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FORECAST OF DEVELOPMENT
OF THE GLOBAL E-COMMERCE MARKET

Abstract. Theoretical analysis of the concept of “e-commerce” was carried out. Based on the adaptive brown
models of the first and second orders, the Holt linear exponential smoothing model, and the Box-Jenkins model, the
forecast of the world e-commerce market volumes for 2020-2022 was constructed. The reliability and adequacy of
the forecast models were evaluated. The basic, optimistic and pessimistic scenarios for the development of the global
e-commerce market for 2020-2022 are highlighted and described. According to the basic development scenario, the
market is expected to continue its active growth at the level of 18.4 + 3.5% per year until 2022. At the same time,
there is a tendency to decrease the growth rate from 19.61% in 2020 to 17.21% in 2022, due to the geographical
change in the growth trend of Internet penetration from developed countries to low-income countries in Africa. The
analytical dependence of the e-commerce influence on the growth of the world economy is constructed, which
shows, that the increase in the volume of the world e-commerce market by $ 1 billion increases global GDP by
$ 4.99 billion. Based on the constructed model of the relationship between global GDP and the volume of the global
e-commerce market, the forecast of global GDP growth in 2020-2022 by 4.0 + 1.0% annually is constructed. The
increase in the share of the e-commerce market in global GDP in 2022 compared to 2019 is projected at 47.5%.

Key words: e-commerce, forecast, adaptive models, regression analysis, global gross domestic product,
regions, forecast models, world market volume, household income, retail trade volumes.

The relevance of the topic. Modern reality is characterized by the rapid development of the infor-
mation and communication technologies, which, while actively developing, generate the appearance of a
huge number of socio-economic processes in all spheres of human activity. For the economic sphere, e-
Commerce is such a phenomenon. The rapid development of information and communication
technologies, including the Internet, creates fundamentally new conditions for the business development:
the formation of new markets, the emergence of fundamentally new offers, the expansion of demand for
goods and services, etc. Widespread use of information technologies, along with globalization, is the
factor that determines the nature of the development ofthe modern economy, as well as the problems, that
need to be investigated in the new conditions [1, P.65]. These new development includes the development
of e-business, in particular, e-commerce. Atthe moment, there are few studies in the economic literature,
that study the theoretical foundations of e-commerce and its impact on the development of the world
economy, and there is no clear and generally accepted definition of the concept of “e-commerce”.
Predictive estimates ofe-commerce development consider only one development scenario [2, p. 15].

M aterials and methods of research. Among the most common forecasting methods, there are trend
methods, based on growth curves and adaptive methods. Both groups of methods have their own
characteristics. Trend models are used only for a long time series, containing more than 10 observations,
so they do not fit the nature ofthe original data (table 1).
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Table 1- Dynamics of retail trade volume in the e-commerce market [3]

Year 2011 2012 2013 2014 2015 2016 2017 2018 2019

Volume of Global Commerce, billion

US dollars, USA - 1060 1250 1336 1548 1845 2382 2928 3535

The most well-known adaptive methods include: the random walk model, the moving average model,
the brown exponential smoothing model (zero, first, and second orders), the Holt linear exponential
smoothing model, the winters model, and the Box-Jenkins model.

Research results. Theoretical analysis of the diversity of the concept of “e -commerce, presented in
the works [3, p.21], it allowed to use the Euler-Venn diagrams in order to formulate the concept of
“e-commerce” “E-commerce is a type of commercial activity, carried out entirely or partially in a virtual
electronic environment, in which information and transactional interactions are carried out on the basis of
the use of information and communication technologies in order to ensure higher economic efficiency
compared to traditional types of commercial activities” [4]. Based on the formulated concept of
e-commerce, the time series of the world e-commerce market was determined (table 1) and built a forecast
for 2020-2022 using adaptive brown models of the first and second orders, the Holt linear exponential
smoothing model and the Box-Jenkins model. Expert analysis of the built adaptive predictive models of
e-commerce market volumes showed that the condition for the ratio of predicted values relative to the last
values of the time series level is fulfilled in the case of three models: Brown’s Linear Exponential
Smoothing and Brown’s Quadratic Exponential Smoothing, and the Box-Jenkins autoregressive model
(Arima Model).

