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ECOLOGICAL AND ECONOMIC PROSPECTS
OF TOURISM DEVELOPMENT IN NORTH KAZAKHSTAN

Abstract. The article reveals the environmental and economic prospects for the development of tourism in
northern Kazakhstan, clarifies the pressing issues of using tourism potential, and on the basis of the marketing
approach, reveals special aspects of the development of the ecological and economic system of the Republic of
Kazakhstan, which includes a combination of natural, ecological, socio-economic and social public statements.
Certain principles of environmental management taking into account the interests of environmental protection. The
most optimal ways of strengthening the economy, its balanced spatial organization from the point of view of
environmentally sound distribution of productive forces are proposed. The article substantiates the interests of
ensuring the ecological and economic balance of the long-term development of the country and its greening. The
tourist and recreational resources of Northern Kazakhstan were studied, prospects were identified, the tourist cluster
was considered as a pillar of sustainable tourism development and the development of new recreational spaces
through the creation of an innovative tourist product of the region. Arguments are given in favor of the priority
consideration of environmental factors in the development of clustering in the tourism sector. The factors for the
further development and improvement of the clustering tools are established.

Key words: tourism, tourism potential of the region, environmental and economic security, clustering.

Introduction. In the modern world, in the context of an intensifying process of globalization, the
development of individual territories is becoming the basis for increasing the competitiveness of the
region and the state as a whole. Tourism plays an important role in solving social problems, ensuring the
creation of additional jobs, employment growth and welfare ofthe country's population, and, thanks to the
multiplier effect, affects the growth ofthe economy, including the development of such areas of economic
activity as the services of tourist companies, collective accommodation facilities, communications, trade,
transport, production of souvenir and other products, food, agriculture, construction and other industries.
Thus, tourism is a catalyst for the socio-economic development of the regions of the Republic of
Kazakhstan. Currently, the tourism industry is one of the fastest growing sectors of the world economy,
promising from the point of view of using innovations.

New approaches are becoming relevant, suggesting an indirect impact on the development of the
region within the framework of the national innovation system by creating conditions for increasing
innovative activity and the susceptibility of business entities. The development of many regions is
hampered by the lack of necessary conditions: insufficient material and financial resources,
underdeveloped research base, inconsistent regional policy, and environmental conditions.

The combination of natural-ecological, socio-economic and socio-political prerequisites for the
formation of the economic complex of the Republic of Kazakhstan objectively leads to strong tension in
the regional environmental and economic system. The principles of rational nature management, taking
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into account the interests of environmental protection, suggest the search for the most optimal ways to
strengthen the economy, its balanced territorial and spatial organization from the point of view of
environmentally perfect distribution of productive forces.

If we proceed from the interests of ensuring the ecological and economic balance of the long-term
development of the country, then greening is a non-alternative and necessary priority. We will try to
justify this.

Firstly, it is necessary to proceed from territorial natural and ecological features.

Secondly, the specifics of the country's socio-demographic development also “requires” the greening
of the economy. The anthropogenic press on nature is intensifying in conditions of expanding needs.
A steady increase in the scale of reproduction objectively increases the degree of involvement of the
means of production of natural origin in the process of social production, which leads to their depletion
and pollution of the environment. Against the backdrop of modern trends of the almost universal
deterioration of environmental conditions in the country, all natural objects (zones) have become, to one
degree or another, anthropogenic impact. For example, highland nival zones become objects of extreme
tourism.

Thirdly, the development of agricultural production - the main sector of the country's economy as a
whole is unsuccessful in terms of environmental and economic safety of society. In general, agrarian
reform did not lead to the expected full economic recovery of agriculture, not to mention the greening of
land use.

Fourth, social trends also require the implementation of environmentally oriented solutions. The thing
is that about 60 % of the population lives on the territory of the forest fund and the socio-economic
situation of people depends on the forest. At the same time, the conservation of forest wealth and
biodiversity is becoming more complicated. But the forest is a natural complex capable of restoration, on
which the entire ecosystem of the regions often rests.

