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FEATURES OF PROJECT BUSINESS MODELS
IN THE FOOD INDUSTRY OF KAZAKHSTAN

Abstract. The article discusses the formation and development of design business models. The directions of
using business models based on the needs of management at different stages of development of food industry
enterprises are disclosed. The analysis of business models is carried out and the results of a study conducted by the
author on the creation of a new business model of Kazakhstani companies are presented, attention is focused on
solving key management / entrepreneurial tasks with an assessment of the prospects of food industry enterprises. In
modern conditions, it is necessary not only to intuitively determine business development priorities and form a
vision, but also analytically substantiate the parameters of key processes and operations and place them in the form
of regulations. In the organization’s management, the parameters are communicated to the performers, one of which
is the company’s controller. His interests include information and analytical support for the system of making and
monitoring the implementation of managerial decisions with different horizons such as strategic and operational
tactical and functional, which include operational, investment, innovative and financial. Based on the experience of
creating and using commercially successful business models of food industry enterprises (FoodMaster LLP, Rakhat
JSC), this article formulates the basic requirements for the tools for creating and developing the effectiveness of
project business models, illustrates the importance of creating competitive business models, based on creating
successful partnerships. The business model of the organization describes the current management actions, taking
into account the strategy, status and development directions of the organization. Using a business model allows you
to timely identify areas of priority development and coordinate the status of individual business processes and
business operations. The business model provides an opportunity to evaluate the organization and take into account
production costs.

Key words: business model; business analysis; system of indicators; analytical assessment; project
management, efficiency; performance competitiveness; retailer, stakeholder, business model template; flexible
management, competitiveness.

In modern conditions, when new technologies are constantly appearing, consumer preferences are
changing, new social trends are forming, the main key factor for success in competition is the correct
definition of the current business model for the company. Successful innovative products are no longer a
guarantee of success in the market, and only integrated innovation activity that goes to the level of
permanent monitoring of the adequacy of a business model to changing conditions, and designing an
improved version of it is a determining factor for success in regional and international competition. For
example, the Russian scientist Strekalova ND, “the fate of the business of the company depends on how
successful the selection and implementation of the business model is” [1]. It should be noted that not only
the choice and effective implementation of the business model is currently important. In the conditions of
market relations, constant monitoring of changes and transformation, development of a business model in
accordance with changing environmental conditions is especially relevant.

The effectiveness of project business models in the food industry of Kazakhstan is evaluated in order
to determine the potential attractiveness of the project, the feasibility of its adoption for potential
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participants. It shows the objective acceptability of the project, regardless of the financial capabilities of
its participants.

This efficiency, in turn, includes [2]:

- public (socio-economic) project effectiveness. It takes into account the socio-economic
consequences of the project for society as a whole, including both the direct costs of the project and the
results of the project, as well as external effects - social, environmental and other effects. As mechanisms,
an assessment of the economic and social security of the project can be used;

- commercial effectiveness of the project. It shows the financial consequences of its implementation
for the project participant, on the assumption that he independently makes all the necessary costs for the
project and uses all its results.

You can consider the main stages of evaluating the effectiveness of the project (Figure 1) [3]:

1 stage

v

Assessment of the social
significance of the project

2 stage
Commercial Evaluation Assessment of socio-economic
efficiency
3 stage
Definition of the organizational and Project implementation

economic mechanism

Figure 1 - Stages of evaluating the effectiveness of the project

In management practice, two main approaches are used to determine the assessment of the
effectiveness of projects [4]: static (simple) models; dynamic models (discount methods).

The general scheme of all dynamic methods for assessing effectiveness is based on forecasting
positive and negative cash flows in the planning period and comparing the resulting cash flow balance,
discounted at the appropriate rate with investment costs [5].

Fulfillment of the business resilience requirement involves the development and use of modemn
information-analytical tools of management mechanisms. The experience of developing domestic and
foreign business structures indicates the need to change the development paradigm in favor of the so-
called stakeholder (interested) approach based on establishing partnerships between various market
participants. Integrating their operations with those of customers and suppliers to create new products,
services and solutions has become the main principle of this approach.

