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THE PRESENT STATE OF CULTURAL OBJECTS
IN THE REPUBLIC OF KAZAKHSTAN

Abstract. The sphere of culture, which earlier relatively rarely acted as an object of economic and statistical
research, has recently become an object of attention, discussion and study in recent years. This is due to the fact that
many countries have long entered the post-industrial era and switched to the information economy, and now their
economic development is characterized by rapid development of the service sector and intangible production. In such
conditions, the services provided by the cultural sphere also become widely demanded, and some of the most modern
cultural sectors, such as, for example, the music and film industries, become highly profitable areas of the economy
that successfully operate according to market laws.

This article discusses the current development trends of modern Kazakhstani culture. The author conducted a
number of statistical studies, studied data on all cultural objects of the republic, the results of which are presented in
this paper. In particular, the analysis of the volume of services in the field of culture, attendance of cultural
institutions of the Republic of Kazakhstan, the most demanded. It is noted that the development of culture, its
potential is a key direction in the formation and formation of the necessary conditions and prerequisites for the
further movement of society along the path of social progress and order. In this regard, author's recommendations are
given to increase the effectiveness of the work of cultural organizations.

Keywords:cultural policy, cultural infrastructure, cultural institutions, the volume of services provided,
museums, theaters, concerts, libraries, statistical analysis of the development of cultural services, statistical methods.

Traditionally, the sphere of culture was considered as an area that develops according to its own rules
and laws. However, in recent years, culture has become the subject of scientific interests not only among
culturologists, but also economists. The development of the cultural sphere is currently the most important
national priority for the development of the country. As noted in the Concept of Cultural Policy of the
Republic of Kazakhstan: “One of the most important success criteria is the level of cultural development,
the presence of an effectively working infrastructure of cultural institutions and mechanisms that ensure
the preservation and enrichment of national and world cultural heritage, the creation, broadcast and
consumption of high-quality cultural values, fruitful cultural exchange and spiritual and creative self-
realization of a person™[1].

Features of the cultural sphere dictate the dual nature of its development. Today, it is relevant to solve
problems related to state regulation of cultural institutions. In addition, the problem of increasing the
effectiveness of cultural institutions through market mechanisms remains unresolved.

Access to cultural property is one of the most important human rights, which is why state
participation in the cultural life of society is so necessary. The main functions of the state in the field of
culture include the formation of priorities for the development of culture as a whole, as well as the
coordination of cultural needs and interests of various sectors of society, territorial and national
communities.

Analysis of the current state and development of the cultural sphere in Kazakhstan allows us to
conclude that the current state policy in practice faces a number of difficultics. Permanently arising
problems in the process of implementing modem state programs in the field of culture make the issue of
their revision relevant.
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For the successful development of culture and its promotion both in our country and abroad, it is
necessary to have a well-built cultural policy of the state, the definition of which is given as “cultural
policy - a set of operational principles, administrative and financial activities and procedures that provide
the basis for the state’s actions in areas of culture™ [2].

Currently, there is an increase in interest in the sphere of culture in the world, as most people strive
for self-development, they want to improve their cultural level. As noted by G.Z .Begembetova and
R K .Dzhumaniyazova: «In context of the development of modern civilization and electronic technologies,
one of the most important factors in the global politics of any state is culture, regarded not only as a sphere
of human life, but also as a mechanisa for possible cultural and economic expansion» [3]. The desire of
states to invest in human capital on a systematic basis necessitates the formation of a large number of
competent personnel for the cultural sphere. So, in Kazakhstan there is a widespread lack of cultural
workers who would be distinguished by a sufficient level of competence, a broad outlook, and also moral
development. It should be noted that in the sphere of culture of the republic, for the most part, the age-
related generation of personnel is involved. At the same time, a modern cultural worker must speak
foreign languages, have relevant professional knowledge, as well as marketing skills that help attract funds
and other types of resources to cultural institutions.