From the point of view of socio-ecological safety, any degradation of the environment exacerbates
social inequality, as material wealth puts their owners in privileged conditions, providing conditions for a
healthy, high-quality and stable life, inaccessible to the poor, who are forced to endure pollution and the
consequences of nature damage. Against the backdrop of an unprecedented transformation of society,
permeating the entire system of relations, as a result of the transition to market management mechanisms,
a radical breakdown of the lifestyle and psychology of the population occurs. Not only the forms of
managing, but also the way of life with their way of life, ideals and value orientations are changing. All
this causes a deep depression in society, accompanied by various social deformations and human losses.

Finally, the crisis environmental situation is complicated by the fact that the population (for the most
part) is indifferent to the conservation and protection of nature. This is a direct consequence of the low
level of environmental culture, environmental education and education. All this together determines the
urgent need for structural restructuring of the republic's economy sectors in favor of the priority
development of environmentally oriented spheres. In this sense, tourism and recreation has tremendous
potential. Fortunately, Northern Kazakhstan has unique tourist and recreational resources, and conditions
that are very promising in terms oftheir use.

Clusters are a pillar of sustainable tourism development and the development of new recreational
spaces through the creation of an innovative tourism product in the region.

The main tool for an effective state strategy for the development and management of tourism in
countries with a high level of competitiveness has become the cluster approach. It is based on the
interaction and cooperation of organizations operating in the tourism industry and government agencies,
the natural and environmental capabilities of the region, without which it is impossible to manage
innovative activity.

Cluster members receive a number of benefits from joint ventures. These are reducing risk and
uncertainty, restricting competition, dominating the market, technological and organizational innovations,
strengthening the image, increasing the quality of tourism products, creating conditions for effective
marketing, synergistic effect, promoting the development of the regional economy and, as a result,
increasing the investment attractiveness ofthe tourism sector and destinations in general.
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A high level of innovation activity is a prerequisite for sustainable socio-economic development of
tourism. In this regard, the development of research methods, conditions that determine the level of
innovation activity of tourism organizations, is of particular importance, both for economic science and
the practice of managing innovation and investment. Insufficient knowledge of cluster development issues
in a market economy indicates the relevance and need to study a wide range of theoretical and practical
issues in the interest of increasing the competitiveness of Northern Kazakhstan. The development of
conceptual and methodological foundations for creating a highly efficient and competitive tourist cluster
in the Northern region of Kazakhstan will provide opportunities to meet the needs of Kazakhstan and
foreign tourists in services, corresponding to replenish the region’s budget, including through tax
revenues, foreign currency inflows and investments, increase jobs while maintaining and rationally using
the cultural, historical and natural heritage ofthe region.

Methods. The theoretical and methodological basis of the study was the scientific works of
Kazakhstan and foreign scientists on the role and development of the tourism cluster. The information
base of the study was the legislative and regulatory acts of the Republic of Kazakhstan and other states,
official statistical materials of the Agency of the Republic of Kazakhstan on Statistics, as well as other
electronic information resources of international, foreign and Kazakhstan institutions of tourism support
and development based on a cluster approach.

In the course of the study, the following methods were used: monographic (when collecting data from
primary documents of available tourist infrastructure); grouping method (when grouping enterprises
according to homogeneous attributes); design and construction (when calculating indicators for the
medium - and long-term prospects); economic and mathematical methods (in the formation of models and
options for tourist clusters).

Results. Tourism in modern society is one of the most important aggregated sectors of the state’s
economy, involving in its orbit a whole range of directions - both at the level of direct contact with the
traveler (transport, travel agencies, accommodation and food systems, cultural and entertainment, sports
and recreation, sanatorium resort complexes, etc.), and indirectly participating in the formation of
integrated tourism services (agriculture, processing industry, fuel and energy s complex, the automotive
industry and the production of other means of transportation, communications, construction complex,
souvenir industry, and others.).

A significant factor negatively affecting the dynamic development of tourism, both in terms of
increasing the number of foreign tourists who are looking for a holiday in Kazakhstan, and in terms of
attracting foreign investment in the sphere, is the socio-political situation in the country. The deterioration
ofthe investment climate due to social (corruption), economic (insolvency ofthe population) and political
(political adventurism) reasons aggravates the country's already difficult situation.

