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PROBLEMS OF STRATEGIC PLANNING
OF OIL AND GAS INDUSTRY IN A TURBULENT ENVIRONMENT

Abstract. In market conditions the external environment, economy, technology, politics, culture and society in
general that affect the organization's activities are constantly changing. Therefore, strategic analysis and planning is a
tool for forming an attitude to the future of the organization taking into account these changes, as a tool for reacting
and adapting to such changes.

To ensure the adaptability of strategic planning, effective contingency measures must be provided for in all
types of planning. At the same time, at each stage of strategic planning, its adaptive potential must be realized.

In a competitive economy, most domestic enterprises are required to make qualitatively new decisions for long-
term effective development. Planning should facilitate the adaptation of the enterprise to market requirements in
accordance with the goals and objectives of the enterprise, its internal capabilities and environmental conditions. In
this regard, planning is becoming more and more strategic. However, traditional long-term planning does not lose its
relevance, since strategic planning is based on traditional long-term planning.

In developed market economies, tools for developing long-term development scenarios for companies have
been the subject of research for decades. The experience of foreign forecasting is widely used by Kazakhstani
companies today. However, as practice shows, direct use and copying of foreign experience in the development of
strategies often lead to errors and distortions. In practice, Kazakh companies need to apply appropriate tools and
mechanisms for strategic planning, coordinated and adapted to the specific risks.

The goals and main provisions of strategic planning of oil companies are discussed in the article. The role of the
oil industry in the main macroeconomic indicators of the country's development is shown.

Key words: strategic planning, entrepreneurial activity, crisis, strategic planning process.

Introduction. At present time one of the main tasks for Kazakhstan is to increase the competitiveness
of the country's economy, its regions, and enterprises. Modern trends in the development of the country's
economy are characterized by a variety of forms of entreprencurship with different organizational and
legal status and type of ownership. For a civilized business focused on innovation, the study of
entrepreneurship as an object of management becomes relevant.

Main part. Today, Kazakhstan's business structures are mostly represented by individual
entreprencurs, but small and medium-sized businesses are also distinguished. In 2018, according to the
Statistics Committee of the MNE of Kazakhstan, medium and small businesses in Kazakhstan provided
27.1% of all jobs in the country and produced 25.4% of the gross domestic product. While in developed
economies (the United States, the European Union, and China), medium and small businesses provide
almost 80% of all jobs and produce 40 to 70% of the gross domestic product. Both small and large
entreprencurship solve their tasks set to achieve the goal, and face problems that are often similar [1].

The main problems of business structures in the Republic of Kazakhstan are low development level,
unpredictability, "close horizons" of business planning. The demand for strategic planning of business is
currently dictated by the need to take into account their actions in the market and be ready for possible
changes, as well as the ability of business structures to justify their requests for funding and prove that
they are able to successfully implement the proposed projects and get a significant financial return in the
long term [2].
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Despite the fact that significant experience in strategic business planning has been accumulated by
this time, this problem remains actual and insufficiently studied.

There are still divergent interpretations of the concept of "strategic planning” in relation to business
activities, there is a lack of development of comprehensive theoretical and methodological tools and
practical mechanisms for strategic planning of business activities. In addition, there are different opinions
in the literature concerning the use of certain tools for strategic planning of business activities in the field
of industrial production, as well as the development of prospects for the business structures creation [3].

In modern conditions, when the requirements for the competitiveness of economic entities are
increasing, strategic planning is designed to ensure the main parameters of the effectiveness of the
business structures development, such as a stable market position, timely adaptation of production and
management systems to dynamic changes in the external environment [4].

With the increasing dynamism of the economic environment, the planning process, which
corresponds to the competitive type of response of the business structure, becomes insufficiently effective.
In this case, the actions of business structures cannot be considered as a simple response to changes. So
the role of strategic planning increases. The main purpose of strategic planning is to justify the choice and
implementation of strategic priorities for the development of business structures based on modern
scientific approaches and technologies [3].

