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MAIN DIRECTIONS OF DEVELOPMENT
OF KAZAKH NATIONAL CULTURAL TOURISM

Abstract. The modern Kazakh nation has been formed with the participation of many tribes and peoples for
centuries. It is one of the oldest ethnic groups that plays an important role in the history of Eurasia. The Kazakh
people inherited the culture of all ethnic groups who had contributed to the formation of the Kazakh nation, and
therefore, Kazakhstan is valued as a nation with a rich cultural heritage. This article examines the theories and
practices of national ethnographic tourism development on the example of Kazakh culture. The principal directions
of the development of Kazakh national ethnographic cultural tourism and ways of their implementation are presented
by taking into account the world experience of national ethnic cultural tourism. At the same time, based on the
experience of foreign countries and considering the potential of Kazakhstan, the main directions of the development
of national ethnographic cultural tourism were presented. In this article, the authors identified the Kazakh
ethnographic historical and cultural resources and presented the ways to implement them.

Key words: Kazakh national culture, resource, ethno tourism, development, direction, cultural tourism,
ethnographic culture, model.

INTRODUCTION

A national ethnographic tourism is a cultural tourism of high level. It is also one ofthe main contents
of tourism discoveries and tourist activities that satisfy the spiritual needs of tourists along with gaining
new knowledge about nations and nationalities and discovering new countries and lands. According to the
study of International Tourism Organizations, only 26 % of tourists traveling abroad were interested in
indigenous landmarks and ancient cities, while 56.7 % were interested in acquaintance with the national
ethnographic culture and traditions of the local people. Therefore, nowadays developed and developing
countries consider the development of national ethnographic tourism as the main direction of tourism.

For instance, in North America, the Living History Museum designed an "immigrants’ village" which
reflects conventional houses of American immigrants who moved to the North America centuries ago and
stone and wooden houses of native Americans from the ancient times. These installations recall their
lifestyle, traditions and customs of American people. Tunisia enhanced tourism industry through
developing national ethnographic tourism. Based on the interests and requirements of western travelers it
promoted the indigenous lifestyle of Berbers and their living places, national garments and production
tools which assisted it to become one of the country with developed tourism industry among African and
Arab countries.

A national ethnographic village of 25 nations constructed in Yunnan Province of China and a national
ethnographic village of 56 nationalities constructed in Shenzhen, China, the world-famous electronics
industry centre, turned popular tourist destinations that attract tourists from around the world and hugely
contributing to the budget of country. Therefore, nowadays the discovery and study of national
ethnographic culture tourism became a vital subject.

THEORETICAL RESEARCH
The main directions of national ethnographic culture tourism development based on international
experience are divided into several groups as seen below:
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Graph 1 - The main models of national ethnographic and cultural tourism

1. The revival of history. The aim of this model is to collect, edit, group and extract forgotten or
destroyed national ethnographic cultural resources based on historical data and to explain the ancient
ethnographic culture ofthe indigenous peoples and nationalities lived in this region to tourists.

For example, the Living History Museum in the USA attracts the tourists with scenic employees-
actors or actors dressed up in national garments of American immigrants of the XV I-XVII centuries, who
plow the farmland, carry the things with one-wheel cart, carry the water and perform national dances and
sing songs. The advantage ofthis model is to plunge the tourist’s imagination into the past by ‘moving the
time backwards’.

2. Miniature modelling. Nowadays, the resources of the national ethnographic culture are neglected
due to external civilizations impact, changing lifestyle of people and fast-paced time.

For example, architectural art, garment models, tradition of the people are losing the former
characteristic due to globalization process. As some activities in the national ethnographic culture are only
reflected in a specific timeframe (for example, during holidays and celebrations), many foreign tourists
will not be able to fully understand the national ethnographic culture and traditions of the local people due
to seasonal barriers. In order to overcome them, local governments and investors should choose an
appropriate geographical area, analyse the national ethnographic tradition, and build a thematic garden
(miniature model) based on the traditions and customs of the local population and national ethnographic
resources. This model can provide a decent amount information to tourists relatively in a short timeframe.
These two different models can be converted into one type, namely, the museum form.