In Kazakhstan, there is the problem of protecting nature from the mass of unorganized tourists.
Indices of domestic tourism are falling, but the number of unorganized tourists who prefer a “wild”
vacation is growing “proportionally”. Such "extreme lovers” become the culprits of forest fires, the
deterioration of the landscape. We believe that unorganized, amateur tourists exceed the number of
organized tourists and make up 1-1.2 million people. in year. But they do not bring adequate benefits to
either the state or enterprises, but they harm the natural environment of the region [3]. The task of reliable
protection of recreational areas from the activity of unorganized tourists has not yet been solved.
Unfortunately, the republic has missed such an important component of state and public policy in the field
oftourism as the formation of a culture of relaxation. It is extremely difficult to do this without the proper
development of the “tourist consciousness” of the local population. Tourism consciousness is a definite
“ideology of hospitality” in relation to tourists (The Hague Declaration on Tourism, 1989). In some CIS
countries, programs are being energetically implemented aimed at creating a tourist awareness of the
population of tourist centers. For example, in the Russian Federation, the Sochi-Hospitable City project is
successfully operating.

Interest in the Great Silk Road, the main branches of which pass through the territory of Kazakhstan,
is growing in the world. So far, this opportunity to expand tourist flows is not fully utilized. According to
the World Tourism Organization and UNESCO, the Great Silk Road until 2020 will turn into an attractive
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route for tourists, ready to accept a third of travelers around the world. However, this is impossible
without regional cooperation with countries - links ofthe historical route.

Thoughtful understanding of the situation and careful observation of the implementation of national
tourism support strategies allows us to conclude that in the modern conditions of developed
communications, advertising and promotion of tourism and recreational services at the international level
are of particular importance. For example, in recent times, power in Egypt has changed, but the priorities
of government agencies to retain and attract foreign tourists have remained unchanged. Therefore, in the
opinion of the authors, it is time to strengthen the work on creating a favorable image (image) of
Kazakhstan.

Its poor promotion as a country of tourism is the reason for the low awareness of the regions of
Kazakhstan in the target tourism markets.

But promotional activities are effective when at the same time a set of measures is being implemented
to improve the quality of the tourist complex. A good example is Turkey’s strategy to attract Russian
tourists at the beginning of this century, when the authorities of this state took unprecedented steps to
simplify entry and improve conditions for Russian citizens. This led to the fact that Russian tourists,
previously oriented to the tourist market of Greece, for the most part "switched” to Turkey. Currently,
there is increasing competition in the global market for tourist and recreational services, which should be
taken into account when developing the market of tourist and recreational services in the republic.
A further increase in the number of tourists in Kazakhstan will be objectively influenced by the
developing leisure industry in the CIS countries. For example, every spring in order to increase
competitiveness in neighboring countries (Uzbekistan, Kyrgyzstan), a targeted advertising campaign is
carried out. Its task is to attract potential consumers of the main tourist resource of Kazakhstan -
recreation and treatment zones to their health resorts. It is predicted that competition will intensify even
more over time.

It should be noted that the wear and tear of fixed assets of stationary facilities is increasing in the
republic, most of which were erected on projects of the 1960-1970s. Their reconstruction and
modernization is required. It restrains the development of resort and recreational tourism and the lack of
investment. The fauna is characterized by a variety of commercial species of animals and birds.

Cultural and recreational resources of the republic are an important national wealth. But even in this
area many opportunities are not used, reserves are not identified. For example, in Russia there are regular
tours, creative tours that are associated with the names, life, autobiographies and works of world famous
poets and writers A. Pushkin, Yu. Lermontov, L. Tolstoy, I. Turgenev and others. There are not enough
tours in Kazakhstan with the life and work of great Kazakhstani figures and writers.

All types of tourism can be considered promising, in particular - sports, fishing, educational and
religious. In a sanatorium-resort economy, along with traditional types of services, it is important to
develop speleo, grass, juice, koumiss, and medical treatment. The main feature of many of these types of
recreational activities is that they form a specifically Kazakhstani niche in the global market for
recreational services and increase competitiveness.