The adaptability of economic entities to the changing market environment in modern sociodynamics
is one of the important conditions for their successful functioning. A combination of actions that allow
business to adapt to changes in market conditions ensures the competitiveness of the business, regardless
of its size. Large, medium, small and micro enterprises are looking for their own ways to survive in the
new conditions of existence. These can be evolutionary, gradual changes that follow the movements of the
external environment. As practice shows, this path of trial and error in modern socio-¢conomic dynamics
is doomed to failure.

A more effective way, as demonstrated by the last 50 years, is strategic development, which is a set of
actions that ensure business competitiveness, puts forward-looking planning in the framework of specific
tools — a set of methods, procedures, tools that allow businesses to determine their position here and now
and view it in the dynamic future [2].

In modern market conditions, the achievement of this goal determines the need to use a strategic
approach in business, which explains the close relationship between the goal and the strategy for the
development of business activities of the enterprise.

In practice, many Kazakh enterprises are characterized by the uncertainty of the strategic-target
complex for the development of business activities. The usual goals are to get a "good" profit and develop
business activities of the enterprise, strategies, established traditions or convenient for a specific situation.
Such strategies lose their guiding and stabilizing effect, allow any creativity of personnel, justify any
costs, and contribute to the dispersion of forces and funds|[6].

Sometimes the purpose of business development is clearly defined by the management, but it is
mainly used only for "internal" use.

Some aspects of the strategy for achieving a certain goal are brought to the middle management level
on a case-by-case basis. This policy is based on confidentiality considerations, and often because the
Manager does not give authority or assess the ability to" automatically" coordinate the activities of all
employees who provide the adopted strategy. As a result, the staff has their own (and different) ideas
about the goals and business development strategies of the enterprise, which are guided in their
actions [7].

The lack of an adequate strategy for the development of business activities, even if there is a clearly
formulated goal, provokes the acquisition of tactical advantages in the market at the expense of strategic
ones. Maximum profit "today" is not always useful to the company. For example, it is sometimes
advantageous to restrict sales to large wholesalers who may become competitors, or to provide" extra"
benefits to buyers in order to increase the barrier to competitors entering the market. Long-term benefits
fall out of the line staff's field of view if the method for achieving them is not set programmatically.

As a rule, entrepreneurs start a business in the area where they are most competent. This is more
typical for small and medium-sized businesses. At the same time, such managers often lack professional
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managerial competencies, in particular, skills of strategic planning and forecasting. They are not able to
critically assess the viability of their own business ideas and probabilistic models of market development,
seeing only the positive sides of their beginnings.

A business plan drawn up by a future entreprencur may contain a biased assessment of possible
environmental disturbances, risks, and opportunities. Extrapolation of past trends to the future leads to
one-direction and non-viability of the strategy, reducing the chances of the business structure to obtain and
maintain a competitive advantage in the long term. If you do not have the skills of independent business
planning, in order to develop a strategy and draw up a business plan, business leaders attract external
consultants, whose work often results in standard strategies that are disconnected from real business
practices and market conditions and therefore difficult to implement [8].

Entrepreneurs ' lack of skills and experience in managing change hinders the implementation of the
strategy. It remains on paper — not implemented or revised. Even with a formalized strategy, top managers
of an established business structure are focused on solving operational management tasks and making a
profit in the short term.

In order to get a quick return on investment, they tend to participate in new risky and seemingly
promising projects, while not wanting to invest in the development of the internal environment and
forecasting possible scenarios for changes in the external environment. Operational problems dominate
over strategic ones, which lead to the overload of top managers and force them to use a reactive type of
management, which causes the loss of achieved positions in the market or business stagnation.

As for the development prospects of Kazakhstan, since the country's independence, it has been linked
to long-term plans for the production of hydrocarbons, the income from which should become the basis
for creating a diversified domestic economy. Refining industry identified among the leading sectors of the
oil and gas complex. The realization of a long-term strategy of socio-economic development formulated
by the first President of Kazakhstan in strategy "Kazakhstan — 2050" depends on the effective
development of this industry.