It should be noted that the dynamics of cultural processes within the country is one of the most
important indicators of its development: in modern realities, culture is increasingly viewed as an
instrument of economic progress, as well as an engine of development. One of the most important factors
for the successful development of the industry, of course, is the financing of cultural activities in the
Republic of Kazakhstan, which in the period from 2014 to 2018 increased by 140.109 billion tenge
(Picture 1).At the same time, we note that in 2018, the total expenditures of the consolidated budget of the
Republic of Kazakhstan amounted to 3.2%. At the same time, the volume of services provided by the
cultural sector for the analyzed period also increased from 201854.5 million tenge to 334319.8 million
tenge, that is almost 1.7 times (Picture 1).Having carried out analytical work in the process of collecting
work materials, we found that the largest share in the total volume of rendered services in the field of
culture is occupied by sports and recreation services - 54.10%, followed by services for the production of
film, video films and television programs, phonograms and music records - 15.04%, the third place
belongs to the services of creativity, art and entertainment - 14.52%, the volume of services rendered to
libraries, archives, museums and other cultural institutions is 11.69%, the last place in the volume of
rendered x in the cultural sphere belongs services Gambling and betting - 4.65% (Picture 2).
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Picture 1- Consolidated budget expenditures for financing the culture of the Republic
of Kazakhstan and the volume of services provided by the cultural sector, mln. Tenge
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Picture 2 - Structure of services provided in the field of culture in 2018 in the Republic of Kazakhstan, in % (percentage)

However, despite the fact that the volume of services provided is increasing, the number of employees
in the field of leisure and entertainment, culture and sports is declining. So, for example, in the period
from 2014 to 2018.the number of employees registered in this area decreased by 4392 people, or 1.07
times. Unfortunately, statistics indicate that there has been a significant reduction in investment in fixed
assets by 38980.4 million tenge or 8.25 times, which indicates that the industry is not attractive enough for
investors. Historically developed and intensively developed over the years of independence, the industry
infrastructure serves as the basic platform for the further development of Kazakhstani culture.

According to the Committee on Statistics of the Ministry of National Economy of the Republic of
Kazakhstan as of January 1, 2019, the country has 4.1 thousand libraries, about 3.2 thousand cultural and
leisure organizations, 238 museums, 68 theaters, 94 cinemas, 36 concert organizations, 132 cultural parks
and recreation, 8 zoos, 4 circuses [4] Between 2014 and 2018, the number of theaters increased by 6 units,
the number of opera and ballet theaters and musical comedy theaters decreased by 1 unit each, the number
of drama theaters, puppet theater and others increased by 3, 3 and 2 units, respectively (table 1)The
transformations taking place in the economic, political, social spheres of society directly affect modern
society, including its cultural aspect. Which in turn is an indicator of public interest in theatrical, concert
and other productions. In the analyzed period, it can be noted that the number of spectators visiting
theaters did not increase significantly (table 1).

Table 1 - Key performance indicators of theaters

2014 2015 2016 2017 2018
The number of theaters, units 62 61 64 64 68
including:
Opera and ballet 4 3 3 3 3
Drama 33 33 33 34 36
Musical comedy 5 4 4 4 4
Young viewer 5 5 5 5 5
Dolls 13 14 17 15 16
Other 2 2 2 3 4
The number of viewers, thousand
people 21794 21676 22491 23414 27711

However, it should be noted that Kazakhstan has all the prerequisites to influence this situation in a
positive way. According to the head of the regional commercial representative office of the BBC World
News Sergey Stanovkin, with the advent of the Astana Opera Theater Kazakhstan, in particular the city of
Nur-Sultan, have another unique competitive advantage. So, for a short time, since the opening, on the
stage of this theater took place: the premiere of P.I. Tchaikovsky's “Sleeping Beauty” and as part of the
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world premiere - G. Verdi's opera “Attila”.Directors of leading theaters of the world, theater critics,
scientists, theater workers from 25 countries of the world [5] gathered in this capital of the capital of
Kazakhstan, which gives every reason to talk about the success of the project from the point of view of
marketing. Analytical work on the activities of theatrical institutions showed that the number of
performances in 2018 was 16037 units, which is 3983 more compared to 2014. At the same time, the
number of touring and visiting performances within the country amounted to 2859 units, which is 138
more compared to 2014, and the number of foreign tours of domestic theaters in 2018 decreased by 28
trips compared to 2014 (Figure 3). Thus, the smallest number of on-site performances outside the republic
was recorded in 2017 - 31 units less in comparison with 2018 and 59 in comparison with 2014.
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Picture 2 - The number of performances (touring and visiting) theaters of the Republic of Kazakhstan in 2014-2018.