External general economic factors of tourism development as a whole are also favorable. Tourism
adds a total of 3.8 % to the global gross domestic product and more than 10 %, taking into account the
indirect impact on the development of related sectors ofthe economy. According to forecasts of the World
Tourism Organization, in the next decade, the growth rate of economic indicators in the tourism sector
will continue. In the meantime, the tourism business has already declared itself as a dynamic and
profitable niche with high growth potential. World tourism accounts for 9.5 % of global investment. The
number of jobs directly in the tourism and recreation sector is 74.5 million, taking into account its
conjugation with other areas - 225 million.

1 International tourism in connection with profitability and quick payback (the uniqueness of
tourism - in its scale) significantly contributes to the exit of the republic from socio-economic decline.

2. The development of tourism, which is characterized by high labor intensity, can lead to an
increase in the employment of the population of the republic. In the course of expanding this sphere,
construction and production complexes are revitalized (construction of resorts, health resorts, production
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of tourist equipment), the service sector (tourist services in health resorts, cultural institutions, cafes and
restaurants). The rapid growth of socio-industrial infrastructure: transport, communications, sports, trade,
banks.

3. The natural and geographical conditions of Kazakhstan determine the location of tourism
enterprises in rural areas, which in turn provides for the solution of the problem of employment of the
rural population - one ofthe most acute at present.

4. Tourism as a highly profitable sphere effectively creates direct and indirect employment, which
makes it possible to directly and indirectly raise the standard of living ofthe population.

In addition, the importance of tourism in Kazakhstan is also growing due to weakening export
opportunities, due to the economic crisis. Clearly realizing that it is impossible to develop in isolation
from world economic relations, the country is looking for optimal options for export specialization. And
tourism, which has entered the top three world business leaders along with the oil and automobile
industries, as applied to Kazakhstani reality, can and should become an important article in the export of
services. In the modern world, the tourist services market is considered as a means of increasing the
country's solvency, as an important element of domestic and foreign policy. Tourism complements, or
even just makes up for, the export oftraditional goods.

In the republic there is an interdependence, a close relationship between the problem of environmental
safety and the socio-economic crisis in society. In this regard, the socio-economic functions of tourism,
which contribute to the solution of national tasks to increase the welfare of the population, acquire key
importance.

Despite the existing problems in the field of tourism and recreation, associated with a weak material
and technical base, lack of investment, lack of trained tourism management personnel, social turbulence
and ensuring the safety of vacationers, against the backdrop of the favorable development of world
tourism, it remains a promising area of the national economy. The tourism industry of the country is able
to adapt faster than all other sectors of the economy to new competitive market conditions and will not
only survive, but also develop dynamically.

In order to achieve the ecological and economic balance of long-term development, the greening of
the economy and its structural changes are advisable taking into account the fact that there is a reduction
in the capacity of regions due to increased vulnerability of their ecosystems against the background of
existing environmental disruptions and due to a sharp decrease in the ecological capacity of the territories.
Environmentally-friendly structural adjustment should provide for large-scale redistribution, overflow of
resources from primary (agriculture, mining) to secondary sectors of the economy (manufacturing,
transport, construction, communications) and then to tertiary (services).

Discussion. The research problem is caused by increasing competition in the tourism business, the
growth of innovative activity, without which the dynamic development of tourism is impossible. There is
a need for such a toolkit for managing tourism development that would allow to evaluate, adopt and
implement measures to increase it in the shortest possible time. At the same time, cluster development of
tourism is constrained by a number of factors: obsolescence of the material and technical base, insufficient
financing of innovative projects, low level of state support, and, as a result, inefficient management of
innovative development. This contradiction raises a scientific problem: the need to form a tourism
management system based on the use of cluster technologies.