The forecast accuracy for this model is 96.6 %. Second in adequacy is the second-order brown model.
The forecast accuracy for this model is 94 %. The third most adequate model is the first - order brown
model with a forecast accuracy of 91 % (figure 1).
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Figure 1- Results of the global e-commerce market forecast, based on adaptive models

Thus, the analysis shows that the most adequate of the presented models is the Arima model (table 2).
In the second place in terms of statistical characteristics is the second-order brown model, and in third
place is the first-order brown model. The forecast values for these models are shown in table 2. Each of

the statistical models predicts the continued rapid development of the global e-commerce market until
2021.

158



ISSN 1991-3494 4. 2020

Table 2 - Forecast values of retail trade volumes in the global e-commerce market by predictive adaptive models

Period Average forecast values for the model, USD billion. Average chain growth, %
Arima(p=2,d=0,q=0)
2020 4265,9 £ 251,4 19,49%
2021 5146,56 + 541,7 20,64%
2022 6208,07 + 887,0 20,63%
Brown’s Quadratic Exponential Smoothing (a = 0,3945)
2019 41943 £271,3 19,61%
2020 4965,35 £ 472,7 18,38%
2021 5819,8 + 588,5 17,21%
Brown’s Linear Exponential Smoothing (a = 0,9999)
2019 4019,96 + 283,6 15,72%
2020 4565,94 + 634,1 13,58%
2021 5111,93 + 1061,0 11,96%
Forecast e-Marketer
2019 4206,0 19,0%
2020 4927,0 17,1%
2021 5695,0 15,6%

In order to make a final choice in favor of one of the models, we will analyze the market
development, estimates according to the statistical portals Statista (The Statistics Portal) and e-marketer,
whose data were used in the formation of the analyzed time series of retail volumes in the global e-
commerce market [5].

From the point of view of e-marketer portal experts, the volume of retail sales in the e-commerce
market for 2020 will be $ 4,206 billion. $ 4,927 billion in 2021. $ 5695 billion for 2022, for 2023-6542
billion dollars [6]. Statista data shows that they are used by such portals as Shopify Plus [7], Monetha [8],
The Next Scoop and others.

Knowing that according to the forecast data of the Statistics Portal, on average over three years
(2020-2022), the growth of retail sales in the global e-commerce market will be about 18.1 %, we will
make the final choice in favor of the second-order brown model. From table 2, you can see that the
forecast values provided by the e-marketer portal have the closest similarity with the forecast values of the
market volume obtained using the second-order brown model. The predictive polynomial for this model
was determined by the authors based on the discounted brown least squares method:

y(") = 3488,9 + 638,3*t + 38,4*t2.

The results obtained using the Arima model and the first-order Brown model are almost equally
distant from the data, provided by the e-marketer portal.

The forecast values obtained from the first-order Brown model have a negative relative deviation
with e-marketer data and show the lowest growth of the e-commerce market, compared to the other two
statistical models were analyzed. Accordingly, the forecast results obtained using the first-order Brown
model with the parameter a = 0.9999 should be considered a pessimistic (conservative) scenario for the
development ofthe world e-commerce market until 2022.

According to the optimistic scenario, the rapid growth of retail trade in the global e-commerce market
is expected to continue, on average, by 20-25 % per year. Therefore, the second condition for the
optimistic scenario is the speeding up of reducing the cost of mobile data traffic, the third - the increase in
geographical accessibility of mobile Internet and free access points Wi-Fi, the fourth is the emergence of
new technologies for mobile devices that enhance the ease of use, as well as contributing to increasing the
availability of existing models of phones with the release of a growing number of tech leaders. However,
it should be noted that the scenario does not require simultaneous fulfillment of all its conditions.
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Also, the conditions that incline the global e-commerce market to develop according to an optimistic
scenario include: the emergence of new more effective delivery methods, the creation of interstate
measures to support activities in the field of e-commerce, etc. According to the pessimistic development
scenario, the growth of retail trade in the global e-commerce market is projected to decrease from 19,0 %
in 2020 to 15,6 % in 2022 (table 2). By analogy with the formation of a description for an optimistic
forecast of the development of the e-commerce market, the main conditions for the implementation of a
pessimistic (conservative) scenario will be:

- slowing current trends of the global spread of broadband access to the Internet;

- no reduction or increase in the cost of mobile traffic for any reason (for example, legislation).