As for concert organizations in the Republic of Kazakhstan, in this field in 2018 their number
amounted to 36 units, which is 9 less in comparison with 2014. However, despite the reduction in concert
organizations, however, the number of concerts held increased by 1,101 units. In turn, the attendance of
concert events in the republic for the analyzed period increased by 2118.6 thousand people, although the
capacity of the concert halls has not changed (table 2).

Table 2 - Key performance indicators
of concert organizations of the Republic of Kazakhstan

2014 2015 2016 2017 2018
The number of concert organizations, units 45 44 44 39 36
The number of buildings (premises), units 23 24 25 24 23
Capacity of concert halls, seats 15672 16 509 17 736 17 306 15236
The number of concerts held, units 5485 5652 5933 6268 6 586
The number of spectators at the concerts, thousand people 29283 41246 | 43480 48712 5046,9
Note: compiled by the author based on [3]

It should be noted that out of the total number of concerts held, the share of concerts held on their
territory in five years averaged 86.2%, concerts held outside their territory in the Republic of Kazakhstan -
12.8% and tours abroad only 1, 1% (Picture 4).
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Picture 4 - Structure of concerts held by organizations of the Republic of Kazakhstan in 2018

In 2018, the number of foreign visiting concerts amounted to 67 units, which is 10 units more
compared to 2014, but less by 16 than in 2015 (Picture 5).
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Picture 5 - The number of concerts held abroad in 2014-2018

From 2014 to 2018, the number of museums increased by 16 units, while the exhibition activities of
muscums in 2018 amounted to 9,206 units. At the same time, the number of exhibitions held outside the
museum amounted to 3649 units, or 39.6%, of the total number of exhibitions, only 10 units abroad, which
1s 0.27% of the total number of exhibitions held outside the museum (Picture 5).
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Picture 5 - Exhibition activities of museums of the Republic of Kazakhstan in 2018 (units).
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Cinema is not only an integral part of the modern media system, which in addition to traditional
media includes entertainment industries. Cinema is a segment of the "content industry" that produces
films, as well as a large amount of content for modern television.Along with the dynamic growth of box
office receipts in recent years, there has also been a noticeable increase in other indicators of the domestic
film industry — production and advertising budgets, attendance and total audience, and the share of
Russian cinema on the country's screens.

In the market conditions, the film industry, as a separate sector of the economy, driven by its own
financial interests, is forced to proceed from considerations of self-sufficiency, the interests of owners,
sharcholders, and investors. However, despite the fact that Kazakhstani cinema has been operating in the
market economy for more than twenty years, the domestic film industry has not reached the level of
sustainable and balanced development. The main issues - improving the profitability of the film industry,
establishing a full economic relationship between film producers and distribution channels - are currently
being actively addressed at the state level. A serious problem also remains the question of the quality of
domestic film production and its competitiveness in the domestic and foreign markets. In this regard, we
note that in the field of the film industry of Kazakhstan there are also positive developments, as evidenced
by the participation of national directors in many international projects, contests, festivals.

From the point of view of statistics, for the period from 2014 to 2018, the number of organizations
producing films increased by 25 units, the number of created films of national production by 71 units, a
special peak in film production in 2018 - 348 units (Picture 6).
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Figure 6 - The number of created films of national production for 2014-2018

Since independence, a completely new, competitive and viable culture has formed in the country,
which can be adequately represented abroad, however, as the analysis showed, the number of
performances, concerts, exhibitions traveling outside Kazakhstan is very small, which, of course, requires
a separate reflection and solutions.

