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A SOCIAL RESPONSIBILITY PERSPECTIVE

Abstract. World experience shows that the companies’ social responsibility nowadays is becoming a
prerequisite for ensuring competitiveness in global markets. The customers want to see not only eco-friendly
products, but also they want to know that the production process is also not posing a threat to the environment. This
has become a new condition of leadership and sustainable consumption. At the present day, the eco-technologies
have become a new technology trend, which also spread in recent years following the information technologies,
communication technologies, and biotechnologies. The developed countries’ experience on the example of Finland
shows that investing in efficient and environmentally friendly economic trends leads to savings in energy, resources,
and raw materials costs, which generally leads to lower production costs in future. The article discusses the
development trends of the global market for environmental goods and services. The annual growth of the global
market for environmental goods and services is estimated at an average of 5%. Overall, it is forecasted that the share
of products and technologies related to ecology and energy rise up to 40% of total world production in the first half
of the 21st century. In this context, the corporate sustainability has already become a global trend, and thus
determines the features for some markets’ development. The most part in assessing corporate responsibility is made
by environmental responsibility, and impacts upon environment. This indicates on an attempt to maximize the
companies’ involvement in preserving environmentally-friendly factors in all their observed occurrences. The article
discusses the corporate practices for implementing the corporate sustainability concept regarding these indicators (At
Northrop Grumman, Target, and other companies). However, this is not enough at the present stage of the market
development, thus the companies must comply with “the rules of the game” not only within their production cycle,
but also to observe the “environment sustainability” of all inputs and outputs.

Key words: corporate responsibility, supply chain management, corporate sustainability, efficient supply chain,
environment sustainability.

Introduction. The development of social entrepreneurship is one of the most actual problems of our
time [1].

Entrepreneurship brings many benefits for society due to creating corresponding benefits in the form
of goods and services, thus providing employment opportunities and expanding business partnerships.
Every year, the corporate activities are increasingly influenced by the dynamic process in society that is
changing legislative and social norms; gradually, there at comes an understanding that meeting the
society’s needs is the root cause of their wealth and well-being. The social security of employees that is
expressed in raising salaries and making payments in legal forms, the employees’ professional growth and
training for new personnel, and generous social package formation come to the fore in ensuring the
companies’ competitiveness, achieving high productivity, and production profitability, and achieving high
non-economic indicators for the companies’ performance. At the same time, the factors of introducing
environment sustainable, energy-saving technologies and materials, which significantly reduce
environmental pollution, play an increasingly important role. The social role and corporate responsibility
of businesses in fighting poverty and responsible behaviour in developing countries is addressed in works
by Wayne Visser (Visser, 2014). The business corporate sustainability (including formation and
management of responsible supply chains that provides for increased coordination between all elements)
ultimately leads to improved customer’s satisfaction (Prashant&Wagle, 2014).
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The article purpose. The purpose of this article is to define the indicators for assessing supply chain
management from the standpoint of social responsibility.

Research results. The corporate sustainability has become a competitive advantage of the
corporations’ functioning in modern conditions. The main forms of company’s corporate social
responsibility can be identified as follows: adoption and publishing of social, ethical and other codes;
introduction of new accounting and reporting standards in the field of CSR; preparation of regular social
reports subject to monitoring by special organizations; developing a green business using European
approaches and tools; increasing of environmentally friendly goods production; introduction of mandatory
social and environmental labelling of goods, for example, *“eco-goods”, “made from waste”, etc.;
implementation of social investments; transparency, informing consumers about goods and services.

The implementation of CSR principles is voluntary today. Nevertheless, companies that strive to be
competitive not only today, but also in 5-7 years, are implementing these principles currently. In
connection with the increasing importance of analysing the social consequences of economic
globalization, as well as environmental consequences, the concept of CSR in modern conditions is gaining
its further innovative development. It is becoming highly evident that the movement of goods, people and
ideas does not fit into the existing framework for regulating its social, cultural and political consequences.

The forms of corporate social responsibility manifestation are influenced by the fact that companies
strive to create “green” technologies, “green” products, considering the wishes of customers to see not
only environmentally friendly products, but also to know that the production process also does not make
threats to the environment. So-called "green" alliances can be formed, and they have great advantages:
free access to information regarding the environmental friendliness of products (where exactly was
manufactured and by what technology, what components, ingredients were used, etc.); consumer trust to
the proposed environmental materials; access to new markets, competitiveness; eco-materials, due to their
positive characteristics, can create ads for themselves; consumer consultation at any stage (from the
production of goods to the moment of operation and the warranty period). In recent years, the eco-
technologies, which today have become a new technology trend, following the information and
communication technologies and biotechnologies, have gone mainstream. Such topical issues as climate
change, environmental pollution, global disasters, etc. - all these factors gave impetus to searching for new
solutions.

