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Analysis of publications. Currently, there are studies in the field of logistics [1]. Commercial
logistics were studied [2], organizational aspects of managing virtual supply chains [3]. Studied the value
of the consumer as an object of logistics management [4,5], supply chain management [6,7]. There are
works on coordination and evaluation of the bush logistics as a new service structure in the context of
globalization [8], works on a paradigm approach to the analysis of the logistics' evolution in Russia [9]. At
the same time, the value of service as a special form of the commodity has not been studied from the
logistics approach.

Various areas of logistics and transformational changes have been studied previously; [2] however,
the value of service as a special form of the commodity hasn't been studied from the logistics approach.

Results. There was made a comparison of the value of the product and service in the logistics surface.
The relationship between value and cost is shown, as well as their difference in the dynamic perspective.

One of the ways to distinguish values is to separate values-commodities and values-relationships.
These groupings are also different and require clarification, where the values of the relationship can have
both business (formal) and friendly (informal) character. In business values-relationships, the professional
qualities of partners come to the fore, when in informal relationships human qualities are valued. Service,
in comparison with products, has specific properties that are characterized by many authors. Based on the
analysis of several sources and our observations, the main distinctive features of the service are:

1. imperceptibility or incomplete perceptibility (the complexity of service's perception as a process
by all the senses), the inability to perceive the service before it is performed;

2. inseparability from the producer or inherence (continuity, simultaneity) of production and
consumption, the exceptions are information and financial services;

3. non-preservation as the reason for the inability to store and move (the service subject can move);

4. heterogeneity of quality (impermanence, fragmentary standardization, variability, inconsistency,
heterogeneity).

Accordingly, there are differences between the value characteristics of these forms of commodities.
On the surface of value, exchange, and consumption values, the question of money cannot be ignored.
Modern buyers pay with various types of non-cash or cash payments. In the process of digitalization, new
forms of money (cryptocurrency) have appeared, which have an impact on the emergence of new forms of
collective investment, such as ICOS. However, in general, money is needed and valuable only in
territories where it is the equivalent of a commodity. For example, on a desert island, they have no value.
For the coin collector, rare or old money has a particular value.

External factors influence the cost, and internal factors influence the value. External factors reflect
changes in prices for material resources and wages of employees, which ultimately determines the cost of
commodities. Internal factors reflect the modification of human priorities, although this process is also
influenced by the environment. It is important how the individual perceives the surrounding changes and
how they affect him. The value of a commodity for a consumer is determined by its characteristics:
profession, gender, age, etc.

The results of the research. When it comes to the value of a commodity, it is natural that any person
who makes a purchase chooses the item that currently represents the greatest value for him. The
alternative is the cost of identical commodities, and the selection time is limited by the urgency of using
the product. As already known, a commodity acts in the form of a product or service. This article focuses
on the economic value of a commodity, such as a service.

It is known that the service is considered both as a process and as a result. In this perspective, we can
also discuss its value. The process's value largely overlaps with the value of the relationship and is
determined in the short term. The value of the result or the service itself, depending on its content, may
persist for a long period. Turning to the service, we point out that it, in comparison with the product, has
specific properties that are characterized by many authors, mainly in our work [1, p.16-19]. Based on the
analysis of several sources and our observations, the main distinctive features of the service are:

1. imperceptibility or incomplete perceptibility (the complexity of service's perception as a process
by all the senses), the inability to perceive the service before it is performed;

2. inseparability from the producer or inherence (continuity, simultaneity) of production and
consumption, the exceptions are information and financial services;

3. non-preservation as the reason for the inability to store and move (the service subject can move);
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In the process of digitalization, appeared new forms of money (cryptocurrency), which have an
impact on the emergence of new forms of collective investment, such as ICO [24]. However, in general,
money is needed and valuable only in territories where it is the equivalent of a commodity. For example,
on a desert island, they have no value. For the coin collector, rare or old money has a particular value.

When we talk about the process of value formation (for example, [6]), we mean the formation of cost.
This situation is especially common in the translated literature, which may be explained by the inaccuracy
of the translation (in particular, [7]), since the terminology “value chain” in the Russian version can be
considered both as a “value chain” and as a “cost chain”. Let’s clarify that the formation of the products’
cost occurs in the supply chain, the cost of services is determined by the processes of its formation
according to the branch of the bush logistics [8].

