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METHODS OF PRICING ON INDUSTRIAL ENTERPRISES

Abstract. According to the authors, in the context of economic integration of the world economic system, price
is a key tool for regulating the economy and social support of the population. Therefore, pricing and its regulation are
one of the most important foundations of a market economy, acting as a regulator of the ratio of commodity supply
and demand, as well as a factor in the formation of inflation in the country. Pricing is an instrument for regulating
consumer purchasing behavior. Thus, any regulation in a market economy is reduced to regulating the price of goods
and services through a balanced monetary policy. The article highlights the methods of pricing industrial enterprises,
its features of functioning within the framework of legislation, addresses problems and offers foreign experience in
solving these problems and objectively forms a market price.
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Introduction. In the conditions of the commodity market, the most important factor in the
competitiveness of the commodity is its price of consumption. The price of consumption of goods includes
the purchase price and the cost of operating the goods for the entire period of their service. In the service
sector, the indicator of the price of consumption of goods loses its decisive importance.

Being a monetary form of the value of the commodity, the price carries information about the amount
of socially necessary labor for its production and is the conductor of objective information on costs in the
production sphere, on the one hand, and solvent consumer demand, on the other [1].

When selling goods (works, services) on the market, there is a transaction between the seller and the
buyer, in which the rights to ownership of the subject of sale and purchase and the relations connected
with them are usually precisely defined. In accordance with this, the seller has a guarantee of payment of
the transaction amount by the buyer. In the event that one of the standard terms of the transaction is not
observed, the process becomes more complicated, and additional costs arise.

Methods of research. The variety of goals, objectives and arcas of activity in agriculture
predetermines various criteria for assessing the effectiveness of economic entities. The main methods of
research are a method of deduction and induction, as well as a comprehensive approach and a method of
scientific abstraction.

The discussion of the results. Industry prices:

a) wholesale prices of the enterprise - at these prices the enterprise

realizes production production to other enterprises and

marketing organizations.

b) wholesale prices of industry - at these prices products

enters the retail trade.

Methods of pricing in industry.

The following stages of the pricing process at the industrial enterprise stand out:

+ determination of the base price; prices without discounts, extra charges, transportation, insurance,
service components;

* determination of the price taking into account the above components, discounts, mark-ups.

The following basic methods of calculating the base price are applied, which can be used in isolation
or in various combinations with each other:

1. Full Cost Method, or Full Cost Pricing, Cost Pricing. To the full amount of costs (fixed and
variable) add a certain amount, corresponding to the rate of profit. If the production cost is taken as a
basis, the surcharge should cover the implementation costs and ensure profit. In any case, the overhead
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