3. The real size. This form is designed to show tourists notable national ethnographic cultural
resources through a typical analysis of prominent, accessible regions. The content is mainly based on the
representation of the natural production of ethnographic tradition in rural settlements. This is mainly
aimed to attract tourists who are interested in virgin nature and who don’t seek for any modern life
conveniences. For example, Maoli wintering in the Hawaiian Islands. The peculiarity ofthis model is that
with a small investments tourists can closely interact with the local people and enjoy the nature, take part
in their every-day lives and production activities, which give them a deep satisfaction and feeling of
appreciation.

4. Short term display form. This model is available in two different ways. The first type is
practiced during the national holidays. For example, Nauryz, Kurban Eid, Ramadan and others. The
second type (form) is mobile visualization of portable national ethnographic cultural arts. For example,
performance of national ethnographic orchestras abroad. This form enables the foreign nationalities to
enjoy, feel, and comprehend with the help of national ethnographic culture and arts.

5. Thematic illustration form. Attraction of tourists through integration of tourism and a specific
branch of national ethnographic culture content of one nation. For example, theme park, thematic hotel
etc. [1]. Opening national ethnographic tourism resources in one region should reflect national
ethnographic culture in line with the true local situation of the region. In terms of regional development,
national ethnographic tourism resources are the most competitive areas in the development of regional
tourism.
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A substantial requirement for the discovery of national ethnographic tourism resources is a set of
traditions of material, spiritual and public governance of nations and nationalities, which are the main
national ethnographic culture, national traditions and customs.

This includes the following contents: industrial household traditions, national arts, sports traditions,
folklore art, beliefs and superstitions and public social traditions [2, p. 18]. The national ethnographic
content must be carefully selected. The principle of this selection is an attractiveness of national
ethnographic content. Tourist attractiveness is the national ethnographic difference between the local
region and the region where the tourist market is planned. As the national ethnographic culture ofthe local
region is particularly striking, the difference gets more great and more attractive. Therefore, the focus on
the content is more in priority.

The Kazakh national ethnographic culture is rich and has infinite renewal nature. For example,
architectural buildings, national cuisine, Kazakh military civilization, mausoleums reflecting the belief
system and religion, the cluster of historical tribes illustrating the national heritage of Kazakhs,
resettlement culture of Kazakhs (river civilization), cluster of Khans, national arts, national holidays and
celebrations [3, p. 46].

Graph 2 - National ethnographic and cultural resources of Kazakhs

Based on the resources of the Kazakh national ethnographic culture and world experience, the main
directions ofthe development of national ethnographic tourism in Kazakhstan can be classified as follows:

1. The art of architecture, especially a famous Kazakh yurt, which represents nomadic culture in
Kazakh architecture. Kazakh yurt with twenty-five thousand years old history has no equivalent in the
world and is very comfortable for household and production utilization and climate challenges. The
Kazakh type yurt is one of the best yurt forms. Its structure and every piece of it is a testimony of
philosophy, science, mathematics, art, and religious beliefs. The foreign tourists find it astounding and
unique.

2. Ancient cities representing resettlement civilization (river civilization) of Kazakhs: Otyrar, Sauran,
Syganakh, Taraz, Saraishykh etc.

3. Mausoleums representing the belief system and religion: Khoja Akhmet Yassawi, Arystan Bab,
Aisha Bibi, Balbals, Carved boulders etc.

4. Kazakh military civilization. Weapons, warriors, mausoleums of warriors
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5. Restored clusters of historical tribes, reflecting the Kazakh national ancestry. For example, Sakas,
Hun, Uisyn, Kangly, Sarmat, Botay cultures etc.
6. Cluster of Kazakh khans. Zhuz (tribal division), rhu (clans) etc.