Considering the previous research of the authors [25-31], the following can be noted. The previous
arguments concerned the value and cost of the service as a commodity. But there are also so-called best-
selling services. For instance, you can buy medicines and necessities for a friend, help with moving any
people you meet, which, of course, is valuable for the others. There's no doubt that the volunteers spend time
on such services. But if they do it voluntarily, they do not convert these expenses into alternative costs.

In general, time as a limited and non-renewable resource is valuable. Moreover, it is individual for
cach person and depends on several factors: age (determines the ability to work), marital status (family
people are busier), place of living (territories such as a metropolis and a village cannot be compared), etc.
The more busy an individual is, the more he values time, determining the best way to use it.

If we analyze the categories of “value” and “cost” over a certain period, then we should indicate that
they are subject to changes. In this context, we cite the words of V. Volkov, who referred to the words of
T. Kuhn pointed out that values are “deep-rooted factors of ideology, the particular importance of which is
revealed in a period of crisis and the need for new theoretical ways of research™ [9].

From the individual's point of view, external factors influence cost, and internal factors influence
value. External factors reflect changes in prices for material resources and wages of employees, which
ultimately determines the cost of commodities. Internal factors reflect the modification of human
priorities, although this process is also influenced by the environment. It is important how the individual
perceives the surrounding changes and how they affect him. The value of a commodity for a consumer is
determined by its characteristics: profession, gender, age, etc. For example, a certain book may have a
significant value to a scientist. As people get older, they value food more than clothing. For men, a ticket
to football is valuable, when a woman will remain indifferent (the authors give average examples, any
exceptions are possible).

Conclusion. Economic, social, political, acsthetic, spiritual, and other values are distinguished, where
the social value is a fact with empirical content, and that is important to members of a certain social group,
based on which in the conditions of digitalization it can become an object of activity. Economic values
reflect the need for a commodity in a particular situation, due to the time interval and location. This
situation allows us to consider the value in the new, namely in the logistics approach.

From the institutional approach, values-relationships can have both a business/ economic (formal)
and friendly social (informal) character. In business values-relationships, the professional qualities of
partners come to the fore, when in informal relationships human qualities are valued:

1. The differences between services and products determine the difference in the costs of these forms
of the commodity. If the comparison of products' types is based on real objects, then in service it's more
virtual. The product's prototype of the value has a clearer character than the service's prototype.

2. Value is appropriate to consider in the logistical aspect. In one of the hypostases, logistics acts as a
service that implements the delivery of commodities at the appointed time and place, which determines the
value of the commodity for the consumer.

3. The category value is associated with the category cost. But the cost is an economically reasonable
concept, and value combines objective and subjective elements: the cost is public, the value is individual
or collective. External factors influence the formation of cost, while internal factors influence the value.

Prospects for further research. The article raises the question of the commodity's value to be
purchased. It is reasonable to consider the value in the context of institutions' interaction in the aspect of
already purchased commodity, which is compared with outlays (time costs, one-time and current
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KaThIHAC OaphICHIHIA CEpiKTECTEpAiH KociOM Kacumeri OipiHON OpBIHFA IOBIFAABI, OCHpPECMH KaThIHACTAPIA, CH
AIIBIMCH, aAaMH KacHETTEp OaFranaHaspbl.

Kp3Mer, kenrereH apropiap CUNATTaFraHaal, eHIMMEH CAIBICTBIPFAHA SPEKIIe KacueTTepre ue. bipkarap kesne-
Pl Tanmay JKOHE JKeKe 0aKpLIay HETi3iHAC KBI3METTIH HETI3T1 epeKIne KaCHETTEPiHE TOMECHACTIICP ] KaTKbI3aMBbI3:

1) ce3inMEHTIH HEMECE TONBIK CC3UIMCHTIH (KBI3METTI OapibIK Ce3y OpTraHmaphl YACpic peTiHae KaObLaay IbIH
KYPACILIri), KBI3MCTTi OHBI OPBIHAAY OacTarFaHFa ACHIH KAOBLTAAY ABIH MYMKIH EMCCTIri;

2) eHmipyImiacH O6MHOCYMILTIK OHE OHIIPICTIH O6mHOeyi (aKbIpaMaCTHIK, OipMe3Tinaik), oemrim Oip mope-
JKeJIe aKMapaTThIK )KOHE KAPYKBUIBIK KOPCETLIETIH KbI3METTEPl KOCTIAaFaH A,

3) OpHANACTHIPYABIH XOHC OPBIH AYBICTHIPYABIH MYMKIH €MECTITiHIH ccOebl peTiHae cakramMmay (KbI3MET
CyOBEKTICI OpPBIH Ay BICTHIPYBI MYMKIH);

4) camaHBIH OPTEKTLNIri (TYPaKCHI3ABIK, (PPArMEHTTIK CTAHAAPTTANY, BAPHATHUBTLIIK, YHJICCIICYIILIIK, TE€TEpO-
TCHLTIK).