Over the past decade, the science and technologies development has brought great achievements in
the field of economics, construction, ecology, thereby reaching a new level of research, namely eco-
technology. Every day, this issue is becoming increasingly relevant, and humanity is striving for optimal
interaction with the environment. Since this time, investments in environmental technologies began to
grow in the world, that is, a set of measures for the release of goods and the provision of services allowing
assessing, limiting, preventing, correcting, or minimizing harm made to the environment and/or society as
a whole. The prerequisites for the development of eco-technologies are the growth of industrial production
and the improvement of legislation; an company and society represented by the state should not only be
willing to solve environmental problems, but also have the economic opportunity to implement them. The
state should contribute to the formation of the eco-technology market with the help of various programs
and mechanisms that are widely used around the world to stimulate the growth of the economy and its
particular industries, as well as strengthen strict standards for environmental emissions. In turn, there are
negative circumstances, namely, a contradiction of the business’ and society’s interests in resolving
environmental problems. To some extent, the environmental technology market depends on the current
environmental policy of the state and may be in a state of forces distribution and strategies determination.
The main problem for the environmental technologies formation is the lack of technologies suitable for
implementation, and the lack of "commercial” technical solutions.

The main reason for investing in eco-technologies is environmental legislation, the aim of which is to
reduce environmental pollution. Special attention is paid to activities related to wastewater, minimization
and prevention of air pollution. The introduction of stricter environmental legislation leads to the
development of a new industry, the eco-industry. One of the most developed countries in the field of eco-
industry is Finland that has about ten companies that are world leaders in the field of environmental
technologies. Finland managed to become a country of advanced technology in the 1990s. Finnish
companies are world leaders in energy efficiency and the use of environment sustainable technologies.
Competent business in the field of energy and ecology, as well as the practice accumulated in this
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industry, are significant components ofthe country’s reputation. Experience in technology and pure nature
are well combined into one. Industrial companies invest in efficient and environmental sustainable
industries, since they can be used to save energy, materials and raw materials. This helps to reduce
production costs. In addition, taking care of the environment, it is possible to make the business more
profitable.

In Finland, control and automation systems, wind energy, bio-energy technologies, efficient
materials, effluent treatment and air purity control are rapidly developing. Finnish companies invest
heavily in the technologies of the future, conduct research and development of products related to smart
grids, produce electric cars, bio-fuels, and nano-material are at the highest world level. Therefore, many
countries and companies seek to adopt the Finnish experience. Today, the global market for environmental
technologies is about €140 billion annually, with North America and Western Europe accounting for most
of this amount. Scientists estimate the global market for environmental goods and services at about $500
billion, as dynamic and rapidly updated.

Its annual growth is more than 5%, while in some countries the growth rates are projected even
higher. Particularly, the growth rates are projected to go up to 8% per year in the Baltic countries, and up
to 10% over the next five years in Canada. The market for environmental goods and services in Eastern
Europe, including the CIS countries, is estimated at about $ 20 billion, and the average annual growth is
estimated at more than 1%. The largest sector in the eco-technologies field is energy efficiency, followed
by water supply. Their market growth is expected to double in the next ten years. The sphere associated
with the materials’ efficiency is developing faster, and if counting with the energy production, their
volume is likely to triple in ten years. Experts also note that in the first half of the 21st century, up to 40%
of world production there will be the products and technologies related to ecology and clean energy
generation. Consequently, the companies that have already incorporated such new opportunities for using
the environmental component of the business in their strategies will receive great benefits. The eco-
technologies development occurs in the following industries: wastewater and effluent treatment; waste
management and recycling; environmental monitoring; minimization or prevention of air emissions;
health and safety in the workplace; energy recovery; transport.

Having studied the experience in implementing the corporate social responsibility concept, we will
make a detailed study of the forms how the companies’ socially responsible activities are manifested in
different sectors of economy, thus exploring best practices in business activities. Overall, on a world-wide
scale, the business giants adhere to the rules and principles of corporate responsibility. Moreover, the
social responsibility concept has already become a global trend, and thus it determines the directions for
some markets' development. The most part in assessing the corporate sustainability concept includes such
elements as environment sustainability, relations within the company, and environmental impacts (table 1).