5) Kazakh yurt [8]-

Graph 3 - Houses of various nationalities and Kazakh yurt

7. National art. National musical instruments and arts (aitys, kui, terme, arnau, syngsu, hormonica
playing, singing, khobyz etc.) and national dances (karazhorga, kamajai etc.)[10].

8. National cuisine. Beshbarmak, kuyrdak, bauyrsak, kazy-karta, kurt, butter, yoghurt, kymyz, shubat
etc.

9. National holidays and celebrations. Nauryz, Eid celebrations, Korisu eid and others.

The ways of implementation:

1. For the implementation of national ethnographic tourism objects, integration with the major tourist
routes should be undertaken, i.e. to complement tourism types such as ecotourism, sports tourism, urban
tourism, etc. with one another by formulating one tourism route.

2. Adaptation of national ethnographic tourism to the tourism market. This market is represented in
three different ways. The first type is foreign tourists, who are interested in Kazakh national ethnographic
culture. The second group is ethnic Kazakhs in foreign countries. Their goal is to explore their cultural
heritage and business opportunities. The third group is local Kazakh citizens. Their aims are continuum of
tradition, patriotism, to inform the younger generation oftheir history and national culture.

3. In the course of the discovery, it is important to promote advertising and formation of tourism
brand, namely, to combine ethnic ethnographic culture, rural life and landscape. In creation of tourism
brand a promotion oftourism through show business, cinema, soap operas can be practiced. For example,
shooting films such as "The Way to the Mother" and "The Home ".

CONCLUSION

Nowadays, each country considers tourism as a successful means of economic development.
Therefore, because of the change in the leisure style and the choice of tourists, many countries are
focusing on creating new routes along with the traditional marketplace of tourism. Through a number of
practices, the development of national ethnographic tourism is a proven new source of income. Tourism
development is based on resource opportunities.
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The potential of Development of national ethnographic and cultural tourism in Kazakhstan is also
very high. The history, national culture, customs and traditions of our culture are very rich and have
special features and competitive advantages. By developing this direction of tourism, we develop not only
tourism in the country but also contribute to the development ofthe overall regional economy. Atthe same
time, the world should recognize our country not only by our energy resources but know better our
history, national identity, traditions, customs and culture. From this point of view, one of the most
important directions of the tourism industry in Kazakhstan is considered a development of national
ethnographic cultural tourism.