TriciHme, 6HIM HBICAHTAPBIHBIH KYHIBUTBIK CHIIATTAMANAPHI APACHIHIA AHBIPMAIIBLIBIKTAP 0ap.

KyHIOBIIBIK $Ka3BIKTBIFBIHIAA, COHAANH-aK albIpOacTay >KOHE maiganaHy KYHBI aKIIa MOCEJECIHE dcep eTHEHi.
Kazipri 3amMasFBI CcaThIll alymmbUIap KOJIMA-KOJ AKIIACBI3 HEMECE KOIMA-KOJ TONIEM TYPJIEPIH KOJAAHA OTBIPHII
renekai. udpmangspy yaepicinne ICO CHAKTBI YKBIMIBIK WHBECTHIMSIAYIBIH KAHA HBICAHJAPHIHBIH IMaiaa
00ybIHA SCEp €TETIH aKIIAHBIH >KaHA HBICAHTAPHI (KPHITOBAMIOTA) maiina Oosmpl. JleTeHMEH, TyTacTal asraHna,
aKIa TCK TayapablH OamaMachl OONBIN CAHAJIATHIH JKCPICPAC FAHA KAKCT, COM ceOemTi KyHABL MBICANBI, apamraa
OJIAPABIH CITKAHAAW KYHABLIBIFBI XKOK. HyMH3Mar yIriH cHpek HeMece KOHE aKIa ePeKIIe MOHIE HE.

Kynra chIpTKbI (hakTopriap, KYHIBUIBIKKA ImKi (akropmap acep eremi. ChIPTKBI (pakToprap MaTepHAIIBIK
pecypcTap OarachbIHBIH 63TCPYiH >KOHE >KYMBICIIBIIAP KAJTAKbICBIHA KYMCAIATHIH IIBIFBIHIBI KOPCETEAl, HOTIRKECIH-
Jie Tayapiap KyHbIH aHBIKTaibl. [mki ¢axkropmap agaM OachIMABIKTAPBIHBIH ©3TEPYiH KOpCETei, ACTCHMEH Oyl
YACpiC KopIHIaFraH OpTa 9cepiHeH Ac 001aapl. AJAMHBIH KOPIIAFAH OPTANAFBl ©3repicTepal Kamal KaOBLIIaHTHIHEI
JKOHE OFaH Kajai ocep eTeTiHi MaHbI3AbL TYTHIHYINBI YIIH OHIMHIH MOHI OHBIH KCKE CHIIATTAMACHI APKBUIBL, SFHA
KACIi0i, KBIHBICHI, 3KACHI KOHE T.0. AHBIKTAIAIBL

Koporrsmasiaap. 1. Kpi3MeT nieH oHIM albIpMaIIbUIBIKTAPhI 6HIMHIH OCHI ()OpMATapbIHBIH KYHIBLIBIKTAPBIH-
Jarsl aNBIPMAIIBUIBIKTHL AHBIKTAHABL Erep eHIM TYpJepiH CambICTBIPY HAKTHI OOBEKTLNEp HETI3IHIE KYp3irijice,
OHIA KBI3MCTTCPTE KATHICTHI OCrimi Oip Iopekeac BUPTYAIIB ACHTCHAC 001aapl. OHIM KYHIBLUIBEFBIHBIH MTPOTOTHITL
KbI3MET KYHBIIBIFBIHBIH ITPOTOTHUITIHE KAPAFAHAA AWKBIH CHITATKA HC.

2. KyHIBIIBIKTHI TOTHCTHKAIBIK TYPFBIAAH KAPACTHIPFAH OPbIHABL [ HIIoCTa3napabiH OipiHAe JTOTUCTHKA Tayap-
JTapasl OCNTITEHICH VAaKBITTA MKOHE KEPIC >KETKI3yAl HKy3ere achIpaThIH KbI3MET PETIHAC SPEKET ereni, Oy TYTHI-
HYIOBI YIIH 6HIM KYHBIH AHBIKTAHIBL.