There are 202 oil and gas ficlds located in the territory of the Republic of Kazakhstan. Projected
recoverable oil resources are estimated at 7.8 billion tons, and natural gas is estimated at 7.1 trillion m’.
About 70% of these resources are concentrated in the Western regions of Kazakhstan. The majority of it is
associated with subsalt fields which are at depths of about five thousand meters or more [9].

Oil production is carried out at 55 fields. The largest fields are Tengiz (oil), Uzen (oil and gas),
Karachaganak (oil and gas condensate), Zhanazhol (oil and gas condensate), and Kalamkas (oil and gas).
Oil companies cannot function without long-term planning.

At the moment in the domestic oil industry with a number of large foreign companies, representing
more than 45 countries, including USA, UK, France, Italy, Switzerland, Germany, Russia, Japan, China,
Indonesia and others. The largest investment activity is shown by such large companies as "North Kaspian
operating company" (18%), JV "Tengizchevroil" (15%), JSC "Mangistaumunaigas" (12%), JSC "SNPS-
Aktobemunaigas" (11%), JSC "Ozenmunaigas" (8%), JSC "Embamunaigas" (4%), JSC "Petro-
kazakhstankumkolresorsiz" (3%), JSC Turgay — petroleum (3%), JSC Karazhanbasmunai (2.5%), and FC
Buzachi operating Ltd (2 %) [1].

According to the data announced by departmental sources in recent years, Kazakhstan adheres to a
pragmatic scenario aimed at a consistent increase in oil production to 95-100 million tons in 2020, to
110-115 million tons by 2030, and stabilization in 2040-2050 at the level of 110 million tons [10].

The main problems in the field of production and processing of oil and gas raw materials today
include the shortage of Kazakhstan's specialized personnel, a small number of processing enterprises for
hydrocarbon raw materials and a relatively small coefficient of recoverability of hydrocarbons.

One of the central issues that haven’t been resolved to date is the shortage of qualified specialists in
the oil and gas sector. This problem is directly related to the problems of the education system of the
Republic of Kazakhstan. The personnel deficit of oil workers from Kazakhstan was felt almost at all times.
Now, as before, this problem is solved by inviting specialists from abroad to senior positions.

When solving the tasks of dynamic development of oil and gas enterprises and the state as a whole, it
is necessary not only to act decisively, but also to carefully consider future steps. In short, the oil and gas
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sector is the driving force of the socio-economic reforms being implemented in the Republic, and it is the
conductor of modern innovative and managerial decisions.

The time-line of the project from exploration to commissioning of the field is 10-12 years. In the
developed regions, with other favorable conditions, it is five years. On average, it takes another 5-7 years
from the first oil to reach the project production level. Before a normal return on capital, which makes
sense to invest money is 15 years. In other words, the average payback horizon for a field development
project from scratch is 20-25 years. If, in addition, the project involves the use of new technologies, then it
may only take a decade for this technology to mature. A good example is the development of shale oil
fields in the United States. Industry pioneers started drilling their first wells in the 1990s, and their efforts
paid off in the 2010s [11].

The development of a strategic plan, the final version of which must be based on extensive research
and evidence, is a major challenge. To function effectively in a highly competitive environment, oil
companies must constantly collect and analyze a huge amount of information about the industry, market,
competitors, and other factors.

Strategic plans must be designed not only to remain coherent over long periods of time, but also to be
flexible enough to be modified and reoriented if it is necessary. The overall strategic plan should be
considered as a program that carries out the activities of an oil company for a predetermined period of
time. At the same time, it is necessary to realize that the conflict and constantly changing business and
social environment makes constant adjustments to the strategic plan inevitable.

Strategic planning is the only way to formally predict future challenges and opportunities, and
therefore provides the basis for making appropriate management decisions. In addition, formal planning
helps reduce risks when making management decisions, including by considering erroneous or inaccurate
information about the Corporation's capabilitics or the external situation. Planning, because it serves to
formulate goals, helps participants in all business processes to create a unity of common purpose within
the oil company [89].