The baseline scenario is based on the continuation of current trends in the development of the global
e-commerce market and is the most likely scenario. According to this scenario, retail trade volumes in the
global e-commerce market are expected to grow by an average of 18,4 % per year by 2022 (figure 2). In
2022, the volume of the global e-commerce market will exceed 5 trillion dollars for the first time, which
will surpass the same indicator in 2019 by 64,6 %, and the growth compared to 2012 will be 5.5 times.

5820
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Figure 2 —Global e-commerce market volume Forecast: baseline scenario (in USD billion)

But at the same time, there is a tendency to decrease the growth rate from 19,6% in 2020 to 17,2% in
2022. This can be explained by the geographical change in the trend of increasing Internet penetration
from developed countries (with a relatively high level of saturation) to the countries with less developed
economies, where the Internet is not yet sufficiently developed. So, for 2018 the number of Internet users
in Western Sahara (a territory in North Africa) increased by 364 %, in the Republic of Djibouti (a state in
East Africa) - by 203 %, in Tanzania (East Africa) - 173 %, in the Republic ofNiger (West Africa) - 146%
in Afghanistan (Central Asia) - 142 % in the Republic of Cote D’lvoire (West Africa) - 69 % [9, p.145],
etc. However, the vast majority of them are low income countries in Africa. The total monetary volume of
transactions made by such countries using the Internet makes a small contribution to the volume of the
global e-commerce market.

The largest contribution to the pace of development of the global e-commerce market will be made
by the most technologically advanced regions, such as the countries of Europe, North America, as well as
Japan and China. In turn, the e-commerce market of each of these countries will develop in its own way
depending on local national, demographic and other factors [9, p.146].

The development of the global e-commerce market directly affects the growth of the world economy.
Analysis of the correlation between the global gross domestic product (GDP) and the volume of the world
e-commerce market shows a high value of the pair correlation coefficient - 0.9138 with a coefficient of
determination equal to 0.835 and a sample-adjusted coefficient of determination equal to 0.807 (table 3,
figure 3).
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Table 3 - Dynamics of Global GDP and Volume of the Global E-Commerce Market

Year 2012 2013 2014 2015 2016 2017 2018 2019

Retail trade volume in the global
e-commerce market, USD billion
World GDP at current prices [26],
in billions of dollars

1060 1250 1336 1548 1845 2304 2842 3535
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Figure 3 - Regression model of the dependence of global GDP and the volume of the world e-commerce market

The adjusted coefficient of determination, which shows the share of GDP variation, explained by the
impact of the growth of the global e-commerce market, in our case is 0,807, which means that the
variation of world GDP by 80,7% is due to the influence of the world e-commerce market, by 19,3% -
a variety of other factors [10]. The regression model of the impact of the development of the world
e-commerce market on global GDP is shown in figure 3. It is significant with a confidence probability
0f99.85%:

y =4,9934*x + 69 251,88

where y is global GDP and x is the volume ofthe global e-commerce market.

Consequently, an increase in the global e-commerce market for every billion US dollars leads to an
increase in global GDP of $ 4,99 billion. Substituting the initial data in the model of the dependence of
world GDP on retail trade volumes in the world e-Commerce market, we get the following forecast values
ofworld GDP for 2020-2022 (table 4):

Table 4 - Forecast values of world GDP based on the basic scenario
for the development of the world e-commerce market (in billions of dollars USA)

Year Lower bound of the forecast Average Upper bound ofthe forecast
2020 (n) 88 342,67 90 195,89 92 049,06
2021 (n) 91 685,53 94 046,08 96 406,64
2022 (n) 95 373,89 98 312,73 101 251,6

Thus, the volume of world GDP under the basic scenario for the development of the world
e-commerce market in 2020 will be 90,195. 89 + 1,853. 2 billion dollars, in 2021 - 94,046, 1 + 2,360,
6 billion dollars, in 2022 - 98,312. 73 + 2,938. 8 billion dollars.

Based on the available data, you can get the following values for the share of e-commerce in global
GDP (table 2 and 4): according to the basic development scenario, the contribution of e-commerce to the
world economy is projected to grow from 4 % in 2019 to 5,9 % in 2022.
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It should be noted, that many international organizations (APEC, BRICS, OECD) recognize the high
growth potential of the world economy due to the development of e-commerce. At the same time, the
governments of many countries (the United States, China, South Korea, the European Union, etc.) create
and implement special programs to stimulate e-commerce in their countries. For example, the Chinese
government supports its key electronic platforms (Alibaba, WeChat, etc.), optimizes customs procedures,
introduces tax incentives for retail exports, encourages the operation of electronic payment systems,
introduces innovations in various fields (production, trade, logistics), and optimizes existing legislation for
e-commerce (for example, updating the law on consumer protection) [10, p.398].