Reasonably organized tourist and recreational production does not lead to the depletion of natural
resources, and their use by industry means physical withdrawal (often with the destruction of the
environment). From the point of view of environmental and economic safety, tourism (while maintaining
rationality) does not deplete natural resources, does not upset the ecological balance. However, it is not a
completely “harmless” sphere. As one of the types of nature management, tourism leads to degradation of
landscapes and environmental pollution. This requires a search for the optimal permissible norms for
tourist visits to various tourist and recreational areas and water areas, taking into account regional
specifics.

Although authorities at various levels are beginning to understand the importance of the predominant
development of the tourism and recreation sector, tourism nevertheless remains a relatively untapped
economic resource. So far, the existing material base of the recreational complex of the republic does not
correspond to the recreational potential:
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- infrastructure, material and technical base do not meet international standards;
- service sectors remain weak;
- the flow oftourists is reduced due to adverse natural processes.

A.A. XKakynosl, J1.)K. Kapumosa 2
A.l'. ¥Ymyp3akos 3 H.T. cmaunosa 2 Petr Hajek4

1Ka3ak TeXHOMOrus X3He BU3HeC yHMUBepcUTeT AcTaHa;
2A6aii Mblp3axmeToB aTbiHAarbl KekiieTtay yHUBepcuTeT” AKlieTay;
3AKMona 06/1bICkl 6iniM 6ackapMacbiHbIH 06/bICTLIK Gananap->xacecnipimgep Typusm?
e/IKETaHY K3He 3K0M0rMs OpTabIrbl;
ZEuropean institute of applied sciences and management, Chekhiya

CONTYCTIK KASAKCTAHOA TYPU3IMAL JAMbBITY AibIL
AKONOIrMANbLW,-aKOHOMUKA/IbLL BONALLATbI

AHHoTauma. Makanaga ContYCrik KasakcTaHfa Typusmii [AambITY[bIH - 3KOMOrMASbLL-3KOHOMUKabLLY
nepcnekTvBanapbl alblngpl, TYPUCTIK 3neyeTTi nalifjanaHyfibiH €3eKTi Macenenepi HakTbiiaHabl, MApKETUHITIK
T3CLL HerisiH4e KapairaH aliMakTbiH epeKLUenikTepi, COHAai-aKk Taburn-aKonorusnbiK, 31eyMeTrnK-3KOHOMUKabIK