Table 1- Evaluation indicators of the best companies in terms of social responsibility (100 best, 2019)

Indicator group Weight (% of total) The number of factors in the group

Climate change 180 27
Employee Relations 205 24
Environment 180 28
Finance 45 8

Control 75 10
Management: 1SS-ESG: Corporate Ranking 80 2

Human rights 11,0 17
Stakeholders and Society 125 18
Total 100 134

As we can see, the largest number of factors that are the elements in the company's social
responsibility assessment correlates with the indicators of environmental impact and relations with
personnel; this is an evidence of an attempt to maximize the companies’ involvement in preserving
environmental factors in all their occurrences. The main data panels for the assessment include several
groups of indicators (table 2).
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Table 2 - Data panel type

Disclosure Policy Indicators
Does the company disclose the amount of Does the company apply the same social The total amount
Example  energy saved as a result of energy-saving responsibility standards to suppliers and of water used
programs? sellers (across the supply chain)?
Binary Numerical

- “true” accounts as a positive value
- “false” and irregular fields counted as neutral weight

- Countable values relative to other companies to create a rating
The annual rating “100 best corporate citizens” has been estimated in relation to these indicators since

the beginning of the 21st century. According to the results of the rating estimated in 2018, the best

companies in the world with the highest level of social responsibility are located in the USA (table 3).

Table 3- The World's Top 20 Most Reputable Companies For Corporate Responsibility 2018

Stake-

General Staff Environ Climate holders Human ISS-

Rank Company Symbol indicator Relations ment  change and rights FESGk Control Finance
Society an

1 OWENSCORNING  OC 84,97 2 7 3 6 1 1 M6 16

2 INTEL CORP. INTC 8332 4 5 13 7 & 2 74 8

3 IC,;\IECNERA'- MILLS, GIS 82,72 0 8 9 9 3 % 46 65

4 %MPBELL SOP g g0 3 % 10 1 2 % # 10

5 HP, ING, HPQ 8069 n o1 a4 % 9% B 10

6 MICROSOFTCORP. MSFT 80,09 14 6 162 3 0 ® 9 1
NIELSEN

7 Mo DRGS LG NLSN 7991 29 0 3 B 4 3 3% 1%

8 ECOLAB, INC. ECL 7981 18 24 153 58 9 5 347 658

9  GAP, INC GPS 7801 16 9 U ® 1 151 194 762

10 IC,\'ECO SYSTEMS, 50 7722 0 5 2 4 4 4 ¥ 3N

11 FORD MOTOR CO F 77.19 1 % 156 119 16 129 268 209

12 CITIGROUP, INC. c 77.16 70 7 » 2 2 257 452 184

13 HASBRO, INC. HAS 7713 9 2 9 1w 3 280 467 52

14 ﬁ‘\l'-CTR'A GROUP, MO 7702 o B0 R 7 2 48 T

15 CBREGROUP,INC. CBRE 76,87 % 72 14 8 v 4 2 7680
JOHNSON &

16 IO INJ 76,70 24 180 17 12 16 @ 52 405

17 ABBVIE, INC. ABBV 7663 8 n 9 1B 52 42 70 306

18 XYLEM. INC. XYL 7652 28 10 50 % 2% 5 24 51
HEWLETTPACKAR

19 AN e HPE 7624 26 16 18 0 124 10 37 674
NEWMONT

20 NN o NEM 7621 87 09 1@ 1B 2 101 3B O

163



Bulletin the National academy ofsciences o fthe Republic o fKazakhstan

The implementation of corporate responsibility best practice can be found among global leaders. For
example, At Northrop Grumman presents key indicators of social responsibility, including women and
different races representation in the company in its reports. For example, since 2010, women's
representation at the Vice-President and higher level has increased from 16% to 33%, and People of
Colour representation at the Vice-President level and higher has increased from 11% to 18%. In addition,
the company invests significant resources in its employees’ training: over 50% of management employees
have passed training, thus leadership staff is strengthening. In 2018, At Northrop Grumman was one of
four companies to receive the highest award from Catalyst (a global non-profit organization oriented on
promoting women in corporate leadership).