A widespread methodological error that occurs in the strategic management of an oil company
development is that certain aspects of development are considered and particular tasks are solved
separately (the development of the production technological base, the formation of an investment
program, the intensification of production), which leads to inconsistency, and often to the low level of
realization of management decisions. Taking this into account, in order to improve the efficiency and
coordination of management decisions, the development of an oil company should be considered as a
single cross-functional business process. This process covers the analysis of the market environment of the
system, the formation, coordination and optimization of options for "technological" development and
financial and economic schemes for their implementation. This takes into account the results of operating
and financial activities of the company, which operates on the basis of a unified methodology and modern
information management technologies.

As a rule, the strategy of oil companies is aimed at expanding the scope of operations, increasing
sales and profits. However, in real conditions, following such a strategy may be limited by numerous
factors, the main of which are: market saturation, competition with manufacturers of similar petroleum
products, the possibility of falling under the antitrust law when trying to displace competitors from the
market, causing damage to the environment, etc.

To reduce the effect of such limiting factors, the following strategic approaches are used [12]:

— penetration of new geographical markets;

— development and supply of new types and grades of petroleum products to the existing or new
market;

— acquisition of advanced production technology from another company or merging with a
manufacturer in order to expand the range of products (this way is faster than developing new products in-
house, but requires significant financial resources).

There are strategic principles that will allow the company to maintain its business by meeting the
requirements of tomorrow, regardless of market volatility in the short term:

— Continuous management of the asset portfolio as a whole at significantly lower break-even prices,
regardless of actual oil prices;
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— Adbhering to strict financial discipline;

— Shift the focus on maintenance of assets when investing and carrying out activities;

— It is necessary to replace the owner-operator model with an approach where only the owner is
important and profitability is the priority;

— Implementation of the digitalization policy;

— Professional development of specialists to prepare them for work in the era of new technologies.

Strategic planning usually includes 4 areas of management activity:

1) Resource allocation program;

2) Ways to adapt to the external environment;

3) The direction of internal coordination;

4) Organizational strategic foresight.

The resource allocation program includes the allocation of usually limited organizational resources,
such as investment funds, scarce management personnel, and technological expertise.

Adaptation to the external environment covers all actions of a strategic nature that improve the
relationship of the Corporation with its external environment. Oil companies need to adapt to external
conditions, both favorable and unfavorable, develop appropriate optimal options for action and ensure
effective adaptation of the strategy to the surrounding conditions, primarily through the development of
better production systems, through interaction with authorities, creating a favorable image, etc.

Internal coordination includes the coordination of strategic activities to show the strengths and
weaknesses of the Corporation in order to achieve effective integration of internal actions of its business
processes.

Ensuring effective internal operations is an integral part of the Corporation's management activities.

The search for organizational strategies is the main goal of organizational strategic foresight. In
addition to other organizational tasks, it also solves the problems of systematic development of managers '
thinking by creating a training organization in which they can leamn from previously made strategic
decisions. The ability to learn from experience allows an oil company to correctly adjust its strategic
direction and improve the level of management in the field of strategic management.

The following main stages of solving strategic planning tasks can be distinguished [12 p. 10]:

— Defining strategic development goals and criteria for achieving them;

— Diagnostics of problems and opportunities for the organization, including their identification,
determining of causes and consequences for the organization;

— Development of various options for solving problems and / or using existing opportunities;

— Analysis of the likely consequences of implementing each of the planned options;

— Choosing the most appropriate option;

— Planning - moving from describing what should be done to describing how it should be done
(creating budgets, scheduling schedules, distributing tasks among performers, etc.);

— Measuring and predicting results and comparing them with the intended goals;

— Assessment of trends and major changes occurring both within organizations and in the external
economic environment;

— Informing the performers about elements of the strategic plan and creating a motivational
environment for its implementation.

The implementation of these stages of the strategic planning process should ensure the formation of
long-term strategic development programs for vertically integrated companies and monitoring their
implementation. If the strategic planning function is successfully implemented in an oil company, then the
formation of long-term programs will be based on a unified methodology, formalized models and
methods, information technologies and software and algorithmic tools for decision support.

