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SOCIAL RESPONSIBILITY OF BUSINESS:
PROBLEMS AND PROSPECTS OF DEVELOPMENT

Abstract. The company's social responsibility (or corporate social responsibility, CSR) is its contribution to
economic, environmental and social activities that ensure and support sustainable development, both of the company
itself, and of its region of presence and society as a whole. Describing the current state of the theory of sustainable
development, it should be noted that at present there is no generally accepted approach to interpreting the essence of
this phenomenon and the content of the corresponding concept. Discussions continue on the principles and factors of
sustainable development, the legality of using the notion of "sustainable development" in relation to business and a
separate business organization, the place of the concept of sustainable development in the system of concepts
associated with the issues of corporate social responsibility, the relationship between the concepts of "sustainable
development of the company" and "Corporate sustainability".
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Introduction. The social responsibility of companies does not contradict their desire for maximum
profit, but this is not a current, but a promising profit. The participation of the corporation in solving social
and environmental problems, in social partnership, in accelerating the development of regions of presence,
changes the world for the better and thereby, first, creates better business conditions, increases the
purchasing power of consumers, and second, reduces political and social risks, capable to destroy the
company, and, thirdly, increase the value of its brand, i.e. market capitalization.

Methods of research. The research was compiled by the works of domestic and foreign leading
economists. During the research, the author used methods of system, comparative, factor analysis, as well
as methods of statistical analysis of economic processes. In the course of the work, the author used the
general methodological principles that enabled him to fully and objectively study the problems. The basis
of the research is the system approach, the logic of application, the historical approach, the comparative
method, the content analysis of documents and research materials.

The discussion of the results. The social responsibility of private business, non-governmental and
charitable organizations, and private individuals is particularly important in the sphere of education. First
of all, it concerns helping young people who do not have the opportunity to pay for their education on
their own, in order to get a decent education.

Required:

» Create a network of public-private partnerships for the development of higher and secondary
education.

* Develop a multi-level system of grants for training.

* Create a system of specialized educational institutions of research and applied education that take
into account regional specialization throughout the country.

* Legally enforce compulsory production practices at enterprises, starting with the second year of
study at the university.

The social responsibility of a Russian company is determined in accordance with legally stipulated
and voluntary actions that are in a constant process of improvement as a result of regular dialogues of the
company with stakeholders within the company and outside it. Socially responsible is a company that
complies with all the statutory rules and obligations included in the minimum set of attributes of corporate
social responsibility, which includes:







