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REFLECTION OF NATIONAL
AND CULTURAL STEREOTYPES IN PHRASEOLOGY

Abstract. The concept "stereotype" is studied in different branches of science. This concept is considered in
branches of science as the philosophy, psycholinguistics, sociology, psychology, ethnography, cultural science, etc.
Representatives of the above-stated branches of sciences consider and express opinion on the concept "stereotype" and
do classification of a stereotype according to requirements of the branch.

Having analyzed the concept "stereotype" of various sciences, it is possible to note that formations of stereotypes
arc the cornerstone cognitive processes. Stereotypes are acquired in the course of socialization and an inculturation,
also special place in formation of stercotypes borrow mass media. Stercotypes perform a number of cognitive
functions such as schematization and simplifications, formations and storages of group ideology and other cogitative
functions. Every person has individual personal experience, a special form of perception of the world around on the
basis of which in his head the so-called "picture of the world" including an objective part and value judgment of
reality an individual is created. The stercotype is an integral part of this picture.

In this article the author reviews the denotion 'linguistic stereotypes”, as well as the expression of national —
cultural stereotypes in the phraseological units of Kazakh and French languages and also different types of
phraseological expressions.
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Reflection of national and cultural stereotypes in phraseology

Phraseological phrases are the cultural wealth of every nation. Because the phraseological units reflect
the material and spiritual culture of a particular nation, its religious positions, centuries-old history, its
economy, customs, geo-environment where they live, national being, national symbol.

We believe that the concept of academician A T.Kaidar, which can be taken as the scientific basis of
ethnolinguistic research, will help to identify thematic and meaningful groups of different phraseological
units that have been formed in Kazakh and French languages, and will help to define the worldview and
stereotypical concepts inherent in the two nations:

«The centuries-old way of development of the ethnos, its signs can reach us through stone sculptures
and rock inscriptions, in the form of cultural monuments and different buildings. But all this is only a small
part of the life of the ethnos. In fact, its wisdom and worldview are preserved only in language. The tools of
labor, equipment, clothing and all household items used in each era, the names and meanings of concepts
associated with moral values, customs, beliefs, pirations, etc. can only come to us as facts of language, that
is, through individual words and phrases, phraseological units and proverbs and sayings» [1, 18].

Hence, during the study of a certain language, it is necessary to conduct a comprehensive study, linking
it with ethnographic, historical, philosophical, folklore, cultural and other facts, but not just with linguistic
data. Because the national language units and phraseological phrases are associated with extralinguistic
factors.