3. «KyHABLIBIK» KaTeTOPHACH «KYH» KATCTOPHACHIMEH OaWimaHBICTHL Bipak KyH 3KOHOMHKAIBIK TYPFBIIAH
HETI3AEITeH YFBIM, KYHIBUIBIK OOBEKTUBTI XKOHE CYOBEKTHBTI 3NeMEHTTEpAi Oipikripeni. KyH — oneyMeTTik, KyHabl-
JBIK — KEKE HEMece YKbIMIBIK MOHI Oap. KyHHBIH KaibImTacybHA CBHIPTKBI (DakTOpriap, KYHABLIBIKTapFa KediHece
imki (pakropaap acep eTeai.

Keiiinri 3eprreyiepain Gonamarsl. Makanaga Carbll ANBIHATHIH OHIM KYHBI TYPAbl MOCCIC KOTCPITCi.
WHCTHTYTTAapAbIH ©3apa 9PEKETTECTIrl >KaFAaWbIHAA KYHABUIBIKTHI IIBIFBIHMCH CANBICTBIPFAH (YAKBIT IIBIFBIHBIL,
OipyKOJIFBI JKOHC aFBIMAAFHI IIBIFBIHAAP) CATHIN AJIBIHFAH Tayap acICKTICIHAC KApaCTBIPFaH TYPHIC, COHBIMCH KaTap,
skaHa [CO KyOBUTBICHI CHAKTHI OOBEKTUBTI (JAKTOPIAp MEH CYOBEKTUBTI IMIKIPIEPAIH SCEPIH KOPCETEI.

Tyiiin ce3aep: KYHABUTBIK, KBI3MCT, 6HIM, Tayap, JJOTHCTHKAJIBIK TOCI, aKIIA, OJICYMCTTIK KYHIBLTBIKTAP.

3eprrey No 20-011-31581 spureimu x00a aschiHAa PecelimiH iprem 3eprreyiep KOPbI KOHE OJECYMETTIK
3CPTTCY ISP CapanTaMajIbIK HHCTUTY THIHBIH KAPKBLIBIK KOJAAYBI HCTI3IHAC *KYPTi3iiaL,

T. H. CkopoGorarosa’, O. B. JIynsikos’, /I. /. Bypkaibnesa’',
III. Husiséexora’, O. A. I'yk!, J. P. Koporkesuy®, M. T. Foiiropa*

"Kpeivckuit (heaepanbbiil yausepcuter uM. B. Y. Bepaaackoro, Cuvpeponomns, Kpem;
*®uHaHCOBHIH yEUBEpCHTET MpH IIpaBuTenbcTee Poccmiickoit ®enepammu, Mocksa, Poccus;
*MOCKOBCKHi yausepcutet uM. C. FO. Burre, Mocksa, Poccus;,

*MHrymckuii rocy 1apcTBEHHbIH yHUBEpCHTET, Marac, Pecry6mika URrymetus

MMPOBJEMbI B3AI‘/‘IMOI[EI‘/‘ICTBI/I$[ HHCTHUTYTOB: .
NEHHOCTD YCIYI'H KAK OCOBOU ®OPMBI TOBAPA (JIOTUCTHYECKHH TOAXOA)

Annotamus. [ToHATHE ICHHOCTH B BBICHICH CTCIICHH MHOTOCTOPOHHCS, BRIACIIIOT SKOHOMHYCCKHC, COLHAb-
HbIE, OJIUTUYECCKUE, SCTETHICCKHUE, Y XOBHBIC H APYTHE HEHHOCTH.
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Hens mec/er0BAHAA — PACCMOTPETh LICHHOCTh KAK HAYYHYIO KATCTOPHIO, 3 UMECHHO LECHHOCTH YCIYTH KaK
0co0oit (opMbI TOBapa, MCIOJB3YS JIOTHCTHYCCKUH MOIXOA, JATh ONPEACICHUE B YAaCTH NPUBCICHHSI B CIOBAph
TEPMHHOB W ITOHATHH, HCXOIS M3 MPOOJIEM B3aUMOICHCTBIS HHCTHTY TOB XO3HCTBEHHOM EATCIHHOCTH.

Mertoabl. B nccienoBaHuN MPAMEHEHBI METOABI AHATTN3A, CPABHCHUSL.

PesyiabTarsl [IpoBeacHO CpaBHEHHE LIEHHOCTH MPOAYKIMH U LICHHOCTH YCIYTH B JJOTHCTHYECKOH IIOCKOCTH.
IToxasaHs! CBA3h HIEHHOCTH H CTOUMOCTH, a TAKGKE HX PA3IHIUE B AUHAMHYCCKOM PAKypCe.

