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Abstract. Tourism, being a specific area with a "multiplier effect”, stimulates the development of such
interrelated sectors of the economy as trade, transport, communications, agriculture, the production of consumer
goods, as well as the social sphere. These specific qualities of tourism allow us to consider it as a socio-economic
phenomenon and pay special attention to its development, especially since the Republic of Kazakhstan has all the
conditions for the development of this industry. The development of rural tourism has an impact on the growth of
economic indicators in all sectors of the national economy. The expansion of tourism activities entails the
development of such “non-tourism” sectors of the economy as the construction and modernization of airports, shops,
cinemas, the improvement of cities, the emergence of new villages, the development of rural infrastructure, the
restoration of monuments, the protection of forests and the cleansing of water bodies, affect the development of trade
and industries.
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INTRODUCTION

In these conditions, an urgent task for tourism is the development and implementation of new socio-
economic development models, which should be based on the principle of economic efficiency in
combination with the implementation of social tasks inherent in tourism. Moreover, tourism services
should be equally accessible to all segments of the population: its economically active part - on market
conditions, and socially vulnerable categories of citizens through the new economic mechanism of social
tourism. Only mass and socially oriented tourism can become the basis of the concept of physical and
spiritual healing of the nation.

MAINPART

As a result of economic development, the tourism sector is solving a number of important social
problems. The tourism sector is becoming the largest employer, creating new jobs both in its own
infrastructure and in other sectors of the national economy through a multiplier factor. However, tourism
activities are associated with a number of negative factors. Despite the fact that tourism implements the
principle of “soft” consumption of tourist resources (they cannot be “processed”), tourism modifies the
ecology, quality of natural resources and cultural heritage sites.

The growth of tourism contributes to the expansion of road construction, which is one of the most
important factors in the economic development of the country.

Tourism has an impact on employment both directly (job creation in the hotel industry, catering, etc.),
and indirectly (job creation in other industries). The level of secondary employment and due to the
development of tourism depends on the degree of interconnectedness of tourism and other sectors of the
economy, including the economy of rural areas.
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According to the WTO, for countries with a developed tourism industry, the following ratio is
generally characteristic: for each workplace in the accommodation sector (hotels, motels, etc.), there is one
more place in other sectors of the tourism industry, as well as 4 jobs in sectors indirectly related to
tourism.

In the model of return on budgetary investments in tourism, revenues from tourism (for example, due
to the expenses of tourists, taxes, and sometimes the multiplier effect) are summarized and related to the
efforts of travel agencies. At the same time, an important component of the study of the development of
the sphere is the determination of the total return on invested funds, which is the sum of the proceeds from
tourism minus the costs of the travel company on promotion activities. In some countries, return on
investment is expressed as a multiple of the budget spent on non-commercial advertising. The WTO
conducted an extensive comprehensive study and showed the effectiveness of public investment in the
advertising budgets of national tourism companies. Despite the fact that this index cannot serve as the only
indicator of the effectiveness of budget investments in non-commercial tourism advertising, most
countries find a direct correlation between the growth in the number of tourists and the increase in tourist
revenues from the increase in advertising budgets. Thus, an increase in the advertising budget of China by
55% gave an increase in tourist arrivals in this country by 25%, and revenue from tourism by 157%, an
increase in the advertising budget of the national tourism administration of Hungary by 118% allowed an
increase in tourism revenue by 119%, an increase in the advertising budget Spain by 5% was affected by
the growth of tourist arrivals, which increased by 16.5%.

Another indicator of return on investment is the coefficient of "cost / result". In this case, the travel
company correlates a number of tourism parameters with its costs. These parameters can serve:

- the costs of a travel company for the trip of one tourist, which are calculated by dividing the total
budget of the travel company by the number of tourists;

- the ratio of the costs of the travel company to the costs of tourists, which is calculated by dividing
the total budget of the travel company by the total income of tourists;

- advertising costs for a trip of a tourist, which are calculated by dividing the total advertising budget
of a travel company by the number of tourists;

- the ratio of the advertising costs of the travel company to the costs of tourists, which is calculated by
dividing the total advertising budget of the travel company by the total revenue from tourists;

- the cost of one reservation, as an increase in tourist and business activities associated with hotels,
carriers, facilities

tourist attraction or event events can be considered the result of specific campaigns of travel
companies. With this approach to recording the load, the data on reservations, visitors and participants of
various events are linked to specific events of the travel company (advertising campaigns, exhibitions,
etc.) as an impact index. It can be used as an approximate criterion for non-commercial advertising, aimed
at both consumers and professionals.