The company’s social responsibility structure includes not just individual actions or directions, but
also the formation of systematic diverse supply chains. For over 13 years, At Northrop Grumman has
exceeded the US legal goal of partnering with small businesses of at least 23% of all contractors. In 2018,
the company subcontracted 37% of domestic purchases, or $ 3.1 billion, to small business suppliers,
including businesses owned by women, veterans, and minority owners. As part of the Global Supplier
Diversity Program, the company is developing partnerships with the small business community to provide
technologically advanced products and services that support the supply chains’ growth and development.
For example, working with the US Department of Defence’s Mentoring Program, the company
collaborates with the Centre for Economic Development at the University of Southern California and
several historically established colleges and universities to provide cyber-security training to
approximately 4,000 vendors.

In addition, in 2008, the company launched a green NG eco-sustainability program aimed at
improving operational efficiency and long-term cost savings. For instance, the company sets a target for
the amount of greenhouse gas emissions, reducing it by 33% (244 110 cubic tons) compared to 2010. The
targets are also set for water consumption (reducing consumption by 155 million gallons per year) and
solid waste recycling (an increase from 52% to 62% ofthe solid waste diversion).

At Northrop Grumman and the Northrop Grumman Foundation are looking to increase community
engagement. One of the main activities is to support STEM (Science, Technology, Engineering, and
Mathematics) training opportunities for students and lecturers around the world. In 2018, the company
provided about $20 million to various organizations and programs working in the fields of science,
technology, engineering and mathematics. The company pays special attention to the social responsibility
of companies throughout the supply chain, maintaining its ethical principles within its entire dimension,
focusing on the production of the most innovative and affordable technological solutions for customers. In
the process of competition, all suppliers go through an assessment process, which identifies companies
that are at risk of reduced productivity. Efficiency is assessed in several main categories, including
management, technical support, schedule, cost, offer, mission implementation, supply chain management
and customer satisfaction, with emphasis on the “most important suppliers” with basic business
requirements. At Northrop Grumman, the vision is to be a leader in providing integrated and efficient
supply chain solutions by harmonizing and using common strategies, processes, people and systems to
create value. The company relies on suppliers that supply raw materials, chemicals, components and
subsystems for products, as well as manufacture components and equipment trims, provide software and
intellectual property, and also provide some services to end customers (for example, repair or
maintenance), and do this is in accordance with all applicable laws, rules and contract terms. In 2018, the
company subcontracted $ 8.3 billion with a wide supplier base covering all of 50 US states.

The company sets standards of business conduct for all suppliers, employees and subcontractors at all
levels. At Northrop Grumman develops and maintains a diverse supply chain that provides an optimal
value for the company and customers. The Northrop Grumman Global Supplier Diversity Program Office
(GSDP) is an interlink to small and low-income business owners, as well as partners at colleges and
universities. The company holds information events for small businesses, offers mentoring programs and
sponsors academic, consumer and industry events that support the growth and development of small
businesses (figure).
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50

SB SDB WOSB HUBZONE VOSB SDVOSB

The ratio of diverse suppliers to the company, 2018, %
SB - small business; SDB - small disadvantaged business (SDB)
(this is a small business that is at least 51 percent owned by one or more people who are
in a disadvantaged social and economic situation.
The status of the SDB gives the company the right to participate in tendering and contracting
for preferential programs related to federal procurement);
WOSB - a women-owned small business;
HUBZONE - a historically underutilized business zone;
VOSB - a veteran-owned small business;
SDVOSB - a service-disabled veteran-owned small business

The supply chain control focuses on the following measures: preventing product quality reduction at
all stages of its production, banning counterfeit parts, and observing cyber security regulations, protecting
intellectual property; for that purpose a special program has been developed to train how to ensure
authenticity of materials for supplies throughout the chain, improving product quality, engineering
procurement, etc. Thus, only those suppliers who have been trained or tested for training in preventing
product quality reduction or getting into the counterfeit product chain are allowed to get to the supply
chain (Corporate..., 2018).

Building a socially responsible supply chain remains a topical problem for the trading companies, in
which these chains are very diversified and wide. Target, a retail company, has introduced its social
responsibility development strategy throughout the supply chain, providing a decent salary. The company
works with strategic partners, raising and controlling the level of wages for three million people in
factories and in the communities where the company's products are manufactured. The company also
joined the Nest standards platform for homes and small workshops (a non-profit organization focused on
the development of the global crafts and craft industry in order to improve the living standards of artisans
and homeworkers).