Another important factor and an integral part of modern culture is marketing and its component -
advertising. Awareness of the communicative nature of all cultural phenomena, which is given by the
philosophy of the 20th century, allows us to consider all types of art and advertising as part of a single
communicative space of culture, where the essence of each phenomenon and the place occupied by it can
be revealed through understanding of its interaction with other phenomena. The relevance of the analysis
of the interaction of art and advertising is primarily due to the widespread use of theater tools in traditional
advertising, as well as the emergence of a large number of new “non-standard” types of advertising,
among which theatrical performances occupy a significant place (advertising flashmob, performances,
ambient media, event marketing, etc.). The current market situation has led to a transformation of the
methods of advertising influence on the consumer from rational-informational to creating an emotional
state, which further brings advertising and spectacular forms of art closer. On the other hand, there is an
active penetration of advertising mechanisms into the cultural environment in connection with competition
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in the free “cultural market. The totality of the distribution of advertising in modern culture leads to the
need for a comparative analysis and analysis of the interaction, shedding light on the relationship of
phenomena, which is a separate topic of the study.Culture, being a special phenomenon in public life, has
always been an area of interest for both representatives of the scientific community and practitioners, and
from a wide variety of fields. In this work, we are talking about the field of culture, which refers to the
field of activity of people and the system of relations between them regarding the production, distribution
and consumption of spiritual values. Unlike many other aspects of such a complex phenomenon as culture,
the sphere of culture represents that facet that not only lends itself to, but also needs to be taken in
managerial action. At the same time, we note that managerial influence does not always lead to the
expected results. This is largely explained by the “pendulum” of managerial actions, and the fact that
management is a dynamic system, and, finally, the fact that cultural management is not a clear sequential
chain of solutions developed and implemented, but a complex, intertwined organization of different levels,
multi-scale social action. But often, the planned result is not achieved due to the fact that at the initial
stage, the goal-setting and task setting stage, the development priorities of the subsystems do not correlate
not only with each other, but also do not synchronize with the general priorities of the development of the
system. This can be seen in the development of the cultural sphere in Kazakhstan.

At present, a new economic model for the development of the cultural sector is emerging in the
country, which can be described as a transition from the traditional sphere of culture to the cultural
industry. Actual changes are dictated by a new lifestyle and a sharp increase in the share of intangible,
non-utilitarian goods in the structure of consumption: media consumption and cultural services.

The above factors require systemic industry reforms based on the most objective assessment of the
current situation.

In this regard, we came to the conclusion that cultural policy should develop in the following areas:

- expanding international activitics, promoting global cultural markets, increasing attention to the
preparation of an export cultural product, the implementation of various cultural events abroad;

- the development of advanced information technologies and the development on this basis of new
forms of work with the consumer;

- Attracting sponsorship, establishing a long-term partnership with the business sector in the face of
insufficient budget funding;

- strengthening the economic role of the cultural sector.

In the light of these problems, issues such as methodological support for the interaction of business
entitics of the cultural sector with the country's economy as a whole, improving the efficiency of budget
investments in the cultural sphere, integrating the cultural sector into the general structure of purposeful
activities in the interests of developing the socio-economic sphere and conducting national cultural policy
in a modern multicultural society.

Achievements in the field of culture are not measured only by the work of departments, cultural
institutions, quantitative statistics and the presence of well-known names. Culture today is a powerful tool
for the spiritual and aesthetic development of the individual, the formation of national unity and the
country's integration into the world community. The main support here remains the national-cultural roots,
historical experience, the best traditions, as well as the preservation of the nation’s own national code.