OxHuM W3 BapUAHTOB PA3TPAHWUCHHS IICHHOCTCH SBIICTCS BBIACICHHE LECHHOCTEH-TOBAPOB M IIEHHOCTCH-
oTHOIICHUA. [Ipu 3TOM JaHHBIC TPYNIUPOBKH TAKXE PA3HOXAPAKTCPHBI M TPEOYIOT YTOUHCHUS, IIC, B YaCTHOCTH,
[EHHOCTH-OTHOIICHHS MOTYT MMETh KaK JCTI0BOH ((hOpMaNbHBI), TaK W Apy>kecKuil (He(opManbHbIi) xapakrep. B
JICNOBBIX IICHHOCTSX-OTHOLICHMSAX HA IIEPBBIH INIAH BHIXOMAT TNPO(CCCHOHANBHBIC KAYECTBA ITAPTHEPOB, B
HEe(OPMATBHBIX OTHOIICHIUSX, MPEXKIC BCETO, IIECHATCS UCIOBCUCCKHUE KAYECTRA.

VYenyra, mo CpaBHEHHIO C MPOAYKIMEH, 00mamaeT cnennu(pUIeCKIMA CBOMCTBAMH, KOTOPBIC 0XapaKTCPHU30BAHbI
MHOTHMH apropamu. Ha ocHOBE aHanm3a psiga MCTOYHHKOB W COOCTBCHHBIX HAOMIONCHHH K OCHOBHBIM OTIIH'H-
TEIBHBIM CBOMCTBAM YCJIYTH OTHECEM:

1) HeomyTHMOCTh WJIH HEHNOJHYHE) OIMYTHMOCTb (CJIOKHOCTh BOCHPHATHA YCIYIH KAaK MPOLIECCA BCEMH
OpPraHaMH 4YyBCTB), HEBO3MOYKHOCTb BOCIIPHATHSA YCIYyTH 10 HAYAJA €€ BBIIOTHCHIS,

2) HEOTACIUMOCTD OT MPOM3BOAMTENA HIN HEPA3ACIHUMOCTb (HEPA3PBIBHOCTH, OMHOBPEMEHHOCTD) MPOHM3BOA-
CTBA U NOTPEOICHISI, HCKIFOUCHUECM B HEKOTOPOH CTECTICHH SIBILTIOTCS HH()OPMAITHOHHBIC B ()MHAHCOBBIC YCIIYTH,

3) HECOXPAHACMOCTh KAaK IPHYMHA HEBO3MOKHOCTH CKIQIUPOBAHMA M MEPEMEIICHHA (MEPEMEINATECA MOKET
CyOBEKT YCIYTH),

4) HEOAHOPOTHOCTh KA4deCcTBA (HEHMOCTOSHCTBO, (PParMEHTApHASI CTAHJAPTH3HPOBAHHOCTh, BAPHATHBHOCTS,
HEMOCIECAOBATEIbHOCTD, TETEPOTCHHOCTD).

CO0O0TBETCTBEHHO CYMICCTBYIOT PATHYHS H MY IICHHOCTHBIMH XapaKTECPUCTHKAMHE JAHHBIX (JopM TOBapa.

B mockocTH IEHHOCTH, a TAKKE MCHOBOH M MOTPEOMTCIHHOH CTOMMOCTECH HEIB3s HE KOCHYTBHCS BOIPOCA
ngexer. CoBpeMEHHbIC MOKYIIATCIH PACIIAYUBAIOTCS C IIOMOINBIO PA3THYHBIX BHIOB OC3HAIMYHBIX HIIM HAJIMIHBIX
miareskel. B mporecce mmu(poBH3amiy MOABHIACE HOBBIC (DOPMBI ACHET (KPHITOBAIOTA), KOTOPBIC OKA3BIBAFOT
BJIFSTHHC HA TOSBICHAEC HOBBIX (JOPM KOJUIEKTHBHOTO MHBECTHpOBaHMS, Takux kKak ICO. Ho Bce e B mesioM ACHbTH
HEOOXOAWMBI TOIBKO HA TCPPUTOPHSX, TJC OHM SBJLIOTCS SKBHBAJICHTOM TOBapa, YeM WM LEHHBL Hampmmep, Ha
HEOOHMTAacMOM OCTPOBE OHH HE MPEACTABILIFOT HUKAKOW IEHHOCTH. /11 HyMH3Mara peIKue WM CTAPHHHBIC JCHBTH
HMCIOT 0COOYFO ICHHOCTb.