Conclusions. In March 2020, the corona virus epidemic triggered a sharp decline in demand for oil
from China, one of the world's largest consumers of hydrocarbons. Over the past two years oil industry
has provided more than 1 trillion USD revenue to the budget. If the price of oil falls to $ 25, the export
customs duty will reach zero and revenues from oil companies will be zero. If current prices for "black
gold" are maintained, the budget deficit of Kazakhstan may amount to 1.2% of GDP, and Treasury
revenues from oil and gas exports will be reduced by 3 times. The main task that we face is to save job
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places. Given the low oil prices, there are still risks of losing job places in the oil and gas industry. Today,
more than 2000 companies are represented in the country's oilfield services, which employ about
200 thousand employees. The situation on the world oil market is not expected to improve in the coming
years [1 p. 12.].

If considered objectively, the cuts may not affect oil and gas companies and their direct contractors,
but primarily oilfield service companies in Kazakhstan. In particular, this will be due to the completion of
work on projects and budget cuts in oil and gas companies. For example, this summer, about 5,000 people
will be released from the TCO's future expansion project.

A number of important measures need to be taken to maximize the preservation of jobs and reduce
social tension in the regions:

- prevent revision of the cost of existing and new contracts for oilfield services;

- provide for indexation of existing contractor’s contracts taking into account the growth of inflation
and adjustment of the national currency exchange rate;

- analyze the financial condition of major oil companies;

- accelerate the implementation of new investment projects, in particular, the Karachaganak
expansion project, where the investment volume is about $4 billion, and the construction of gas and
chemical projects;

- support Kazakhstan oilfield service companies in exporting their services.

These and other measures can help to reduce the negative impact on the Republic's economy from a
sharp drop in hydrocarbon prices and an outbreak of Corona virus.

Thus, the proposed measures for the introduction of modern methods of work at the enterprise level
and the creation of a comprehensive strategic planning system are becoming more and more relevant for
Kazakhstan's oil companies operating in highly competitive conditions. Despite the fact that strategic
planning as a separate element does not guarantee success, it simultancously creates conditions for the
emergence of some important and favorable factors for the development of the company.

A. B. Amepxanora', B. P. Memkon®
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TYPBYJIEHTTIK OPTA KAFJIAMBIHJIA MYHAM KOHE I'A3 IIAPYAIIIBLIBIFBIH
CTPATEI'HAJIBIK KOCITAPJIAY MOCEJIEJEPI

AnnoTamust. Hapblk KargalbiHAa YHBIM KBI3METiHE OCEP CTETiH CBIPTKBI OPTa, 3KOHOMHKA, TCXHOIOTHS,
CascaT, MOJCHHET CAJajaphl MKOHE JKAJIIBI KOFAM YHEMI e3repil oThIpaabl. COHOBIKTAH CTPATCTHAIBIK TAIAY KOHE
JKOCTIAPIIAY OCHIHIAN e3repicTepre peakums OLnaipy skoHe OcHIMIeay Kypaibl pEeTiHIC aTalFaH e3TepicTep HETI3iHAC
YIHBIMHBIH 00JAIIAFBIHA KO3KAPAC KATBINTACTHIPY KYPAIbl OOJIBII CAHAIAIBL.

Crparerwsuiblk >KOCHapiayablH OcHIMIETy CHIATBIH KAMTAMACBI3 €Ty YIIH JKOCTIAPABIH OapiblK TYpiHIC
KYTICTCH JKAFIAM TYBIHOAFAH KC3AC THIMII MIAapajapAbl KapacTHIPYbl KakeT. COHBIMCH KaTap, CTPATCTHSUIBIK
JKOCTIAPIIAY KS3CHACPIHAC OHBIH OCHIMICTy 97ICyCTi iICKS aCHIPBLTYHI KEPCK.