Conclusion. Adaptive models are used to forecast the development of the global e-commerce market.
Three scenarios for the development of the global e-commerce market up to 2022 are identified and
described, with the definition of a forecast polynomial for the basic (most likely) development scenario.
According to this scenario, the market is expected to continue its active growth at the level of 18.4 + 3.5%
per year until 2022. At the same time, there is a tendency to decrease the growth rate from 19.61% in
2020 up to 17.21 % in 2022, due to the geographical shift in the growth trend of Internet penetration from
developed countries to low-income African countries. As a result of the correlation and regression
analysis, it is proved that the development of e-commerce has a significant impact on the growth of the
world economy. Based on the built model of the relationship between global GDP and the volume of the
world e-commerce market, the forecast of global GDP is constructed, which shows that the average annual
growth of global GDP in 2020-2022 will be 4.0 £+ 1.0% (table 4), and the e-commerce market share in
global GDP will increase by 47.5% in 2022 compared to 2019.

W. M. F'epaweHkol, A. A. Kynbgsaesal 0. M. Aycb2, C. Abipka3 H. /1. CelitaxmeToBad
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SNEMA1K 3AEKTPOHAbLW KOMMEPUWA HAPBITbIHbIL, AAMY BOJIXXKAMDbI

AHHOTaLMA. «INeKTPOHAbIK KOMMEPLMS» YIbIMbIHA TEOPUANbIK Tangay XYprisingi. dinep-BeHH guarpavmma-
CbIHbIL, KEMEMNMEH «3/1eKTPOHAbIK KOMMEPLMA» YrbIMbIHBIH anyaH TYpP/WTrW Tanjay Henswpie «31eKTPOHAbIK
KOMMEpPLUUA» YrbiMbl (arbii. e-commerce) AereHimis - BUPTYyanfbl 3N1eKTPOHALIK OpTaga TOMbIK Hemece Wluapa
XY3ere acbipblnatblH KOMMEPLUANbIK KbiI3MeT TYPi, OHAA aknapaTTblK XX3He TpaH3aKUMAMbIK e3apa KaTblHacTarbl
KOMMEPLMABLIK KbI3METTLY, A3CTYPAi TYpPepimMeH canbiCTbipraHia Xorapbl 3KOHOMUKabIK TLIWM L KN KaMTamachl3
eTy MakcaTblHAa aKnapaTTblK-KOMMYHWUKaLWANbIK TEXHOMOrMANapabl KonjaHy HerisiHge >KY3ere acbipbliafbi».
ANemMAX 3NEKTPOHAbIK Kommepumsa (2012-2019 xbingap) Hapbirbl Kenemuil, yakbiTlia KaTapblHa GipiHLWIi X3He
eKiHWi TapTinTeri BpayHHbIH Geiimaeny mogeni, XonbTTbl CbI3bIKTbIK 3KCMOHEHUMANAbl Terictey Mofgeni XasHe
bokc-[)kKeHKMHC Mogeni HerisiHge 2020-2022 Xblngapra apHanraH 31eKTPOHAbIK KOMMEPUWAHBIH ecy 60/mKaMbl
Kypblngbl. Bomkamablk MoaenbaepaiH AypbICTbIrbl MeH 6apabapnbirbl 6aranaHgbl. 2020-2022 xbingapra apHanraH
3NeMIX 3NeKTPOHAbIK KOMMEPLMS HapbIrblH AaMbITyAbIL 6a3anblK, ONTUMUCTIK XX3HEe NecCUMUCTIK CLeHapuiinepi