X3He KoramfplK-Casacy anrbilapTTapiblH XUbIHTLITbIH KaMTUTbIH KasaxcTaH Pecny6/MKacbIHbIH 3KOMOMUAMbIK-
3KOHOMMKanbIK XYVeCiHiH KanbinTacy KeseHaepi aHbIKTanabl. KopliaraH opTaHbl kopray MY[genepiH eckepe
OTbIpbIN, TabuUrarTbl yTbiMAbl NaiifanaHy KarmgatTapbl aHblkTangpl. OHAIPICTIK KYLWTepdi 3KONOrUanbiK MLas
OpHANacTblpy  TYPrbiCbiHAH  3KOHOMUKaHbl  HbIFaMTyAblH,  OHbl  TEHAECTIPINrEH  ayMaKTbIK-KEeLCTXMK
YibIMAACTbIPYAbIH HErypAblM OHTalbl KOMAapbl YCbiHbIAAbl. Makanaga engiH ysak mep3imMai  AaMyblHbIH
9KOMNOrMANBIK-9KOHOMUKa/bIK ~ TEHTEPIMAINITIH  KamMTamacbl3 €Ty >K3He OHbl 3KONorusnaHgabipy MY/aenepi
HerisgenreH: GipiHWIAeH, ayMaKTbIK TabWUru-3KOMOrMUsANbIK epeKLIeniKTepai Herisre any KaxeT; eKiHLWigeH, enguy
3NeyMeTTiK-AeMOorpauanblK — AaMyblHbIH - epekLesiri - "3KOHOMWKaHbl  3KONOrusnaHabIpyabl”  Tanan  eTefi;
YwWiHWigeH, aybl Wapyawblibirbl eHAIPICIH LaMbITY - Xainbl airaHaa, KoramMHbIH 3KOI0rUsbIK-3KOHOMUKa/IbIK
Kayincisgiri TyprbiCblHAH KOMaCbI3, €/1 3KOHOMWKACbIHbIH HEri3ri CEKTOPbIH AaMbITy; XX3HE TEpTLULLLLEH,
aneymeTTIK YpgicTep, COHAaN-aK 3KONOrMANbIK b6argapnaHrad LwewiMaepai icke acbipygbl Tanan etegi. XanblKTbIH
60 %-ra XybIrbl OPMaH KOpbl ayMarbIHAa TUpadbl XXaHe ajamaap/blH 371eYyMeTTiK-9KOHOMUKA/bIK XKar faibl OpMaHra
6aiinaHbICTbl. Byn peTTe opMaH 6aiifibirbiH cakTay, 6roanyaHTYphinik KubliHayga. A OpMaH - KaimblHa KenTipyre
Kabinetti Taburn KeweH. ConTYCTiK Ka3akCTaHHbIH — TYpUCNK-peKpeauuasbiK — pecypcTapbl  3epTTengi,
nepcnekTBanap aHbiKTangpl, TYPU3MHIH TypakTbl AaMyblHbiH Npen peTiHAe TYPUCTIK KiacTep KapacTbipblngbl
X3He eHipfiH WMHHOBaUMANBIK TYPUCTX eHIMIH Kypy apKbibl >KaHa peKpeauussibliK KeHiCTiKTepai wurepy
KapacTbIpbligbl. TYpU3M canacbiHAarbl KNacTepuHITi A4aMbITyAarbl 3KONOrMANbIK (hakTopnapasl 6acbiM ecenke any
naingacbiHa fAanengep kennpwreH. KnacTepuHr Kasipri 3aMaHrbl 6ackapy KypangapblHbiH 6ipi peTiHge on
KasakcTaHra Xalblkapa/iblK TaXipubeHiH faiiblKTbl LbirapMallibiiblk  TpaHC(epi  apkbibl  TYPUCTX cana
K3CinopbIHAapbl KbI3METiHIH YTbIMABILITIH apTThipyra anbin Kenyi MYMKiH. KnacTepuHr KypangapbliH ofaH api
[ambITY 3He XeTingipy YiliH hakTopnap aHbIKTanab!.