Bacekere KabineTTi 3KOHOMHKA >KAFJAWBIHIA OTAHABIK KICIMOPHIHAAPABIH KOIIIITIIIHEH Y3aKMep3iMal THIMII
JaMy YIIiH camasl yKaHa menriM Ka0puinay Tanam eTieni. JKocmapnay KaCiOPBIHHBIH MAaKCaThl MCH MiHACTTEPIHE,
OHBIH, 1IIKI MYMKIHAIKTEpl MCH KOPIIAFaH OPTa YKaFAaHbIHA COMKEC HAPBIKTHIK TajamTapra OeHIMIeIyre MyMKIHIIK
Ocpyi kepek. OchIFaH OaHIAHBICTHI JKOCTIApIay OapFaH CAifbIH CTPATCTHAIBIK CHOATKA We Oonmyaa. COHBIMCH Kartap,
JOCTYPI  Y3aKMEP3iMai KOCHApAy ©3CKTLNTH >KOFANTHANIBI, OWTKCHI CTPATCTHAIBIK JKOCHAPIAY JOCTYPII
Y3aKMep3iMIi KOCIapIayAbl HETi3Te a1a OTHIPBII KYPACTHIPBLIAIBL.

Haprplk >KOHOMHKACHI JAMBIFAH CIACPAC KOMIIAHWANAP YIIH Y3aKMCP3iMali JaMy CICHAPHIICPIH Kacay
KYpaiamapbl OHIAFaH XeLIgap OOl 3eprrey HbICaHbl Oombm kemai. Llleremmik Oomkay ToxkipuOecin OyriHae
KA3aKCTAaHABIK KOMIIAHWAIAP KCHIHCH KOJAAaHyJa. Alaiaa, TOXipHOe KOPCETKEHIACH, CTPaTermsiapibl d3ipicy
KC3iH/IC METeAIK TOKIPHOCHI TiKeICH MaiganaHy »KoHE KeIIipy KeOiHece KATeIiKTep MCH OypMajayFa OKeIeai.

ToxkipuOeae Ka3aKCTAHIBIK KOMIAHIAIAP TOYCKEN CPCKINCIITIH CCKEPE OTHIPHIN, KCICIITCH koHE OCHIMACITCH
THICTI CTPATETHSIIBIK >KOCHIAPIIAY Kypaaaapbl MCH TETIKTECPiH KOJIIAHY KaKeT.
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Maxkanaga MyHa# CaTachIHIAFRl KOMIAHWANAPABIH CTPATCTHAIBIK KOCHAPIAY MAKCATTAphl MCH HCTI3Ti epe-
JKCICPl KapacThIphUTFaH. MyHal ©HCPKOCIOIHIH €1 TaMYBIHBIH HCTi3rl MAKPOIKOHOMHKANBIK KOPCCTKIINTCPiHACTI
PO KOPCETITCH.

TyiiiH co31ep: CTPATCTHAIBIK JKOCTIAPIIAY, KOCIMKCPIIIK KBI3MET, TAFIAPBIC, CTPATCTHSIIBIK JKOCapiay YACPIci.
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MPOBJIEMbI CTPATETHYECKOI'O INIAHUPOBAHHSA HE®TET'A30BBIX XO34AMCTB
B YCJIOBHUAX TYPBYJEHTHOM CPEJbI

AnHoTamusi. B yCNOBWSX pBIHKA BHEIOHSA CpeAa, B KOTOPOW NPUXOJUTCS JEHCTBOBATH OPTaHH3ALMA
HAXOOHUTCA B IMOCTOAHHOM H3MCHCHHH KAK B OTACIBHBIX 00macTIx OKOHOMMKH, TCXHOJIOTHH, IMOJIUTUKH, KYJIBTYPBHI,
TaKk W OOmeCTBa B IICTIOM. B 3T0il CBSI3M CTpaTtermyeCKUi aHATH3 W IUIAHHPOBAHHC SABILIFOTCS OJHOBPEMEHHO H
peaKmueH, B CPEICTBOM aaNTalUK K TAKMM M3MCHCHUSIM, B (DOPMHUPOBAHHUECM BHACHU OYyAyINETO OpPTaHHW3allH B
KOHTCKCTS dTHX H3MCHCHHH.

