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MAIN DIRECTIONS OF EFFECTIVE DEVELOPMENT
OF ENTREPRENEURSHIP. SOCIAL ECONOMY

Abstract. The average business depends more on its activities from the domestic economic environment and is
forced to compete within it, which determines the interest of medium-sized businesses in protection in the domestic
market through the implementation of state economic policies and the formation of market relations rules that ensure a
close link between medium-sized business and national interests. The social function of small business is to mitigate
the consequences of the structural transformation of the economy and the transition to market relations, to solve
problems of employment of the population, to involve the least socially protected segments of the population in
economic activity. According to the authors, the entreprencur is the main creator of jobs, even during recessions, small
business helps to maintain or increase sources of income, contributes to their more even distribution, thus contributing
to ensuring social stability.
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Introduction. The development of entreprencurial activity should have a complex, multi-level nature,
since this activity is the economic basis for achieving the strategic goals of implementing the country's
industrial and innovative development.

The social function of small business is to mitigate the consequences of the structural transformation of
the economy and the transition to market relations, to solve problems of employment of the population, to
involve the least socially protected segments of the population in economic activity.

One of the important social functions that small business performs in society is a change in the
consciousness of the population. In a market economy, small business is not only a source of livelihood, but
also a means of revealing the potential of the individual. This is especially true for post-socialist countries,
where the implementation of structural changes related to market transformations of the economy led to the
fact that a significant number of people had to turn to small business as a means of securing self-
employment.

Methods of research. The political function of the small business sector, on the example of foreign
countries, is to form an independent class of owners in society. It is widely known that successfully
developing small business representatives replenish the middle class, which is the guarantor of political
stability in the society.

In the social and economic policy of the Republic of Kazakhstan at the turn of the 21st century, the
development of small business is given special attention. His role in improving the social climate is taking a
leading place. First of all, the employment of the population grows faster in this sphere, and conditions for
stability in society are created.

To successfully develop their business, entreprencurs should have free access to regulatory and
legislative acts, explanatory documents and instructions governing their activities. In addition, they need to
know information about the demand and supply in the market, competitors, suppliers of raw materials, the
possibilities of marketing finished products for participation in tenders. Equally important for entrepreneurs
is the opportunity to increase the level of knowledge and specialized skills that they apply in their daily
activities.