Agro tourism is an accommodation in rural areas, in the real village houses, with an opportunity to
plunge into the everyday life and traditions of a nation. Italy, Spain, France, Greece — are the main
trendsetters in the sector of the global agro tourism today. Agro tourism in these countries exists not one
decade. During this time people there have managed to develop huge network of private rural hotels,
create thousands of various tourist attractions, to develop hundreds of routes.

Agrotourismcombines several kinds of travels:

- ecotourism

- rural tourism

- ethnotourism

- culinary tourism

- geo tourism

- country recreation

Agro tourism may mean a simple village house on the shore of a lake or a sea with the elements of a
national culture. It may be a mini-hotel on the outskirts of the village with a restaurant of rural kitchen. It
can also be a homestead on the farm, where guests in addition to staying are offered varied events and
excursions.
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How to cook cheese and how to harness a horse, how to press the grapes and how to build the stove,
how to fish and how to grow lettuce - these questions are answered in the agro tourism houses.

It is wrong to consider agro tourism only as farmer and to connect it with availability of a farmer
layer: this occupation of farmers in those countries where they are and want to be engaged in travel
business. Where they are absent or a little, owners of means of placement — rural estates, boards, small
hotels are engaged in agro tourism. There is one more option when private houses have no opportunity to
accept tourists, but there is an exclusive tourist's potential, practice other approach — in the rural zone out
of resort arcas the large tourist centers are created (the cultural centers, "the national village", "houses of
the hunter / fisherman).

The main objective to tourism development in the village is improvement of living conditions of local
population. Development of agro tourism shall stimulate development of local economy, by forming of
small economic turnovers of local resources. It is possible to achieve with the ways of initiation of a cross-
industry cooperation in case of local products and services are used in production of a tourist product.
There is a set of questions on the organization of activities in the sphere of agro tourism today, one of a
bottom as it is correct to organize accounting of such activities.

Relief of the territory is various: the most part is occupied with steppes, small hilliness, flat weak
divided and river valleys, the mountains are covered with woods.

Climate of the region is sharply continental. Summer is short, warm; winter is long-lasting, frosty,
with strong winds and with, blizzards. The minimum temperature of air makes - 40°C and maximum
reaches +44° C.

The vegetation is presented by steppe kinds of grass and according to landscapes, especially in
northern part of area, pine-birch woods, motley grass vegetation, which covers slopes of mountains.
Mountain pine woods is the riches of area.

The region’s fauna differs by considerable riches and variety: 55 kinds of mammals, 180 kinds of
birds, 300 kinds of waterfowl, etc.

The area has to the rich historical and cultural heritage which is made by monuments of art,
archeology, architecture, history.

One of the most important resources of internal and entrance tourism is the rich and original national
culture. Especially it is necessary to point to economic benefits of development in the arca of agro
tourism.

Agro tourism as service allows to optimize agricultural production and to increase its efficiency,
thanks to the fact that the service in structure of expenses has higher share of value added. It is especially
urgent concerning production of the agricultural enterprises the characterized high material capacity.

For area provides considerable potential benefits:

- the people of living there, especially in economically undeveloped district windows is capable to
become an important source of employment. Locals can work as waiters, retail dealers, workers of system
of hospitality;

- for people of country opens an opportunity for business;

- raises the income of local budgets;

- saves local culture and customs, supports a restoration of the available historical sights;

-exerts beneficial effect on holding the actions connected with environment protection as the tourism
industry in comparison with other kinds of activity is more environmentally friendly.

It should be noted that from a position of the state it is expedient to define agro tourism development
priorities, having concentrated on the most valuable resources of the country, having allocated so-called
points of growth. It is important to study comprehensively a market situation and to reveal opportunities
and threats which business can face.