UroObl oOecneunTh aJanTHBHBIH XapaKTEP CTPATETHYCCKOTO IUIAHUPOBAHMS, BCE BUIBI IJIAHOB JOJDKHBI
MPSAYCMATPUBATh ACHCTBCHHBIC MCPONPHATHA HA CAyYal HCNMPEIBHICHHBIX O0OCTOATCIHCTB. [IpHueM HAa KaKIOM
3Tane CTPATEruueCKOro INIAHUPOBAHUSA TOJDKCH PEATH30BBIBATECA CBOM aJANTAIUOHHBIN MOTCHIHATL.

B yCrmoBMAX KOHKYPCHTHOH 3KOHOMHKH OT OOJBIIMHCTBA OTCUCCTBCHHBIX HMPCANPHATHH TPCOYIOTCH Kaduec-
TBEHHO HOBBIC PEIICHHS JAOJTOCPOYHOTO 3(P(PEKTUBHOTO pa3BuTH. InaHMpPOBAaHWE AOJLKHO MO3BOJIHTH aJaITHPO-
BATh MPCANPHATHA K Tpe60BaHI/I}IM PBIHKA, B COOTBCTCTBHUH C LCIIAMHA H 3aJaTaMH NPCANPUATHA, €TO BHY TPCHHUMHA
BO3MOSKHOCTSMH W YCIOBHAMH BHCIIHCH Cpeasl. B 3TOH CB3HM MIAHMPOBAHHC BCC OOIBINE MPHOOPETACT CTpaTe-
THYCCKUM XapakTep. IIpH 3TOM TPaguLMOHHOE AOITOCPOUMHOE IUTAHMPOBAHUE HE TEPAET CBOCH aKTyaabHOCTH, MOC-
KOJIbKY CTPAaTETHHECKOE IIAHUPOBAHNE HE OTPHUIIACT TPAAHIHOHHOE TOJTOCPOTHOE IUIAHHPOBAHKE, a BOUPACT €TO.

B crpaHax pa3BHUTOH PHIHOYHOH 3KOHOMHKH HHCTPYMEHTHI pa3pabOTKH JONTOCPOYHBIX CHCHAPHCB PA3BUTHSA
KOMITAHUH SIBJSTEOTCS TPEAMETOM HCCICAOBAHMN HA TPOTSDKCHUM MHOTHX JCCATHICTHH. 3apyOC)KHBIH OIBIT
TMPOTHO3UPOBAHUA CCTOAHA IIHUPOKO MPUMCHACTCSA U KA3aXCTAHCKUMH KOMITAHHAMH. OI[HaI(O, KaK CBHACTCIIBCTBYCT
MPAKTHKA, MPSIMOE UCTIONb30BAHKE M KOTIMPOBAHHUE 3apyOe;KHOTO OIBITA 71T PA3pabOTKH CTPATETHH YACTO MPHUBOIUT
K OmMMOKaM W MCKAKCHIIM. HeoOX0aMMO NMPUMEHATh B MPAKTHKE WHCTPYMEHTAPHH M MEXAHH3M CTPATETHUCCKOTO
TIJTAHAPOBAHUA, KOTOpBIfI JOJDKHBI OBITh COIJIACOBAH H AoanTUPOBAH K KA3aXCTAHCKUM KOMIIAHHAM C YUCTOM
CHEUU(HKH PUCKOB.

PaccMOTpeHBI OCHOBHBIC TIOJIOKCHHS | LIEJIH CTPATCTHYECKOTO IIAHMPOBAHKS KOMIIAHUK HE(TSHON MPOMBINI-
nerHocTH. [TokazaHa pois HE(TSIHOH OTPACTH B OCHOBHBIX MAKPOIKOHOMHMYECCKHX ITOKA3ATEIX PA3BUTHS CTPAHBL.

KioueBnbie c/ioBa: CTpaTermiecKoe IDIAHHPOBAHKE, IPEINPHHUMATENBCKAS JCITEIBHOCTD, KPH3HC, IPOIECC
CTPATETHYECKOTO MIIAHUPOBAHUSL.
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