The appearance of domestic and foreign retailers in Kazakhstan (retailer - selling goods to the final
consumer) was shaken by the positions of previously successful dairy companies. Manufacturers who
processed milk in volumes up to 5 tons per day massively lost sales markets in large cities, providing them
with the main cash flow. To enter the retail chains, business owners were forced to:
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- either consolidate or increase the production of dairy products, abandoning their own brands;

- either leave the dairy business, selling it at a discount to large domestic dairy processors and
becoming faceless producers of raw materials.

To identify the logic of creating added value at FoodMaster LLP, we used a controlling tool that has
been recognized abroad and is building a business model template. His idea is based on the identification
of the planning process, control of costs and results based on the identification of key cost-creating factors,
according to which cost factors are concentrated on the left side of the field, and results on the right.

The purpose of the model is to reduce the cost factors that have lost their relevance in the current
conditions and increase the factors that shape and increase the sustainability of future results, including
those associated with the implementation of new costs. Thus, the paradigm of P.F. Drucker “the goal of a
business is to increase the value of its assets, and reduce the costs associated with their creation and
maintenance” [7]. Based on a monographic analysis, we developed a business model template for the
company (Fig. 2).

Figure 2 - The proposed template business model LLP FoodMaster

Key partners Main activities Value proposition Customer Relations Consumer
Segments

Key Resources Sales Channels

Cost structure Revenue streams

The development and further implementation of a business development strategy without
understanding the logic of the formation and distribution of value added inevitably leads to conflicts
among its stakeholders (stakeholders).

The main tasks of flexible management include ensuring current performance and the ability to adapt
the business to the challenges of the future. The method for implementing the tasks is to create a business
model template for the organization. Effective adaptation to modemn conditions is ensured through the
implementation of reflective monitoring, which is based on a system of indicators for assessing the
effectiveness of business models and the analytical justification of directed organizational actions. Thus,
reflexive monitoring helps maintain their competitiveness in organizations [8].

The business model of the organization is identified using the following parameters:

- customer bases, their marginal loyalty;

- a combination of industry and organizational structures;

- systems of development guidelines implemented in strategic and current horizons;

- techniques for identifying critical success factors (KFS);

- ways to formalize key performance indicators (KPI);

- strategic scorecards (strategy map) and control panels (dashboard) for various levels of business
organization (company as a whole, segment, business process, workplace);

- systems of motivation for employees to achieve targets and the formation of ideas with their
structuring in a database;

- effective techniques for commercializing ideas into innovations.

In this regard, it is advisable to group in four segments in accordance with the direction of action [9].

- reduce the factors that cease to be significant for creating value for stakeholders, i.e. whose value
becomes higher than the value they create, but, nevertheless, presented in the business models of the main
competitors and continue to be necessary for business continuity;

- increase the factors that make it possible to identify a company’s business with respect to
competitors and make it attractive and convincing for most business stakeholders today;

- to recreate the factors that create new value propositions for existing and prospective customers and
ensure a steady increase in business value for stakeholders tomorrow.

We will classify the main factors of creating business value FoodMaster LLP specializing in the
production of dairy products made from natural ingredients with a global quality standard. The first group
of factors included the application of a number of technological operations included in the list of works in
standard technological maps (for example, sterilization and cleaning of equipment). The second group is
represented by procedures related to monitoring the quality of work: the staff of the company is stable, and

— 223 —/—




News of the National Academy of ciences of the Republic of Kazakhstan

the material incentive system promotes the active spread of self-control and collective responsibility. The
third group includes measures for the application of innovative technologies to create new types of
products (bio-yogurt, cottage cheese, etc. .. (Fig. 3).