CTOMMOCTD TOABEPTacTCsl BIMSHHIO BHECHIHUX (DAaKTOPOB, IIEHHOCTh — BHYTPEHHHX (hakTopos. Bremrame
(hakTOPBI OTPAKAIOT U3MEHCHUS IICH HA MAaTCPHAIbHBIC PECYPCHI M 3aTPar Ha 3apabOTHYIO IUIaTy padOTHHKOB, YTO B
HTOTE OTPEACILIET CeOECTOMMOCTD TOBApa. BHyTpeHHME (PaKTOPBI OTPAXKArOT MOAN(DHKALIUIO IPHOPUTETOB YEIOBCKA,
XOTA JAHHBII NPONECC MPOMCXOAWT M NOA BIMAHHEM OKDPYKAKOIIEH cpedbl. BakHO, Kak HMEHHO WHIMBHA
BOCHPHHHMACT OKDPY)KAFOINME M3MCHCHHMA M KAKOS BIMAHHE OHH OKA3BIBAFOT HA HeEro. LIEHHOCTs TOBapa i
MOTPEOUTEIS OTPEACIIIETCS €10 COOCTBEHHBIMH XaPAKTCPUCTUKAME: TPO(ECCUEH, TTOTIOM, BO3PACTOM H .

BuiBoasl 1. OTnmams ycayTd 0T MpoAy KK ONMPEACILIOT U PA3HULY B IICHHOCTAX JaHHBIX (hopM ToBapa. Ecom
CPaBHCHHE BHAOB IMPOAYKIMH IPOUCXOJUT HA OCHOBEC PCATBHBIX OOBEKTOB, TO KACATEIHHO YCIYI OHO HOCHT, B
HEKOTOPOH CTENCHH, BUPTYAJBHBIH XapakTep. [IpOTOTHIT HEHHOCTH MPOAYKIMH HMEET OOJIee YCTKHH XapakTep, YeM
TIPOTOTHII LICHHOCTH YCIyTH.

2. LIeHHOCTh YMECTHO pacCMarpuBaTh B JIOTUCTHYECCKOM ACTIEKTE. B 0JHOM W3 HIMOCTACEH JIOTHCTUKA BBICTYIAET
KaK yCIyTa, PeaTu3yomas JOCTABKY TOBAPA B HA3HAYCHHBIC BPEMA H MECTO, YTO ONPEAciIeT LIEHHOCTh TOBapa I
TMOTPEOUTEIIS.

3. C kareropueil «ICHHOCTB» CBS3aHA KATETOPHS «CTOMMOCTE». HO CTOMMOCTH — 3T0 SKOHOMHYECKH ODOCHO-
BAHHOC ITOHATHE, IICHHOCTh COYETACT OOBEKTHBHBIC U CYOBEKTHUBHBIC AMEMEHTHL. CTOMMOCTh HOCHT OOIICCTBECHHBIM,
LECHHOCTh — WHIWBUIAYAIbHBIH HIM KOJUICKTHBHBIA Xapakrep. Ha (opMupoBaHHE CTOMMOCTH BIMSIOT BHEIITHHC
(hakTOpBI, IEHHOCTH — B OOJBIICH CTCIICHH BHYTPSHHHE (DAKTOPBI.

IlepcniekTUBBI AATBHEHIIMX HCCACAOBAHUM. B cTaThe MOJHUMAETCS BONMPOC O LIEHHOCTH TOBapa, MOAJICKAILIETO
mokynke. llenecooOpa3HO B YCIOBHAX B3aWMOICHCTBHA HHCTHTYTOB PACCMOTPETh LEHHOCTh B AaCIEKTC VK
TPHOOPETEHHOTO TOBAPA, KOTOPAS COMOCTABILICTCS C M3ACPKKAMH (BPEMCHHBIMH 3aTPaTaMH, CIHHOBPEMCHHBIMH U
TEKYIMMH PAaCX0JaMH), a TAKKE OTPAKACT BIMSIHUEC OOBEKTUBHBIX (JAKTOPOB U CYOBCKTUBHBIX MHCHHUH, HAIIPUMED,
HOBbIHA eromer [CO.

KimoueBbie cjioBa: IICHHOCTb, YCIyTa, IMPOAYKIMS, TOBAP, JOTHCTHYCCKHH TOAXOJ, ACHBIH, COLUAIBHbIC
LEHHOCTH.

Hccrenopanmne BHIMOIHEHO TpH (uHAHCOBOH momaepkke POOU m OMCH B pamMkax HAYIHOTO MPOEKTa
Ne 20-011-31581.
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