A. CekeH, XX.M. AKumos

N.H. 'ymunes atbiHAarsl Eypasns “NTTbiK yHUBepcutet?
AcTaHa, Ka3axcTaH

LASALUTHIL ¥1TTbl, M3AEHUET TYPU3M1H
JAMbBITY Iblll BACTbl BATbITTAPSHI

AHHOTauma. Makanaga KasakCTaHHbIH “ArTbly 3THOTPagMANbLY, M3EHW Typu3Mmi canacblH 3epTTey
HaTWXKenepi TankbinaHagel. K33ipri TaH4a ap en Typu3M canacbiH SKOHOMUKaHbI 4aMbITyAblH TabbiCTbl Ke3i peTiHae
KapacTbIpbIn Kenefi. BATKeLW Aemanbic CTUNL MeH TypucTepiiH casxarTay TanramblHAa esrepictep nainga 6onybiHa
6aiinaHbICTbI, KeMTereH enaep TYPU3MHIH A3CTYPAi Hapbik XYWeciH cakTayMeH KaTap, »aHa 6arbiTTap/sl allyra aa
KeHin 6enin oTbip. 3epTTeynepre CYVeHe OTbIpbIN X3He 6GipkaTap Taxlpubenep apKbiibl “NTThIK 3THOrPaUANbIK
TYpM3MAI fdaMbITy - TYPWU3MHIH >kaHa 6lp TabbiC Ke3i ekeHi pganengeHgi. Typuamai [amblTy pecypcTbikK
MYMKiHAiKTepAi KaxeT eTear KasakCTaHHbIH fa “NTTbIK 3THOrpapusanbiK M34eHW TypU3ML LaMbITy NOTEHLMaNbI
eTe >xorapbl. XaNKbIMbI3[jblH Tapuxbl, “NTTbIK M3AEHUWETI, canT-g3cTyp” 3aeT-r*pnbl eTe 6ail >X3HE epekLle
TapTbIMAblbIKKa Me. Ka3akTblH "“NTTbIK 3THOrpadusanblk M3AeHUeT pecypcTapbl - eTe 6all, Y3Aikci3 TyblHAan
OTbIPaTbIH LUEKCI3 M3HTe Me K¥pbibiM. Kasak Xankbl KenTereH Talinanap MeH XaiblKTapAblH KaTbICYbIMEH rackipnap
60ibl KanbinTackaH. Eypasusa TapuxblHAA MaHbl34bl OpblH anaTtblH €H KeHe 3THOCTapAblH 6ipi 60/bIN caHanagbl.
Kasak Xankbl - Ka3aK “NTblHblH Ka/blNTacyblHa blKMNan eTKeH 6apnblK XanblKTapAblH M3AeHUWeTiHIH M”parep”
COH/bIKTaH Ka3ak XaflKblHbIH “NTTbIK M3JeHMeT aca 6aii M3aeHMNeTTepAiH 6ipi 6onbin caHanagbl. bn makanaga
Ka3akTblH “NTrbIK 3THOrpaguanbiK M3feHUeTiH Mbicanra ana OTbipbif, ~ATrbIK 3THOrpapuanbik TypusMAi
[JaMbITyAblH Teopuanapbl MeH TaXxipubenepi XeHiHae 3epTTeynep XYprisinei.

Makanafia "NTTblK 3THUKAa/bIK M3JeHU TYPU3MHLL 3nemiik TaxipubenepiH Mbicanra ana OTbIpbIM, Ka3aKTblH
ANTTbIK 3THOrpauUsAabIK M3AEHU Typu3MLL AamMbITyAblH 6acTbl GarbiTTapbl X3He Onaphbl iCKe acblpy >onjapsbl
~cbiHblafgbl. COHbIMEH KaTap LueTenfepAeri Taxipubenepai Herisre ana oTbipbin X3He Ka3akCTaHHbIH 3MeyeTiH
eCKepe OTbIpbIM, ATTbIK 3THOrPathUANbIK M3LEHN TYPU3MAI AaMbITYAbIH HEFi3ri 6arbiTTapbl ACbiHbIAraH. Ka3akTbik
ANTTbIK  3THOTPaUANbIK TapuXM >K3He M3AEHW pecypcTapbl aiKbiHAaNbIMN, oOnapAbl iCKe acbipy >Kongapsbl
ACbIHbINITaH.

TYWin cesaep: Kasak “NTTbIK M3Ji@HNETi, PECYPC, 3THO TYpU3M, fiamy, 6arbiT, M3jeHn Typu3M, 3THOrpaduanbIK
M3J€eHMNeT, MOAeNb.

A. CekeH, XX.M. Akumos

EBpasnitckunii HaunoHanbHbIA YHUBEPCUTET
nmeHun J1.H. N'ymunesa, AcTtaHa, KasaxcTtaH