In 2017, the company joined Nest and other retailers to develop more than 130 compliance standards
for home seminars that cover employee rights and business transparency, child protection, fair
compensation and benefits, employee well-being, health and safety, and environmental sustainability. The
company also collaborates on the CARE Decent Work Initiative: in 2017, a partnership was launched with
CARE, an international non-governmental organization dedicated to the economic integration and
marginalization of women and their communities, with the goal of empowering working women in the
supply chain in Bangladesh, Indonesia and Vietnam. In 2018, this work continued to provide working
women with enhanced opportunities to identify, formulate and advocate issues that affect their well-being.
At the same time, one of the key components of building the company’s value chain is ensuring labour
safety for employees. The company has developed vendor engagement standards that require a safe and
healthy work environment that complies with local laws and minimizes occupational hazards.

Target was one of the founders ofthe Alliance for Bangladesh Worker Safety in 2013 and continues
to work with the Alliance to improve safety conditions for garment factory workers throughout
Bangladesh. It uses its seat on NATO Board of Directors to conduct industry-wide transformations and
local factory support, as it continues to complete the restoration process to adopt exact Alliance security
standards. The company is responsible for protecting the people who help produce the products, and
undertakes every effort to deliver products to consumers in an ethical and responsible manner. In 2017, the
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company continued to deepen its obligations to identify and, if found, to prevent forced labour in the
supply chain, working to eliminate the factors that allow forced labour to exist worldwide. In collaboration
with suppliers, key partners and experts, standards to prevent forced labour in global supply chains and
standards for preventing malversation outside ofthe main production are developed. These key principles
include the rightto freedom of movement, absence of pay for work and coercion to work.

Target in partnership with Verite has developed a supplier protection policy for foreign contractors in
the supply chain, aiming to establish clear expectations for suppliers and set out verification procedures,
standards and mechanisms. As part of this initiative, the company joined the RBA initiative on responsible
work and recruiting migrants. The LaborLink program is also focused on preventing human trafficking
throughout the supply chain and preventing child labour, especially in North India (a standard for flow-
through supply chain mapping has been developed for these companies to identify child labour risks)
(Future at heart, 2018).

Conclusions. Corporate social sustainability of companies has become not just a moral competitive
advantage, but an urgent need, which is associated with the increasing influence of ecology and social
movements in society. However, this is not enough at the present stage of the market development, thus
the companies must comply with “the rules ofthe game” not only within their production cycle, but also
to observe the “environment sustainability” of all inputs and outputs. A certain “cascade” social
responsibility is being formed, which is based on the company’s full responsibility for all stages of the
production cycle (from the starting idea up to disposal). At the same time, the observed occurrences of
social responsibility may differ depending on the company’s activity type, the company’s size, and may
appear not only in standardization activities. As we can see from the case studies of best practices for the
social responsibility concept implementation, the companies with different levels of market influence
implement very diverse corporate sustainability instruments. Also, it can be stated that significant efforts
by the companies to manifest their social responsibility are reflected in their financial performance.

N. Ubimbanl, P. AcnaHsage?2

Baaum "'eTmaH aTbiHAars! Kues MNTTbll, 3KOHOMUKasbIK YHMBEpcUTeTY Kures, YKpavHa;
2AKnapatTbLL, XYVIenep MeHeKMeHTa orapbl MekTeby Pura, Jlatsus

SNEYMETTI1K XAYAMKEPMMN1K TYPIbICbIHAH XETK131/1lU T136EMH BEACKAPY

N. Ubimbanl, P. AcnaH3age2

IKuneBCKUIA HaLMOHASbHBIA 3KOHOMUYECKWI YHNBEPCUTET MeHa Bagnma MeTmaHa, Knes, YKpauHa;
BeicLwias LWKONA MEHEIKMEHTA MH(OPMALMOHHBIX CUCTEM, Pura, J1aTBums

YTMNPABJIEHVE UEMOYKAMUN NMOCTABOK
C NO3VLUMI COUMANBHOMN OTBETCTBEHHOCTU

AHHoTauus. Llens. OnpegeneHne OCHOBHbIX MEXaHM3MOB YNpaBMeHWs LeNoYKamMu MOCTaBOK C MO3WLMIA
couyanbHO OTBETCTBEHHOCTU.