Work in the area of agro tourism only begins. Its scales, ways of the organization and the amounts of
financing don't allow to speak about expansion of this new sector of the modern tourism industry yet.
Nevertheless, there are first steps in this direction which should be considered more attentively.

1. One of the activities of the enterprise will be the development of production, promotion and
consumption of environmentally friendly food, the use and promotion of resource-saving technologies in
organizing the infrastructure of the complex and the production of tourism products, environmental
materials for the construction and arrangement of the facility, innovative technologies for the disposal of
solid and liquid household waste and other
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Figure 4 - Expected Project Results

Without diminishing the importance of these and other economic functions of the village, [ would like
to draw attention to the fact that the strategic importance of the political, socio-cultural, environmental and
recreational aspects of rural development for the country, both in theory and in practice, is not taken into
account properly.

The monitoring of the potential of rural areas as the basis of agritourism and the analysis of modemn
trends in the development of agritourism in the world, we have developed the following
recommendations:

1. Support should be provided at the state level, which will have a beneficial effect not only on the
tourism sector, but also on the country's agricultural sector. Due to the low cost of organizing agritourism
and one of the few opportunities to earn income in rural areas.

2. In rural areas, it is necessary to improve infrastructure, the creation of highways, water supply,
electricity, telecommunications, medical centers - this is the minimum that will contribute to the
development of agritourism.3. Agritourism should become a component of a large socio-economic
program to transfer part of the agrarian population from production to services. This will prevent
unemployment, migration, falling living standards and other negative phenomena leading to rural
degradation.

4. Agritourism should help rural residents save and further increase the capital invested in housing,
preserve their place of residence and habitual lifestyle, without losing agricultural production skills, and
ultimately gain confidence in the future.5. The state needs to encourage the transfer of labor resources in
agricultural regions to the alternative sector of production of services, the development of small and
medium-sized businesses and the creation of new jobs in rural areas.

6. Agritourism should be considered not only as a profitable activity in the service sector, but also as a
practical and direct production activity: the revival and development of various folk and art crafts,
traditional handicraft production, the production of environmentally friendly food products in subsidiary
plots.

CONCLUSION

In modern conditions, this is unacceptable due to two circumstances. Firstly, due to the objective
nature of the multifunctionality of rural territories and their special significance for the political and socio-
economic development of society. Secondly, the current situation in the country (demographic and
environmental crises, decline in the quality of life and human potential, the decline of villages and the
devastation of agricultural land) poses a threat to national development. Therefore, a strategic approach to
solving the economic problems of the village can be developed only on the basis of the priority
development of rural areas as a whole.
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T'ocy mapctBenHbIi yHUBepeuTeT uMeHH [1lakapuma;, AO «DUHAHCOBAS aKaIEMUSD),
Koxkmierayckuii rocy japcTBeHHbIN yHUBepeuTeT uM. 11 Y amxanosa

IOPEKTUBHOCTD CEJILCKOI'O TYPU3MA U EI'O BJIMAHUE HA PASBUTHUE
AT'PAPHOI'O CEKTOPA AIIK (HA MATEPHUAJIAX PECITYBJIMKHN KA3BAXCTAH)