TywH cesgep: TypusMm, eHip4iH TYpPUCTIK 3neyen, 3KOMOrMANbIK-3KOHOMUKA/bIK KaMTamachl3  eTinyi,
KNacTepuHr.
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3061aCTHOM LIEHTP JETCKO-IOHOLLIECKOTO TYpU3Ma, KpaeBeaeHue 1 aK0Mornm
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3KOJIOIN0-3KOHOMUWYECKWE MEPCIMEKTUBbI PASBUTUA TYPU3MA
B CEBEPHOM KA3AXCTAHE

AHHOTauusa. B cratbe PacCKpbITbl 3KO/I0r0-3KOHOMUYECKUE TMEPCNEKTUBbI PasBUTUA TypusMa B CEBepHOM
KazaxcTtaHe, YTOYHEHbI aKTya/lbHblE BOMPOCbLI MNCMO/Ib30BaHNA TYPUCTCKOro noTeHuunana, Ha OCHOBE MapKETWH-
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roBOro MoAxofa BbISBMEHbI OCOGEHHOCTW PaccCMaTPMBAaEMOrO PErvoHa, a Takke 3Tanbl CTaHOB/IEHUS 3KO/Oro-
3KOHOMMYECKOW cucTembl Pecny6nmkn KasaxcTaH, KOTOPbIA BK/IKOYAET COBOKYMHOCTb MPUPOAHO-3KOMOTNYECKMX,
COLMANIbHO-3KOHOMUYECKUX M OOLLUECTBEHHO-MOMMTUYECKNX  MPeAnocbiiok.  OnpefeneHbl  MPUHLMMbI
paLMOHa/IbHOro NPUPOAOMO/b30BaHNSA C YHETOM MHTEPECOB OXPaHbl OKPYXKatoLLei cpedbl. MpeanoxeHbl Hanbosnee
ONTUMa/IbHbIE MYTU  YKPEMNEHMS 3KOHOMWKKM, ee C6anaHCUPOBaHHOW TeppUTOPWanbHO-MPOCTPaHCTBEHHON
opraHmM3aumm C TOYKM 3PEHUS 3KOMOTMYECKM Oe3ynpeyHoro pasMeLleHns MPOM3BOAWTENbHLIX cun. B cTaTbe
060CHOBaHbl MHTEpPeCbl 06eCMeyYeHUs 3KO00ro-3KOHOMUYECKON COanaHCMPOBAHHOCTM AONMTOCPOYHOr0 pasBuUTUS
CTPaHbl 1 ee 3KOMorm3auus: BO-MepBbIX, HEOOXOAMMO UCXOAUTL M3 TEPPUTOPUANbHBIX MPUPOLHO-3KONOrMYECKMNX
0COGEHHOCTEN; BO-BTOPbIX, CreuudmKa CcoumanbHO-AeMOrpatiMyeckoro pasBuTUA CTpaHbl Takke «TpedyeT»
3KO/OrM3aLM 3KOHOMMWKMW; B-TPETbUX, Pa3BMTME CE/IbCKOXO35ICTBEHHOr0 MPOM3BOACTBA - OCHOBHOrO CeKTopa
3KOHOMVKM CTPaHbl B Lie/IOM He6Maronoy4yHo ¢ TOUKM 3pEHMS 9KOI0M0-3KOHOMMNYECKO 6e30MacHOCTY 0OLLECTBa; 1
B-YETBEPTBIX, COLManbHble TEHAEHUMM Takke TPeOYOT peanm3auun 3KOMOrMYECKN OPUEHTUPOBAHHBIX PELLEHWA.
Bce peno B TOM, 4YTO OKONO 60 % HaceneHWs MNPOXUBAET Ha TeppuTOpUM NecHOro (oHAa M COLUabHO-
3KOHOMUYECKOE MONOXEHWEe NI0AEN 3aBUCUT OT fieca. [pu aToM coxpaHeHve necHoro 6orarcTsa, 6vopasHoo6pasmns
YCNOXHSAETCA. A Befb NleC - CMOCOOHbIA K BOCCTAHOBNEHWIO MPUPOAHLIA KOMM/EKC, HAa KOTOPOM 3a4acTyto
LEePXUTCA BCA 3KOCUCTEMA PErmMoHOB. VI3yueHbl TypUCTCKO-peKkpeauyoHHble pecypcbl CeBepHoro KasaxcTaHa,
onpefeneHbl MEpPCrneKTUBbI, PacCMOTPEH TYPUCTCKWIA KnacTep Kak ornopa YCTOWYMBOrO passBuTus Typusma U
OCBOEHME HOBbIX PEKPEALMOHHBIX MPOCTPAHCTB Yepe3 CO34aHNe MHHOBALMOHHOIO TYPUCTCKOrO NPOAYKTa PernoHa.
MpviBefeHbI apryMeHTbl B MOJb3Y MPUOPUTETHOIO y4yeTa 3KOMOrMYeCKMX (JakTOpoB B Pa3BUTMU KNacTEpWHra B
cthepe Typusama. KnaCcTepuHr Kak OAWMH W3 COBPEMEHHbIX YMpPaBMEHYECKUX WHCTPYMEHTOB, KOTOPbIA Yepes
NOAXOAALLMIA TBOPYECKMIA TpaHChep MeXAyHapogHOro onbiTa B KasaxCTaH MOXET MPUBECTM K MOBbILIEHMIO
paLMOHaNBLHOCTW AeATENIbHOCTM NPeLnpuUaTUn TYPUCTCKOW OTpacivn. YCTaHOBMEHbI (DaKTopbl A1 Aa/lbHeALwero
pasBUTMA 1 yCOBEPLUEHCTBOBAHNSA MHCTPYMEHTapUyMa KnacTepuHra.

KntoueBble CnoBa: Typu3M, TYPUCTCKWMIA MOTEHUMan PervoHa, 3KO/0ro-3KOHOMUYecKas 06ecrneyeHHOCTb,
K/TaCTEPUHT.
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