Figure 3. Management actions based on the identification of the analysis of key factors of business
development of FoodMaster LLP

Costs Conversion > Values
Exclude To enlarge
Ineffective traditional milk production
technological operations
To cut Create
Quality control operations Making Drinking Yogurt

The plans of Rakhat JSC consider bold steps. In the next five years, the company plans to become a
vertically integrated diversified company, which will enter other sectors of the food production market.
This will make it possible to become more competitive amid growing competition among CIS producers.
Everyone knows that the main sharcholder of Rakhat JSC is LOTTE Confectionery, a leading South
Korean confectionery company. “The standards and policies of the group are the maximum preservation
of the traditions of the confectionery industry. In all markets where they "entered", and besides
Kazakhstan, LOTTE is present in almost all of Southeast Asia and part of Europe, local production
traditions have been preserved. But at the same time LOTTE produces drinks, snacks, ice cream. Rakhat
JSC looks at these opportunities and at these product categories and intends to reach out to investors with
a plan to expand the line. The Rakhat factory is also being certified in South Korea [10].

Periodic monitoring of success factors requires adjustment of certain key competencies, and in some
cases the company's business model. Any business model goes through the stages of value creation, its
retention and loss (“migration”) [11]. Along with rational motivators of positive changes and blockers of
destructive actions, there arises the problem of the ability to anticipate potential opportunities and the risks
associated with them.

Thus, achieving flexibility in the company's business model, individualization in the formation of key
processes of the business model, and intellectual property protection are becoming important factors for
competitive success.

ULB. Baizkanosa, 2/, A. KyHanGaesa
L2KasHY um. Anb-dapatu, AnmaTsl, Kasaxcras

OCOBEHHOCTH ITPOEKTHBIX BHU3HEC-MOJEJEN
B IIMIEBOU ITPOMbBIINIIEHHOCTHU KAZAXCTAHA

AnHoTanus. B crathe paccmarpuBaercss GopMHpoBaHHE M pazpaboTKa IIPOEKTHBIX Ou3Hec-MoJenel. PackpbiBarorcs
HAaIlpaBlI€HUsI WCIIONB30BaHUS OW3HEC-MoJeNlell Ha OCHOBE IIOTpeCHOCTEH MEHEKMEHTa Ha pasHBIX »STallax pasBUTHS
TIPE/NIPUSITUI ITUITIEBO# IIPOMBIITUIEHHOCTH. [ [poBoiuTes aHau3 GusHec-Mo/lerel U IIpe/ICTaBIBIEOTCS Pe3yIbTaThl HCCTIeJOBaHuUS,
IIPOBEJICHHOTO aBTOPOM, IO CO3JIaHHMIO HOBOM OM3HEC-MOJENM Ka3axXCTAHCKUX KOMIIAHWEH, CKOHIIEHTPHPOBAHO BHUMAaHHE Ha
PEIICHNH KIIFOUEBBIX  YIIPABIEHUECKUX/ IIPENIPUHUMATEIFCKUX 3a[a4 C OIEHKOW IIEPCIIEKTUB IIPEAIPHATHH IIHMITIEBON
IIPOMBIIUIEHHOCTH. B COBPEMEHHBIX YCIIOBHSIX HEOOXOIMMO HE TOJIBKO HHTYUTHUBHO OIIPEJIEIUTD IIPUOPUTETHL Pa3BUTHS OH3Heca
u copMHpoBaTh BUJICHHE, HO M aHAIMTHYECKU 000CHOBAThH ITapaMeTphl KIFOUEBBIX IIPOLIECCOB U orepariii 1 0popMUTH UX B
BUJIE perIaMeHTOB. B MeHe/KMEHTe OpraHu3alliy IapaMeTphl JOBOJSTCS JO HCIIOTHUTENEH, OJHUM U3 KOTOPBIX SIBIIETCS
KOHTPOIUIEp KOMIIaHWHM. B ero mHTepechl BKIIOUaeTcsl WH(POPMAIMOHHO-aHATUTUYECKAs IOJJIEpKKa CHCTEMBl IIPUHATUS U
MOHHUTOPUHT'? UCIIOJIHEHUS YIIPaBIEHUECKUX PEICHUN ¢ pa3HbIMUA T'OPH30HTAMU TAKUMHU KaK CTpaTErHMYeCKUil M OIlepaTHBHO-
TaKTHYECKUil U (PYHKIIMOHATBHBIMHU, K KOTOPBIM OTHOCHTCS OIIEPAIMOHHBIN, HHBECTUIIMOHHO-MHHOBAITMOHHBIH U (UHAHCOBBINA. B
JIAHHO CTaThe Ha OCHOBE M3YUEHUS OIIBITa CO3/IaHMSI M UCIIONIB30BaHMS KOMMEPUYECKHU YCIIEIITHBIX OM3HeC-Mo/iemeil Iipe MIpUsITHEL
mummeBoi nmpoMpmuieHHocTH (TOO «®@yaMactepr, AO «Paxar») copMyIHMpOBaHEI OCHOBHBIE TPpeGOBAHMS K WHCTPYyMEHTaM
co3flaHusl U pa3paboTku 3(QQHEKTUBHOCTH IIPOEKTHBIX OW3Hec-Mojenell IPOMIUTIOCTPUPOBAaHA BayKHOCTh  (HOPMHUPOBAHUS