AnnoTarust. Typusy, sBEich crelmpuyeckoil chepoil ¢ «MyIBTHUIUIMKATUBHBIM S)(EKTOM», CTUMYJIHPYET pasBUTHE
TaKUX B3aUMOCBSI3aHHBIX OTPaciell 3KOHOMUKH, KaK TOPIOBJISL, TPAHCIIOPT, CBA3b, CEIIBCKOE XO3SHCTBO, IIPOM3BOJICTBO TOBAPOB
HApOJHOTO TOTpeCIIeHNs, a TakkKe COIMaTbHON cdephl. DU crienmduyeckre KauecTsa TYPU3Ma IT03BOJBIOT paccMaTpUBaTh €ro
KaK COIMaIbHO-SKOHOMUUECKOE SIBIIEHUE U yJIeTUTh 0c000e BHUMAHUE €ro PasBUTHIO, TeM Oolee, uto B PecryOuke Kazaxcran
€CcTh BCE YCIIOBHUS JUIL Pa3BUTHS 3TOM oTpaciu.Pa3BUTHE CEIBCKOro TypH3Ma OKasbIBaeT BIMSHHME HA POCT SKOHOMHUYECKHX
roKazateneil Bo BcexX OTpacisiX Hal[AOHATHHOW SKOHOMHUKH. PacIiupeHre TypPUCTHYECKON JeSTeIbHOCTH BIedYeT 3a co0oi
pa3BUTHE TaKUX «HETYPUCTHUYECKUX» CEKTOPOB SKOHOMUKW, KaK CTPOHMTENBCTBO M MOJEPHU3AIMS a’pPOIOPTOB, MaraswHOB,
KUHOTEaTpoB, OJNaroycTpoHCTBO TOPOJOB, IOSBICHUIO HOBBIX CEJI, Pa3sBUTHIO HHQPACTPYKTYPBl CENBCKUX TEPPUTOPHIL,
BOCCTAHOBIICHMIO TIAMSTHHKOB, OXpaHa JECHBIX MAacCHBOB M OUMCTKAa BOJIOEMOB, BIMSET Ha pa3BUTHE TOPIOBIM U oTpacieit
IIPOMBIIIIEHHOCTH.

KitoueBble cioBa: celbekoe X03sCTBO, TypUsM, 3G PeKTHBHOCTh, HHPPacTPyKTypa.

A.K. 3eitnyumna, B.C. Kopabaes, B.P. ZKapkenosa
1T TokapiMaTEIHIAF FIMEMIIEKETTIK YHUBEpCUTET, «Kaprkplakagemusicsny AK;,
1IT. YonuxaHoBaThHAAFBIKeKITIe TAy MEMITEKETTIKY HUBEPCUTETL

AYPVYJIbIK TYPU3MIHIH TUIMALIITT 2KOHE AYbBLI IIAPYAIIBIJIbIF bIHBIH
AYDBLI ITAPYAIIBIIBIK CEKTOPBIH JAMbBITYFA 9CEPI

AnHoTtamus. Typr3M "MyJIbTHIITUKaTUBTI acepMeH" epekiie cana Goa OTBHIPBII, cayaa, Kolik, GaiiiaHbic, aybUl Mapy arbl-
JIBIFBI, XaJIBIK TYTHIHATHIH Tayapiap eHJIpici, cCOH/ali-aK aJIeyMeTTIK cala CHSKThl SKOHOMUKAHBIH calalapbH JaMBITy Jbl e3apa
GaitIaHbICThI BIHTATAH/BIPAIBL. TypU3MHIH OYII epeKIlie KacHeTTepl OHbI ey METTIK-SKOHOMUKATIBIK KYOBUIBIC PETiHjle Kapayra
JK9HE OHBIH JlaMybIHa, OHBIH inmHje Ka3akcran PecrryGiukachH/Ia 0CHL calaHbl JaMbITy YIH Oapiblk skaraiinap Oap eKeHiHe
€peKIlie Hazap ayjapyra MYMKIHAIK Oepeni. AybUT TYpU3MIHIH JaMybl VITTBIK SKOHOMUKAHBIH OapiblK calalapbIH/Iarbl
SKOHOMHKATBIK KOPCETKIMTEPIH 6cyiHe acep eTe/l. TypHCTIK KbI3METTI KeHeUTy ayekalimap s, JyKeHAepAl, KHHOTeaTplapiipl
caily »KoHE KaHFBIPTY, Kaanap/sl abaTTaH/pIpy, KaHa aybUIIap/ bl Iaiifa Gomysl, aybULIBIK ayMaKTapbH HHPPAKYPhUILIMBIH
JIAMBITY, €CKEPTKIINTEP/Il KaIIIbIHA KENTIPy, OpPMaH aJIKallTapblH KOPray KoHe cy KoMMalapblH Tazalay CHSKTHI SKOHOMHKaHBIH
"TypaKchI3" CEKTOPIIAPBIH JAMBITYFa SKEIl COFaJIpl, cay/la MEH OHEPKICIII calallapbIHBIH JJaMybIHA dCEp eTell.

Tyiiin ce3mep: ayblT MAapyanbUIGIFEL, TYPU3M, THIMAUTIK, HHPPAKYPHUTHIM.
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