OCHOBHbIE HATIPAB/EHUNA PA3BUTUA KASAXCKOIO
HALUMNOHANBHOIO KYJIbTYPHOIO TYPUSMA

AHHOTauus. B cTaTbe 06CyXpatoTcsd  pesynbTaTbl  WCCNedoBaHMA B 06MacTUM  HALMOHANbHOFO
3THOrpahueckoro KynbTypHOro Typusma B KasaxcTaHe. B HacTosiliee Bpems Kaxpdas CTpaHa paccMaTpuBaeTt
WHAYCTPUIO TypM3Ma KakK yChelHblii WCTOYHMK 3KOHOMMUYECKOro pasBuTMs. M3-3a M3MEHEHMs CTUAS OTAbIXa W
TYPUCTUUECKUX MPEeAnoUTeHN A TYPUCTOB MHOTME CTpaHbl KOHLEHTPUPYIOTCS Ha OTKPLITUM HOBbLIX HarpaBneHwii,
COXpaHsAa Npu 9TOM TPAAULMOHHYIO CUCTEMY TYPUCTUUYECKOTO pbiHKA. Ha OCHOBaHMW WCCNefoBaHUii U Gnarofgaps
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psagy nNpakTUK, pasBuUTMe HaLMOHAILHOTO STHOTpadMUeckoro Typu3Ma CTalo HOBbIM WCTOYHWUKOM TypuU3Ma.
Pa3BuTWe Typu3Ma TpeGyeT PeCYPCHbIX BOSMOXHOCTeN. KazaxcTaH Takxe nmeeT 60MbLUIOoi MoTeHUmMan 415 pa3BUTUs
HaLMOHaIbHOTO 3THOTPaMUYECKOro KynbTYpHOro Typusma. icTopus, HauMoHanbHas KybTypa, 06bluan v TpaguLmm
Halero Hapoja O4eHb 60raTbl M MMET 0CO6YI0 MpUBEKaTeNbHOCTb. CTPYKTYpa Ka3axCKOW HalWOHaNbHO
3THorpaduyeckoii KynbTypbl O4YeHb 6orata U MMeeT 6eCKOHEeUHYH CTPYKTypy. Kasaxckas Hauws, npoluejLuast
JONrWMiA nepuos (hopmMMpPOBaHMS, B MPOLIECCE KOTOPOro MPUHMMAN0 Yy4yacTWe MHOXECTBO MNfeMeH M Hapofos,
3aHMMaeT BaXHOe MeCTO B WUCTOpUM EBpasun W ABAsETCS OAHWUM W3 ApeBHelnX 3THocoB. OHa sBAsieTCs
npeeMHuLell KynbTypHOTO Hacneaust BCeX HapofOoB, MPUHSBLUMX yyacTUe B ee CTAHOBMEHMM, MOITOMY Ka3axCKuii
Hapof - OAWH U3 6oraTeilMx HapoaoB B KyNbTYPHOM MiaHe.

B 37Ol CTaTbe TaKXe paccCMaTpuBalOTCS TEOPWUM W MPaKTWKa PasBUTUS HaLMOHANbHOrO 3THOrpa-huUuecKoro
Typu3Ma C Y4YeTOM HaLMOHa/bHOM 3THOrpaguueckoil KynbTypbl 3THUYECKMX KasaxoB. MpuHMMas BO BHMUMaHMe
MUPOBOIA OMbIT Pa3BUTUS HaLMOHALHOFO 3THMYECKOrO0 KyNMbTYpHOro Typu3ma, 6yAyT MpefcTaBneHbl OCHOBHble
HanpaBNeHNs1 PasBUTUS Ka3axCTaHCKOro HaLMOHA/IbHOrO STHOTPa(MUeckoro KynbTypHOro Typusma WM NyTu uX
peanu3auun. A TakkKe TNpeAnoXeHbl OCHOBHble HanpaBfeHWsl PasBUTUS HaLMOHaNLHOFO 3THOrpadUecKoro
KyNbTYPHOrO TypM3Ma, OCHOBaHHble Ha OMbiTe 3apy6eXHbIX CTpaH M C yuyeToM noTeHuuana KasaxcTaHa.
OnpegeneHbl UCTOPUYECKME M HALMOHaIbHbIE 3THOTrpaguueckne KynbTypHblE PEcypebl, a Takke MpeacTaBeHbl
CMoco6bl MX peannsaLmm.

KntoueBble CfloBa: Kasaxckas HauMoHasbHas Ky/nbTypa, pecypc, 3THO TypusM, pasBuTWe, HanpaeneHue,
KyNbTYpHbIIi TypU3M, aTHOrpacguyeckas KynbTypa, MOAENb.
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