PesynbTaTbl. MUpOBOV OMbIT CBUAETENLCTBYET, UTO COLMaNbHaA OTBETCTBEHHOCTb MPeAnpUATUIA CTaHOBMTCA
Heo6X0AMMON MPEANOCLITKONA AN 06eCneveHnsi KOHKYPEHTOCMOCOOGHOCTM Ha r06a/IbHBIX PbIHKAaX. YCMOBMEM
NMAEPCTBA M pasyMHOro noTpebfieHns CTaHOBMTCA JKenaHue KAVEHTOB BUAETb He TOMbKO 3KOMOrMYeCcKU YUCTble
MPOAYKTbI, HO U 3HaTb, 4YTO NPOLIECC NMPOM3BOACTBA TOXE He HECET Yrpo3bl OKpYXKaroLLei cpefe. B nocnegHue rogpl
BCMe4 3a WH(OPMALMOHHO-KOMMYHMKALMOHHBIMWA  TEXHOMOTMAMU 1 BUOTEXHOMOMMAMK  TaKKe  NOAYHUIN
pacrnpocTpaHeHne 3KO-TEXHOMOMMN, KOTOPble CErOAHSA CTa/M HOBbIM TPEHAOM TEXHOMOrMiA. C KaXAbIM AHEM 3TOT
BOMpOC NpuobpeTaeT Bce 6OMbLUYIO aKTyaslbHOCTb, @ Ye/0BEUECTBO CTPEMUTCS K ONTUMaIbHOMY B3aMMOZENCTBUIO C
OKpY)KaroLLei cpefoil. OnbIT pa3BUTbIX CTpaH (Hanpumep, PUHNAHAUM) CBUAETENLCTBYET, YTO UHBECTUPOBaHVE B
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3(heKTUBHbIE 1 3KOMOTMYECKN YMCTHIE HAMPaBMEHUS NPUBOLAAT K 3KOHOMMWM 3aTpaT Ha 3Hepruiio, mMatepuabl
CbIPbE, YTO B LIE/IOM MPUBOANT K CHYDKEHMIO 3aTpaT Ha NPOM3BOACTBO. B cTaTbe pacCMOTPEHbI TEHAEHLMMN Pa3BUTUS
MUPOBOTrO PblHKA 3KONOMMYECKMX TOBAPOB W YCAYT, €XerofHblii pOCT KOTOPOro OLEHWBAETCA B cpefHem B 5%, B
LIe/IOM MPOrHO3MPYETCS, YTO B NepBOii nonosuHe XX1 Beka 40 40% MMPOBOro NPOM3BOACTBA COCTaBUT NPOAYKLUMS U
TEXHO/OrNK, CBA3AHHbIE C 3KOMOTUEN 1 3HepPreTUKONA. MpefnockINKy A1 pa3BUTMS SKOTEXHONOTWIA 3aK/oyaoTes B
pOCTe NPOMBILLNIEHHOTO NMPOW3BOACTBA M COBEPLUEHCTBOBAHMM 3aKOHOZATENbCTBA, NPEANPUATIE U 0BLLECTBO B NULE
rocyfapcTBa [O/KHbI HE TOMBKO XXeaTh pellaTb 3KOMOrMYeckue npobnembl, HO UMETb 3KOHOMUYECKYHO BO3MOX-
HOCTb MX BOM/OLLEHMS. [0CyAapcTBO AOMKHO CNOCO6CTBOBATL (HOPMUPOBAHMIO PhbIHKA 3KOTEXHOIOTUIA C NMOMOLLBHO
pasNYHbIX NPOrpaMM 1 MexaHW3MOB, KOTOpbIE LLUMPOKO MCMO/b3YIOTCA BO BCEM MUpe ANS CTUMYAMPOBaHMS pocTa
3KOHOMMUKM W OMNpefeNieHHbIX ee OTpacneil, a Takke YCUMBaTb XKECTKME HOPMbl Ha BbIGPOCHI B OKPYXKAHOLLYH
cpefly. B cBOWO Ouepefb CyLIeCTBYHOT W HeraTvBHble O6GCTOATENbCTBA, & MMEHHO - MNPOTMBOPEYME MHTEPEecoB
6um3Heca 1 06LLEeCTBa B PELLUEHWN 3KOMOrMYeckmx npobnem. B HEKOTOPO CTeneHW pbIHOK 3KOTEXHOOrMiA 3aBUCUT
OT CNOXMBLUEKCA 3KONOTMYECKOW NONNTUKM rOCYAapcTBa M MOXET HaXxOAUTLCA B COCTOSHWUW pacrnpeseneHus cui u
onpegeneHus cTpatermii. OCHOBHOM npob6nemoli Ans (HOPMMPOBaHUS 3KOTEXHO/OTMIA CTaHOBATCS  AeuumuT
TEXHOMOI A, LienecoobpasHbiX K BHEAPEHUIO N OTCYTCTBME «KOMMEPYECKMX» TEXHNYECKMX peLleHuid. Mpeanockiiku
AN pasBUTUS 3KOTEXHOMOTWIA 3aK/YalTCs B POCTE MPOMbILLIEHHOTO MPOM3BOACTBA M COBEPLLEHCTBOBAHUU
3aKOHOJATeNbCTBa, MNpeanpusTMe U OOLECTBO B AWUe rOCcyAapcTBa [AO/MKHbI He TOMbKO >KenaTb peLathb
3Konornyeckme nNpobnembl, HO UMETb S3KOHOMUYECKYHO BO3MOXHOCTb MX BOM/OLLEHMA. [[0CyAapcTBO JOMKHO Cro-