6eniHin cunatTanraH. basanbiK CLeHapuin 3NeKTPOHAbIK KOMMEPLUAHBIH 3eMALL HaPbITbIH AaMbITY/bIL, arbIMAarbi
YpaicTepiH xanracTblpyra Herisgenesi >kxaHe okuranapibl aMmbITyblL, €H bIKTUMAa HycKacbl 60nbIn caHanagbl. Ocbl
CueHapuiire caiikec 2022 Xbifira felH 3NeKTPOHAbIK KOMMEPLMSHBIH 3MEeMAL HapbirbiHAA GefeK caysa Kenemi
opTalla ecenmneH XbliblHa 18,4% ecegi gen “nnyge. 2022 Xblfibl 31EMAIK 31€KTPOHABIK KOMMEPLUSA HapbIrbIHbIL,
Kenemi anrawl peT 5 TpMAAMOH fonnapfaH acafbl, 6yn 2019 xbingbll yKcac KepceTwiuTeH 64,6%-ra acbin TYcei,
an 2012 XblIMeH canbiCTblpraHaa ecim 5,5 eceHi Kypaligbl. COHbIMEH KaTap ecy XXbingamabirbl 2020 XbIArbl
19,6%-paH 2022 Xbinbl 17,2%-ra feiiiH TemeHaereH. MyHbl AaMbiraH efgepAeH 3KOHOMMWKAcbl TEMEH, SITHM
ranamTop fa 3i XeTKiNiKTi faMbiMaraH engepmeH canbiCTbipManbl TYPAe anraHfa >Korapbl KaHbIKTbIAbIFbl 6ap
WHTEPHETTLY, eHy [AMHAMWKACbIHbIH reorpauanbiK esrepici apkbinbl TYciHAipyre 6onagbl. Byn petTe onapfbiH
6acbiM Kenwliniri - XanblK TabbICbIHbIH TEMEH AeHreidi HerisiHAe cunatTanatbiH Adpuka engepi. MyHgain engep
VIHTepHeT Xenow naiganaHa OTbIpbIN XacalTblH M3MLUENepAL, >XMbIHTbIK aKwanain Kenemi 37eKTPOHAbIK
KOMMEPLMSAHbIH 3MEMALL HaPbITbIHbIL, KefneMiHe eneyci3 Yrnec 6epefi. ONeKTPOHAbIK KOMMEPUMWSAHbIH 3neMAiK
HapbIrbIHbIL, JaMy KapKblHbIHA TEXHONOTMUANLIK TYProlfaH gambirad Eypona, ContYCTik AMepuka engepi, CoHaai-ak
YKanoHus MeH KbiTali cuskTbl ewpnep ipi kenemge Ynec kocafbl. 03 KeseriHfe, oCbl enfepAiH 3pKaiCbICbIHbIH
3MEKTPOHAbIK KOMMEPLIMS HapbIrbl XXePTLW KN YATTbIK, feMorpatuaibik XaHe esre Ae akropnapra 6ainnaHbICTbl €3
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XONbIMEH [amuTbiH 60naabl. XXYprisiireH KoppensuusanbliK-perpeccuanblk Tangay HITUKECIHAE 3NeKTPOHAbIK
KOMMEpPLMAHbL, AaMybl 31eMAiK 3KOHOMUKaHbIH ecyiHe eneyni acep eTeTiHi AanengeHAi. SNeKTPOHAbl cayfaHbLly
3neMAiK 3KOHOMUKaHbIH ecyiHe 3cep eTeTL aHaNWTUKaNbIK Tayenginiri anempiik 3f1eKTpoHAbIK cayfa HapbIrbiHbIH
1 mapa. gonnapra aptybl anemgik XI0-HiH 4,99 mnpg. >xorapbinatagel. XXahaHgblk XX10 MeH 31eKTPOHAbIK
KOMMEPLMSAHbIH 3/1eMAiIK HapbITbIHbIH KeNeMi apacbiHAarbl Tayenaw Kk mogeni Herisinge 2020-2022 xblagapbl Xbif
caiibiH 4,0 £ 1,0%-ra >abaHablk XX10 ecimi 60mkambl canbiHAbl. 2019 XblAMEH canbicTbipraHia 2022 Xblfbl
XabaHablk XK 10-geri 31eKTpoHAbIK KOMMepLMS HapbIrbiHbIH YNeciH apTThipy 47,5% fen 6omkaHyda.

TyLWH ce3ep: aNEKTPOHAbIK KOMMepLMa, 60/mkaM, 6elumaeny moaensaepi, perpeccusanbik Tangay, xabaHablK
Xannol iWKi eHiM, eHipnep, 6omkamabl MOAENbAEP, 3MEMAXK HAPbIK KeNeMi, XablK TabbICbl, 6efwek cayaa Kenemi.