— =




ISSN 2224-5294 6. 2019

KOHKYPEHTOCIIOCOOHBIX OH3HEC-MOJIeNell, OCHOBAHHBIX Ha CO3/IAHMU YCIENIHBIX IMAPTHEPCKUX OTHOIICHWM. bu3Hec-Mojemnpb
OpraHM3alliy OIMCHIBAET TEKYIMe JAeHCTBHS MEHE/DKMEHTa YUMTBHIBAsS CTPATETMIO, COCTOSIHMSI W HAIIPaBICHUI DPa3BUTHS
opranmzaryy. Mcronp3oBanue CH3HEC MOJIETH TIO3BOIBIET CBOEBPEMEHHO OIIPEIEISITh HAIIPABICHHS IIPHOPUTETHOTO Pa3BUTHS U
KOOP/IMHUPOBATh COCTOSIHUE OT/ENBHBIX OU3HEC-IIPOIIECCOB U XO3SIHCTBEHHBIX OIlepaliii. Br3Hec-Mozenb JaeT BO3MOKHOCTD
OIIEHUTH JESITEIBHOCT OPraHU3alliy U Y UUTHIBATH U3/IEPKKHU IIPOM3BO,ICTBA

KitoueBble ciioBa: OH3HEC-MOJIENb, OW3HEC-aHAIM3, CHUCTEMa HHJIMKATOPOB, aHAIWTHYECKas OIEHKA, YIIpaBlICHUE
IIPOEKTOM, 3(GPEKTUBHOCTD, pPe3yIbTaTUBHOCTD, KOHKYPEHTOCIIOCOOHOCTE, pereiiep, crefikxomnep, matinoH OH3HEC-MO/IENH,
rubKoe yIIpaBIeHUe, KOHKY PEHTOCTIOCOGHOCT.

ULB. Baizkanosa, 2/, A. KynanGaesa
L2 5-Mapabu aTemEIars! Kasak yITTEIK yHHBEpCHTET