co6CcTBOBaTL (HOPMMPOBAHMIO PbIHKA 3KOTEXHO/OMMIA C MOMOLLbLIO Pa3/IMYHbIX NPOrpaMM U MeXaHW3MOB, KOTOpble
LUIMPOKO WUCMOMb3YHTCA BO BCEM MMpEe NS CTUMY/IMPOBaHUSA POCTa 3KOHOMUKW U ONPeAeNeHHbIX ee oTpacneid, a
TaKKe YCUMBaTh XXEeCTKME HOPMbI Ha BbIGPOCHI B OKPYXKAtOLLYO Cpedy. B cBO ouepefib CYLLUECTBYHOT W HeraTuBs-
Hble 0BCTOATENbCTBA, a MMEHHO - 3TO MPOTMBOpPEYME MHTEPECOB GM3HeCa U OOLLECTBA B PELLEHUM 3KOOMMYECKMX
npo6niem. B HEKOTOPOW CTENEHW PbIHOK 3KOTEXHOOTUI 3aBUCMT OT CIOXKMBLUEACH 3KOMOMMYECKON MOMNTUKM
rocyjapctBa M MOXET HaxOAWTbCA B COCTOSHWW pacnpegesieHWs cua U onpefeneHus ctpaternii. OCHOBHOM
npob6nemMoii 415 hOPMUPOBAHNS IKOTEXHONMOTUIA CTAHOBATCA AeUUMT TEXHONMOMMIA, LenecoobpasHbIX K BHEAPEHNIO,
M OTCYTCTBME «KOMMEPUECKMX» TEXHWUYECKUX PeLLeHuii. B 3TOM KOHTeKCTe KopropaTuBHas couuaibHas OTBET-
CTBEHHOCTb CTana YXe [n106abHbIM TPEeHAOM W OMpefenseT pa3BUTME HEKOTOPbIX PbIHKOB, B OLIEHKE
KOpMOpPaT1BHOM OTBETCTBEHHOCTM MaKCUMasbHYK YacTb 3aHWMAET 3KOMOrMYecKas OTBETCTBEHHOCTb, OTHOLUEHMS
BHYTPM KOMMaHUM U BAWSIHAE Ha OKPYXKAOLLYH cpefy, YTO CBUAETENbCTBYET O MOMbITKE MAaKCUMaibHO BOB/EYb
KOMNaHWM B COXPaHEHWE 3KOMOrMYEeCKMX (HaKTOPOB BO BCEX MX NPOsBeHNAX. OTHOCWUTENBHO 3TWX MOKasaTesei B
CTaTbe PacCMOTPEeHbl KOPMOpaTVBHble MPaKTUKW peaiv3auyv KOpnopaTtuBHOW oTBeTcTBeHHOCTM (At Northrop
Grumman, Target u gpyrue). KOHTpo/b 3a LienoYkamMu NocTaBOK KOHLEHTPUPYETCS Ha HeA0MYLLEHNN YMEHbLLEHUS
KauecTBa MPOAYKTa Ha BCex 3Tanax ero nNpOW3BOACTBa, 3amnpeTe KOHTpadaKTHbIX 4acTel U cobageHnm
Knbep6e3onacHOCTK, 3aluTe WHTeNNeKTyanbHOW COOGCTBEHHOCTW, AN 4ero Obina paspaboTaHa creuumanbHas
nporpaMma 06y4eHWs NOA/IMHHOCTY MaTepuanioB AN MOCTaBOK BO BCEM LIEMOYKe, MOBLILIEHWS KayecTsa MpPOAYK-
LMW, UHXUHUPWHT U T.4. Takum 06pasoM, K Lienouyke MOCTaBOK [JOMYCKAOTCS TOMbKO Te MOCTaBLUMKKM, KOTOpble
npowwan 06yyeHWe WM NPOBEPKY Ha NpeaMeT 06yyeHWs No NpPeAoTBPaLLEeHMIO NPOM3BOACTBA MM MOMNajaHus B
LenouKy KOHTpaakTHOM MpoAyKuun. AKTyaslbHbIM BOMPOCOM MOCTPOEHWSI COLMANIbHO OTBETCTBEHHOM LIEMOYKU
MOCTaBOK OCTAeTCA f/19 TOProBbIX KOMMaHWiA, B KOTOPbIX 3TV LIEMOYKM O4YeHb AMBEPCUGNLMPOBaHbI U UMPOKKW. Mpu
3TOM OfHUM M3 KNHOYEBLIX KOMMOHEHTOB MOCTPOEHMS MPOU3BOACTBEHHO-COLITOBON LIEMOYKM KOMMaHWUi ABAsSeTCA
obecrneyeHne 6GesomacHOCTU Tpyda NS paboTHMKOB. B komnaHWM pa3paboTaHbl CTaHAApThbl BOBAEUEHHOCTU
MOCTaBLUMKOB, KOTOpble TpebytoT obecneyeHus 6Ge3omacHOW W 340pOBOW pabouyeli cpedbl, COOTBETCTBYHOLLEN
MECTHbIM 3aKOHaM W CBOAALLE K MAHUMYMY MPOU3BOACTBEHHbIE PUCKW. OfHAKO Ha HblHELIHEM 3Tarne pasBuTMA
pblHKa 3TOrO YXXe HefoCTaTOYHO, M KOMMaHUM AO/MKHbI COGMOAATL MpaBuaa Urpbl He TOMbKO BHYTPW CBOErO
MPOW3BOACTBA, HO 1 COB/MIOAATb «3KOMOrMUYHOCTb» BCEX BXOAALLMX U MCXOAALLMX NOTOKOB.