M. M. lepaweHkol A. A. Kynbasesal tO. IN. Aycb2, C. Abipka3 H. /1. CeiiTaxmeToBad

10MCKUiA rocyaapcTBeHHbI negaroruyeckuii yHusepcuteT, OMck, Poccus;
20MCKWi1 rocyfapCcTBeHHbIN YHUBepcuTeT uMm. .M. [loctoesckoro, Omck, Pocecus;
YHusepcuteT Bapmua n Masypy, Bapluasa, MonbLua;
HauwnoHanbHaa akagemusa Hayk Pecny6nnka KasaxctaH, Anvatbl, KaszaxctaH

MPOrHO3 PA3BUTUA MUPOBOIO PbIHKA 3/IEKTPOHHOWN KOMMEPLUN

AHHOTauma. MNpoBeagH TEOPETUMYECKUIA aHanM3 MOHATUA «31eKTPOHHas KoMMmepuusi». Ha ocHoBe aHanusa
MHOroo6pasusi MOHATWS «3MEKTPOHHas KOMMepLMsi» C MOMOLLbI Auarpamm Jiinepa-BeHHa cthopmynupoBaHo
NOHATUNE «3/IEKTPOHHAsA KOMMepLusa» (0T aHr/1. e-Commerce): «3/IeKTPOHHasA KOMMepLMs —3T0 BUJ KOMMEpPYECKOoi
LesTeNbHOCTW, OCYLLECTBASEMbIA MOMHOCTbIO WAM YaCTUYHO B BUPTYasbHON 3M1EKTPOHHON cpefe, MpU KOTOPON
MHOPMALMOHHBIE U TPaH3aKLMOHHbIE B3aUMOECTBMSA OCYLLECTBASIOTCA HA OCHOBE MPUMEHEHUS UH(OPMAaLMOH-
HO-KOMMYHMWKaLMOHHbIX TEXHONOTUIA C Lenbto obecnedyeHns 60/ee BbICOKON 3KOHOMUYECKON 3((heKTUBHOCTU MO
CPaBHEHWIO C TPAAWLMOHHLIMU BUAAMU KOMMEPYECKON feAaTeNbHOCTU». Ha OCHOBe BPEMEHHOro psifa 06b-eMoB
MVPOBOTr0 PbIHKA 3M1EKTPOHHOM KoMMepummn (2012-2019 rofbl) NOCTPOEH MPOrHO3 pocTa 3/M1eKTPOHHOW KOMMEpPLMM
Ha 2020-2022 rofbl Ha OCHOBE afanTMBHbIX MoAenieil bpayHa nNepBoro v BTOPOro NOPSAKOB, MOAENN NIMHEAHOTO
3KCMOHEHLMANbLHOIO crnaxueaHusa XonbTta u mogenun bokca-xeHkuHca. OuUeHeHbl JOCTOBEPHOCTb M afeKBaTHOCTb
MPOrHO3HbIX Mofeneit. BblgeneHbl M onucaHbl 6a30Bblil, OMNTUMUCTUYECKWUIA U MECCUMUCTUYECKWI CLEeHapum
pasBUTMS MUPOBOTO PbIHKA 3/1EKTPOHHOW KOMMepUMn Ha 2020-2022 roapbl. Ba3oBblii CLieHapWii OCHOBLIBAETCA Ha
NPOLO/MKEHNN TeKYLLMX TEHAEHLMIA pa3BUTUS MUPOBOrO pPbIHKa 3/1EKTPOHHON KOMMEPLUMMW U SiBASeTCs Hambosee
BEPOSITHbIM BapuaHTOM pa3BUTUS COGLITMIA. COrnacHo faHHOMY cueHapuio Ao 2022 roja OXWAAeTcs aKTUBHbIN
NpUpocT 06bEMOB PO3HWYHOI TOPTrOB/IM HA MUPOBOM PbIHKE 3/IEKTPOHHOI KOMMepLUKW, B cpeaHeM, Ha 18,4 % B rog.
B 2022 rogy 06bemM MUPOBOro pbiHKA 3M1EKTPOHHON KOMMeEpL MK BNepBble NPeBbICUT 5 TPUAMOHOB A0NAPOB, YTO
npeB30iigeT aHanorMyHbIin nokasatens 2019 roga Ha 64,6 %, a pocT no cpaBHeHWto ¢ 2012 rogom cocTasuT 5,5 pasa.
B TO Xe Bpems HabnofaeTcs TeHAEHLMSA CHMKEHMS CKOpocTu npupocTa ¢ 19,6 % B 2020 rogy go 17,2 % B
2022 rogy. 3TO MOXHO 06BACHWUTL reorpauyeckoil CMeHOW TeHAEHUMU pocTa MPOHWKHOBEHUS WHTepHeTa U3
pasBUTLIX CTPaH C OTHOCWUTENbHO BbICOKMM YPOBHEM HAChILLEHWSA B CTPaHbl C MEHee pa3BUTON 3KOHOMUKOW, rae
VIHTepHET ellle HeAOCTaTOYHO pa3suT. Mpw aToM nogasnaioLee 60/bLUNMHCTBO U3 HUX —CTpaHbl AQPUKKM, XapakTe-
py3yloLLecs HU3KUM YPOBHEM f0X0f4a HaceneHus. COBOKYMHbIV AeHeXHbI 06beM CAeNoK, CoBepLIaeMbIX TaK1MM
CTpaHamMu ¢ UCNO0Mb30BaHWEM ceTu VIHTepHeT, faeT He3HauYMTeNbHbIA BKNag B 06beM MUPOBOrO PbIHKA 3/1EKTPOHHO
KOMMepuun. Hanbonblwmnii BKnag B TEMMbl Pa3sBUTUA MUPOBOr0O PbIHKA 3N1eKTPOHHOW KOMMepuun 6yayT BHOCWTb
camMble pa3BUTble B TEXHO/IOTMYECKOM acreKTe PernoHbl, KakoBbIMU ABASAKOTCS CTpaHbl EBponbl, CeBepHO Amepu-
Ky, a Takke AnoHus n Kutaidi. B cBOK ouepefb, PbIHOK 31EKTPOHHOW KOMMEPLMN KaXKAOW M3 3TUX CTpaH bygeT
pa3BuBaTbCsH CBOMM MyTeM B 3aBUCMMOCTU OT MECTHbIX HAUMOHaNbHbIX, AeMOTrpafuyecknux 1 UHbIX PakTopoB

