapCTBEHHBIH YHUBEPCHTET HMEHH X.JlocMyxaMenoBa

IKOJOIMYECKHE ACHHEKTBI 3KOHOMHKH
CEJBCKOI'O XO3AUCTBA B KASAXCTAHE

AHHOTaHI/Iﬂ. B crartbe ABTOPAMH H3JIOKCHBI 3KOJOTHUCCKHUE YCJI08UA U BO3MONCHOCHU SOCI’IPOMS’SOOCWI@LZ
aepapyoﬂ cneuuqbuku u nompe6Hocmu Cmpanbvl 6 3eMIe0eNIbYeCKUX DKONIOSUYECKU YUCHIBIX npodykmax, Komopble
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006YCNIoBIUBAION  HEOOXOOUMOCHIb  20CYOAPCIMBEHHO20 — PeSVIUPOSAHIUs  A2PAPHO20  NPOU3EOOCMBA U PbIHKA
npooogonsemaus. OcHosnoll 3a0aueti Kazaxcmana u cymvlo pe2yiuposanus a6iaemcest obecnedenue YCmoiiugo2zo
paszeumus azpapHoti cghepvl & unmepecax yoosiemeopenus nompebHocmeil obuecmea 6be3 Hawecenus epeod
oxkpyxcarowyeil cpede. TCHACHIMCH MOCICAHHUX JCT B MHPC CTAJl MHTCPEC MOKYNMATCICH K SKOJOTHUCCKH YHUCTHIM
MPOAYKTaM, TakK, OOJBIIC TOJIOBHHBI PECHOHACHTOB (60%) OTHAIOT NPCAMOYTCHHE 3KOJOTHUCCKH YHCTHIM
MPOAYKTaM, BHC 3aBHCHMOCTH JAAKEC OT HX BBICOKOH CTOMMOCTH B MPOTHBOBCC MOTOOHBIM aHAJ0TaM. [Ipon3BOACTBO
JKOJIOTMYECKH YHCTOM MPOAYKUUU HA OTCUSCTBECHHOM ChIPbE€ BECbMA IEPCHEKTUBHO M3 3a HAMMYUA BCEX
HAJJICKAIIUX PECYPCOB.

KmoueBnie ¢JI0BA: 3KOJOTHA, POJb, CCIABCKOC XO3IHCTBO, 3ammTa, 3()(PEKTHBHOCTD, 3KOIOTHUCCKUH UHCTHIA
TPOIYKT
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X. locMyxaMe10B aTbIHIAFBI ATBIPAy MEMIICKETTIK YHHBEPCUTETL

KA3AKCTAHJAFBI AYBLI HIAPYAIIBLIBITbI
IKOHOMUKACBIHBIH 3KOJOIUAJNBbIK ACIIEKTLIEPI

Annotamusa., Makanaga aBTOpPIAp arpapiblK CPCKIICTIKTCPAl JKOHC arpapiblK OHIIPICTI JKOHE a3BIK-TYIK
HAPBIFBIH MEMJICKETTIK PETTCY KAKETTUIITIH KO3ACHTIH ay bUINIAPY ANIBLTBIK SKOJOTHSUIBIK Ta3a OHIMIC KQKETTLTIKTIH
SKOJIOTHSUIBIK JKAFIAMBIH JKOHE MYMKIHAIriH Oenrimeni. Ka3akcTaHHbIH 0acTel MIiHAETI KOHE PETTEYAIH MOHI
KOpIIAFaH OpTara 3HIH KEIATIPMECTCH KOFAMHBIH KAKCTTUIIKTCPIH KAHAFATTAHABIPY MYIZICCIHAC Aarpapibik
CCKTOPABIH TYPAKTHl JAMYBIH KAMTAMACHI3 €Ty OONbIN TAaOBUTAABL. OICMACTI COHFBI OipHCMIC >KBLITAFHI YPAIC
KOpIIAFaH OpTafra 3WAH KEITIPETIH OHIMIEPIe CATHIN ANyINbUIAPABIH KbI3BFYINBUIBIFEIH TYABIPABL, COHIBIKTAH
PECTIOHACHTTEPAIH XKAPTHICHHAH K601H (60%) OChIHIAM aHANOTTapAaH aHbIPMAIIBUIBIFBI )KOFAPBI KYHBI KAPAMACTaH,
SKOJIOTHSUTBIK Ta3a eHiMAepal Kanaiiabl. OTaHIBIK MIMKI3AaTKA 3KOJOTHSIBIK Ta3a OHIMACPAlL 6HAIPY OapIiblK THICTI
pecypcTapasiH O00TyBIHA OAMIAHBICTH 6TC MCPCHCKTHBABI OO0 TBIT TAOBIIAEL.

Tyiiin ce3jep: 3KOIOTHA, PO, ay BT IIAPYAMIBUIBIFBL, KOPFAY, THIMILTIK, 3KOJOTHSIIBIK TA3a OHIM.
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