I'.K. TacGeprenosa
PMM «Kypmanrassl aTbiHAaF Kas3ak YITTBHIK KOHcepBaTOprsIchD , AMatsl, Kasaxcran

KA3AKCTAH PECITYBJIMKA CBIHIAFbI MO/IEHH
HBICAHJIAPJIBIH KA3IPTT JKAF TAITBI TYPAJIBI

Annotanmus. BypblH SKOHOMUKATHIK 'KOHE CTAaTUCTUKAJBIK 3epTTeyJepiH HBICAaHBl PEeTiHJE CANBICTHIPMANbl Typ/e
CHpEeK opeKeT eTeTIH MoJIeHHeT calachl COHFBI KBUIJAphl Haszap ayJapyJblH, TalIKblIay MeH 3epTTey/H HbICaHBIHA
altrangpl. By kenTereH eliepiH MOCTHHY CTPUAIIBL Joyipre GasFbla eHIIl, aKIapaTThIK SKOHOMUKAFa KOIIKEHITIMeH
OalimaHBICTHL, al Kasip ONapiblH SKOHOMMKAIBIK JaMyhl KBI3MET KOpCeTy cajachl MEeH MaTepHaJJIBIK eMec OHJIPICTIH
KapKbIHJIBI JaMybIMeH cHIaTTatajbl. MyHjalf skarpaiinap/ia MoJIeHH cajla YCHIHATHIH KBI3METTep Jie CypaHbIcKa e Goia
OacTalfijipl, MBICANBI, My3blKa SKOHE KHHO HHJIYCTPHSICH CHSAKTHL KelfOip 3aMaHayW MOJCHH CEKTOpJap HapPBIKTHIK
3aHlapracoiikec TaOBICTHI KYMBIC 1CTEUTIH SKOHOMUKAHBIH KOFaphl TAOBICTH calalaphlHa aiffHaa IbL.
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Byn Makamaza 3aMaHayd KasaKCTAHJBIK MOJCHHETTIH KaslpIl JaMy TeHJCHIMSUIaphl KapacThIpbUIajbl. ABTOD
OipKaTap CTaTHCTHKAIBIK 3epTTeyJiep KYPTi3fi, peclyONuKaHblH OapiblK MOJEHH HBICAHAAPHl Typaibl MAIIMeTTep.i
3epTTe /I, OJAP/IBIH HOTIKEIepl OCHI KyKaTTa KelTipuIreH. Ararl affTkaH/ia, MoJICHHUET callachIHarbl KbI3METTep KOJIEMIHE,
Kazakcran Pecry GmKkachHBIH Ma/IeHH MeKeMelepine GapyblHa Tajljay acaljibl, CypaHblcKa e MeKeMelep aHbIKTall (bl
MoileHHeTT], OHBIH QJIEYEeTIH JaMBITYy SJEyMETTIK LIrepliey MeH TOPTII KOJbIHIa KOFaMHBIH OJaH opl KO3FalyBIHBIH
Ka)KeTTI MMapTTaphl MeH alIFBIMapTTaphlH KaJbIITACTHIPYda HeTi3rl OarbIT OONBIN TaOBUIATHIHBI atam oTulAl. OchFaH
GalIaHBICTHl MOJICHHET CallaChHJArbl YHbIMAAp JKYMBICHIHBIH THIMJIUNITH apTThlpy OOUBIHINA aBTOPJLIK YCHIHBICTAP
Oepi.

Kinr cesnep: MojieH casicar, MaICHHETTIH HH(PaKyphUILIMBL, MOJICHHA MEKEMeIIep, KOPCETLIETIH KhI3MeTTep KoJIeMi,
My3eliep, TeaTpiap, KOHIEpTTep, KiTallxaHauap, Ma/ICHHET CalachIH/[arbl KbI3METTEp/IiH JaMybIH CTATHCTUKAIBIK TallJay,
CTaTHCTUKAIBIK 91T,

I'.K. TacGeprenona
PI'Y «Kazaxckas nHanoHalIbHas KoHcepBaTopust nmeHn Kypmanrassy, Amvatsl, Kazaxcran