B pe3ynbTaTe NpoBefeHHOr0 KOPPensiLnoHHO-PerpecCMoOHHON0 aHan3a 4oKas3aHo, YTO pa3BUTUE 3/IEKTPOHHOM
KOMMEpPLMMN OKa3blBaeT 3HaYMMOe BAUSAHWE Ha POCT MWPOBO 3KOHOMMUKMW. OCTpOeHHAas aHalMTMYecKas 3aBUCU-
MOCTb BAUAHWUSA 3M1EKTPOHHON KOMMEPLMM HA POCT MUPOBOI 3KOHOMWMKMW MOKa3blBaeT, YTO YBeNuveHne o6b-eMOB
MMPOBOr0 PbIHKA 3MEKTPOHHON KOMMepLun Ha 1 MApA. fonn. yBenuunBaeT rnobanbHelii BBI Ha 4,99 mapa. gonn.
Ha ocHOBe MNOCTPOEHHOM MOAENM 3aBMCUMOCTM MeXAy rnobanbHeiM BBM M 06bEMOM MWPOBOrO pPbiHKA
3/M1EKTPOHHON KOMMepLUM NOCTPOeH MPOrHo3 npupocta rnobansHoro BBIM B 2020-2022 rr. Ha 4,0 £ 1,0% exe-
roAHO. YBenuueHwe A0NWN PblHKA 3MEKTPOHHOW KoMMepuuu B rnobansHom BBI1 B 2022 rogy Mo CpaBHEHWUIO C
2019 rogom nporHo3upyetcs Ha 47,5%.

KntoueBble Cf0Ba: 3MEKTPOHHAS KOMMEpPLMS, MNPOTrHO3, afanTWBHbIE MOAENM, PErpecCUOHHBIA aHanus,
rnobanbHblii BaNOBON BHYTPEHHWI MNPOAYKT, PErvoHbl, MPOrHO3HbIE MOAENW, 06BEM MUPOBOr0 pbiHKa, A0X0[
HaceneHus, 06beMbl PO3HUYHO TOPrOBIM.
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