KA3AKCTAHHBIH TAMAK OHEPKOCTBIH/ETT
BIBHEC-MOJIEJIBIEP/I 5KOBAJIAY EPEKIIEJIKTEPI

AnHoTanus. Maxanaga ausaifHepik OM3HEC MOJIENBJACPIHIH KaIbIITaCybl MEH JaMybl Typaibl aiTeuiajgpl. Tamax
OHEPKACiOl KACITOPBIHAAPEIHBIH dp TYPIl JaMy Ke3eHJepiHe MeHeUKMEHT KaKeTTUTIKTepiHe HeTi3/lenrer Gu3Hec-MoIenbaep/Ii
KoJlaHy OaFbITTaphl allibULIBl. bU3Hec-MoJenbepre Tajjay Kacalpl KoHe aBTOP/bIH Ka3aKCTaHIBIK KOMITAHMSUIAP/bIH *KaHa
GU3HEC-MOJICTIIH KYPY JKOHIHJET1 3epTTey HOTIDKeNepi YCHIHBULABL, Hazap TaMakK oHepKaciGl KaCITOPHHIAPHIHEIH OONararkH
Garamay MeH Heriari OGacKapy/KocilKeplmik MIHASTTepAl Iremyre OarbITTanraH. Kasipri skarmaiia OM3HeCTI JaMBITy
GachIM/IBIKTapPBIH MHTYUTUBTI TYPJE€ aHBIKTAall KaHa KOMMai, Herisri IpollecTep MEH Oollepalisuiap/blH IapaMeTplepiH
AHANMTUKAIBIK TYPFBIJAH HETI3JIEN, Ollapipl epekelep TYPIHJAEC OpHATAacThIpY KakeT. YHBIMJBI OacKapyla IapameTpiep
OpBIHJAYTIFIIapFa SKETKI3UIE i, ONapAplH Oipl KOMIIAHWSHBIH OakblIaymibichl Gombml TaGbriafpl. OHBIH - MyAJenepiHe
CTPAaTErMsUIbIK KOHE OIICPaTHBTI-TAKTUKAIBIK oHE (PYHKIIMOHAIIBL, Kee, MHBECTUIMSUIBIK, HHHOBAIMSIIBIK KOHE KaP KbLIBIK
KIPETIH ap TYpii KekkuekTepl Gap Gackapy TrennmepiH KaGbliiay >KoHe OpBIHAY JKYHeciH aKnmapaTThIK-TaTfaMalTbIK Koaay
Kipemi. A3BIK-TYTIK eHepkaciGi kacimopsHaaphHbE («OyaMactepy KIIC, «Paxaty AK) KOMMepIWSUIBIK >KaFbIHAH COTTI
GU3HEC-MOJIETIHICPIH KYPY KoHe TabifanaHy Taxipubecine cylieHe OTHIPHIL, CITTI CePIKTECTIK KYpyFa HeETi3/lelnreH Gyl Makaia
J3aiH GU3HEC-MOICThISPIHIH THIMALTITIH KYPY KoHE JaMBITy KypalJapblHa KOUbUIATHIH HET13T1 TalalTapIsl TYKbIPHIMAAEL,
Gocexere KabimeTTi OW3HEC MOJIENBJACPIH KYPYJBIH MaHBI3JbUILIEFBIH KepceTeli. YUBIMHBIH OH3HEC-MOJIEN YHBIMHBIH
CTpaTerusichl, MapTedeci MeH JaMy OarbITTapbhlH €CKepe OTBHIPHII, OacKapyblH arbIMJIaFbl dpeKeTTepiH curaTTaiipl. busHec-
YIriHi IaiizanaHy GachIMIBIKTHI JaMyJblH OaFbITTapblH YaKTBUIBI aHBIKTayFa >KoHE »keke OM3Hec-TIpollecTep MeH Ou3Hec-
oTleparnysuIap/IbH JKardaiiblH YITecTipyre MyMKIHAIK Gepeni. busHec-Monens YIBIMILI Garanayra jKoHe OHJIIPIC MBEFBHAAPHIH
ecKepyTe MyMKIHJIK Gepe/i

Tyiiin ce3mep. GuzHec-MoJenb, GU3HECTI Tajljay, MHAMKATOpIap >Kyilecl, aHaMTHKAILIK Oaramay, >koGaHbl Gackapy,
TUIMJUTIK, OpbIHJAay OGacekere KaGUISTTUIK, GOMIIEK caTyIibl, MY/ell Taparl, GU3Hec-MOoJeNh MAGIOHBL, WKeMl Gackapy,
Oacekere KaOlIETTUIIK.
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