O COBPEMEHHOM COCTOsHHU OBBbEKTOB KYJIbTYPbI
B PECITYBJIMKE KA3AXCTAH

Annotamng. Chepa KyIbTYpEL, paHee CpaBHUTEIBHO He 9acTO BRICTYIIABIIAs B KauecTBe 00BbeKTa YKOHOMUYECKUX U
CTATHCTUYECKUX HCCIIEIOBAHAH, B OCIIeHAE TOI5l BCE Hallle CTAHOBUTCS OOBEKTOM BHUMAHUS, OOCYKICHHS W M3y ICHUS.
DTo CBJI3aHO € TEM, 4TO MHOIME CTpaHBl Y€ JaBHO BCTYIIIM B IIOCTHHJYCTPHAIBHYIO 3I0XYy H IIEpelld K
nHDOPMAITMOHHOHM SKOHOMUKE, U Telleph AT MX SYKOHOMHYECKOTO PasBHTHS XapaKTepHo OypHoe pasBuUTHE cephl YCIyT U
HeMaTepHATbHOTO MPOM3BOJACTBA. B TakWX YCIOBHSIX YCIYTH, IpeIocTaBIsdeMble chepoif KyIbTYpEL, TakKe CTAHOBATCS
MIPOKO BOCTpeOOBAaHHBIMHU, a HEKOTOpble HamboJee COBpeMeHHBIe OTpacid cdepbl KyIBTYpPHL, TaKWe KakK, HaIpHMep,
My3BIKaNIbHaS W  KHHOWHJYCTPWSI, CTAHOBITCA  BBHICOKONPUOBUIBHBIME ~ OOJACTSMH  SKOHOMHKY,  VCICITHO
(Y HKITMOHUPYIONTAMHE IO PHIHOYHBIM 3aKOHAM.

B naHHOH cTaThe paccMaTpUBaeTCs TEHICHITUN Pa3BUTUS COBPEMEHHON Ka3aXcTaHCKOH KyIIBTYPEL, CYIIECTBYIOIIUE B
HacTodIllee BpeMs. ABTOPOM IIPOBeJeH PaJl CTATHCTHYCCKWX WCCIeIOBaHMI, M3yUeHHI JaHHBIC IO BCeM OOBEKTaM
KYJIBTYPBI PecIly OUKH, pe3yIbTaTH KOTOPHIX IPeCTaBICHE B JaHHOH! paboTe. B wacTHOCTH, faH aHAIH3 OOBEMOB YCIYT
cepel  KYIBTYpPE, IOCEMAaeMOCTh KYJIBTYPHBIX 3aBefeHHM PecmyOmmkm Kasaxcran, ompejereHsl Hambolee
BocTpeboBaHHEIe. OTMeUeHO, UYTO pa3BHTHE KYIBTYPH, ee IOTeHI[WAla SBISeTcsl KIIOUeBHIM HallpaBICHHEM B
CTAHOBJIICHUH W (OPMUPOBAHNHA HEOOXOAMMEIX VCIOBHH W IIpelOCHUIOK JalbHelmmero ABIKeHMS oOIMecTBa IO IyTH
COIMANIFHOTO IIpoTpecca M MOpSAAKa. B ¢BI3H ¢ STHM JaHBI aBTOPCKHE PEKOMEHJAIWH 110 MOBBINCHMIO 3((eKTHBHOCTH
paboTH opraruzanuif cgepsl Ky IbTYPhL

KmoueBnle ciioBa: KyIbTypHas IOTUTHKA, HHPPACTPYKTYPa KYIBTYPHL, YIPEskICHIS KyIbTYPEL, 00beMbl OKa3aHHEIX
VCIYT, My3eH, TeaTphl, KOHIIepTHl, ONOIMOTeKH, CTaTUCTUIecKU aHaIN3 pa3BHTHS c(epHl YCIYT B 00TacTH KYJIBTYPEHL,
CTaTHCTUYECKUE METOJIBL.
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