BoiBogbl. CoupanbHas OTBETCTBEHHOCTb KOMMAHWIA CTana yXKe He MpoCTO MOpaibHbIM KOHKYPEHTHBIM
MPeMMyLLecTBOM, a OCTPOA HeOoBXOAUMOCTbH), YTO CBF3aHO C BO3PACTAOLMM BAUSHWUEM 3KOMOTMYECKUX W
coumanbHbIX ABWKEHWI B 06LecTBe. POPMUPYETCA HeKas «KackafHas» coumanbHas OTBETCTBEHHOCTb, B OCHOBE
KOTOPOV NEXMT MOJIHas OTBETCTBEHHOCTb KOMMaHWMMW 3a BCe 3Tanbl NPOW3BOACTBA - OT mieu Ao yTuausaumu. Mpu
3TOM MNPOSIBNEHNS COLMANbHOM OTBETCTBEHHOCTW MOMYT OT/INYATLCA B 3aBUCMMOCTM OT poja AeSTeNlbHOCTMW TOW 1n
MHO KOMNaHWW, ee pa3MepoB M MOTYT MPOSBAATLCA AAIEKO He TOMbKO B CTaHAapTu3auum festenbHocTu. Kak
BMAMM U3 aHa13a NPYMEPOB NTyULLMX MPaKTVK peanns3aLmiy CoLManbHOR 0TBETCTBEHHOCTH, KOMMAHUM C Pa3fIMYHbIM
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YPOBHEM PbIHOYHOTO BAIUSHUS Peann3ytoT BECbMa PasHO06pasHble MHCTPYMEHTbI COLMa/IbHOW OTBETCTBEHHOCTH.
Takke MOXHO KOHCTAaTMpOBAaTb, YTO 3HAUMUTESIbHbIE YCWIUS KOMMAHWIA MO MPOSB/IEHUID CBOEA COLMANbHOM
OTBETCTBEHHOCTU HAXOAAT OTPAKEHME B UX (PMHAHCOBLIX pe3ynbTaTax AesTe/lbHOCTU.

KnioueBble CNnoBa: KOPMOpPaTWBHAs OTBETCTBEHHOCTb, YMPaB/EHME LEMOYKaMU MOCTaBOK, KOPMOPaTUBHOE
pa3BWTME, 3IKONMOTNYecKast 6e30MacHOCTb.
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